
THE LICENSING LETTER estimates that 34 proper-
ties reached $100 million or more in retail sales 
of licensed merchandise in the U.S. and Canada 
in 2012. This compares to 37 that made the list 
in 2011. (See exhibit on page 3.)

Retail sales generated by the $100 million-
plus properties in the U.S. and Canada totaled 
$14.6 billion, versus $15.4 billion in 2011. 

Disney Princess once again tops the list, 
surpassing $1.5 billion in retail sales in 2012, 
despite a decline of 5.1% from 2011. Two oth-
er properties exceeded $1 billion in 2012 U.S./
Canada retail sales: Star Wars, with nearly $1.5 
billion, and Hello Kitty, with just over $1 billion.

These three $1 billion-plus properties 
accounted for 28% of the total sales generated 
collectively by all of the members of the club; 
in 2011, the $1 billion-plus properties accounted 
for 34% of the total. 

Just eight (24%) of the 34 properties on the 
list experienced growth in U.S./Canada retail 
sales compared to the 2011 list; of course, the 
new properties (see below) grew, as evidenced 
by their addition to the “club.”

Angry Birds was by far the leader, rising 
136% to $590 million. Others showing increases 
include Batman, Hello Kitty, Mickey & Friends, 
Spider-Man, Iron Man, Betty Boop, and The 
Simpsons, with growth rates ranging from 40% 
for Batman to 2.1% for The Simpsons. 

New properties on the list for 2012 include 
Monster High, with $225 million in U.S./Cana-
da retail sales; The Avengers, with $201 mil-
lion; Power Rangers; with $180 million; Doc 
McStuffins, with $114 million; and My Little 
Pony, with $110 million.

Year-on-year declines for the remaining prop-
erties ranged from -1.1% (for both Superman 
and Star Trek) to -22.7% (for Toy Story). Of those 
seeing declines, six still outperformed the Enter-
tainment/Character sector as a whole—which 

was down 3.7% in 2012—while 15 fared worse 
than the businesswide average. 

The fl uctuations in year-to-year performance 
were relatively large in 2012, with 12 of the prop-
erties on the list showing increases or decreas-
es of double digits or more. 

Franchise Trends
Only two of the properties on the list had the-

atrical releases in 2012, namely The Avengers and 
Spider-Man. The Avengers fi lm not only put that 
property on the map as a separate entity, but it 
buoyed sales of the individual properties that are 
part of the Avengers team, notably Iron Man. 

Almost all of the properties on the list were 
already well established in the market before 
calendar year 2012, and almost all are supported 
by multiple media and entertainment vehicles, 
aincluding fi lms, television shows, publishing, 

Inside
This Issue

OCTOBER 21, 2013
Vol. XXXVII, No. 19

$100 Million Club Becomes More Exclusive: 

34 Properties Make the List in 2012 Vs. 37 in 2011

© 2013 Business Valuation 
Resources. All rights reserved. 
No part of this newsletter may 
be reproduced without express 
written consent of BVR.

T H E  D E F I N I T I V E  S O U R C E  F O R  D A T A ,  A N A L Y S I S ,  N E W S  A N D  C O N T A C T S  S I N C E  1 9 7 7

Continued on page 3

A licensed Peppa Pig 
celebration cake is £12 
at Sainsbury’s in London; 
a generic celebration 
cake is £10.
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Smoother Skin and New Revenue 

Streams Through Licensing

Licensing accounts for a signifi cant portion 
of sales in the fragrance industry, and there is 
seemingly no end to the celebrities, designers, 
and other properties that continue to enter that 
sector. Licensors have historically been less 
active in another important area of the beauty 
segment, namely makeup and cosmetics. But 
that seems to be changing, with deals (limited 
edition and otherwise) proliferating. 

Just in August and September of this year, a 
number of licensors introduced cosmetics into 
the market, or announced their intention to do 
so, including: 

Continued on page 12



 TLL THE LICENSING LETTER www.epmcom.com

Vol. XXXVII, No. 19

2

THE LICENSING LETTER (ISSN: 8755-6235) is published 22 times a year by EPM, a Division of Business Valuation Resources. The 
annual subscription price for THE LICENSING LETTER is $467 per year/$527 outside North America. Low-cost site licenses are 
available for those who wish to distribute this newsletter to their colleagues at the same fi rm. Please contact our business 
development department at rcochran@epmcom.com or 212-941-1633 ext. 18 for details.

EPM, a Division of Business Valuation Resources; 1000 SW Broadway, Suite 1200, Portland, OR 97205-3035; Phone: 212-941-0099; Fax: 503-291-7955

Publisher & 
Executive Editor
Ira Mayer

212-941-1633, x27

imayer@epmcom.com

Special Projects Editor
Karen Raugust

kbraugust@yahoo.com

Assistant Editor
Scott Steinhardt

212-941-1633, x22

scott@epmcom.com

Associate Publisher, 
Data Publications
Naomi Berger

212-941-1633, x21

nberger@epmcom.com

VP Business Development
Randy Cochran

212-941-1633 ext. 18

rcochran@epmcom.com

Customer Service
212-941-0099

Managing Editor
Janice Prescott

janicep@bvresources.com

Desktop Editor
Monique Nijhout

moniquen@bvresources.com

President
Lucretia Lyons

lucretial@bvresources.com

CEO
David Foster

davidf@bvresources.com

A Division of

Business Valuation

Resources, LLC

HOW MANY LICENSING 
AGREEMENTS FIT ON THE HEAD 
OF A VIDEO GAME?
With 33 leagues and more than 600 
clubs in EA’s “FIFA 14” video game, 
the software developer’s “extensive 
licensing department deals with 
leagues, clubs, players unions and 
sometimes stadium owners” to 
establish licensing and other part-
nerships to obtain permissions for 
names, likenesses, uniforms, club 
names, crests, trophies, champion-
ships, interviews, head scans, and 
more, reports the Montreal Gazette. 

JUICY COUTURE—SOLD! 
With the addition of Juicy Couture 
to its portfolio, Authentic Brands 
Group is carving out an upper-mid- 
to higher-end niche in the purely 
licensed apparel business that Iconix 
dominates in the low and mid-
ranges. Authentic brands include 
Judith Leiber, Adrienne Vittadini, 
Hickey Freeman, Hart Schaffner 
Marx, and others. The company is 
paying $195 million in cash to Fifth 
& Pacifi c (the former Liz Claiborne 
Company). Fifth & Pacifi c has been 
looking to sell both Juicy Couture 
and Lucky Brand for about a year 
in hopes of focusing on its rapidly 
growing Kate Spade business. Fifth 
& Pacifi c CEO William McComb 
says the company is entering into 
“a short-term licensing agreement 
with Authentic Brands Group that 
allows us to transition the business 

in an orderly fashion through the 
fi rst half of 2014, with a $10 million 
guaranteed minimum royalty pay-
able to Authentic Brands Group.” 
Regarding Lucky Brand, which was 
reportedly near a sale last July, he 
says, “If and when we have news to 
announce on Lucky, we will do so.”

CRACKER BARREL CLEARS 
ALTERNATIVE MOVE
Under an agreement settling their 
lawsuits, Kraft, which holds the 
license for Cracker Barrel cheeses 
and other products, has OK’d use 
of the brand name “CB Old Coun-
try Store” for maple and smoked 
bacon, spiral ham, and four types 
of lunch meat: oven-roasted tur-
key, smoked turkey, smoked ham, 
and honey ham. In a statement, 
the company says, “Cracker Barrel 

Old Country Store, Inc. does not 
expect the licensing initiative to 
have a material impact on its fi nan-
cial results in the 2014 fi scal year.”

RETAILING BY THE NUMBERS
Retail sales during November 
and December are projected to 
increase 3.9% this year over last, 
reaching $602 billion, up from 
$579 billion in 2012, according to 
the National Retail Federation. 
ShopperTrak, which is tradition-
ally more conservative than the 
NRF, forecasts growth of 2.4%. Of 
course, all the forecasts were gen-
erated prior to the government 
shutdown.

FOLLOW THE BOUNCING JERSEY
Miami Heat’s LeBron James has the 
best-selling NBA jersey worldwide 
(and in the U.S. and Philippines), 
with the Chicago Bulls’ Derrick 
Rose No. 2 worldwide (but top-
ping the lists in China, Europe, and 
Latin America). The rankings are 
based on Adidas global sales for 
the 2012-13 NBA season. The Los 
Angeles Lakers’ Kobe Bryant, the 
Oklahoma City Thunder’s Kevin 
Durant, and the Miami Heat’s 
Dwyane Wade round out the top 
fi ve worldwide. Not refl ected on 
the lists: The league confi rms to us 
that NBAStore.com saw “a bump in 
sales for a couple of days following 
Jason Collins’ announcement” that 
he is gay.

