
For all the advance planning that goes into 
everyone’s announcements at Comic-Con, at 
least one deal this year happened in a matter 
of days.

On the Thursday before the show in San 
Diego last month, Peanuts Worldwide received 
an inquiry from Facebook about the latter 
becoming a Peanuts licensee for social media 
stickers. An executive from Peanuts responded 
that she was sorry Facebook hadn’t been in 
touch earlier—that that kind of deal would be 
perfect to announce at Comic-Con. 

“We can do a deal before Comic-Con,” the 
Facebook executive replied. “Let me see if we 
can,” said the Peanuts exec. And the deal was 
signed before the doors opened, announced 
during the event, and an initial pack of 18 stick-
ers started flowing out of Facebook immedi-
ately.

Peanuts has a similar deal with Path, another 
social network, and has been pursuing social 
media opportunities actively; Facebook’s only 
other licensed sticker pack (as this is written) 
is with Despicable Me 2.

Of course, most of the deals announced at 
San Diego Comic-Con involved more pomp 
and circumstance—or at least a longer lead 
time—with the event once again introducing 
a multitude of entertainment brands and their 
licensees in high-profile presentations.

The heavy focus on film and television fran-
chises (as opposed to the convention’s name-
sake) continued in even greater force this year, 
with an increase in the number of non-comic-
related properties making their first Comic-Con 
appearance.

Meanwhile, studios showcased upcoming 
blockbuster films and celebrated old television 
shows. Still, the convention proved to be a hit 
once more with fans of sci-fi, horror, and fan-
tasy, as well as licensees and licensors catering 
to a wide array of genres outside those featured 
in comic books.

Comic book properties still play a huge role 

at the convention, albeit outside of their usual 
format. For example:
}	Children’s book publisher Capstone show-

cased and gave away a signed copy of its 
DC collaboration, DC Super-Pets Character 
Encyclopedia. 

}	Continuing with the massive success of 
the Marvel Cinematic Universe, Disney 
hosted a panel centered on the upcom-
ing television series, “Marvel’s Agents of 
S.H.I.E.L.D.” The show, whose story line 
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TLL  AnAlysis

What Hasbro’s Guarantees Imply 
for Marvel, Star Wars Sales

Hasbro is guaranteeing Disney an addi-
tional $80 million in royalties to extend its 
global licensing agreement for Marvel an addi-
tional two years to 2020; The Licensing LeTTer 
estimates that the extension anticipates retail 
sales of approximately $360 million annually, 
worldwide, for the line. The deal assumes that 
additional films, TV, and other content will be 
released beyond what was anticipated at the 
time of the original deal.

The toy manufacturer is also paying Disney 
up to $225 million to extend its Star Wars agree-
ment to include three sequels and other new 
material that were not planned at the time of 
the original Lucas/Hasbro deal; the original deal 
was made long before Disney’s acquisition of 
Lucas. TLL estimates that Hasbro is looking at 
additional retail sales of $680 million worldwide 
per sequel for the category, about what Star 
Wars traditionally does. Overall, we estimate 
Star Wars does about $3 billion worldwide, 
annually, in retail sales of licensed merchan-
dise, 35% to 40% of which would be toys.

Another way to analyze the added Star Wars 
guarantee is to look at what the increased 

Continued on page 4
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NCAA LEAVEs EA
EA will continue making college 
football games despite the NCAA’s 
decision to forgo a new video game 
licensing agreement with the man-
ufacturer. EA will license the indi-
vidual colleges, logos, and related 
insignias for future games via the 
Collegiate Licensing Co. The cur-
rent EA/NCAA licensing deal ends 
in June 2014, and, although the 
NCAA Football series tends to arrive 
in stores in July (as “NCAA Football 
2014” recently did), the NCAA says 
that this year’s release is the last. 
Separately, Aaron Hernandez, the 
NFL player charged with the murder 
of a semi-pro player, was removed 
from EA’s “NCAA 2014” and “Mad-
den 25” games—in the former case, 
with a mandatory downloadable 
patch that had to be created within 
days of the scheduled release.

APPROVALs? WHAt APPROVALs?
Nike has removed a Carolina Pan-
thers shirt from its online store 
after a fan noted that the shirt 
featured the Carolina Panthers logo 
over a graphic of South Carolina—
but with the initials “NC,” accord-
ing to Advertising Age.

PLANES FLYINg At WALMARt
Disney’s Teen Beach Movie was up 
first (airing for the first time on the 
Disney Channel July 19 and attract-
ing 8 million viewers), but Planes 
(to be released theatrically Aug. 9, 
having initially been scheduled as 
a direct-to-DVD title) made a clear 
landing at Walmart a month ahead 
of release with a stand-alone display 
at the head of the toy department. 
At disneystore.com, Planes brings 
up 26 traditionally licensed items 
including apparel and toys, plus sev-
en custom on-demand items includ-
ing iPad case, mousepad, iPhone 
case, binder, and mug. Teen Beach 
Movie has seven items in the store—
two ready-made T-shirts, and an 
on-demand iPod case, iPad sleeve, 
mouse pad, binder, and hoodie. 
Online, Walmart has more than 40 
Disney Planes items, and four Teen 
Beach Movie SKUs.

ICE AGE DIgs INtO CLIMAtE 
CHANgE
Premier Exhibitions, developer of 
museum and interactive concepts 
including Bodies and the Titanic, is 
licensing Fox’s Ice Age for a travel-
ing exhibit about climate change. 

“Ice Age also possess[es] significant 
merchandising possibilities,” says 
Premier’s Samuel Weiser, speak-
ing on the company’s analysts call. 
Presumably he means merchandise 
based on this attraction, since Ice 
Age already has a significant pro-
gram—especially outside the U.S. 
The climate change show is expect-
ed to debut in fiscal 2015.

MARsHMALLOW COMMANDER
The Marshmallow Fun Co., which 
makes blasters, guns, and bows 
and arrows that shoot marshmal-
lows, is licensing Duck Commander 
and Buck Commander, properties 
owned by “Duck Dynasty’s” Rob-
ertson clan. Agent Jordan Outdoor 
Enterprises, best known as the 
owner of the Realtree camouflage 
brand, handles licensing for the 
companies. Licensing for “Duck 
Dynasty” is through Brandgenuity, 
agent for A&E Networks. 

sAFILO EXPANDs FOssIL FRAMEs 
AgREEMENt
safilo and Fossil group have 
expanded their licensing deal, 
under which Safilo markets Fossil-
branded eyewear. The new agree-
ment extends to 2018, expands the 
territory from U.S. and Canada only 
to global, and adds sunglasses to 
the optical frames included under 
the previous contract.

BIRDLANDERs INFINItY
Rovio’s Angry Birds take a page 
out of the Skylanders playbook 
with a new (licensed) approach 
to the toys-as-premium-content 
model. Mobile game “Angry Birds 
Star Wars II” will have players scan 
a product code on Hasbro-made 
Angry Birds Star Wars toys to add 
premium characters to the game. 
Thirty characters, or “telepods,” 
are available at $6 to $30. Disney’s 
Disney Infinity console game, which 
follows a similar model, arrives in 
stores Aug. 18 but will be limited to 
featuring the likenesses of Disney 
and Pixar characters. 
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FAnCy, nOT ORGAniC
Growing up, no one would have dubbed Bosco “fancy food,” but 
there the brand was at the Fancy Food Show at the Javits Center in 
New York City with licensed chocolate bars from Praim group (Praim 
has had that license for a few years) seeking additional licensees. 
Among some other licensed products, Picnic time added a New York 
Yankees cheese board to its assortment, among other sports teams it 
licenses. And swiss Colony Retail Brands introduced Jelly Belly licensed 
bite-size cakes made with Jelly Belly flavors. Other general trends at 
the food show: Our unscientific survey says the hot terms this year 
were gluten free, kosher, non-GMO, and vegan; organic and whole 
grain were not as prominent as in recent years.

FuN But NOt FANCY
The 225-store Yogurtland chain is introducing six flavors based on Loo-
ney tunes characters Bugs Bunny, Daffy Duck, Road Runner, Tweety, 
Marvin the Martian, and Taz. Each flavor will have its own collectible 
cup and spoon, and Yogurtland will sell a line of co-branded notepads, 
pencils, key chains, and melamine bowls. Yogurtland operates in the 
U.S., Guam, Mexico, Venezuela, and Australia.

http://disneystore.com/
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While these deals 
most often (but 
not always) are 
associated with 
some sort of 
royalty payment, 
quantities are 
very limited 
and distribution 
is select and 
high end. The 
intent of the 
collaborations 
is more about 
promotion and 
image-building 
than generating 
significant sales.

Fashion Collaborations Keep 
Classic Brands Trend-Forward

Collaborations with emerging fashion design-
ers—mainly for apparel and accessories, but 
sometimes for hard goods as well—represent 
an increasingly common way for licensed prop-
erties, especially in the entertainment and cor-
porate spheres, to encourage consumers and 
retailers to take a fresh look at existing brands. 

“We’re constantly looking for new collabora-
tions,” reports Kate Dwyer of Coca-Cola, which 
recently announced an urban streetwear col-
lection by Dr. Romanelli (Dr. X) and has offered 
other collaborations, such as sweatshirts by Jap-
anese designer Nigo’s Human Made label. The 
company also has forged a number of designer 
pairings for hard goods such as glassware. 

Dwyer says she looks for designers who can 
convey optimism and passion for the brand, 
reinterpret it in a new way, offer a vintage-but-
modern take, and appeal to teens and young 
adults (the core consumers of Coke beverages), 
as well as providing new retail points of distri-
bution. “We want to create new news and inno-
vation in the category,” Dwyer explains. “We’re 
staying on the pulse of emerging trends.”

“[Collaborations] give us a chance to offer 
something different,” says Joanne Loria of The 
Joester Loria Group, which has put together col-
laborations for client Mountain Dew under the 
Mountain Dew Green Label Exclusives umbrella. 
It works with Complex Media, a collection of 
social sites for 20-something men, and fashion 
e-commerce site/style community Karmaloop, 
on many of the tie-ins. Limited-edition Dew col-
laborations with designers and skaters such as 
Mac Miller and Keelan Dadd, paired with fashion 
and skate brands such as Diamond Supply Co. 
and DGK, have sold out in minutes. 

Most fashion collaborations take the form of 
capsule collections of a limited number of SKUs, 
available in small quantities (as few as 100 units) 
for a limited period of time. Distribution tends 
to be very select, such as only in the designer 
and/or licensor’s website or stores, on a home 
shopping network, or sometimes in very narrow 
specialty/department store distribution. 

The number of deals in recent years is too 
big to count, but they tend to fall into a handful 
of categories: 
}	Classic characters. In May, U.K. agent TLC 

signed The Rodnik Band to create a cap-
sule collection of dresses, sequin accesso-
ries, and headwear for Peanuts, combining 
common Rodnik pop art imagery (e.g., 
Swiss cheese and fried egg prints) with 
the Peanuts characters. The same month, 

Warner Bros. signed ElevenParis for a line 
of statement T-shirts featuring Looney 
Tunes characters and its other film and 
TV properties. King Features has paired 
Betty Boop, Popeye, Olive Oyl, and oth-
ers with high-end fashion and accessories 
brands such as Miss Sixty and Razor MD. 
Sanrio and Pynkiss have offered an exten-
sive designer-driven, bejeweled collection 
globally since 2009.

}	Design-centric TV shows and films. Televi-
sion programs from AMC’s “Mad Men” to 
ABC’s “Revenge” and films from Disney’s 
Oz the Great and Powerful to Warner Bros.’ 
The Great Gatsby have released limited-
edition collections. They reflect the design 
sensibility of the film, typically enlist the 
movie or TV series’ costume designer to 
consult on or design the line, and often are 
offered through exclusive retail partners 
(e.g., “Mad Men” through Banana Repub-
lic, Oz through HSN, and Gatsby through 
Brooks Brothers). 

}	Musicians, celebrities, and estates. In April, 
The Hundreds released The Hundreds x 
Grateful Dead Collection, consisting of 
graphic T-shirts, tanks, raglans, jackets, 
hats, and sneakers pairing Dead imagery 
with its signature graphics and tie-dye 
motif, at its flagship locations, select retail-
ers, and online shop. Dolce & Gabbana has 
created hoodies incorporating the likeness 
of Steve McQueen. 

}	Corporate trademarks. In addition to the 
Coca-Cola and Dew examples, Hasbro has 
partnered with a variety of design compa-
nies, including with Junk Food Art House 
for “Monopoly.” And Chupa Chups has 
tied in with B&AB, a Hong Kong-based 
fashion brand, as well as fashion retailers 
including Pull and Bear and UNIQLO. 