Licensing Ledger
‘DUCK DYNASTY’ ADDS TO OUR VOCABULARY

We hadn’t seen the term “motion upholstery” until reading in Furniture Today about A&E’s “Duck Dynasty” 
licensing Jackson Furniture for a line of “stationary and motion upholstery” to be unveiled at the High Point 
Market this month. The deal covers 25 SKUs including Mossy Oak and Real Tree camoufl age-patterned sofas, 
motion sofas, and recliners (ah, we get it!), as well as seating groups covered in fabrics with outdoor scenes as 
well as the Duck Dynasty “duck camo” print. Custom-designed recliner handles and logo plates will additionally 
identify the product as Duck Dynasty. This is Jackson’s fi rst licensing agreement in its 80-year history. “We saw 
the Robertsons enjoying their family dinner at the end of the show and imagined them relaxing afterwards on 
our sofas, recliners, and chairs,” says Jackson’s Keith Jackson. Duck Dynasty is represented by Brandgenuity.

IN MEMORIAM
Roger Richman, whose epony-
mous agency handled the estates 
of Albert Einstein, W.C. Fields, 
and Sigmund Freud, among oth-
ers, died earlier this month. While 
Richman sold his agency to Cor-
bis in 2005, he left a long-term 
mark on the licensing business 
by way of his active lobbying to 
pass the 1985 California Celebrity 
Rights Act, which enables heirs to 
control commercial use of those 
celebrities’ names and likenesses.
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interactive games, and so on. The newest property on the 
list is Doc McStuffi ns, followed by Angry Birds, which made 
the list for the fi rst time last year. Classic properties retooled 
for new generations that are added for 2012 are Power Rang-
ers and My Little Pony.

The sales swings noted above were somewhat surpris-
ing considering the heavy franchise reliance on the list. 
Still, several of the properties were coming off of movie 
years in 2011 (including Transformers and Cars), while 
others were gearing up for movie support in 2013 (includ-
ing Superman with Man of Steel, as well as the characters 
appearing in The Avengers), which partially explains their 
ups and downs.

$100 Million Club
Continued from page 1

ESTIMATED RETAIL SALES OF LICENSED MERCHANDISE BASED ON ENTERTAINMENT/CHARACTER PROPERTIES, 
U.S./CANADA, 2012

Properties That Did $100 Million or More in U.S./Canada That Year

Rank 
2012 Property Licensor

2012 Retail 
Sales 

(U.S. and 
Canada), 

in millions

2011 Retail 
Sales 

(U.S. and 
Canada), 

in millions

% Change, 
2011-2012 
(U.S. and 
Canada)

2012 Retail 
Sales 

(Global), 
in millions

2011 Retail 
Sales 

(Global), 
in millions

% Change, 
2011-
2012 

(Global)

U.S./
Canada 

vs. Global 
Ratio for 

2012
1 Disney Princess Disney $1,518 $1,600 -5.1% $2,919 $3,034 -3.8% 52.0%
2 Star Wars Lucasfi lm $1,467 $1,500 -2.2% $3,064 $3,165 -3.2% 47.9%
3 Hello Kitty Sanrio $1,080 $800 35.0% $4,039 $4,080 -1.0% 26.7%
4 Cars Disney $931 $1,050 -11.3% $1,920 $2,150 -10.7% 48.5%

5 Pooh Disney $929 $1,090 -14.8% $3,170 $3,420 -7.3% 29.3%

6 Mickey & Friends Disney $774 $750 3.2% $4,107 $3,900 5.3% 18.8%
7 WWE WWE $596 $700 -14.9% $849 $1,000 -15.1% 70.2%
8 Angry Birds Rovio $590 $250 136.0% $1,849 $800 131.1% 31.9%
9 Peanuts Peanuts Worldwide $542 $600 -9.6% $1,818 $1,940 -6.3% 29.8%
10 Toy Story Disney $530 $685 -22.7% $1,177 $1,305 -9.8% 45.0%
11 Sesame Street Sesame Workshop $500 $515 -2.9% $866 $880 -1.6% 57.7%
12 Disney Fairies Disney $383 $435 -11.9% $838 $950 -11.8% 45.7%
13 Thomas the Tank Engine HIT $370 $390 -5.2% $998 $1,045 -4.5% 37.0%
14 Spider-Man Marvel/Disney $351 $325 8.1% $614 $590 4.0% 57.3%
15 SpongeBob Nickelodeon $321 $330 -2.6% $721 $740 -2.6% 44.6%
16 Dora the Explorer Nickelodeon $321 $340 -5.5% $594 $635 -6.4% 54.1%
17 Garfi eld Paws Inc. $305 $370 -17.7% $819 $850 -3.7% 37.2%
18 Batman DC/Warner $343 $245 40.0% $504 $360 40.0% 68.1%
19 Ben 10 Cartoon Network $244 $295 -17.2% $719 $720 -0.2% 34.0%
20 Iron Man Marvel/Disney $238 $198 20.2% $358 $328 9.1% 66.5%
21 Barbie Mattel $232 $242 -4.0% $428 $455 -6.0% 54.3%
22 Monster High Mattel $225 NA NA $300 NA NA 75.0%
23 Betty Boop King Features $220 $210 4.9% $663 $615 7.8% 33.2%
24 Looney Tunes Warner $214 $225 -4.7% $624 $632 -1.3% 34.4%
25 Avengers Marvel/Disney $201 NA NA $300 NA NA 67.0%
26 Transformers Hasbro $197 $214 -8.0% $314 $365 -14.0% 62.7%
27 Power Rangers Saban $180 NA NA $300 NA NA 60.0%
28 Superman DC/Warner $173 $175 -1.1% $277 $280 -1.2% 62.6%
29 Simpsons Fox $161 $158 2.1% $352 $346 1.7% 45.8%
30 Star Trek CBS $124 $125 -1.1% $148 $150 -1.5% 83.7%
31 Pokemon (1) Pokemon Co. $115 $118 -2.2% $306 $311 -1.6% 37.7%
32 Doc McStuffi ns Disney $114 NA NA $190 NA NA 60.0%
33 My Little Pony Hasbro $110 NA NA $260 NA NA 42.3%
34 Scooby-Doo Warner $107 $112 -4.5% $203 $207 -2.0% 52.7%

TOTAL $14,601 $36,402 40.1%
NOTES: Figures are for retail sales of all licensed merchandise for calendar year 2012. Does not include:
• Content licensing such as DVD/mobile apps, Web entertainment, etc.
• Products created through in-house divisions at the licensor rather than through licensing agreements with third parties.
• Nonretail products such as touring shows, theme park attractions, cruises, gambling/lotteries, and the like.
(1) Nintendo, an equity owner of The Pokemon Co., is the video game licensee. As it is both a part owner and a licensee, its fi gures are not included. TLL estimates that sales of Pokemon video games were 
approximately $312 million during 2012.

SOURCE: THE LICENSING LETTER

Continued on page 4
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Global Performance
The top Entertainment/Character properties in the U.S. 

and Canada registered an additional $21.8 billion in retail 
sales outside North America, for a total of $36.4 billion 
in global retail sales. Sales outside the U.S. and Canada 
accounted for 40% of this group—slightly greater than the 
average of 38% across all licensed properties.

The top international performer from among the mem-
bers of the U.S./Canada “$100 million club” is Hello Kitty, 
with more than $4 billion in global retail sales in 2012. Other 
properties on the list that exceeded $3 billion in 2012 include 
Disney Princess, Star Wars, Mickey & Friends, and Pooh. 

The list refl ects the top properties in the U.S. and Cana-
da only and excludes top-performing global properties that 
have U.S. and Canadian retail sales of less than $100 million. 
Some of the top properties globally—especially those com-
ing out of the Asian markets—do not have a signifi cant pres-
ence in the U.S. and Canada and therefore are not included 
in this ranking. 

Defi nitions and Methodology
Properties included in this list are broader than those 

in TLL’s traditional Entertainment/Character segment as 
defi ned for our annual businesswide estimates. For this 
analysis, we have included properties that are based on a 
recognized character and use the strategies associated with 
an Entertainment/Character licensing program, as well as 
the expected TV shows and fi lms. Some properties on this 
list would normally be categorized as Toy (Barbie, My Little 
Pony) or Interactive (Angry Birds), for example. 

The individual property fi gures are sometimes at vari-
ance with publicly reported numbers in company fi nancials 
or those cited by company executives in articles. We look 
exclusively at consumer products that are licensed to third 
parties for manufacture and distribution and for which 
the manufacturer is paying a royalty. It does not include 
products created through in-house divisions of the licensor 
rather than through licensing agreements with third parties 
or “core” products made by the licensor (e.g., toys for Has-
bro’s Transformers). 

In addition, the numbers refl ect retail sales of traditional 
licensed products but exclude content licensing (mobile 
apps, Web entertainment, virtual worlds, and the like) and 
nonretail products such as live touring shows, theme park 
attractions, lotteries and slot machines, cruises, and similar 
ventures. 

For those properties that are multimedia, the estimates 
include all merchandise for the franchise (e.g., tied to fi lms, 
TV shows, etc.). LEGO cross-licensing deals (e.g., LEGO Star 
Wars, LEGO Batman) are included under the respective 
partners’ properties (e.g., LEGO Star Wars under Star Wars). 
Subbrands are included along with the master property 
(e.g., Clone Wars under Star Wars). If individual properties 

are sometimes licensed as a group (e.g., Batman as part of 
a multiproperty DC Comics deal or Iron Man as part of the 
Avengers), the estimate includes only those products tied 
to the individual property as specifi ed. 

These estimates are developed through a combination 
of surveys; interviews with licensors, licensees, agents, and 
retailers; analysis of annual reports, royalty income, and 
data from publicly held companies; store visits; corporate 
retail sales information from websites; press releases; and 
articles. All the licensors that appear on the list were given 
the opportunity to comment. 

Crystal Ball
Some of the properties that did not make the list in 2012 

but appear poised to do so in 2013, say licensing business 
observers, include Sofi a the First and other Disney Junior 
properties (in addition to Doc McStuffi ns, which got a head 
start onto the list for 2012); Teenage Mutant Ninja Turtles; 
Despicable Me; and Duck Dynasty.

$100 Million Club
Continued from page 3

Disney dominates the list of limited properties with retail sales of 
$100 million or more in the U.S./Canada in 2012. Eleven of the 
34 properties (32%) emanate from the company’s Disney, Pixar, 
Marvel, and Lucasfi lm divisions. However, those 11 titles account 
for 50.9% of the list in dollar value based on U.S./Canada sales.
Other licensors with multiple properties on the list include:
Mattel (Barbie, Monster High, and Thomas the Tank Engine 
through its HIT division), representing 9% of the listings and 5.7% 
of the dollar value;
Warner Bros. (Looney Tunes, Scooby-Doo and DC Comics’ Batman 
and Superman), 12% of listings, 5.2% of dollar value;
Nickelodeon (SpongeBob and Dora), 6% of listings, 4.4% of dollar 
value; and 
Hasbro (Transformers and My Little Pony), 6% of listings, 2.1% 
dollar value. 
Sanrio’s Hello Kitty accounts for 7.4% of the list’s dollar value. 
WWE’s eponymous property and Rovio’s Angry Birds account 
for approximately 4% each in dollar value. No other individual 
property reaches 4%.

LICENSORS’ SHARE OF $100 MILLION ENTERTAINMENT
CHARACTER PROPERTIES, BY DOLLAR VALUE BASED ON RETAIL 

SALES, U.S./CANADA, 2012

SOURCE: THE LICENSING LETTER

Disney Accounts for More Than Half of Dollar Value 
of $100 Million Entertainment/Character Properties



October 21, 2013

www.epmcom.com THE LICENSING LETTER TLL    5

Licensing News

Continued on page 6*Extension or renewal.

Properties Available Or Recently Assigned, U.S. (Canada as indicated)

PROPERTY DESCRIPTION CATEGORIES AVAILABLE LICENSING CONTACT

Licenses Recently Granted, U.S. (Canada as indicated)
PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Animagic Animagic Media Group’s digital animation 
and live action titles, including Bug Rangers.

All Cathy Malatesta, Lawless 
Entertainment

Gund American plush and teddy bear corporation, 
founded in Germany in 1898.

All except plush John Parham, Parham Santana

Man Cave Men’s home party company, set for an 
expansion into lifestyle products.

Food/beverage, furniture, games, grilling, home 
decor, novelty

Bob Traub, Established Brands 
Licensing

Stacey Yacula Artist known for sweet and colorful characters 
currently featured on Etsy.

Gifts, home textiles, stationery, wall coverings Marty Segelbaum, MHS Licensing

Arm & Hammer Hefty/Reynolds Consumer Products Kitchen bags Brandgenuity

Bates Motel American Classics Hoodies, T-shirts Joy Tashjian Marketing Group

Batman Forever 21 Accessories, apparel Warner Bros. Consumer Products

Beatles (The) Pyramid America* Art prints, canvas prints, home decor Bravado International Group 
Merchandising Services

Bigfoot Kalee Children’s Products Ride-on vehicles Character Vision

Brooklyn Nine-Nine American Classics Hoodies, T-shirts Joy Tashjian Marketing Group

Buck Wear SJT Enterprises Wood plaques MHS Licensing

Trends International Back-to-school, bookmarks, posters, 
stickers

Call of Duty: Ghosts Trends International Posters Activision Publishing 

Care Bears Card.com Prepaid debit cards American Greetings Properties

Catwoman Forever 21 Accessories, apparel Warner Bros. Consumer Products

Chattam & Wells Pacifi c Coast Feather Bedding Spring Air

Christine Adolph RPM Floor mats MHS Licensing

College football teams Loudmouth Golf* Co-branded apparel Collegiate Licensing Company (CLC)

Domo Buckle-Down Accessories, belts Big Tent Entertainment

Leg Avenue Arm warmers, costumed hoods, costumes, 
leggings

Dork Diaries Andrews + Blaine Booklights, bookmarks, game pads, 
puzzles, stationery

JLK Brand Licensing

Downton Abbey Weeks Roses Roses Knockout Licensing

Guardians of the Galaxy Jay Franco & Sons Home decor Disney Consumer Products

Hautman Brothers Tramar Kitchen towels MHS Licensing

I Love Lucy McSteven’s Drink mixes Unforgettable Enterprises
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Legends of Oz: Dorothy’s 
Return

DecoPac Cake decorating kits, candles Evolution

H.E.R. Accessories Bandanas, cell phone accessories, costume 
jewelry, key caps, lanyards, shoelaces, 
sleep masks, wristbands

HouseWares International Kitchenware, mugs

HYP Hoisery, socks

JEM Sportswear and Awake Apparel

Monster Jam Fathead* Wall decals Feld Entertainment

InCharacter Costumes Costume accessories, costumes

MEGA Brands Co-branded puzzles

Redman Ride-on vehicles

Wicked Cool Toys Plush

Mystical Wolf Ravensburger AG Puzzles Carmella Johns Unltd.

Patrick Reid O’Brien Andrews + Blaine Puzzles MHS Licensing

Plants vs. Zombies USAopoly Co-branded board games PopCap Games

Ragnar Acco Brands USA Calendars Carmella Johns Unltd.

Sea Cows Acco Brands USA Calendars Carmella Johns Unltd.

SEGA Tommo Headphones, mobile accessories, speakers SEGA of America

Skylanders Trends International Calendars, posters Activision Publishing 

Sleep Sense Pacifi c Coast Feather Bedding Spring Air

Spring Air Pacifi c Coast Feather Bedding Spring Air

Strawberry Shortcake Handcraft Manufacturing Underwear (girls’, toddlers’) American Greetings Properties

Teenage Mutant Ninja Turtles Johnny Cupcakes Accessories, apparel Nickelodeon & Viacom Consumer 
Products (NVCP)

Tickety Toc Bakery Crafts/Jack Guttman Cake decorations Established Brands Licensing

Celebrate Express/Buyseasons Party decorations, party goods

InCharacter Costumes Halloween costumes

Tina Higgins International Greetings USA Gift bags MHS Licensing

Raz Imports Decorative buckets, wall art, wood trays

RPM Floor mats

U.S. Army H. Best/Moret Group Watches Beanstalk

Top of the World Gloves, headwear, headwear accessories, 
scarves

Victoria Schultz RPM Floor mats MHS Licensing

Tramar Kitchen towels

Wiz Khalifa Spencer’s/Spirit Halloween Apparel Warner Music Group

WWE American Greetings Gift packaging, greeting cards, ornaments, 
party goods, stickers

WWE

Sakar International Electronics, mobile accessories

X-O Manowar Quarantine Studio Resin statue Valiant Entertainment

Licensing News Continued from page 5

 PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Continued on page 7*Extension or renewal.
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*Extension or renewal.