While these deals most often (but not 
always) are associated with some sort of roy-
alty payment, quantities are very limited and 
distribution is select and high end. The intent 
of the collaborations is more about promotion 
and image-building than generating significant 
sales. The value rests on getting the property 
into fashion magazines and on the runway. 

That said, there can be a coattails effect, 
Dwyer says. Mass retailers carrying merchan-
dise based on the same properties see a design-
er initiative in GQ or at the higher retailer tiers 
and, as a result, purchase more branded mer-
chandise for their own stores. “Indirectly it has 
fueled a lot of growth for us and generated a lot 
of excitement for the brand,” she says. 

Continued on page 11
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picks up after last year’s Avengers film, 
premieres on September 24 on ABC as Dis-
ney’s first foray into a live-action Marvel 
television series.

}	Marvel’s next Avengers film, Avengers: Age 
of Ultron, was the subject of two panels, 
including one featuring cast members 
from the upcoming Guardians of the Gal-
axy film; Guardians was also featured at 
Disney’s private licensing meeting at the 
2013 Licensing Expo.

}	DC announced its own superhero cross-
over film, an as-yet-untitled Batman/Super-
man effort, directed by Man of Steel’s Zack 
Snyder and set for a 2015 release.

TV Properties
Television series and their licensing pro-

grams take up a large space at Comic-Con, with 
“South Park” creators Matt Stone and Trey 
Parker on hand to talk about the upcoming game 
“The Stick of Truth,” licensed by Comedy Cen-
tral to Ubisoft. “South Park” could also be found 
on a Mimoco USB flash drive, as were charac-
ters from other TV series including “Adventure 
Time,” “My Little Pony,” and “Star Trek.”

“Pac-Man and the Ghostly Adventures,” a 
new series based on Namco’s mascot, was pres-
ent in the form of a limited edition figure signed 
by producer (and former Marvel executive) Avi 
Arad.

HBO’s “Game of Thrones” had everything 
from plush made by Factory Entertainment to 
collectible vinyls (FunKo), along with Inside Edi-
tions’ “Pop-Up Guide to Westeros.”

There were two 20th anniversary “celebra-
tions”: Fox marked its “X-Files” series’ 20th with 
a panel and a recent comic book launch from 

IDW. And Saban hosted a 20th anniversary cel-
ebration for the “Power Rangers,” with merchan-
dise spread across a dozen licensee booths in 
the convention center.

Role Playing and Video Games
Role playing and video game properties and 

their licensed collectibles, comics, and more 
could be found throughout the convention hall.
}	LEGO demonstrated its expanded prod-

uct line based on Mojang’s “Minecraft” to 
include new structures and characters fea-
tured in the popular LEGO-like game.

}	Hasbro showed off a new “Dungeons and 
Dragons” set of Kre-o blocks, the compa-
ny’s construction toy brand that already 
has the license to “Star Trek.”

}	Blizzard Entertainment appealed to the 
younger crowd with an original “World of 
Warcraft” children’s book, titled Snowfight.

}	Dark Horse Entertainment, licensee of 
properties including “Mass Effect” and 
“The Legend of Zelda,” will release a 
monthly comic book series based on 
Microsoft and 343 Studios’ “Halo” game 
franchise, with the story taking place dur-
ing last year’s “Halo 4.”

And More …  
Comic-Con is also home to a number of brand 

and property launches. Plush toy manufacturer 
Kids Preferred introduced “zombie collectible 
and fashion accessory” brand Yarn Zombies, 
featuring off-kilter characters appearing in plush 
and T-shirts. Manga publisher Viz Media’s Per-
fect Square brand, a relaunch of its Viz Kids label, 
announced it will debut in 2014 with Bravest War-
rior, a series based on an animated series on You-
Tube. And Perfect Square will continue to publish 
graphic novels based on existing licensing deals, 
including Max Steel, Uglydoll, and others.

Comic-Con
Continued from page 1

guarantees come to by average per annum—
which is roughly $255 million per year additional 
over eight years—rather than tying the addition-
al retail to the sequels. This has the advantage 
of accounting for the fact that Hasbro and Dis-
ney allude to other future entertainment aside 
from the films (e.g., new TV shows, of which at 
least one has already been announced) and that, 
while Star Wars can be expected to see a bump 

in sales in a movie year, it is a property with 
an exceptionally strong base and a relatively 
steady history of merchandise sales, certainly 
in recent years.

For Star Wars, Hasbro will pay $75 million on 
signing, with the balance due in accordance with 
planned releases of the films.

The new expiration date brings Marvel into 
alignment with the expiration of the Star Wars 
contract. Both agreements cover all film and TV 
properties for the respective franchises during 
the period and include similar product categories.

TLL Analysis
Continued from page 1

Who’s News
Pamela Kaufman 
is promoted to presi-
dent of Nickelodeon 
Consumer Products, 
adding to her exist-
ing role as CMO. 
Kaufman joined 
Viacom in 1997 as VP 
of Nickelodeon Pro-
motions Marketing, 
a position she previ-
ously held at Turner. 
Kaufman reports 
to Cyma Zarghami, 
President of the Nick-
elodeon Group.

Pau Pascual is 
promoted to general 
manager for Iberia at 
Copyright Promotions 
Licensing Group, 
working out of Bar-
celona. He had been 
marketing, sales, 
and retail director at 
CPLG Spain.

Antoine  
Erligmann and 
Andrew Kerr are 
named co-heads 
of Corus Entertain-
ment’s Nelvana 
Enterprises unit, man-
aging global distribu-
tion and licensing 
of the Nelvana 
properties in Europe, 
the Middle East, and 
Africa (Erligmann) 
and the Americas and 
Australasia (Kerr).

Hearst Magazines 
International 
assigns licensing 
representation for 
Cosmopolitan, 
Esquire, and Harp-
er’s Bazaar outside 
the U.S. and Canada 
to IMG Licensing.

Mark siegel is 
named SVP licens-
ing and business 
development at MjC 
International Group, 
San Francisco.
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PROPeRTies AVAilABle OR ReCenTly AssiGned, U.s. (Canada as indicated)
PROPERtY DEsCRIPtION CAtEgORIEs AVAILABLE LICENsINg CONtACt

BabyFirst Cable network for infants, now in its 8th 
year. Available in 33 countries.

All Ross Misher, Brand Central

Bally Total Fitness Fitness club chain with locations throughout 
the U.S.

Cardio equipment, energy bars/drinks, hosiery, 
swimsuits, vitamins/supplements, watches/
pedometers, weight loss products

John Spotts, FAM Brands

Creativity Explored Art collective/organization of artists with 
developmental disabilities, selling/exhibiting 
their art in their studio and galleries.

Apparel, gifts/novelties, greeting cards, 
on-demand printing, textiles

David Milch, Perpetual Licensing

Freaky Flipsters Vapssky Technologies’ mobile app for iOS 
devices featuring characters created by 
children’s illustrator David Sheldon.

All Liz Stahler, SupperTime 
Entertainment

Goodyear Tire (and rubber company) known also for 
their iconic blimp.

Accessories, apparel, footwear Fabrice Faurie, IMG Licensing

Japanzi: Going, 
Going, Gong!

Marblemedia’s new action-filled TV series 
filmed in front of a live studio audience. Airs 
on Disney XD and YTV in U.S. and Canada, 
respectively, later this year.

All (North America) Avra Goldenblatt, Licensing Shop, The 

Marika Women’s shape-enhancing active wear 
brand.

Bags, beverages, eyewear, footwear, hoisery, 
school uniforms

John Spotts, FAM Brands

Mindy Weiss Wedding and entertainment consultant 
known for elaborate weddings, bar/bat 
mitzvahs, and other events.

Accessories, bridal gowns, bridesmaid dresses, 
floral arrangements, jewelry, stationery

Nicole Desir, Beanstalk Group

Tehama Golf Golf and lifestyle brand founded by Clint 
Eastwood and Nancy Haley.

Casual/corporate/golf apparel, casual/golf/street 
shoes

John Spotts, FAM Brands

Adventure Time Northwest Company* Home décor Cartoon Network 

Rubie's Halloween costumes

Trends International* Wall décor

York Wallcoverings & RoomMates* Wall décor

Baby Mat Mary Meyer Nursery mat Bestever

Battle Bears Mad Engine Apparel Richmond Management Group

Beatrix Girls Popstar Club Doll accessories Peavey Electronics

Candy Crush Saga Happy Socks Socks King

Care Bears, Holly Hobby, 
Madballs, Strawberry 
Shortcake, Twisted 
Whiskers, WotWots

Walls 360 On-demand wall graphics AG Properties

✹ licensing news
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✹licensing news Continued from page 5

Deadliest Catch, Fast 
& Loud, Gold Rush, 
MythBusters

Card.com Prepaid debit cards Discovery Communications

Deadpool, Iron Man 3, 
Spider-Man

Huckleberry Mobile phone case, vinyl collectibles Disney Consumer Products

Dexter Bif Bang Pow* Talking bobble heads CBS Consumer Products

Cloned Replicas Prop replicas

Coolhaus Ice cream sandwiches

Magnolia Bakery Cupcakes

Disney Ceaco* Co-branded puzzles Disney Consumer Products

Duck Dynasty Hallmark Licensing Greeting cards, greeting cards with sound Brandgenuity

Fossil Safilo Group Eyewear (Worldwide) Fossil

Godzilla (2014 film) Freeze/Central Mills T-shirts Warner Bros. Consumer Products

Rubie's Costumes (adults’, children’s)

Trevco Sportswear Apparel, T-shirts

Grateful Dead SkiLogik Limited edition skis Warner Music Group/Rhino

Hanna Andersson Vida Footwear Footwear Excel Branding

Hello Kitty Blip Toys Dolls, novelty, playsets, plush Sanrio

Fashion Angels Enterprises Toys

Trumpette Co-branded infant accessories, shoes

University Games Colorform toys

HillBilly Brand Global Beverage Solutions Beverages Trademarketing Resources, Inc.

Kellogg’s Bentex Group/Extreme Concepts T-shirts (adults’, children’s) Joester Loria Group

Knitting Factory Fallen Arrows Accessories, apparel, headwear Knitting Factory Entertainment

Major League Baseball Tommy Bahama* Co-branded apparel Major League Baseball

Mooshka Franco Manufacturing Accessories, bath, bath accessories, bedding, 
housewares

MGA Entertainment

Thermos Bottles, food jars, lunch kits, reusable ice

Mr. Peabody & Sherman Hybrid Apparel Apparel DreamWorks Animation

Multipet Pet toys

Popfun Merchandising LLC Glassware, magnets

My Little Pony Aurora World Plush Hasbro

NBA That's My Ticket Collectible ticket displays NBA Global Merchandising Group
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Hot Foot Football-focused art property  featuring graffiti style graphics. 
Geared to boys and girls 4-10.

All including accessories, apparel 
(U.K.)

Adam Meiklejohn, Meiklejohn 
Graphics Licensing (MGL)

Huntik, Mia and 
Me, Pop Pixie

Rainbow SRL’s  animated children’s shows for young girls and 
boys.

All (Australia) Shane Lipton, Wild Pumpkin

All (Latin America) Marcus Macedo, Exim Licensing

Huntik, Mia and 
Me, PopPixie, Winx

Rainbow SRL’s  animated children’s shows for young girls and 
boys.

All (Spain) Ignacio Segura de Lassaletta, 
Planeta Junior Sl

Mister Maker Children’s TV series from The Foundation, now airing on 
Discovery Kids in Latin America, with a host who applies his 
passion for art to the real world.

All (Latin America) Marcus Macedo, Exim Licensing

Sanrio properties Social expressions brands Hello Kitty, Charmy Kitty, Keroppi, 
Chococat, and more.

All (Austria, Germany, Switzerland) Gerold Kolenbrander, Team! 
Licensing

Sendokai 
Champions

Nottingham Forest’s animated series about four unpopular kids 
who train to save Earth. Set to air on the Vortexx block on the 
CW in the U.S., Clan in Spain, and Cartoon Network in Latin 
America. 

All (North America, Israel) Elie Dekel, Saban Brands

All (Eastern Europe, South Europe) Ignacio Segura de Lassaletta, 
Planeta Junior Sl

Silentnight U.K.-based bed and mattress company,  expanding beyond 
furniture.

Bedroom scents, bath/body 
accessories, beverages, herbal sleep 
remedies, nightwear, sleep toys 
(U.K.)

Jane Evans, Jane Evans 
Licensing Consultancy/Brand 
Extensions Russia

Where’s the 
Meerkat?

Michael O’ Mara Books’ activity-based book, available in over 
20 countries.

Accessories, apparel, gift items, plush 
(U.K.)

John McInnerny, Allsorts 
Licensing

inTeRnATiOnAl PROPeRTies AVAilABle OR ReCenTly AssiGned

PROPERtY DEsCRIPtION CAtEgORIEs AVAILABLE LICENsINg CONtACt

*Extension or renewal.