Licensing News Continued from page 6

International Properties Available or Recently Assigned

PROPERTY DESCRIPTION  CATEGORIES AVAILABLE LICENSING CONTACT

Blondie Punk/new wave band from New York led by 
singer Debbie Harry, guitarist Christ Stein, and 
drummer Clem Burke.

All (France) Veronique Pichon, Sagoo Licensing

Dinosaur Train Animated children’s television series featuring 
dinosaur characters who travel the prehistoric 
world by train. Studio Canal also holds rights for 
DVDs.

All except DVDs (France) Eleonore Bebear, StudioCanal

Felix the Cat Cartoon character from the silent fi lm era, fi rst 
introduced in 1919.

Accessories, apparel, games, toys 
(Turkey)

Hakan Tungac, KAYNAK Copyright & 
Licensing Agency

Genesis Progressive rock group known for launching the 
careers of Phil Collins and Peter Gabriel.

All (France) Veronique Pichon, Sagoo Licensing

Hive (The) Preschool television series, featuring bee Buzzbee 
and friends on adventures in and around their 
hive.

All except toys, games 
(Portugal, Spain)

Javier Robles, BRB Internacional Group

Madballs Toy brand from the 1980s; collection of rubber 
balls developed to push “gross” to the limit.

All (Japan) Kensuke Kondo, MindWorks 
Entertainment

Pac-Man and the Ghostly 
Adventures

Namco Bandai’s video game hero, appearing 
in his own show this fall.

All except toys (Middle East, North 
Africa)

Alia Atcha Almeida, MBC Licensing & 
Merchandising

Pink Floyd Psychedelic/progressive rock group known for 
best-selling concept albums and subsequent tours.

All (France) Veronique Pichon, Sagoo Licensing

Police, The British rock band known for fi ve best-selling 
albums released in the 1970s and 1980s. Sagoo 
also represents Sting as a solo artist.

All (France) Veronique Pichon, Sagoo Licensing

Strawberry Shortcake Classic girls’ brand known for bright, cheery
colors and a variety of upbeat characters.

All (South Africa) Graham Stephen, Character Licensing & 
Marketing

Suzy’s Zoo Originally a greeting card brand launched in 1968, 
the colorful brand features Suzy Spafford’s cast 
of animal characters, including the popular Suzy 
Ducken.

Apparel, gifts, nursery products, 
toiletries, toys (U.K., Eire)

Claire Potter, Metrostar

Totally Spies Animated series featuring three teenaged spies 
who live in Beverly Hills, Calif.

All (Denmark, Finland, 
Norway, Sweden)

Jonathan Johansson, Limo Licensing

All (Argentina, Bolivia, Paraguay, 
Uruguay)

Kim Steadman, IMC

International Licenses Recently Granted

PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Battersea Dogs & Cats Home Casa Chicos Apparel (U.K.) Battersea Dogs and Cats Home

Care Bears Wing Yip Bed linen, blankets, quilt covers, quilts 
(Hong Kong, Macau)

Medialink

Dinosaur Train Aykroyd & Sons Nightwear, underwear (U.K., Ireland) Nickelodeon & Viacom Consumer 
Products UK

Nelson Verlag GmbH Activity books, coloring books (Germany) Lizenzwerft GmbH

Smith & Brooks Limited Outerwear, swimwear (U.K., 
Ireland)

Nickelodeon & Viacom Consumer 
Products UK

Domo Accutime Watch Clocks, watches (U.S., Canada) Big Tent Entertainment

Doodle Jump Goldie Marketing Pty Ltd Master toy (Worldwide) Lima Sky

Everything’s Rosie Aykroyd & Sons* Nightwear (U.K.) V&S Entertainment

Blues Clothing* Outerwear (U.K.)

TDP Textiles* Underwear (U.K.)

Continued on page 8
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International Licenses Recently Granted

PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Grumpy Cat Ganz Gift items, plush (Worldwide) Grumpy Cat

TCG Plush, puzzles (Worldwide)

Marvel Rubie’s Costume Halloween accessories, Halloween costumes, 
pet costumes (U.S., Canada)

Disney Consumer Products

Miffy Hype Associates Greeting cards (U.K.) DRi Licensing Limited

Rainbow Designs* Plush (U.K.)

Star Editions Magnets, postcards, posters, tote bags (U.K.)

Miramax Film Library Pyramid International Badges, calendars, key caps, key chains, 
mugs, posters, wristbands (U.K.)

Evolution

Mister Maker E-Max Ensobrados Martorell Crafts (U.K.) Zodiak Rights

Green Board Games Games (U.K.)

Kerry Foods/Green’s Cake mixes (U.K.)

RMS Stationery (U.K.)

MovieStarPlanet Omega Sky Wall murals (U.K.) Beanstalk London

Muy Pop Relaunch Fashion Apparel (Europe) Art Ask Agency 

P&G Blue Fish Bags Cosmetic accessories (U.K.) Beanstalk Group UK

Comfy Quilts Bedding, duvets, mattress pads, pillows 
(U.K.)

Pac-Man and the Ghostly 
Adventures

E-Max Ensobrados Martorell Sticker albums, stickers, trading card albums, 
trading cards (North America, Europe 
(excluding Iberia), Australia, New Zealand)

BRB Internacional Group

Toy Triangle Master toy (Middle East, North Africa) MBC Licensing & Merchandising

Pet Rock Groupe Editor Greeting cards, postcards (Belgium, France, 
Italy)

Art Ask Agency 

teNeues Publishing Calendars (Worldwide)

Plants vs. Zombies Character World/TDS Enterprises Housewares (U.K.) Bulldog Licensing

Ragnar Sin In Linen Bath, bedding, kitchen goods (U.S., Canada, 
Europe)

Carmella Johns Unltd.

Shaun the Sheep Repco Asia Craft kits (U.K.) Aardman Animations

Strawberry Shortcake Lojas Riachuelo Back-to-school (Brazil) Exim Licensing

Apparel (Brazil)

Housewares (Brazil)

Rainbow Max Accessories, back-to-school (Algeria, 
Bahrain, Egypt, Jordan, Kuwait, Morocco, 
Oman, Qatar, Saudi Arabia, Tunisia, United 
Arab Emirates)

East West Licensing

Tommy Hilfi ger LF USA Home decor (U.S., Canada, South America, 
Mexico)

Tommy Hilfi ger

Trump Home Dorya Furniture (Turkey) Trump Organization (The)

Licensing News Continued from page 7
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ACCO Brands USA,  Lori Conley, Director Licens-
ing, 937-495-3939, P. 6.
Accutime Watch,  Harold Kirshner, SVP/Market-
ing & Licensing, 212-686-9220, hkirshner@accu-
timewatch.com, P. 7.
Activision Publishing,  Ashley Maidy, VP/Head 
Global Licensing & Partnerships, 310-255-2058, 
ashley.maidy@activision.com, P. 5, 6.
American Classics,  David Brown, President, 256-
737-9995, david@americanclassics.bz, P. 5.
American Greetings,  Michael Brown, VP Licens-
ing, 216-252-7300 x1346, michael.brown@amgreet-
ings.com, P. 6.
American Greetings Properties,  Carla Silva, 
VP Global Licensing, 212-386-7355, csilva@ag.com, 
P. 5, 6.
Andrews + Blaine,  Brandie Oliver, Public Rela-
tions Licensing Manager, 850-269-3328, brandie@
andrewsblaine.com, P. 5, 6.
Bakery Crafts/Jack Guttman,  Nicci Henry, 
Licensing Manager, 513-881-4161, nhenry@bkrycft.
com, P. 6.
Beanstalk,  Caren Chacko, AVP Brand Manage-
ment, 212-421-6060, caren.chacko@beanstalk.com, 
P. 6.
Big Tent Entertainment,  Richard Maryyanek, 
CMO, 212-604-0667, richm@bigtent.tv, P. 5, 7.
Brandgenuity,  Rachel Humiston, Manager, 212-
925-0663, rachel@brandgenuity.com, P. 5.
Bravado International Group Merchandising 
Services,  Felix  Sebacious, SVP Worldwide Licens-
ing, 212-445-3400, felix.sebacious@bravado.com, 
P. 5.
Buckle-Down,  Jason Dorf, President, 310-523-
2070, jasondorf@buckle-down.com, P. 5.
CARD.com,  Ben Katz, CEO/Co-Founder, 888-255-
5962, info@card.com, P. 5.
Carmella Johns Unltd.,  Carmella Johns, Presi-
dent, 818-261-3842, carmella@carmellajohnsunltd.
com, P. 6, 8.
Celebrate Express/Buyseasons,  Jadyn Rosario, 
Licensing Manager, 262-901-2000 x1615, jadynr@
buyseasons.com, P. 6.
Character Vision,  Ken Abrams, President, 310-
237-7117, kabrams@charactervision.com, P. 5.
Collegiate Licensing Company (CLC),  Cory 
Moss, SVP & Managing Director, 770-799-3249, 
cmoss@clc.com, P. 5.
DecoPac,  Christine McKenna, President, 763-574-
0091, tina.mckenna@decopac.com, P. 6.
Disney Consumer Products,  Paul Gitter, SVP 
Licensing, Marvel, 818-544-1950, paul.gitter@dis-
ney.com, P. 5, 8.
Established Brands Licensing,  Bob Traub, Pres-
ident, 973-607-1660, btraub@ebimail.com, P. 6.
Evolution,  Travis J. Rutherford, President /CEO, 
818-501-3186, travis@evomgt.com, P. 6.
Fathead,  Nathan Partington, VP Licensing, 313-
373-6060, nathanpartington@fathead.com, P. 6.
Feld Entertainment,  Mark Abernethy, VP Licens-
ing & Business Development, 212-971-1488, maber-
nethy@feldinc.com, P. 6.
Forever 21,  Betsy Zanjani, SVP Product Design, 
213-741-5100 , betsy.z@forever21.com, P. 5.
Grumpy Cat,  Bryan Bundesen, 614-699-2111, P. 8.

H. Best/Moret Group,  Morris Chabbott, 212-354-
2400, mc@moret.com, P. 6.
H.E.R. Accessories,  Hymie Anteby, CEO/Presi-
dent, 212-354-7744, hymiea@heracc.com, P. 6.
Handcraft Manufacturing,  Irwin Mizrahi, Presi-
dent, 212-251-0022, irwinm@handcraftmfg.com, 
P. 6.
Hefty/Reynolds Consumer Products,  Jeff Wilki-
son, VP Marketing, 800-879-5067, P. 5.
HouseWares International,  Glenda Seale, 
National Sales & Marketing Manager, 323-581-
3000 x101, glenda@housewaresintl.com, P. 6.
HYP,  Howard Levy, President, 212-684-7717 x125, 
howardl@hypnyc.com, P. 6.
IMC,  Kim Steadman, VP Partner Development, 
502-589-7655, ksteadman@imcpartnerships.com, 
P. 7.
InCharacter Costumes,  Bob Pickens-Keskinen, 
888-987-9877, P. 6.
International Greetings USA,  Lawrence Louis, 
Marketing/Licensing, 770-674-0841, llouis@gift-
wrapcompany.com, P. 6.
Jay Franco and Sons,  Joseph Franco, VP, 212-
679-3022 , joea@jfranco.com, P. 5.
JEM Sportswear and Awake,  Randi Kagan 
Spieker, VP Marketing & Licensing, 818-365-9361, 
randi.spieker@jemsportswear.com, P. 6.
JLK Brand Licensing,  Kathie Fording, Partner, 
917-974-3561, kathie@jlkbrand.com, P. 5.
Johnny Cupcakes,  Johnny Earle, Founder, 866-
606-2253, johnny@johnnycupcakes.com, P. 6.
Joy Tashjian Marketing Group,  Grace Ressler, 
Sales Director, 925-736-0512, grace@jtmgllc.com, 
P. 5.
Knockout Licensing,  Tamra Knepfer, Co-
President, 212-947-5958, tk@knockoutlicensing.
com, P. 5.
Lawless Entertainment,  Cathy Malatesta, Presi-
dent, 310-694-3414, cmala@aol.com, P. 5.
Leg Avenue,  Joe Hernandez, Licensing Manager, 
888-453-4283 x 222, jhernandez@legavenue.com, 
P. 5.
LF USA,  Meredith Kandel, VP License Brand Man-
agement, 646-839-7793, Meredith@ameny.com, P. 8.
Lima Sky,  Eric Karp, Chief Licensing Offi cer, 914-
486-1285, eric@limasky.com, P. 7.
Loudmouth Golf,  Alan L. Wallace, EVP, 800-390-
5116, alan@loudmouth.com, P. 5.
McSteven’s,  Alex Pava, Director Sales & Market-
ing, 360-944-5788, alex@mcstevens.com, P. 5.
MHS Licensing,  Marty Segelbaum, President, 
952-544-1377 x202, marty@mhslicensing.com, P. 
5, 6.
Nickelodeon & Viacom Consumer Products 
(NVCP),  Julie McKenzie, SVP Global Consumer 
Products Licensing, Apparel, Accessories, Home, 
212-846-8018, Julie.mckenzie@nick.com, P. 6.
Pacifi c Coast Feather,  Fritz Kruger, SVP Mar-
keting, 888-297-1778, P. 5, 6.
Parham Santana,  John Parham, President, 212-
645-7501 x12, john@parhamsantana.com, P. 5.
PopCap Games,  Brennan Townley, Director 
Brand Licensing, 206-256-4200, btownley@popcap.
com, P. 6.
Pyramid America,  Andrew Lawrence, Licensing 

Director, 914-668-6666, sales@pyramidamerica.
com, P. 5.
Quarantine Studio,  Paul Conner, CEO, 704-922-
4496, paul@quarantinestudio.com, P. 6.
Raz Imports,  Ken Row, Creative Director, 214-
244-6202, kencarlrow@aol.com, P. 6.
Redman,  Katie Redman, VP Sales, 877-901-8811, 
P. 6.
RPM,  Michael Bachman, President, 952-224-9622, 
mb@rpmdrymate.com, P. 5, 6.
Rubie’s Costume,  Felicia Palumbo, Director of 
Licensing , 516-326-1500 x135, fpalumbo@rubies.
com, P. 8.
Sakar International,  Liza Abrams, VP Global 
Licensing & Marketing, 732-248-1306 , labrams@
sakar.com, P. 6.
SEGA of America,  Cindy Chau, Licensing Man-
ager, 415-701-3836, cindy.chua@sega.com, P. 6.
Sin in Linen,  Sandy Glaze, Founder, 206-935-
2079, info@sininlinen.com, P. 8.
Sjt Enterprises,  Tim Smith, 440-617-1100, 
tsmith@sjtent.com, P. 5.
Spencer’s/Spirit Halloween,  Kym Sarkos, VP/
GMM, 609-645-3300, kym.sarkos@spencergifts.
com, P. 6.
Spring Air,  Rick Robinson, President, 617-884-
2300, P. 5, 6.
teNeues Publishing,  Christina Burns, Editorial 
Director, 212-627-2414, cburns@teneues-usa.com, 
P. 8.
Tommo,  Jonathan Wan, CEO, 909-869-7244, info@
tommo.com, P. 6.
Tommy Hilfi ger,  Anne Marino, President Global 
Licensing, 212-548-1341, anmarino@tommy.com, 
P. 8.
Top of the World,  Mike Ross, 405-360-9856, 
mross@towcaps.com, P. 6.
Tramar,  Perry Crooke, Owner, 704-289-4264, 
perry.tramar@gmail.com, P. 5, 6.
Trends International,  Jeff Loeser, VP Licensing, 
317-388-4068, jloeser@trendsinternational.com, P. 
5, 6.
Trump Organization (The),  Cathy Hoffman 
Glosser, EVP Global Licensing, 212-715-7293, 
cglosser@trumporg.com, P. 8.
Unforgettable Enterprises,  Bruce Bronn, Presi-
dent, 847-291-0992, bruce@unforgettablelicensing.
com, P. 5.