PROPERtY gRANtED tO PRODuCts MANuFACtuRED gRANtED BY

Pinkie Cooper and the Jet 
Sets Pets

Bridge Direct Dolls, toys, toy accessories Nelvana Enterprises/Corus 
Entertainment

Saturday Night Live Bif Bang Pow Action figures, bobble heads, bottle openers, 
journals, lunch boxes, ornaments

Broadway Video

Teen Titans Go! Jazwares Master toy Warner Bros. Consumer Products

The Mortal Instruments: 
City of Bones

Hot Topic Limited edition apparel Sony Pictures Consumer Products

Tickety Toc Canadian Group (TCG) Wooden toys/activities (North America) Established Brands

U.S. Army Global Tissue Group Napkins, paper towels, tissues Beanstalk Group

Very Hungry Caterpillar, 
The

Zak Designs Bowls, plates, flatware sets Joester Loria Group

Walking Dead, The (TV 
series)

Her Universe Dresses, fashion tops, hoodies, leggings 
(women’s)

Striker Entertainment

World War Z CafePress Customized on-demand apparel, gift, novelty Paramount Licensing

Ghoulish Productions Costumes, dress-up accessories

Pyramid Posters Buttons, magnets, posters, prints

✹licensing news Continued from page 6

Continued on page 8
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✹ 
international licensing news Continued from page 7

Beano and Dady 151 Products Car air fresheners (U.K.) Start Licensing

Betty Boop, Olive Oyl, 
Popeye

NZI Helmets Motorcycle helmets (Spain) Biplano Licensing SA

Care Bears Kaga High Tech Calendars, postcards, stickers (Japan) MindWorks Entertainment

Cut The Rope Copywrite Europe Group Back-to-school (Spain, Portugal) ITV Studios Global Entertainment

Helvi 2000 Apparel (Spain, Portugal)

Van der Erve NV

Extreme Eat Ski Drink Sleep Apparel (U.K.) Extreme Sports Company

Lucky Seven Caps Trucker caps (U.K.)

Holly Hobbie Ciranda Cultural Editora e 
Distribuidora

Sticker/activity books (Brazil) Exim Licensing

Knitting Factory Kothai Leather accessories (Europe) Knitting Factory Entertainment

LEGO movie TV Mania U.K. Apparel (U.K.) LEGO U.K.

Masha and the Bear Chupa Chups Confections (Russia, CIS) Ink Brands

Peanuts Schleich North America Collectible figures, playsets (Worldwide) All-American Licensing & 
Management

Sendokai Champions Panini U.K. Collectibles (Spain) Planeta Junior Sl

Simba Dickie Group Master toy (Iberia)

Sonic The Hedgehog Universal Cycles Outdoor toys, ride-on toys (Austria, Benelux, 
France, Germany, Switzerland)

SEGA Europe

Strawberry Shortcake Piffer & CIA Housewares, party goods (Brazil) Exim Licensing

Wabro Accessories, back-to-school (Argentina)

Importadora y Exportadora Rosen Back-to-school (Carribean, Costa Rica, Dominican 
Republic, Ecuador, El Salvador, Guatemala, 
Honduras, Nicaragua, Panama, Peru, Venezuela)

Temple Run Forbidden Planet Apparel, collectibles, gift items (U.K.) Lisle International Licensing

Walking With Dinosaurs Travelgoods.com Back-to-school (Australia) BBC Worldwide Australia & New 
Zealand

Where’s the Meerkat? BrownTrout Publishers Calendars (U.K.) Allsorts Licensing

Wooly and Tig AFB (Alfred Franks & Bartlett) Accessories (U.K.) Brands With Influence (B.W.I.)

Cooneen Textiles Nightwear, socks, underwear (U.K.)

inTeRnATiOnAl liCenses ReCenTly GRAnTed

PROPERtY gRANtED tO PRODuCts MANuFACtuRED gRANtED BY
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343 Industries Microsoft, Christine Finch, Licensing 
Manager, 425-704-8037, cfinch@microsoft.com, P. 4.

41 Entertainment (41e), Allen Bohbot, CEO,  
203-542-7310, allen.bohbot@41ent.com, P. 1.

AG Properties, Carla Silva, VP Global Licensing,  
212-386-7355, csilva@ag.com, P. 5.

Aurora World, Michael Kessler, SVP Sales & 
Marketing, 562-205-1222, P. 6.

BBC Worldwide Australia & New Zealand, Heather 
McIlfatrick, Head Commercial, Factual, Lifestyle,  
61-2-9744-4500, P. 7.

Beanstalk Group, The, Allison Ames, President, North 
America, 212-421-6060, allison.ames@beanstalk.com, 
P. 7.

Beanstalk Group, The, Nicole Desir, VP Brand 
Management, 212-303-1148, nicole.desir@beanstalk 
.com, P. 5.

Bentex Group/Extreme Concepts, Susan Peia, VP 
Licensing, 212-594-4250 x 168, susan@bentex.com, P. 6.

Bestever, Sandy Willens, VP, 310-515-7030,  
sandys@besteverinc.com, P. 5.

Bif Bang Pow, Jason Lenzi, CEO, 877-243-2264 x803, 
jlenzi@bifbangpow.com, P. 6, 7.

Blip Toys, Hugh Kennedy, SVP Global Marketing,  
800-974-7856, info@bliptoys.com, P. 6.

Blizzard Entertainment, Matt Beecher, VP Global 
Business Development & Licensing, 949-955-1380, 
mbeecher@blizzard.com, P. 4.

Bosco Products, Joshua Sanders, VP, 973-334-7534, 
P. 2.

Brand Central, Ross Misher, President, 310-268-1231, 
ross@brandcentralgroup.com, P. 5.

Brandgenuity, Rachel Humiston, Manager,  
212-925-0663, rachel@brandgenuity.com, P. 2, 6.

Bridge Direct, Jay Foreman, President, 561-997-8901, 
jforeman@thebridgedirect.com, P. 7.

Broadway Video, Eleonora Monacella, Marketing and 
Licensing, 212-265-7600, emonacella@broadwayvideo 
.com, P. 7.

Brooks Brothers Group, Claudio Del Vecchio,  
Chairman/CEO/Owner, 212-309-7289, P. 3.

CafePress, Ty Simpson, VP Business Development, 
650-655-3000, tsimpson@cafepress.com, P. 7.

Canadian Group (TCG), Michael Albert, Partner,  
416-746-3388 x333, malbert@canadagroup.com, P. 7.

Card.com, Ben Katz, CEO/Co-Founder, 888-255-5962, 
info@card.com, P. 6.

Cartoon Network, Peter Yoder, VP Consumer 
Products, 212-275-6000, peter.yoder@turner.com, P. 5.

CBS Consumer Products, Elizabeth Kalodner, EVP/
General Manager, 212-975-5232, liz.kalodner@cbs.com, 
P. 6.

Ceaco, Donna Webster, VP Marketing & Product 
Development, 617-926-8080 x224, donnaw@ceaco.com, 
P. 6.

Cloned Replicas, Michael Baker, info@clonedreplicas.
com, P. 6.

Coca-Cola Company, Kate Dwyer, Group Director 
Worldwide Licensing, 404-676-7478, katedwyer@na.ko.
com, P. 3.

Coolhaus, Natasha Case, CEO, 310-424-5559, natasha@
eatcoolhaus.com, P. 6.

Dark Horse Comics, Anita Nelson, VP Sales & 
Marketing, 503-652-8815 x389, anitan@darkhorse.com, 
P. 4.

Discovery Communications, Elizabeth Bakacs, VP 
Licensing & Creative, 240-662-3315, elizabeth_bakacs@
discovery.com, P. 6.

Disney Consumer Products, Luis Fernandez, SVP 
Licensing, Central Creative, 818-544-0001,  
luis.fernandez@disney.com, P. 2, 6.

Disney Consumer Products, Paul Gitter, SVP 
Licensing, Marvel, 818-544-1950, paul.gitter@disney 
.com, P. 1, 6.

DreamWorks Animation, Michael Connolly, Head 
Global Consumer Products, 818-695-5000, michael.
connolly@dreamworks.com, P. 6.

Electronic Arts/EA Sports, Christopher Erb, VP Brand 
Marketing, 407-386-4404, cerb@ea.com, P. 2.

Established Brands, Bob Traub, President,  
201-665-9111, btraub@ebimail.com, P. 7.

Excel Branding, Robert Stone, 212-921-2000,  
rstone@excelbranding.com, P. 6.

Fallen Arrows, Tito Sands, 404-635-6367, info@
fallenarrows.com, P. 6.

FAM Brands, John Spotts, EVP Business Development 
& Licensing, 877-888-7255, info@fambrands.com, P. 5.

Fashion Angels Enterprises, Bill Uzell, EVP,  
414-961-9200, billu@fashionangels.com, P. 6.

Fossil, Randy Hyne, General Counsel, 972-699-2115, 
legal@fossil.com, P. 2, 6.

Fox Consumer Products, Stacey Kerr, Executive 
Director of Licensing, 310-369-5834, stacey.kerr@fox 
.com, P. 2.

Franco Manufacturing, Jeffrey Franco, Licensing 
Director, 732-494-0500 x398, jeffrey@franco-mfg.com, 
P. 6.

Freeze/Central Mills, Kim Cauley, VP Licensing,  
212-764-9011 x220, kim@freezecmi.com, P. 6.

FunKo, Brian Mariotti, President, 425-783-3616,  
brian@funko.com, P. 4.

Ghoulish Productions, Carlos Delgado,  
52-777-312-8665, carlos.delgago@gruporev.com, P. 7.

Global Beverage Solutions, Jerry Pearring, President 
& CEO, 954-473-0850, P. 6.

Global Tissue Group, Phillip Shaoul, Director, 
Business Development, 631-419-1300, philip@gtgtissue 
.com, P. 7.

Hallmark Licensing, Cindy Mahoney, VP Licensing, 
816-274-4918, cmahon2@hallmark.com, P. 6.

Happy Socks, Mikael Soderlindh, CEO,  
b2b@happysocks.com, P. 5.

Hasbro, Simon Waters, SVP Global Brand Licensing & 
Publishing, 818-478-4804, simon.waters@hasbro.com, 
P. 3, 4, 6.

HBO, Josh Goodstadt, Director Licensing/Retail,  
212-512-7047, josh.goodstadt@hbo.com, P. 4.

Her Universe, Ashley Eckstein, Founder,  
info@heruniverse.com, P. 7.

Hot Topic, Cindy Levitt, General Merchandise 
Manager, 626-839-4681 x2216, clevitt@hottopic.com, 
P. 7.

HSNi, Andy Sheldon, Chief Creative Officer/GM HSN 
Productions, 727-872-1000, andy.sheldon@hsn.net, P. 3.

Huckleberry, Joe Meade, CEO, 818-831-5335, 
huckleberry@socal.rr.com, P. 6.

Hybrid Apparel, Derrick Baca, VP Licensing,  
714-947-8347, dbaca@hybridapparel.com, P. 6.

IDW Publishing, Chris Ryall, Publisher, 858-270-1315, 
ryall@idwpublishing.com, P. 4.

IMG Licensing, Fabrice Faurie, VP Licensing & 
Consumer Products Worldwide, 44-20-8233-5300, 
fabrice.faurie@imgworld.com, P. 5.

IMG Licensing, Daniel Siegel, VP, 424-653-1900,  
daniel.siegel@imgworld.com, P. 4.

Jazwares, Laura Zebersky, EVP Global Sales,  
954-845-0800, laura@jazwares.com, P. 7.

Jelly Belly Candy, Vu Myers Babcock, Licensing 
Manager, 707-399-2719, vmyers@jellybelly.com, P. 2.

Joester Loria Group, Joanne Loria, EVP Licensing/
COO, 212-683-5150 x303, jloria@tjlgroup.com, P. 3.

Joester Loria Group, James Slifer, SVP Business 
Development, 212-683-5150 x306, jslifer@tjlgroup.com, 
P. 6, 7.

Kids Preferred, Laura Perks, VP Marketing,  
732-274-1144, laura@kidspreferred.com, P. 4.

King, Riccardo Zacconi, CEO, licensing@king.com, P. 5.

King Features Syndicate, Ita Golzman, VP North 
American Licensing, 212-969-7584, igolzman@hearst 
.com, P. 3.

Knitting Factory Entertainment, Brad Spencer, 
Director Brand Strategy, 323-798-5628, brad@
knittingfactory.com, P. 6.

LEGO, Kristen Allshouse, Licensing Manager,  
860-749-2291, kristen.allshouse@lego.com, P. 4.

Licensing Shop, The, Avra Goldenblatt, VP 
Brand Management, 416-322-7300 x208, avra@
thelicensingshop.com, P. 5.

Mad Engine, Carolyn Foreman, VP Licensing,  
858-558-5270, P. 5.