contacts & connections
Contacts & Connections is an alphabetical listing of the licensing companies in this issue.
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Aardman Animations,  Sean Clarke, Head 
Aardman Rights, 44-11-7984-8956, sean.clarke@
aardman.com, P. 8.
Art Ask Agency,  Maria Strid, President, 34-936-
452-225, maria@artaskagency.com , P. 8.
Aykroyd & Sons,  Paul Williamson, Director, 
44-161-929-1122, paul.williamson@aykroyds.
co.uk, P. 7.
Battersea Dogs & Cats Home,  Lucy McCredie, 
Interim Licensing Consultant, 44 020 7627 9319, 
lucy.mccredie@battersea.org.uk
l.mccredie@battersea.org.uk, P. 7.
Beanstalk Group UK,  Esther Jolley, Brand 
Development, 44-2075-7208-42, esther.jolley@
beanstalk.com, P. 8.
Beanstalk London,  Dan Amos, Associate Direc-
tor Brand Development, 44-20-7572-0840, daniel.
amos@beanstalk.com, P. 8.
Blue Fish Bags,  Dian Besseler, 31-715-820-825, 
dian.besseler@stationeryteam.nl, P. 8.
Blues Clothing,  Patrick Bailey, Commercial 
Director, 44-207-371-9900, patrick.bailey@blues1.
co.uk, P. 7.
Bookseller (The),  Philip Stone, Charts Editor, 
philip.stone@bookseller.co.uk, P. 11
BRB Internacional Group,  Javier Robles, CEO, 
34-91-7711450, jrobles@brb.es, P. 7, 8.
Bulldog Licensing,  Rob Corney, Founder, Man-
aging Director, 44-20-8325-5455, robc@bulldog-
licensing.com, P. 8.
Casa Chicos,  Peter Robinson, Managing Direc-
tor, 44-1732-871177, P. 7.
Character Licensing & Marketing,  Graham 
Stephen, Managing Director, 27-11-452-4201, gra-
ham@clmsa.co.za, P. 7.
Character World/TDS Enterprises,  Daniel 
Schwieger, Joint Managing Director, 44-845-004-
9217, danny@characterworld-tds.co.uk, P. 8.
Comfy Quilts,  Bob Moryoussef, 44-162-544-6000, 
bob@comfyquilts.co.uk, P. 8.
CPLG,  Vickie O’Malley, Managing Director, 
vomalley@cplg.com, P. 11
Dorya,  Sevcan Yildiz Hekimoglu, 90-212-258-
8570, sevcan@dorya.com.tr, P. 8.
DRi Licensing Limited,  Alicia Davenport, 
Licensing Director, 44-20-3178-6628, alicia@drili-
censing.com, P. 8.
E-Max Ensobrados Martorell,  Anna Sanfeliu, 
Manager, Marketing, Licensing, & Sales, 34-93-
729-40-50, P. 8.
East West Licensing,  Helen Fielding, 9714-328-
4302, info@eastwestlicensing.com, P. 8.

Egmont U.K.,  Emma Cairns-Smith, License 
Acquisition Director, ecairns-smith@euk.egmont.
com, P. 11
Exim Licensing,  Marcus Macedo, GM, 55-11-
3885-9275, brazil@eximlicensing.com, P. 8.
Ganz,  Howard Ganz, President, 905-851-6661, 
headoffi ce@ganz.com, P. 8.
Goldie Marketing Pty Ltd,  Stephen Goldswor-
thy, Founder & Managing Director, 613-9720-
6186, stephen@goldiemarketing.com.au, P. 7.
Green Board Games,  Keith Grafham, CEO, 
44-1494-538-999, P. 8.
Groupe Editor,  Henry Condamine, CEO/Chair-
man, 33-4-42-97-54-00, P. 8.
Hachette Children’s Books,  Karen Lawler, 
Executive Manager Licensing, karen.lawler@
hachettechildrens.co.uk, P. 11
Hype Associates,  Jane Patterson-Wright, Mar-
keting Manager, 44-151-678-4000, jane@hypa.
com, P. 8.
Kalee Children’s Products,  Daniel Yeh, 595-
857- 3790, 8806@kalee.com, P. 5.
KAYNAK Copyright & Licensing Agency,  
Hakan Tungac, Managing Director, 90-216-524-
20-82, ht@kaynak.com.tr, P. 7.
Kerry Foods/Green’s,  April Adams-Redmond, 
CMO, 44-800-783-4321, P. 8.
Limo Licensing,  Jonathan Johansson, CEO, 
35-8407-239-393, jonathan.johansson@limolicens-
ing.com, P. 7.
Lizenzwerft GmbH,  Peter Bichler, Managing 
Director, 49-40-2260-2365, peter.bichler@lizenzw-
erft.de, P. 7.
Lojas Riachuelo, Daniela Salies,  55-11-2281-
2344, daniel@riachuelo.com.br, P. 8.
MBC Licensing & Merchandising,  Alia Atcha 
Almeida, Licensing & Merchandising Manager, 
971-4-391-9999, P. 7, 8.
Medialink,  Noletta Chiu, Regional Manager 
Licensing, 852-2503-4980, nolettachiu@medialink.
com.hk, P. 7.
MEGA Brands,  Adrian Roche, VP Global Licens-
ing, Preschool Toys, Games & Puzzles, 514-333-
5555, aroche@megabrands.com, P. 6.
Metrostar,  Claire Potter, Managing Director, 44- 
207-917-6791, claire@metrostarmedia.co.uk, P. 7.
MindWorks Entertainment,  Kensuke Kondo, 
President, 81-3-3263-7852, kondo@mindworks-
ent.jp, P. 7.
Nelson Verlag GmbH,  Knut Reinoss, Program 
Director, 49-40-39804403, knut.reinoss@carlsen.
de, P. 7.

Nickelodeon & Viacom Consumer Products 
UK,  Mark Kingston, General Manager & Senior 
Vice President Consumer Products, EMEA & 
Australasia, 44-20-3580-3020, mark.kingston@
vimn.com, P. 7.
Nielsen Book,  Jo Henry, Director, jo.henry@
nielsen.com, P. 11
Omega Sky,  Colin Watson, Director/Founder, 
44-1772-284110, P. 8.
Pyramid International,  Mordy Benaiah, 
Licensing Director, 44-116-284-3640, mordy.bena-
iah@pyramidinternational.com, P. 8.
Rainbow Designs,  Duncan Currin, 44-208-600-
2550, sales@rainbowdesigns.co.uk, P. 8.
Rainbow Max,  Omar Abo Shaar, 966-50-553-
4523, omar@rainbowmax.com, P. 8.
Random House U.K.,  Jo Edwards, Head of 
Licensing & Brand Development, jedwards@ran-
domhouse.co.uk, P. 11
Ravensburger AG,  Clemens Maier, 49 751 
861387, clemens.maier@ravensburger.de, P. 6.
Relaunch Fashion,  Nico Hensen, 31-64-60-43-
370, nico@relaunch.nl, P. 8.
Repco Asia,  Carl Karlson, COO, 852-3101-9830, 
sales@repcogroup.com, P. 8.
RMS,  Ryan Farber, Managing Director, 44-161-
727-8182, ryan@rmsint.com, P. 8.
Sagoo Licensing,  Veronique Pichon, President, 
33-1-81-70-07-70, veronique.pichon@sagoo.fr, P. 7.
Smith & Brooks Limited,  Susan Stanley, 
Brand & Licensing Manager, 44-845-129-9216, 
susan.stanley@smithbrooks.co.uk, P. 7.
Star Editions,  Will Marston, Sales Director, 
44-1449-721304, P. 8.
StudioCanal,  Eleonore Bebear, 33-1-71-352387, 
eleonore.bebear@studiocanal.com, P. 7.
SuperAwesome,  Dyan Collins, CEO, dyancol-
lins@gmail.com, P. 11.
TCG,  Michael Albert, Partner, 416-746-3388 
x333, malbert@canadagroup.com, P. 8.
TDP Textiles,  Tim Dawson, CEO, 44-1283-550-
400, tim@tdptex.com, P. 7.
Toy Triangle,  Norman MacDonald, VP, 966-12-
674-3737 , P. 8.
V&S Entertainment,  Mel Beer, Licensing Direc-
tor, 44 1494 837 881, melb@vandsent.com, P. 7.
Wing Yip,  Carol Choi, 852-2330-6811, carol@
cherry-italy.com, P. 7.
Zodiak Rights,  Jennifer Lawlor, SVP Strategy & 
Planning, Consumer Products, 44 20 7013 4585, 
jennifer.lawlor@zodiakrights.com, P. 8.

international contacts & connections
This section refers to the International listings on Page 9. International calls from the U.S. and Canada must be preceded 
by the 011-prefi x.