Magnolia Bakery, Misty Martin, 855-622-5379, P. 6.

Marshmallow Fun Company, Beaver Raymond, 
Co-Founder, 877-894-6073, P. 2.

Mary Meyer, Kevin Meyer, President, 802-365-7793, 
kevin_meyer@marymeyer.com, P. 5.

MGA Entertainment, Dante Sandoval, Global Licensing 
Coordinator, 818-894-2525 x6771, DSandoval@mgae 
.com, P. 6.

Mimoco, Evan Blaustein, CEO, 617-783-1100,  
evan@mimoco.com, P. 1.

MjC International, Mark Siegel, SVP Licensing & 
Business Development, 415-467-9500 x112,  
mark.siegel@gomjc.com, P. 4.

Multipet, Rich Koliner, VP Sales & Marketing,  
201-438-6600, info@multipet.com, P. 6.

NBA Global Merchandising Group, Vicky Picca, SVP 
Licensing/Business Affairs, 212-407-8000, vpicca@nba 
.com, P. 6.

Nelvana Enterprises/Corus Entertainment, Andrew 
Kerr, Head Consumer Products The Americas,  
416-479-7000, akerr@corusent.com, P. 7.

Northwest Company, Patty Bennett, 800-242-6996 
x417, patty.bennett@thenorthwest.com, P. 5.

Paramount Licensing, Michael Bartok, EVP Licensing, 
323-956-8432, mike_bartok@paramount.com, P. 7.

Peavey Electronics, Tony Moscal, GM Business 
Development, 601-483-5365, tony.moscal@peavey 
.com, P. 5.

Perpetual Licensing, David Milch, President,  
212-585-2500, dmilch@perpetuallicensing.com, P. 5.

Picnic Time, Scott McCormack, Director Sales & 
Marketing, 805-529-7400, scott@picnictime.com, P. 2.

Popfun Merchandising LLC, Thom Zahler, Art 
Director, P. 6.

Popstar Club, Mary Mueller, VP Global Marketing & 
Strategic Partnerships, 310-402-2180, mary.m.mueller@
gmail.com, P. 5.

Praim Group, Paul Pruett, CEO, 978-745-5622, sales@
praimgroup.com, P. 2.

Premier Exhibitions, Bruce Eskowitz, Director,  
404-842-2600, beskowitz@prxi.com, P. 2.

Pyramid Posters, Mordy Benaiah, Licensing Director, 
44-116-264-2642, mordy@pyramidposters.com, P. 7.
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Realtree/Jordan Outdoor Enterprises, Brad Schorr, 
VP Licensing, 706-562-7214, BradSchorr@realtree.com, 
P. 2.

Richmond Management Group, Jennifer Richmond, 
Managing Director, 818-713-0120, jmrichmondy@
me.com, P. 5.

Rubie’s, Lauren Rabinowitz, Director of Licensing,  
516-326-1500 x119, laurenr@rubies.com, P. 5, 6.

Safilo Group, Kimberly Chaveco, Brand Manager,  
973-576-2549, kimberlyc@safilousa.com, P. 2, 6.

Sanrio, Jill Koch, VP Brand Management & Marketing, 
310-630-2904, jkoch@sanrio.com, P. 6.

SkiLogik, David Mazzarella, Founder, 970-453-8000, 
info@skilogik.com, P. 6.

Sony Pictures Consumer Products, Gregory 
Economos, SVP Global Consumer Products,  
310-244-4188, gregory_economos@spe.sony.com, P. 7.

Striker Entertainment, Russell Binder, 818-225-9355, 
russell@strikerent.com, P. 7.

SupperTime Entertainment, Liz Stahler, Partner/EVP 
Consumer Products/Publishing, 213-426-0386,  
admin@suppertimentertainment.com, P. 5.

That’s My Ticket, Dean Macchi, President,  
508-533-1900, sales@thatsmyticket.com, P. 6.

The Hundreds, Bobby Hundred, Co-founder,  
310-807-1754, thla@thehundreds.com, P. 3.

Thermos, Christi Lantz, Senior Licensing Manager,  
847-593-6284, christi.lantz@thermos.com, P. 6.

Tommy Bahama, Chrisann Furciato, VP Licensing,  
212-391-8688 x144, P. 6.

Trademarketing Resources, Inc., Robert Horton, 
President & CEO, 248-922-9678, rhorton@trilicensing 
.com, P. 6.

Travelgoods.com, Mark Bennett, Business 
Development Manager, 61-1300-734-090,  
sales@travelgoods.com, P. 7.

Trends International, Jeff Loeser, VP Licensing,  
317-388-4068, jloeser@trendsinternational.com, P. 5.

Trevco Sportswear, James George, President/CEO, 
248-526-1400, jpg@trevcoinc.com, P. 6.

Trumpette, Jon Stevenson, Owner, 916-851-0000, 
wecare@trumpette.com, P. 6.

Ubisoft, Jason Hall, 44-193-257-8041, jason.hall@ubisoft 
.com, P. 1.

University Games, Bob Moog, President/Chairman, 
415-503-1600, moog@ugames.com, P. 6.

Viacom Music and Entertainment Groups, Ariel 
Yarmus, Senior Director, Consumer Products,  
212-258-6000, ariel.yarmus@viacom.com, P. 1.

Vida Footwear, Brian McManus, EVP/GM,  
212-246-1900, brian@vidagroup.com, P. 6.

Viz Media, Beth Kawasaki, Senior Editorial Director, 
415-546-7073, beth.kawasaki@viz.com, P. 4.

Walls 360, Stewart Christensen, Director Business 
Development/On-Demand Operations, 888-244-9969, 
partners@walls360.com, P. 5.

Warner Bros. Consumer Products, Karen McTier, EVP 
Domestic Licensing & Worldwide Marketing, 818-954-
3008, karen.mctier@warnerbros.com, P. 1, 2, 6, 7.

Warner Music Group/Rhino, Sara Nemerov, SVP 
Consumer Products & Brand Licensing, 212-275-2370, 
Sara.Nemerov@rhino.com, P. 3, 6.

Yogurtland, Larry Sidoti, VP Development & 
Operations, 949-265-8000, info@yogurt-land.com, P. 2.

York Wallcoverings & RoomMates, Kristen Miranda, 
Licensing Manager, 717-851-0436, mirandak@yorkwall.
com, P. 5.

Zak Designs, Reggy Thomas, VP Global Licensing & 
Marketing, 509-244-8644, thomas@zak.com, P. 7.

151 Products, Richard Shonn, MD, 44-161-228-3939, 
info@151.co.uk, P. 8.

AFB (Alfred Franks & Bartlett), Laurence Cowan, 
Co-Managing Director, 44-1727-833877, sales@afb 
.co.uk, P. 8.

All-American Licensing & Management, Michael 
Gottsegen, 818-749-7236, michael@aalmg.com, P. 8.

Allsorts Licensing, John McInnerny, Managing 
Director, 44-1234-212411, john@allsortsmedia.co.uk, 
P. 7, 8.

Biplano Licensing SA, Jordi Rey, General Manager, 
34-93-452-60-00, jordir@biplano.com, P. 8.

Brands With Influence (B.W.I.), Martin Lowde, 
Managing Director/Founder, 44-7831-2350-24, martin@
brandswithinfluence.com, P. 8.

BrownTrout Publishers, Gray Peterson, Director Sales 
& Marketing, 310-607-9010, P. 8.

Chupa Chups, Christine Cool, Senior Brand Manager, 
34-93-773-9362, christine.cool@es.pvmgrp.com, P. 3, 8.

Ciranda Cultural Editora e Distribuidora, Donaldo 
Walter Buchweitz, 55-11-3761-9500, donaldo@
cirandacultural.com.br, P. 8.

Cooneen Textiles, Mike Coles, Director, 44 -161-273-
5213, mike.coles@cooneenmachester.com, P. 8.

Copyright Promotions Licensing Group/CPLG Iberia, 
Pau Pascual, GM, 34-93-409-04-74, ppascual@es.cplg 
.com, P. 4.

Copywrite Europe Group, Joan Palau Montañana, 
34-93-512-12-90, jpalau@copywritegroup.com, P. 8.

Eat Ski Drink Sleep, Alexander Lezaic, Managing 
Director/Founder, 44-7980-489-633, info@esdsclothing 
.com, P. 8.

Exim Licensing, Marcus Macedo, GM, 55-11-3885-9275, 
brazil@eximlicensing.com, P. 7, 8.

Eximtrading, Jaime Hofman, 54-11-4372-3167, P. 8.

Extreme Sports Company, Al Gosling, CEO, 44-207-724-
1000, branddevelopment@extremeinternational 
.com, P. 8.

Forbidden Planet, Alex Carter-Jones, 44-207-803-1900, 
P. 8.

Helvi 2000, Javier Villar, 91-475-72-36, jvillar@
helvi2000.com, P. 8.

Importadora y Exportadora Rosen, Ofer Marcus, 507-
445-3000, rosen@rosezonalibre.com, P. 8.

Ink Brands, Morten Geschwendtner, Chairman-
President Licensing/Special Projects, 45-3355-6100, 
mg@ink-brands.com, P. 8.

ITV Studios Global Entertainment, Trudi Hayward, 
SVP/Global Head Merchandise, trudi.hayward@itv 
.com, P. 8.

Jane Evans Licensing Consultancy/Brand Extensions 
Russia, Jane Evans, Managing Director, 44-1225-8190-
30, jane@jevanslicensing.com, P. 7.

Kaga High Tech, Hiroshi Murakoshi, 81-3-4455-3247, 
h_murakoshi@kagaht.co.jp, P. 8.

Knitting Factory Entertainment, Brad Spencer, 
Director Brand Strategy, 323-798-5628, brad@
knittingfactory.com, P. 8.

Kothai, Cedric Chauveau, 33-491-909-123, cedric@
kothai.fr, P. 8.

LEGO UK, Melissa Wallace, Senior Licensing Manager, 
Apparel & Accessories, melissa.wallace@lego.com, 
P. 8.

Lisle International Licensing, Colin Lisle, Managing 
Director, 44-1937-586237, colin@lisleintlicensing.com, 
P. 8.

Lucky Seven Caps, Jay Jay Burridge, Founder, jay@
luckysevencaps.com, P. 8.

Meiklejohn Graphics Licensing (MGL), Adam 
Meiklejohn, Licensing Director, 44-20-7593-0510 x4, 
am@mgl-uk.com, P. 7.

MindWorks Entertainment, Kensuke Kondo, 
President, 81-3-3263-7851, kondo@mindworks-ent.jp, 
P. 8.

Mojang, Daniel Kaplan, Business Development, 
daniel@mojang.com, P. 4.

NZI Helmets, Jorge Arnandis, 34-968-75-13-56, info@
nzihelmets.co, P. 8.

Panini UK, Jess Tadmor, Head Marketing, 44-1892-500-
100, jtadmor@panini.co.uk, P. 8.

Piffer & CIA, Benedito Piffer Filho, 55-35-3714-4778, 
pifferfilho@pocos-net.com.br, P. 8.

Planeta Junior Sl, Ignacio Segura de Lassaletta, 
Director, isegura@deaplaneta.com, P. 7, 8.

Saban Brands, Elie Dekel, President, 310-557-5124, 
edekel@sabanbrands.com, P. 7.

Schleich North America, Rita Madsen, 704-688-5286, 
rita.madsen@schleich-s.com, P. 8.

SEGA Europe, Sissel Henno, Head Licensing Europe, 
44-20-8995-3399, hennos@soe.sega.co.uk, P. 8.

Simba Dickie Group, Michael Siber, CEO, 49-911 9765-
01, simbatoys@simbatoys.de, P. 8.

Start Licensing, Ian Downes, Director, 44-208-337-7958, 
start.licensing@btopenworld.com, P. 8.

Team! Licensing, Gerold Kolenbrander, CEO, 49-89-
260-250-05, gerold.kolenbrander@teamlicensing.de, 
P. 7.

TLC International UK, Shaun Nelson, Managing 
Director, 011-44-1782-79-99-95, shaun.nelson@
thelicensingcompany-france.com, P. 3.

TV Mania UK, Dan Wilkins, MD, 44-146-244-1742, 
daniel.wilkins@tvmgroup.co.uk, P. 8.

Universal Cycles, Gavin Markscheffel, Managing 
Director, 44-1268-247-0007, sales@universalcycles 
.co.uk, P. 8.

Van der Erve NV, Martijn Van der Erve, Director, 32-2-
725-5555, martijn@vandererve.be, P. 8.

Wabro, Silvio Chaet, 54-114-9542626, silviochaet@
gmail.com, P. 8.

Warner Bros. Consumer Products, Jordan Sollitto, 
EVP International Licensing, 818-954-7807,  
jordan.sollitto@warnerbros.com, P. 3.

Wild Pumpkin, Shane Lipton, Owner/Director, 61-3-
9429-4498, shane@wild-pumpkin.com, P. 7.

�qinternational contacts & connections
This section refers to the International listings on Pages 7-8. International calls from the U.S. and Canada must be preceded by the 011-prefix.
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mailto:jkoch@sanrio.com
mailto:info@skilogik.com
mailto:gregory_economos@spe.sony.com
mailto:russell@strikerent.com
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mailto:sales@thatsmyticket.com
mailto:thla@thehundreds.com
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yogurt-land.com
mailto:mirandak@yorkwall.com
mailto:mirandak@yorkwall.com
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Loria agrees. “A runway presence has a halo 
effect on retail sales,” she says. “Retailers with 
our mainstream business love it because it gives 
the product a buzz.” 

Some licensors are working to capitalize on 
the coattails effect more directly by partnering 
with a broader assortment of retailers, beyond 
an e-commerce site or a designer’s retail stores. 
“This year we’re building a back-end compo-
nent at retail,” explains Loria about the Dew 

collaborations. She points out that a product 
could be tested at Zumiez or a similar chain, in 
addition to distribution through the designer’s 
e-commerce site, to see whether it has potential 
in broader retail channels. 

These sorts of fashion collaborations can be 
viewed as a microcosm of several greater trends 
affecting the licensing business, including the 
rise of co-branding, the reliance on limited edi-
tions and capsule collections to generate public-
ity and test new products, and the blurring of 
the line between promotion and licensing. 

August 5, 2013

Fashion Collaboration
Continued from page 3

spotlight on fashion
Fashion, Apparel, and Footwear 
Brands Change Hands

HanesBrands has acquired bra and shape-
wear company Maidenform Brands. Maiden-
form, which sources all of its products from 
third-party manufacturers, is licensee for Don-
na Karan and DKNY. Presumably, Donna Karan 
has right of approval in the event of a sale of 
the licensee, which is what Hanes CEO Richard 
Noll appeared to allude to in an analysts call, 
responding to a question about the status of the 
licenses: “I don’t want to get into any specifics at 
this point because we’re just beginning to turn 
our attention to that. But I will point out that 
we [Hanes] have had the Donna Karan, DKNY 
hosiery licenses for decades. But given that, 
we’ve got to call the Donna Karan organization 
and figure all those things out in our imple-
mentation planning phase.” Maidenform’s own 
brands include Flexees, Lilyette, Self Expres-
sions, and Sweet Nothings. The deal is valued at 
approximately $575 million.

Footwear and apparel manufacturer SGCom-
panies has completed its acquisition of sleep-
wear manufacturer Wormser from SaraMax. 
The Wormser name is being retired, and the 
operation integrated into the SGI Apparel Group 
Division. The addition of the Wormser lines, 
however, is seen as positioning the company’s 
sleepwear offerings for expanded distribution. 
Six “key staffers” from Wormser have been 
retained. Overall, with the added Wormser 
personnel and other new hires, SG says it has 
“doubled its sales and design staff.” Elisa Gangl 
continues to oversee licensing and marketing 
for all SG divisions.

Samuelsohn, a division of Grano and a mar-
keter of premium menswear, has purchased the 
assets of Hickey Freeman, including its factory 
and a 40-year license agreement with Authen-
tic Brands, from W Diamond Group. Authentic 
assumed ownership of Hickey Freeman and sev-
eral other brands when it purchased the assets 
of HMX Group in December 2012. It immediately 
named W Diamond Group as the North Ameri-
can men and women’s wear licensee for Hickey 
Freeman and all the other HMX brands.

Retailer Men’s Wearhouse is acquiring JA 
Holding, parent of the Joseph Abboud, JOE 
Joseph Abboud, Joseph Abboud Boys, and 
Joseph Abboud Home labels, for $97.5 million. 
The purchase includes JA Holdings’ U.S. tailored 
clothing factory. The Joseph Abboud brands are 
licensed to several companies, including Men’s 
Wearhouse, in a DTR deal for select menswear 
categories. Joseph Abboud the designer is no lon-
ger associated with his namesake brand, nor is he 
associated with Hickey Freeman or HMX Group, 
from which he resigned as president and chief 
creative officer shortly before the sale to ABG.

Heyday, a maker of footwear sold through 
e-commerce, is asking consumers on Kickstarter 
for $25,500 to create a second SKU in its licensed 
“Fraggle Rock” line. A shoe featuring the charac-
ter Gobo is already available; concept art for a 
second shoe featuring Sprocket was highlighted 
on Kickstarter through July 29. While this is an 
interesting concept to keep fans engaged, it is 
unusual from a financial point of view. After all, 
to become a licensee in the first place, most 
manufacturers are expected to have adequate 
financing to produce at least several items in a 
line.
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WAlmART PRiCe CheCk

Licensed Goods Carry Premium 
Pricing—Except When They Don’t

The teen boy band 1D is saturating Walmart 
these days with a full rack of bags (and more 
bags on other pegs in the tween/teen aisles), 
sleepwear, apparel, and accessories. A 1D 
backpack is $9.88 versus $8.88 for an unli-
censed design, an 11% premium for the licensed 

product. A 1D sleep shirt is $8.92 compared to 
$6.92 for a generic design—for a 29% premium 
for the licensed item.

Elsewhere in the store:
}	A four-piece bedding set under the licensed 

Better Homes & Gardens brand is $74.96—
as is a comparable set under the house 
brand Hometrends.

}	A three-pack of licensed Febreze vacuum 
cleaner bags for Hoover A machines is 
$5.98; a three-pack of Arm & Hammer-
branded Hoover A bags is $3.47—a $2.48 
difference. But, while a three-pack of 
Febreze bags for Dirt Devil U is also $5.98, 
the Arm & Hammer version is $5.47—only 
a 51 cent difference.

}	A Hello Kitty visor organizer in the automo-
tive department is $6.98, while the Mossy 
Oak and RealTree versions are $6.46 each, 
a difference of 8%. (Mossy Oak is also a 
licensed brand.)

}	Fleece New York Yankees women’s pants 
are $18.47; plain fleece is $9.96—an 85% 
premium!

}	Six pairs of Hello Kitty or Angry Birds chil-
dren’s ankle socks are $4.97—so are the 
generic heart and other designs.

}	Miss America Catalina co-branded bikini 
bottoms are $15.96 marked down for end 
of season to $11.96; Catalina-only bikini 
bottoms are $10.96, for a 46% premium at 
the beginning of the season to a 9% pre-
mium at the end of the season (the plain 
Catalina had not been marked down yet).
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❍ Bill me/my company: PO # __________________________________________

❍ Please charge my credit card:    ❍ Visa    ❍ MasterCard    ❍ AmEx 

 Card number  ______________________________________________________

 Exp. date __________________________________________________________

 Signature __________________________________________________________
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Business Valuation Resources, LLC (BVR)
1000 SW Broadway, Suite 1200, Portland, OR  97205-3035 
Phone: 212-941-0099, Fax: 503-291-7955
info@epmcom.com; www.epmcom.comA Division of BVR

CLAssIFIEDs: HELP WANtED

BRAnd CenTRAl: liCensinG mAnAGeR/diReCTORs, COORdinATOR
Brand Central LLC, a leading Los Angeles-based licensing and brand manage-
ment agency, is hiring licensing manager/directors with industry-relevant expe-
rience and a proven track record to identify, solicit, negotiate, and secure new 
business opportunities for key clients. CPG and food background a plus. Salary 
is competitive with commission-based incentives. The agency is also seeking a 
licensing coordinator who will act as executive assistant to the CEO and also 
coordinate key marketing and sales activities for the company. Interested appli-
cants should send resume to brand_central@yahoo.com.

CRAyOlA: liCensinG sAles leAdeR
Sets the overall strategic sales and category direction for outbound licensing to 
assure growth. Provides strategic leadership and is the primary point person for 
the company’s inbound licensing activities. Builds market position by identify-
ing, developing, defining, negotiating, and closing business relationships. Bach-
elor’s degree required preferably in a business concentration. Minimum eight 
years’ licensing sales experience. Apply online at www.crayola.com to Position 
263 Licensing Sales Leader.

GlOBAl iCOns: diReCTOR OF liCensinG/BUsiness deVelOPmenT
Position acts as company’s New York branch office manager reporting directly 
to the COO. Responsibilities include toy product category sales, pitching licens-
ing opportunities, developing deal proposals, negotiating agreements, and 
account management. Candidate to identify/solicit potential clients, retailers, 
and licensees. Self-starter, with great organizational, communication, and 
problem solving skills, Bachelor’s degree and five years of licensing experience 
a must. Send resume to info@globalicons.com.

mailto:brand_central@yahoo.com
http://www.crayola.com/
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This comprehensive “who’s who” of the licensing business saves you time
and money by putting 3,845 licensing decision-makers at your fingertips.

The Sourcebook is easy to use and thoroughly indexed. Browse the print 
edition to find companies with the right profile to match your needs; use the
fully-searchable Flash Drive database to find specific companies, properties,
and products. You’ll refer to The Sourcebook repeatedly to locate potential
business partners and track what your competitors are doing. 

Regarded as “the very best reference book in the licensing business” by
noted industry consultant Gary Caplan, The Licensing Letter Sourcebook
is the only directory of licensing executives you need.
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ake a

Deal, Pri
ce is Rig

ht, Tree F
u Tom, 

Wizards
 vs. Alien

s, X Fact
or

Freman
tleMedi

a Enterp
rises

James N
go

VP Bran
d Acqui

sitions &
 Develop

ment

4000 W. A
lameda 

Ave., 3rd
 Fl.

Burbank
, CA 915

05

Phone: 8
18-748-1

145

Email:

james.ng
o@frem

antleme
dia.com

Web: ww
w.frema

ntlemed
ia.com

Propert
ies own

ed: Ame
rica’s Go

t Talent,

America
n Idol, B

aywatch
, Family 

Feud,

Hole In T
he Wall, 

Passwor
d, Price I

s Right,

Take Me
 Out, X F

actor

Fun World

RJ Torbe
rt

Director
 Licensin

g

80 Voice
 Rd.

Carle Pl
ace, NY

11514

Phone: 5
16-873-9

000 x215

Fax: 516
-873-900

5

Email: rj
@funwo

rldonlin
e.com

Web: ww
w.fun-wo

rld.net

GCI

John Sh
oup

Chairma
n/CEO

747 Mag
azine St

.

New Orl
eans, LA

70130

Phone: 5
04-581-5

000

Fax: 504
-581-118

8

Email: sh
oup@gr

eatchefs
.com

Web: ww
w.greatc

hefs.com

Propert
ies own

ed: Duk
es of Dix

ieland,

Great Ch
efs, Leisu

re Jazz

Gidget 
Worldwid

e

RonYos
hida

Brand M
anager

3419 Via
 Lido, #4

44

Newpor
t Beach,

 CA 9266
3

Phone: 7
06-294-4

420

Fax: 949
-266-812

5

Email: ro
n@gidge

tworldw
ide.com

Web: ww
w.gidget

worldwi
de.com

Propert
ies own

ed: Gidg
et

Hallmar
k Licen

sing [LI
MA]

Cindy M
ahoney

VP Licen
sing

2440 Per
shing Rd

MD 250

Kansas C
ity, MO 6

4108

Phone: 8
16-274-4

918

Email: c
mahon2

@hallma
rk.com

Web: ww
w.hallma

rk.com

Propert
ies own

ed: Hall
mark, Ha

llmark

Design C
ollection

, Hoops 
& Yoyo, M

axine,

Rainbow
 Brite, Sh

oebox G
reetings,

Zoobilee
 Zoo

THE LICENSING LETTER SOURCEBOOK 18th EDITION

L I C E N S O R S

LI
CE

N
SO

RS
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A P PA R E L

IN
TE

RN
AT

IO
N

AL

LI
CE

N
SE

ES

452

J Corp.
 [LIMA]

Allan Ro
sen

Division
 Manage

r Gurilla
 Biscuit 

Entertai
nment 

95 Gince

St. Laure
nt, PQ H

4N 1J7 C
anada

Phone: 5
14-384-3

872 x333

Fax: 514
-384-753

1

Email: a
rosen@j

corp.ca

Web: ww
w.jaygur

.com

License
s held: 

Alvin & 
The Chip

munks,

AMP, Arc
hie Com

ics, Barb
ie, Beavi

s &

Butthead
, Bobby 

Jack, Fam
ily Guy, G

arfield,

Ghostbu
sters, Jac

kass, Lo
oney Tun

es, Mar-

vel, MMA
 Elite, Mo

nster Jam
, Mounta

in

Dew, Pep
si, Pink P

anther, P
opeye, S

esame

Street, Si
mpsons,

 Skatela
b, Sonic

the

Hedgeho
g, South 

Park, Spo
ngeBob

SquareP
ants, Tee

nage Mu
tant Nin

ja Turtles
,

Tom & J
erry, Tran

sformers
, WWE

Produc
ts manu

factured
: appare

l,

loungew
ear

J Corp.
 [LIMA]