USAOPOLY,  Maggie Matthews, VP Marketing, 
760-602-7609, maggie@usaopoly.com, P. 6.
Valiant Entertainment,  Russell Brown, Presi-
dent, Consumer Products, Promotions, and Ad 
Sales, 212-972-0361 x229, russb@valiantentertain-
ment.com, P. 6.
Warner Bros. Consumer Products,  Karen 
McTier, EVP Domestic Licensing & Worldwide 

Marketing, 818-954-3008, karen.mctier@warner-
bros.com, P. 5.
Warner Music Group,  Sara Nemerov, SVP & 
Head Global Consumer Products & Brand Licens-
ing, 212-275-2370, sara.nemerov@wmg.com, P. 6.
Weeks Roses,  Karen Kemp-Docksteader, Sales & 
Marketing Manager, kdocksteader@weeksroses.
com, P. 5.

Wicked Cool Toys,  Michael Rinzler, Co-President, 
Founding Partner, 267-536-9186, info@wicked-
cooltoys.com, P. 6.
WWE,  Jess Richardson, Director of Global Licens-
ing, 203-328-2539, jess.richardson@wwecorp.com, 
P. 6.
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who” of the licensing business, saving you time and money by
putting 3,845 licensing decision-makers at your fingertips.
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business partners and track what your competitors are doing. 

“The very best reference book in the licensing business,” 
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Sourcebook is the only directory of licensing executives you
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There were some grim statistics for book publishers at 
the U.K. Bookseller magazine’s annual Children’s Conference 
in London at the end of September. According to Nielsen 
Book’s report “Understanding the Children’s Book Consum-
er in the Digital Age,” during the past 12 months children’s 
access to tablets has more than doubled, but only 20% of 
children surveyed are using them for reading e-books. 

Jo Henry, director at Nielsen Book, said: “This dra-
matic drop in engagement with reading in the fi rst half of 
2013—seen in the context of an 8% drop in the number 
of books bought for those aged under 17—will give pause 
for thought for anyone involved in children’s publishing, 
particularly at the older end of the market, which has seen 
the greatest decline.”

For the 32 weeks up to Aug. 10, 2013, children’s printed 
book sales in the U.K. were £156 million, down £13 million 
(8%) from the previous year. The Bookseller’s charts edi-
tor Philip Stone has analyzed this data, and he revealed the 
durability of some old favorites—and the collapse of others. 
Thus, dinosaur books were up 11% and pirates up by 35%, 
but Ninja sales mutated downwards by 40%, and fairies were 
down 45%. Children’s e-book sales for the year up to August 
2013 stood at £22 million, up £3 million (15%) year over year.

Yet despite this tough backdrop the licensing world still 
looks to books to give properties credibility and “depth,” 
delegates heard. Vickie O’Malley, marketing director of 
Copyright Promotions Licensing Group (CPLG), said: “Pub-
lishing is a lead category because of its visibility. It’s a very 
useful player. If I’m selling and there isn’t a publisher on 
board, it looks less credible. When you have a great pub-
lisher on board, people say, ‘My goodness, this is going to 
be a sensation.’”

Egmont’s license acquisition director Emma Cairns-Smith 
added: “When a property has come from digital, it hasn’t 
developed depth. Often you’re talking about a brand that 
is fl at. By producing books, it shows parents there’s more 
to it.”

Jo Edwards, head of licensing and brand development at 
Random House, believes book deals give licensed proper-
ties “kudos” and Karen Lawler, executive manager of licens-
ing at Hachette Children’s Books, noted how it helped in 
other areas. “There is a reluctance among retailers to try 
new licensed product, but if there is something else, like a 
book, it can make a difference.”

Lawler said that when buying properties, she looks at 
awareness levels and for properties “that have a story to 
start with,” although equally there has been a rise in com-
panies whose job it is to create stories, and back stories, 
for characters. 

Cairns-Smith also observed: “A lot of TV companies are 
realizing they need to speak to publishers. We’re working on 
two TV shows with DHX—Bitbot and Shipwrecked—where 
we’re co-creating with them.”

Angus Fletcher, who used to be with Henson, is working 
with Egmont as a consultant on these projects, and Cairns-
Smith hopes both will lead to books and licensed product.

Dylan Collins, CEO of SuperAwesome, the company 
behind Swapit and Box of Awesome, noted the huge change 
in the under-12 market, where “the smartphone is the new 
wallet and their concept of ownership is very different to 
ours. For them, it is all about access, being able to stream 
You Tube which is now the most possible source of music.”

Older children are gaming and texting, rather than read-
ing. Henry concluded: “The challenge for publishers is to 
fi nd fresh, compelling content to compete with the activi-
ties—principally gaming and communication with their 
peers—that are increasingly now attracting the interest of 
children in these age bands.”

London Children’s Publishers:

Despite the Data, Licensing World 

Looks to Books
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• Makeup artist Michelle Phan, who posts beauty 
advice and tutorials at michellephan.com and signed 
with L’Oreal for an online-distributed cosmetics 
range; 

• Miss America Properties, which paired with Josh-
ua Brands for a cosmetics and skincare line called 
R.E.I.G.N.;

• “Dancing With the Stars,” which is launching a makeup 
collection with Stila Cosmetics, with products inspired 
by four dance styles; 

• Japanese artist Takashi Murakami, who partnered 
with Shu Uemura for a holiday makeup and cosmetics 
line that refl ects his anime-inspired imagery; and 

• Fashion designer Jason Wu, who licensed Lancôme for 
a color cosmetics line launching this fall. 

Lipsticks, nail polishes, and mascaras are all seeing a rise 
in licensing activity, along with the foundations, blushes, 
concealers, and other skincare products that are authorized 
under most of the deals listed here.

 These examples, along with a plethora of others ear-
lier this year—from actress Christina Ricci (with Make Up 
for Ever) to designer Tom Ford (Estée Lauder)—show the 
diverse range of properties that are trying to make a suc-
cess of this up-until-recently mostly untapped category. 
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Lisa Reiner is promoted at licensing agency Beanstalk to man-
aging director of Europe and Asia Pacifi c, overseeing business 
development and marketing for Beanstalk and its Tinderbox digital 
division. Reiner joined Beanstalk in 2001 as a director of brand 
management, developing the Mary-Kate & Ashley brand outside 
the U.S., which, according to the agency, achieved over $1 billion 
in retail sales and expanded to 11 countries. She succeeds Ciarán 
Coyle, who is leaving Beanstalk to pursue another career opportu-
nity in the U.S.

James Lieberfarb is named director of licensing with CARD 
Corp., an online direct marketer and issuer of Visa and MasterCard 
reloadable debit cards, with credit cards to be added. Lieberfarb 
is responsible for acquiring licenses to consumer products brands; 
animated and comic book characters, TV shows, fi lms, video 
games, and other entertainment IP; charitable causes; universities; 
music artists; and celebrities and athletes for use on the cards. 
Lieberfarb has been consulting for CARD since March. He previous-
ly held positions at Lee, Sony, MGM, Trendmasters, and Discovery.

Glenn Hendricks is named group manager, business develop-
ment—licensing at Welch’s. Hendricks, who has held senior posi-
tions at IMG Licensing and SloaneVision Unlimited, as well as Lisa 
Frank, Sony Wonder/Sunbow, and OSP Publishing, will handle cur-
rent licensed brands including Welch’s Fruit Snacks, and manage 
the company’s relationship with agency The Licensing Co.

Thomas van Kaldenkerken is named president and Don Roth-
well EVP North America & Canada at Schleich North America. van 
Kaldenkerken has been with the company since 2006; Rothwell 
joined in 2010 and has prior experience at Motorsports Authentics, 
NASCAR, and Mamiye Brother Sales/American Character Classics.

Courtney Halligan joins LIMA as project coordinator from Tiffany 
& Co.

Who’s News
Trend Watch
Continued from page 1
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w

Produc
ts manu

factured
: beds, b

oots,

crates, o
uterwea

r, pet app
arel, rain

wear,

swimwe
ar

Mercha
ndising

 Plaza

Piero Pr
eziusi

General
 Manage

r

Via di M
otta Del

la Regin
a 6

71121 Vo
ggia, Ital

y

Phone: 3
9-0881 7

07373

Email: p
.prezius

i@

merchan
disingpl

aza.com

Web: ww
w.merch

andising
plaza.co

m

License
s held: 

AC/DC, 
All Black

s, Barcel
-

lona, Ba
tman, Be

atles (Th
e), Big B

ang The
-

ory, Bob
 Marley, 

Captain 
America

, Captain

Morgan,
 Corona

, DC Com
ics, Disn

ey, Fer-

rari, Guin
ness, He

llo Kitty, 
Jack Da

niel’s,

Justin Bi
eber, Ma

rvel, MG
M, Milan

, MTV,

One Dire
ction, Pin

k Floyd,
Queen, R

eal

Madrid, 
Red Bul

l, Rocky, 
Rolling S

tones,

Scarface
, Simpso

ns, Sons
 of Anar

chy, Star

Wars, Su
per Mari

o, Super
man, Wa

rner

Bros., We
st Ham U

nited

Produc
ts manu

factured
: headw

ear, jer-

seys, t-sh
irts

Miles Fa
shion G

mbH [LIMA]

Christop
her Con

zen

Managin
g Direct

or

Harckes
heyde 9

1-93

22844 N
orderste

dt, Germ
any

Phone: 4
9 40 943

64-0

Fax: 49 4
0 94364-

107

Email: c
hristoph

er.conze
n@

miles-fas
hion.de

Web: ww
w.miles-

fashion.
de

License
s held: 

Benjami
n the Ele

phant,

German
 Footbal

l Associa
tion, Lau

ra Stern,

Warner 
Bros.