Chelsea
Leet

Presiden
t/Co-CEO

95 Gince

St. Laure
nt, PQ H

4N 1J7 C
anada

Phone: 5
14-384-3

872

Fax: 514
-384-977

7

Email: c
leet@jco

rp.ca

Web: ww
w.jcorp.c

a

License
s held: 

Amp En
ergy, Arc

hie, Assa
s-

sin’s Cre
ed 2, Ass

assin’s C
reed Bro

ther-

hood, Ba
rbie, Bob

by Jack, 
Buddakh

an,

Budweis
er, Capta

in Ameri
ca, Capt

ain Mor-

gan, CF 
Cage Fig

hter, Dra
gon Age

, EA, Fam
-

ily Guy, g
:21, Geo

rge, Gho
st Buster

s, Girl

Confiden
tial, Guin

ness, Ho
llywood

, Holly-

wood G
irl, Hulk, 

Iron Man
, Jackass

, Justin

Bieber, K
nitworks

, Liquid B
lue, Loya

l Army,

Marvel C
omics, M

arvel He
reos, Ma

ss Effect

2, Medal
 of Hono

r, Miskits
, MMA E

lite, NFL
,

Pink Pan
ther, Pop

eye, Roc
k Band, 

Seven

Oaks, Si
mpsons,

 Spider-m
an, Star W

ars,

Teenage
 Mutant 

Ninja Tu
rtles, Tho

r, Tom

Clancy’s
 Splinter

 Cell Co
nviction

, Trans-

formers, 
Ultimate

 MMA, W
orldwide

Wrestling

Produc
ts manu

factured
: appare

l, sleep-

wear, sp
ortswea

r, swimw
ear, t-shir

ts

Jansen 
Textil G

mbH [LIMA]

Guido K
och

Managin
g Direct

or

Widdige
r Str. 1-9

50389 W
esseling

, German
y

Phone: 4
9 2236 8

921 0

Email: g
.koch@j

ansen-te
xtil.de

Web: ww
w.jansen

-textil.de

License
s held: 

Disney, L
illebi, Ma

donna,

Pierre C
ardin, Ro

adsign A
ustralia

Produc
ts manu

factured
: therma

l appar-

el, under
wear

Jelli Fis
h Kids

Allison J
urow

Director
 of Licen

sing

562 Des
lauriers

Montréa
l, PQ H4

N 1V8 C
anada

Phone: 5
14-337-4

175 x118

Email: a
jurow@j

ellifishk
ids.com

Web: ww
w.jellifis

hkids.co
m

License
s held: 

Justin Be
iber

Produc
ts manu

factured
: children

’s

sleepwe
ar

Jelli Fis
h Kids

Sam Kersheh

CEO

562 Des
lauriers

Montréa
l, QC H4

N 1V8 C
anada

Phone: 5
14-337-4

175

Fax: 514
-337-087

8

Email: in
of@jellif

ishkids.c
om

Web: ww
w.jellifis

hkids.co
m

Produc
ts manu

factured
: sleepw

ear

Karl Re
iker Gm

bH

Sonja Ta
feelmeie

r

Develop
ment Ma

nager Fa
shion

Hoefelst
r. 5

72411 B
odelsha

usen, Ge
rmany

Phone: 4
9-7471-9

581 0

Fax: 49-7
471 9581

 250

Web: ww
w.karl-re

iker.de

Produc
ts manu

factured
: outerw

ear,

underwe
ar

Kids Co
nnect F

ashion 
B.V. [LIM

A]

Moniqu
e Jaken

Office M
anager

Gellikstr
aat 9

6215 JM
 Maastri

cht,Neth
erlands

Phone: 3
1-43-203

1995

Fax: 31-4
3-203199

6

Email: m
onique@

kidscon
nect.nl

Web: ww
w.kidsco

nnectfas
hion.com

License
s held: 

Barcode
 Kitties, B

umba,

Dakar, D
ive Olly 

Dive, Fio
na & the

 Funky

Pirates, I
t’s Happ

y Bunny,
 Looney

 Toons,

Maya th
e Bee, Ta

baloga, Z
igby

Produc
ts manu

factured
: children

’s

activewe
ar, childr

en’s clot
hing

Luv Gea
r/Protec

t Me Ale
rt Serie

s

Bram Miller

Owner

8660 Da
rnley rd

., #202

Town of
 Mount 

Royal

Montréa
l, QC H4

T 1M5 C
anada

Phone: 5
14-733-5

256

Fax: 514
-733-142

6

Email: b
ram@pr

otectma
lerts.com

Web: ww
w.luvgea

r.com

License
s held: 

Bratz, El
len DeG

eneres fo
r

Halo, Lu
vgear, No

rth Paw, 
Protect M

e Pets,

Silver Pa
w

Produc
ts manu

factured
: beds, b

oots,

crates, o
uterwea

r, pet app
arel, rain

wear,

swimwe
ar

Mercha
ndising

 Plaza

Piero Pr
eziusi

General
 Manage

r

Via di M
otta Del

la Regin
a 6

71121 Vo
ggia, Ital

y

Phone: 3
9-0881 7

07373

Email: p
.prezius

i@

merchan
disingpl

aza.com

Web: ww
w.merch

andising
plaza.co

m

License
s held: 

AC/DC, 
All Black

s, Barcel
-

lona, Ba
tman, Be

atles (Th
e), Big B

ang The
-

ory, Bob
 Marley, 

Captain 
America

, Captain

Morgan,
 Corona

, DC Com
ics, Disn

ey, Fer-

rari, Guin
ness, He

llo Kitty, 
Jack Da

niel’s,

Justin Bi
eber, Ma

rvel, MG
M, Milan

, MTV,

One Dire
ction, Pin

k Floyd,
Queen, R

eal

Madrid, 
Red Bul

l, Rocky, 
Rolling S

tones,

Scarface
, Simpso

ns, Sons
 of Anar

chy, Star

Wars, Su
per Mari

o, Super
man, Wa

rner

Bros., We
st Ham U

nited

Produc
ts manu

factured
: headw

ear, jer-

seys, t-sh
irts

Miles Fa
shion G

mbH [LIMA]

Christop
her Con

zen

Managin
g Direct

or

Harckes
heyde 9

1-93

22844 N
orderste

dt, Germ
any

Phone: 4
9 40 943

64-0

Fax: 49 4
0 94364-

107

Email: c
hristoph

er.conze
n@

miles-fas
hion.de

Web: ww
w.miles-

fashion.
de

License
s held: 

Benjami
n the Ele

phant,

German
 Footbal

l Associa
tion, Lau

ra Stern,

Warner 
Bros.

Produc
ts manu

factured
: appare

l, cos-

metics, o
uterwea

r, shoes

Morgen
stern

Robin M
orgenste

rn

Managin
g Direct

or

Industrie
strasse 8

a

25462 R
ellingen

, German
y

Phone: 4
9-4101-5

9-00-59

Fax: 49-4
101-59-0

0-60

Email: ro
binmorg

enstern@

morgen
stern-sho

p.de

Web: ww
w.morge

nstern-sh
op.de

License
s held: 

Bugatti, 
Koala, L

illebi, Lit
tle

Zoo Frie
nds, Lutz

 Mauder
 Nerlag, 

Organic

Cotton O
rganic B

ear, Pola
r Bear, S

leepy

Sheepy

Produc
ts manu

factured
: bath ro

bes,

pajamas

Origina
l Marin

es

Alessand
ro D’Am

brosio

Marketin
g Direct

or

59, Via N
enni Pie

tro

61-80018
 Mugano

 di Napo
li, Italy

Phone: 3
9-081-71

1-2911

Fax: 39-0
81-711-4

598

Email: in
fo@orig

inalmari
nes.it

Web: ww
w.origin

almarine
s.it

Produc
ts manu

factured
: appare

l

Paris G
eneve

Chafic Z
akaria

Presiden
t

623 McC
affrey 

Ville Sai
nt Laure

nt

Montréa
l, QC H4

T 1N3 C
anada

Phone: 5
14-344-4

991

Fax: 514
-344-918

1

Email: c
hafic@p

arisgene
ve.com

Web: ww
w.parisg

eneve.co
m

License
s held: 

AC/DC, 
Aerosmi

th, Barbi
e,

Batman,
 Beatles

 (The), B
lack Eye

d Peas,

Cars, Ch
uggingto

n, Coca-
Cola, DC

 Super

Friends, 
Dead Ke

nnedys, 
Disney F

airies, D
is-

ney Prin
cess, Do

ra the Ex
plorer, Fa

nta, Flog
-

ging Mo
lly, Froot

 Loops, G
o Diego 

Go!,

Green La
ntern, He

llo Kitty, 
Hot Wheels, Ke

l-

logg’s C
orn Flak

es, KISS, 
Lalaloop

sy, Le

Petit Prin
ce, Marv

el, Mello
 Yello, M

ickey

Mouse, M
innie Mo

use, Misf
its, Mons

ter

High, Mo
shi Mon

sters, Mr.
 Men & 

Little

Miss, Mu
ppets, N

OFX, Oz
zy Osbo

urne,

Phineas
 and Fer

b, Pink F
loyd, Pub

lic Zoo,

Rubik’s 
Cube, Sc

ooby-Do
o, Simps

ons, Sofi
a

the First
, Sponge

Bob Squ
arePants

, Sprite,

Super H
ero Squa

d, Tickety
 Toc, Tink

er Bell,

Weezer, W
ho (The

), Winnie the
 Pooh,

Wreck-It-R
alph

Produc
ts manu

factured
: activew

ear, inti-

mates, s
leepwea

r, sportsw
ear, unde

rwear

Relaunc
h Fashio

n

Nico He
nsen

Maxwell
straat 45

NL 3316
GP Dord

recht, Ne
therland

s

Phone: 3
1-64-60-4

3-370

Email: n
ico@rela

unch.nl

Web: ww
w.relaun

ch.nl

License
s held: 

Calimero
, David &

Goliath, 
Disney, F

elix the 
Cat, Gar

field,

Made U 
Look, Po

peye, Ra
dio Days

, Rocky,

Warner 
Bros.

Produc
ts manu

factured
: appare

l, sleep-

wear

Saborn 
Interna

tional B
V [LIMA

]

Wil Kerk
hof

CEO

ParijsBlv
d. 295

6135 LJ 
Sittard, N

etherlan
ds

Phone: 3
1-46-45-9

8-181

Fax: 31-4
6-45-21-4

63

Email: w
.kerkhof

@saborn
.nl

Web: ww
w.saborn

-trading.
nl

License
s held: 

Batman,
 Betty Bo

op, Cars

2, Disney
 Classic,

 Disney 
Princess

, Garfield
,

Muppets
, Peanuts

, Radio D
ays, Sou

th Park

Produc
ts manu

factured
: appare

l,

infantwe
ar, under

wear

Licensee listings
spotlight licenses
held and products
manufactured

Licensor listings report properties owned
and agents who represent them

EPM GUARANTEE: 
Can’t find the U.S. licensing company you’re looking for? 

We’ll track it down — or your money back. 

Artistic
 Design

s Group

Julie Ag
er

Licensin
g Direct

or

1218 Fai
rfield Es

tates Ln.

Crownsv
ille, MD 

21032

Phone: 4
10-923-3

786

Fax: 410
-923-135

3

Email: ju
lie@arts

dg.com

Web: ww
w.artsdg

.com

Propert
ies repr

esented
: Carla S

chauer,

Cynthia 
Bowman

, Debi Pa
yne, Gail

Green/S
weet PE

Tatoes, K
ona Bay

 Licens-

ing, Lisa
 Keys, Lo

ralie Des
igns, Lor

ine

Mason, M
ary Gart

ner, Mau
reen

McNaug
hton, Na

ncy Lefk
o Design

s, LLC,

Sher Ses
ter, Susa

n Stamil
io

Artistic
 Licensi

ng

Shary K
lamer 

Presiden
t/Art Lic

ensing A
gent

10537 C
learwoo

d Ct.

Los Ang
eles, CA

 90077

Phone: 3
10-475-6

202

Fax: 310
-470-297

2

Email: a
rtisticlic

2@aol.c
om

Web: ww
w.artistic

licensin
g.com

Propert
ies repr

esented
: Antonio

 Saladi-

no, Char
les Brag

g, Charle
s Lynn B

ragg,

Claude L
aurent, D

arrel Bo
wen, De

rek

Steele, D
ouglas D

ay, Doug
las May, 

Elena

Komarof
f, Faith, H

elen Lur
ye, Ivo P

erelman
,

Jeremy K
idd, Jerry

 Leibow
itz, Jon P

lanas,

Jonny B
lu, Ketev

an, Liz L
auter, Na

omi

Caryl, Na
taly Stan

ich, Pigs
 Ina Pok

e by

Duane H
ammond

, Sara M
ichaely, S

heila

Fein, Ste
phanie P

iro, Tanya
 Yutkin, T

eimur

Amiry, U
rbain Hu

chet, Vera
 Pauloff, 

Vladimir

Agape, V
ladimir G

obosoff

Artlicen
sing.com

Hong Ca
mpbell

Licensin
g Direct

or

450 App
lejack R

d.

Manche
ster Cen

ter, VT 05
255

Phone: 8
02-362-3

662 x226

Fax: 802
-549-546

3

Email: h
ong@ap

plejacka
rt.com

Web: ww
w.artlice

nsing.co
m

Propert
ies repr

esented
: Bill Bel

l, Budi

Kwan, C
olor Bak

ery, Jenn
y Newla

nd, 

Moises L
evy, NBL

 Studios
, Nicky B

oheme,

Pablo Es
teban, Pa

t Yuille, W
illiam Va

nder-

dasson

Artwork
s! Licen

sing

Carol W
hite

Owner/A
gent

PO Box 
2028

Jupiter, F
L 33468

Phone: 5
61-253-8

100

Email: in
fo@artw

orkslice
nsing.co

m

Web: ww
w.artwor

kslicens
ing.com

Propert
ies repr

esented
: Carolyn

 Shores

Wright, D
ustine W

allace, JB
 Berkow

, Julie

Dobson 
Miner, Ka

thy Crow
ther, Kay

 Hilde,

Laura R
egan, La

urie Sno
w Hein, 

Lori 

Anzalon
e, Louan

n Marten
, Malend

a Trick,

Maureen
 Murphy

, Pipsque
ak Produ

ctions,

Sarah H
udock

Asiancy
 Icon [L

IMA]

Ginam L
ee

Senior B
rand Ma

nager

3600 Wi
lshire Bl

vd., #151
0

Los Ang
eles, CA

 90010

Phone: 2
13-268-3

462

Email: g
lee@asia

ncyicon
.com

Authen
tic Bran

ds Grou
p

James S
alter

Chairma
n and C

EO

100 W. 33
rd St., #1

007

New Yor
k, NY 10

001

Phone: 2
12-760-2

410

Propert
ies repr

esented
: Hitman

 Fight

Gear, Iro
n Star, M

arilyn M
onroe, S

ilver Sta
r,

Sinister, T
apouT

AVELA

Liza Acu
na

Licensin
g Agent

2647 Ga
teway R

d., #105-
550

Carlsbad
, CA 920

09

Phone: 8
77-787-4

855

Fax: 877
-787-685

5

Email: li
zaa@bm

sg.info

BandMe
rch

Joseph B
ongiovi

Presiden
t

16000 Ve
ntura Bl

vd., #800

Encino, 
CA 9143

6

Phone: 8
18-728-8

755

Fax: 818
-501-301

5

Email: jb
ongiovi@

brothers
merchan

dising.co
m

Web: ww
w.bandm

erch.com

Propert
ies repr

esented
: Alice In

Chains, A
lison Kra

uss, Bria
n Wilson

, Dixie

Chicks, D
wight Yo

akam, E
vanesce

nce, 

Everclea
r, INXS, J

ane’s Ad
diction, L

eonard

Cohen, L
ioner Ric

hie, Sma
shing Pu

mpkins,

Vince Ne
il, Who

Barbara
 McLaug

hlin & A
ssociate

s

Barbara
 McLaug

hlin

Presiden
t

8995 Co
llins Ave

. #405

Surfside
, FL 3315

4

Phone: 3
05-861-9

381

Fax: 305
-861-938

1

Email: jo
urnalsq@

aol.com

BaseCam
p Mana

gement
 [LIMA]

Pete Elk
ins

Licensin
g Manag

er

634 Con
nell’s Pa

rk Ln.

Baton R
ouge, LA

 70806

Phone: 2
25-362-0

829

Email: p
ete@bcm

anage.c
om

Web: ww
w.labase

camp.co
m

Beansta
lk [LIMA

]

Allison A
mes

Presiden
t

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060

Fax: 212
-421-638

8

Email: a
llison.am

es@bean
stalk.com

Web: ww
w.beans

talk.com

Beansta
lk [LIMA

]

Caren C
hacko

AVP Bra
nd Mana

gement

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060

Email: c
aren.cha

cko@be
anstalk.c

om

Web: ww
w.beans

talk.com

Propert
ies repr

esented
: AT&T, B

lack &

Decker, B
lake Gri

ffin, DeW
alt, Slim 

Jim,

Stanley, T
alking F

riends, U
.S. Army

Beansta
lk [LIMA

]

Oliver H
erzfeld

SVP/Chi
ef Legal

 Officer

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060

Fax: 212
-421-638

8

Email: o
liver.her

zfeld@b
eanstalk

.com

Web: ww
w.beans

talk.com

Beansta
lk [LIMA

]

Michael
 Stone

Presiden
t

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060 x116

Fax: 212
-421-638

8

Email: m
ichael.st

one@be
anstalk.c

om

Web: ww
w.beans

talk.com

Propert
ies repr

esented
: Acura, A

ir-

heads, A
mbi Pur

 (Europe
), Aquas

cutum,

AT&T, Ba
g Snobs

/Snob E
ssentials

, Big

John (A
sia), Big

elow, Bla
ck and D

ecker,

Blake G
riffin, Bo

unce, Ca
rmindy, C

hambor
d

(Europe
), Chewi

ts (UK), 
Chiquita

, Copper
-

tone, Co
verGirl, D

awn, De
lta, DEW

ALT, Doo
-

dle Jump
 (UK), D

reft, Ener
gizer, Eu

reka,

Everead
y, Fairy (

Europe)
, Febreze

, Finlan-

dia (Eur
ope), Fla

sh (Euro
pe), Frig

idaire,

Gain, Gi
bson, Ha

rley-Dav
idson (E

urope),

Hertz, HG
TV HOM

E, Honda
, Honda 

Power-

sports, Im
an, Jack

 Daniel’s
 (Europe

),

Jaguar (
Europe)

, Kelvina
tor, Land

 Rover

(Europe
), Matthe

w Willia
mson, M

ax Facto
r

(Europe
), Movie

StarPlan
et, Mr. Cl

ean, Mrs
.

Lilien, M
y Singin

g Monst
ers, Nesq

uik,

Nutrisys
tem, Old

 Bay, PAA
S, Paris H

ilton,

Pennzoi
l, Phat Fo

od Co. (
UK), Phi

lco, Proc
-

ter & Ga
mble, Qu

aker Sta
te, Rang

e Rover,

Rosa Me
xicano, S

alma Ha
yek, Sco

pe, Shu-

la’s, Slim
 Jim, Sou

thern Co
mfort (E

urope),

Stanley, T
alking F

riends, Ta
ppan, Tid

e, Trave-

locity, U.
S. Army, 

USA Tod
ay, Vicks,

 Vidal Sa
s-

soon, Vo
lvo (Eur

ope), Wi
lton

Beansta
lk/Nanc

y Bailey
 & 

Associa
tes [LIM

A]

Nancy B
ailey

Vice Ch
airman

1111 Lin
coln Rd

., #801

Miami B
each, FL

 33139

Phone: 3
05-668-7

000

Fax: 305
-668-700

1

Email: n
ancy@b

aileylice
nsing.co

m 

Web: ww
w.bailey

licensin
g.com

Propert
ies repr

esented
: Acura, A

ir

Heads, A
mbi Pur, 

Aquascu
tum, AT&

T, Bag

Snob, Bi
g John, B

igelow T
ea, Bigel

ow Tea

Compan
y, Black 

& Decke
r, Blake G

riffen,

Bounce, 
Braun, C

armindy
, Chewit

s, Chiqu
i-

ta, Copp
ertone, C

overgirl, 
Dawn, D

elta,

DeWalt, 
Dinopia

, Doodle
 Jump, E

nergizer,

Eureka, 
Everead

y, Fairy, F
ebreze, F

inlandia
,

Flash, Fr
igidaire, 

Frigidare
, Gibson

, Harley

Davidso
n, HGTV

 Home, H
onda, Im

an, Jack

Daniel’s
, Jaguar, 

Matthew
 William

son, Max
-

Factor, M
oviestar 

Planet, M
r. Clean, 

Mrs

Luin, Ne
squik, N

utrisyste
m, Old B

ay, Old

Spice, P&
G, Paris 

Hilton, P
ennzoil, 

Philco,

Quaker 
State, Ra

nge Rov
er, Rosa 

Mexi-

cano, Sa
lma Hay

ek, Scop
e, Shula’

s, South-

ern Com
fort, Stan

ley, Tide, 
Traveloc

ity, U.S.

Army, Vo
lvo, Wilto

n

Becker 
Associa

tes [LIM
A]

Patti Bec
ker

Presiden
t

42 Russe
t Rd.

Stamford
, CT 0690

3

Phone: 2
03-322-7

396

Fax: 203
-321-107

9

Email: p
becker@

beckera
ssoc.com

Web: ww
w.becke

rassoc.c
om

Propert
ies repr

esented
: Barkley

, Battle

Dome, B
oxxy, Ca

ndy Boo
ks, Cand

y Cards,

Cat And
 Mouse, 

Didi Dot
ter, Fami

ly Table

Tennis, F
lip Out, G

o For Br
oke!, Go

ops, Got

A Minute
, Grabbin

’ Dragon
s, Kaboo

mers,

Othello, 
Roller Pi

ano, Shir
t Pocket 

Games,

Shirt Poc
ket Puzz

les, Slide
rs, Smile

y Brand,

Sonic Cy
clone, Sp

arkle Art
, Success

ion,

TMNT S
ewer Sa

ucers, Tru
nk Sport

s, Wigly

Gigly, X’s
 and O’s

, XceterO

Beverly
 Hills P

olo Club
 

Interna
tional [L

IMA]

Edward 
Haddad

Licensin
g Manag

er

1201 N. O
range St

., #733

Wilming
ton, DE 

19801

Phone: 9
08-330-0

773

Email:

ehaddad
@bhpcin

ternatio
nal.com

Web: ww
w.bhpci

nternati
onal.com

Propert
ies repr

esented
: Beverly

 Hills

Polo Clu
b
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 w.beanstalk.com

Beanstalk [LIMA]
Michael Stone
President
220 E. 42nd St.
New York, NY 10017
Phone: 212-421-6060 x116
Fax: 212-421-6388
Email: michael.stone@beanstalk.com
Web: www.beanstalk.com
Properties represented: Acura, Air-
heads, Ambi Pur (Europe), Aquascutum,
AT&T, Bag Snobs/Snob Essentials, Big
John (Asia), Bigelow, Black and Decker,
Blake Griffin, Bounce, Carmindy, Chambord
( pe), Chewits (UK), Chiquita, Copper-
t  Girl, Dawn, Delta, DEWALT, 
     

    
    
   
     
    
    
    
    

    
     

      
      
     
     
     
       
   

   
 

 
 
   
   
 

 
  
 

   
     
      

     
    

    
    
    
    
     
    
     
     
     

Q      
cano, Salma Hayek, Scope, Shula’s, South-
ern Comfort, Stanley,   
Army,  

Becker Associates [LIMA]
Patti Becker
President
42 Russet Rd.
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Order The Licensing Letter Sourcebook at www.epmcom.com/llsb, 
call 212-941-0099, or fax this Order Form to 503-291-7955.

YES! Please rush my copy(ies) of The
Licensing Letter Sourcebook, 18th Edition

o Best Deal Print Edition & Single-User Database on
USB Flash Drive: $544 ($494 for EPM members)

o Print Edition: $449 ($399 for members)

o Single-User Database on USB Flash Drive: $449
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(Add $40 shipping outside North America)
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DID YOU KNOW:

} Fashion is the #1 property type
worldwide, valued at $36.2 bil-
lion; trademark/brand licenses
are #1 in the U.S./Canada.

} The BRIC countries — Brazil,
Russia, India, and China —
account for 5% of worldwide
retail sales of licensed 
merchandise, up 8% in 2012,
compared to 1.6% growth for
licensing overall.

} The five fastest growing 
markets for licensed products
are Macau, China, Russia,
Indonesia, and Thailand.

} Apparel, accessories, and
footwear combined account
for 39.3% of worldwide retail
sales of licensed merchandise.

} Canada has the highest per-
capita spending on licensed
merchandise.

With International Licensing
you will receive the regional 
and country data you need to
structure a winning licensing
program.

ORDER YOUR COPY TODAY!

Download for immediate use at www.epmcom.com/international or use the Order Form on back.

425+ pages

More than 350 charts, tables
and graphs

Published November 2012 
plus June 2013 supplement

Print Edition & Single-User PDF: 
$3395 ($3095 for members)

Single-User PDF or Print Edition:
$3095 ($2795 for members)

What’s Your Share Of The $153.2 Billion 
Worldwide Licensing Business?

GLOBAL LICENSING DATA TO DEVELOP & EXPAND YOUR BUSINESS — ORDER NOW!}}}}}}

By Karen Raugust
Special Projects Editor 
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Apparel/Accessories/Footwear: $34.34 (37.14%)

Toys/Interactive Games: $10.39 (11.24%)

Publishing: $3.73 (4.03%)

Home Furnishings/Housewares/Domestics: $9.35 (10.11%)Stationery/Paper: $3.10 (3.35%)Gifts/Novelties: $3.35 (3.62%)
Food/Beverage: $7.34 (7.94%)

HBA: $6.35 (6.87%)

Other: $14.50 (15.68%)

Exhibit I
V.7

RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE, U
.S. AND CANADA

, BY PRO
DUCT CA

TEGORY,
2009

(in billions o
f U.S. doll

ars; total
= $92.45 billion)

NOTE: Nu
mbers may not ad

d up exactly du
e to rounding

.

SOURCE: EPM Communication
s, Inc.

TOTAL

HBA

Food/

Beverage

Gifts/

Novelties

Stationery/
Paper

Home Furnishings/

Housewares/

Domestics

Publishing

Toys/

Interactive Games

Apparel/

Accessories/

Footwear

89.6%

10.4%

90.5%

9.5%

87.9%

12.1%

90.7%

9.3%

90.0%

10.0%

89.0%

11.0%

90.5%

9.5%

90.6%

9.4%

89.9%

10.1%

U.S.

Canada

Exhibit I
V.8

SHARE O
F U.S./CA

NADA RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE IN
SELECTE

D PRODUC
T CATEG

ORIES,

BY TERR
ITORY, 20

09

READ: Of
total reta

il sales of
wearable

s in the U.S. and Canada, 8
9.6% occur in the U.S.

NOTE: Nu
mbers may not ad

d up exactly du
e to rounding

.

SOURCE: EPM Communication
s, Inc.

U.S./Canada: $67.58 (73.11%)
Europe: $9.98 (10.80%)

Asia: $7.67 (8.30%)
Latin America: $2.68 (2.90%)

Australia/New Zealand: $3.61 (3.91%) Other: $.92 (1.00%)

Exhibit I
V.5

RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE, U
.S. AND CANADA

, BY GEO
GRAPHIC

SOURCE
OF PROP

ERTY, 20
09

(in billions o
f U.S. doll

ars; total
= $92.45 billion)

NOTE: Fig
ures may not ad

d up exactly d
ue to rounding

.

SOURCE: EPM Communication
s, Inc.

TOTAL

Australia/

New Zealand

Latin America

Asia

Europe

U.S./

Canada

89.8%

10.2%

89.2%

10.8%

91.0%

9.0%

92.9%

7.1%

87.5%

12.5%

89.9%

10.1%

U.S.

Canada

Exhibit I
V.6

RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE, U
.S. AND CANADA

, BY GEO
GRAPHIC

SOURCE
OF PROP

ERTY, 20
09

(in billions o
f U.S. doll

ars; total
= $92.45 billion)

READ: Of
total reta

il sales of
licensed merchandis

e sold in the U.S. a
nd Canada based on U.S. or Ca

nadian propertie
s, 89.8%

occur in the U.S.

NOTE: Nu
mbers may not ad

d up exactly du
e to rounding

.

SOURCE: EPM Communication
s, Inc.
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49 countries
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The inc
rease in

program
ming has

fragmented the view
ing audi

ence,

particul
arly in countrie

s such as Germ
any,

France a
nd England

. TV support
is crucia

l for

many ente
rtainment prop

erties, b
ut that

exposur
e must be w

ide enou
gh to drive

awarene
ss, som

ething t
hat is b

ecoming more

difficult
as audie

nces for
any give

n show

narrow.
In some cases,

TV-base
d propert

ies

that are
aired on cable or

satellite
arrange

for

supplem
ental ex

posure
on a terres

trial

outlet. T
his frag

mentation
not only

affects

entertai
nment prop

erties, b
ut any p

roperty

that reli
es on televisio

n advertis
ing to

maintain
awarene

ss.

Countri
es such

as the U
K, Germ

any,

France,
Spain and Italy ho

st stron
g childr

en’s

televisio
n product

ion industri
es and many of

the com
panies i

n those co
untries

are

involved
in coprodu

ctions w
ith one ano

ther,

and with program
produce

rs all ar
ound the

world. M
any of t

heir pro
perties

are expo
rted

regional
ly and worldw

ide, incl
uding,

increasi
ngly, to

the U.S.
This is e

speciall
y

true for
prescho

ol progr
amming.

In terms of film
s, those

from the U.S.

continu
e to have th

e most regi
onwide

appeal.
Locally

produce
d films can top the

box offi
ce or ra

nk highl
y in their co

untry of

origin and generat
e signifi

cant loc
al sales

of

licensed
merchand

ise, but
often do not

export w
ell. As in

most part
s of the

world,

licensin
g based

on feature
films has ev

olved

into a short-
term proposi

tion that is m
ore of

a promotional
opportu

nity tha
n a means of

driving
day-in, d

ay-out s
ales of l

icensed

goods.

Publish
ing can

be an important
means of

exposur
e, as we

ll as a k
ey licen

sed product

categor
y, throu

ghout E
urope, a

lthough
its

role has
declined

somewhat s
ince the

day

not long
ago when it was th

e primary

categor
y for many chil

dren’s p
ropertie

s

across t
he cont

inent. B
ook and

comic

publish
ing have

engende
red some of the

most succ
essful E

uropean
licenses

(e.g.,

Astérix,
Babar, H

arry Po
tter, Pip

pi

Longsto
cking, T

he Moomins, Tho
mas the

Tank En
gine and

Noddy)
, and the chil

dren’s

comic book
industry

is viable
and strong,

unlike in
some other

key terr
itories,

includin
g the U.

S.

Internet
adoptio

n was slow
er in some

parts of
Western

Europe
than in some other

regions,
though

the gap
has mostly clo

sed.

Computer ow
nership

and Internet
hookup

s

are at so
mewhat lo

wer rate
s than in the U.S.

,

but grow
ing stea

dily, and
Internet

-based

marketing
efforts a

re beco
ming a sta

ndard

part of t
he mix.

Certain
countrie

s within
the regi

on have

restricti
ve laws

and regulati
ons con

cerning

accepta
ble busi

ness an
d marketing

practice
s.

Germany, for
example, plac

es strict

limitations
on promotional

giveawa
ys, and

Italy lim
its exac

tly what
kind of produ

cts a

specialt
y store

can sell. In France,
a retaile

r

cannot
advertis

e on TV (a regul
ation that is

suppose
d to protect

the inte
rests of

small

retailers
who could not com

pete wit
h major

merchant
s’ ad power),

and there ar
e strong

restricti
ons on advertis

ing of al
coholic

beverag
es, inclu

ding the
ir assoc

iated

licensed
product

s. In the U.K.
, regulat

ions on

advertis
ing of ch

ildren’s
product

s,

particul
arly foo

ds, are o
n the rise

.

Retailing and Distribution

Mass merchant
s, disco

unters,
superst

ores

and hyperm
arkets a

re the m
ajor reta

il

channel
s for lic

ensed goods (
except f

ashion,

designe
r and celebrit

y brand
s) throu

ghout

Europe,
althoug

h their im
portanc

e varies
by

nation.
Departm

ent stor
es tend

to be more

important
for the h

igh profile t
hey can

bring

to a licens
ed propert

y throug
h promotional

activity
and boutiqu

ing, and
their sh

are of

licensed
product

sales is
declinin

g as the

mass tier
strength

ens. Ho
wever, t

hey can
be

a more important
channel

in some count
ries

than others a
nd they ten

d to be a key

channel
for fash

ion licensin
g. Shopp

ing

centers
, includi

ng outle
t malls, are

on the

rise, inc
luding i

n some less-m
ature lic

ensing

territori
es such

as Turk
ey.

The dom
inant ch

annels o
f trade d

iffer

from country
to country

. For exa
mple, mail

order is
more important

in Germany, Aus
tria

and the UK than in other te
rritories

;

hyperm
arkets a

re most important
in France

and are grow
ing in many oth

er coun
tries as

multinatio
nal reta

ilers suc
h as Carre

four,

Makro and Auchan
expand.

In some

countrie
s — Italy and

Belgium
, for exa

mple

— indepen
dent sto

res acco
unt for h

igher

percent
ages of

retail tr
ade tha

n in others,
but

mass cha
nnels us

ually ac
count fo

r a high
er

proport
ion of sales

of licens
ed product

s.
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Specialt
y stores

such as Spain
’s Zara a

lso are

expandi
ng acro

ss bord
ers.

Differen
ces in retail st

ructures
require

adjustm
ents in licensin

g strate
gies acr

oss

Europe.
Even within one cha

in, licen
sors and

licensee
s must sell

to separat
e buyer

s in

each country
, as thei

r purch
asing st

ructures

are dece
ntralize

d. And,
while ch

ains suc
h as

Carrefou
r and Wal-Mart have

a presen
ce

across t
he regio

n, there
is really

no truly pa
n-

Europea
n retailer.

Licensing Activity

Total re
tail sale

s of lice
nsed merchand

ise

in Western
Europe

reached
$32.52 b

illion in

2009, ac
cording

to EPM Communicatio
ns

estimates. Th
at year,

the UK and Eire

comprised the larg
est licen

sing market

within Western
Europe,

account
ing for 2

2.3%

of total
sales, o

r $7.25 b
illion. T

he next

largest t
erritorie

s were F
rance ($

6.73 bill
ion

or 20.7%
); Germ

any, Aus
tria and

Switzerl
and

($5.63 b
illion or 17.3%

collectiv
ely), and

Italy

($4.98 b
illion or 15.3%

). These
four ter

ritories

togethe
r accou

nt for th
ree-quar

ters of t
he

West Eu
ropean

licensin
g market, a

nd have

long bee
n the four

top markets f
or licen

sing

within Western
Europe.

Sales in
the regi

on in 2009 de
clined 10.7%

from 2008, wi
th all territ

ories wi
thin the

region showing
major dec

reases,
as woul

d be

expecte
d with mature lic

ensing m
arkets in

a

global r
ecession

.

In terms of per
-capita s

ales, the
UK/Eire

ranks h
ighest w

ithin Western
Europe,

generat
ing $111

.03 per
consum

er in
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RETAIL A
ND PER-

CAPITA S
ALES OF

LICENSE
D MERCH

ANDISE,
WESTERN

EUROPE,
BY TERR

ITORY, 20
08-2009

RETAIL S
ALES,

RETAIL S
ALES,

MARKET
SHARE,

PERCENT
CHANGE

,
PER-CAP

ITA RETA
IL

TERRITO
RY

2009

2008

2009

2008-20
09

SALES, 2
00

U.K./Eire
$7.25

$8.30

22.3%
-12.7%

$111.03

France

$6.73

$7.27

20.7%

-7.4%
$105.16

Germany
/Austria/

Switzerla
nd

$5.63

$6.51

17.3%
-13.6%

$57.39

Italy

$4.98

$5.77

15.3%
-13.7%

$85.71

Spain/Por
tugal

$2.37

$2.73

7.3%
-13.0%

$46.29

Benelux
$2.28

$2.60

7.0%
-12.3%

$82.64

Scandina
via

$1.69

$1.94

5.2%
-12.7%

$68.39

Greece/Tu
rkey

$1.11

$1.25

3.4%
-11.9%

$12.68

Other

$0.49

$0.05

1.5%
NA

NA

TOTAL
$32.52

$36.42
100.0%

-10.7%
NA

NOTE: Nu
mbers ma

y not add
up exactl

y due to r
ounding.

SOURCE: EPM C
ommunic

ations, In
c.

U.K./Eire: $7.25 (22.29%)

France: $6.73 (20.69%)

Germany/Austria/Switzerland: $5.63 (17.31%)

Italy: $4.98 (15.31%)

Spain/Portugal: $2.37 (7.29%)

Benelux: $2.28 (7.01%)
Scandinavia: $1.69 (5.20%)Greece/Turkey: $1.11 (3.41%)

Other: $.49 (1.51%)
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RETAIL S
ALES OF

LICENSE
D MERCH

ANDISE,
WESTERN

EUROPE,
BY TERR

ITORY, 20
09

(in billion
s of U.S. d

ollars; tot
al = $32.

52 billion
)

NOTE: Fig
ures may

not add u
p exactly

due to ro
unding.

SOURCE: EPM C
ommunic

ations, In
c.
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