Produc
ts manu

factured
: appare

l, cos-

metics, o
uterwea

r, shoes

Morgen
stern

Robin M
orgenste

rn

Managin
g Direct

or

Industrie
strasse 8

a

25462 R
ellingen

, German
y

Phone: 4
9-4101-5

9-00-59

Fax: 49-4
101-59-0

0-60

Email: ro
binmorg

enstern@

morgen
stern-sho

p.de

Web: ww
w.morge

nstern-sh
op.de

License
s held: 

Bugatti, 
Koala, L

illebi, Lit
tle

Zoo Frie
nds, Lutz

 Mauder
 Nerlag, 

Organic

Cotton O
rganic B

ear, Pola
r Bear, S

leepy

Sheepy

Produc
ts manu

factured
: bath ro

bes,

pajamas

Origina
l Marin

es

Alessand
ro D’Am

brosio

Marketin
g Direct

or

59, Via N
enni Pie

tro

61-80018
 Mugano

 di Napo
li, Italy

Phone: 3
9-081-71

1-2911

Fax: 39-0
81-711-4

598

Email: in
fo@orig

inalmari
nes.it

Web: ww
w.origin

almarine
s.it

Produc
ts manu

factured
: appare

l

Paris G
eneve

Chafic Z
akaria

Presiden
t

623 McC
affrey 

Ville Sai
nt Laure

nt

Montréa
l, QC H4

T 1N3 C
anada

Phone: 5
14-344-4

991

Fax: 514
-344-918

1

Email: c
hafic@p

arisgene
ve.com

Web: ww
w.parisg

eneve.co
m

License
s held: 

AC/DC, 
Aerosmi

th, Barbi
e,

Batman,
 Beatles

 (The), B
lack Eye

d Peas,

Cars, Ch
uggingto

n, Coca-
Cola, DC

 Super

Friends, 
Dead Ke

nnedys, 
Disney F

airies, D
is-

ney Prin
cess, Do

ra the Ex
plorer, Fa

nta, Flog
-

ging Mo
lly, Froot

 Loops, G
o Diego 

Go!,

Green La
ntern, He

llo Kitty, 
Hot Wheels, Ke

l-

logg’s C
orn Flak

es, KISS, 
Lalaloop

sy, Le

Petit Prin
ce, Marv

el, Mello
 Yello, M

ickey

Mouse, M
innie Mo

use, Misf
its, Mons

ter

High, Mo
shi Mon

sters, Mr.
 Men & 

Little

Miss, Mu
ppets, N

OFX, Oz
zy Osbo

urne,

Phineas
 and Fer

b, Pink F
loyd, Pub

lic Zoo,

Rubik’s 
Cube, Sc

ooby-Do
o, Simps

ons, Sofi
a

the First
, Sponge

Bob Squ
arePants

, Sprite,

Super H
ero Squa

d, Tickety
 Toc, Tink

er Bell,

Weezer, W
ho (The

), Winnie the
 Pooh,

Wreck-It-R
alph

Produc
ts manu

factured
: activew

ear, inti-

mates, s
leepwea

r, sportsw
ear, unde

rwear

Relaunc
h Fashio

n

Nico He
nsen

Maxwell
straat 45

NL 3316
GP Dord

recht, Ne
therland

s

Phone: 3
1-64-60-4

3-370

Email: n
ico@rela

unch.nl

Web: ww
w.relaun

ch.nl

License
s held: 

Calimero
, David &

Goliath, 
Disney, F

elix the 
Cat, Gar

field,

Made U 
Look, Po

peye, Ra
dio Days

, Rocky,

Warner 
Bros.

Produc
ts manu

factured
: appare

l, sleep-

wear

Saborn 
Interna

tional B
V [LIMA

]

Wil Kerk
hof

CEO

ParijsBlv
d. 295

6135 LJ 
Sittard, N

etherlan
ds

Phone: 3
1-46-45-9

8-181

Fax: 31-4
6-45-21-4

63

Email: w
.kerkhof

@saborn
.nl

Web: ww
w.saborn

-trading.
nl

License
s held: 

Batman,
 Betty Bo

op, Cars

2, Disney
 Classic,

 Disney 
Princess

, Garfield
,

Muppets
, Peanuts

, Radio D
ays, Sou

th Park

Produc
ts manu

factured
: appare

l,

infantwe
ar, under

wear

Licensee listings
spotlight licenses
held and products
manufactured

Licensor listings report properties owned
and agents who represent them

EPM GUARANTEE: 
Can’t find the U.S. licensing company you’re looking for? 

We’ll track it down — or your money back. 

Artistic
 Design

s Group

Julie Ag
er

Licensin
g Direct

or

1218 Fai
rfield Es

tates Ln.

Crownsv
ille, MD 

21032

Phone: 4
10-923-3

786

Fax: 410
-923-135

3

Email: ju
lie@arts

dg.com

Web: ww
w.artsdg

.com

Propert
ies repr

esented
: Carla S

chauer,

Cynthia 
Bowman

, Debi Pa
yne, Gail

Green/S
weet PE

Tatoes, K
ona Bay

 Licens-

ing, Lisa
 Keys, Lo

ralie Des
igns, Lor

ine

Mason, M
ary Gart

ner, Mau
reen

McNaug
hton, Na

ncy Lefk
o Design

s, LLC,

Sher Ses
ter, Susa

n Stamil
io

Artistic
 Licensi

ng

Shary K
lamer 

Presiden
t/Art Lic

ensing A
gent

10537 C
learwoo

d Ct.

Los Ang
eles, CA

 90077

Phone: 3
10-475-6

202

Fax: 310
-470-297

2

Email: a
rtisticlic

2@aol.c
om

Web: ww
w.artistic

licensin
g.com

Propert
ies repr

esented
: Antonio

 Saladi-

no, Char
les Brag

g, Charle
s Lynn B

ragg,

Claude L
aurent, D

arrel Bo
wen, De

rek

Steele, D
ouglas D

ay, Doug
las May, 

Elena

Komarof
f, Faith, H

elen Lur
ye, Ivo P

erelman
,

Jeremy K
idd, Jerry

 Leibow
itz, Jon P

lanas,

Jonny B
lu, Ketev

an, Liz L
auter, Na

omi

Caryl, Na
taly Stan

ich, Pigs
 Ina Pok

e by

Duane H
ammond

, Sara M
ichaely, S

heila

Fein, Ste
phanie P

iro, Tanya
 Yutkin, T

eimur

Amiry, U
rbain Hu

chet, Vera
 Pauloff, 

Vladimir

Agape, V
ladimir G

obosoff

Artlicen
sing.com

Hong Ca
mpbell

Licensin
g Direct

or

450 App
lejack R

d.

Manche
ster Cen

ter, VT 05
255

Phone: 8
02-362-3

662 x226

Fax: 802
-549-546

3

Email: h
ong@ap

plejacka
rt.com

Web: ww
w.artlice

nsing.co
m

Propert
ies repr

esented
: Bill Bel

l, Budi

Kwan, C
olor Bak

ery, Jenn
y Newla

nd, 

Moises L
evy, NBL

 Studios
, Nicky B

oheme,

Pablo Es
teban, Pa

t Yuille, W
illiam Va

nder-

dasson

Artwork
s! Licen

sing

Carol W
hite

Owner/A
gent

PO Box 
2028

Jupiter, F
L 33468

Phone: 5
61-253-8

100

Email: in
fo@artw

orkslice
nsing.co

m

Web: ww
w.artwor

kslicens
ing.com

Propert
ies repr

esented
: Carolyn

 Shores

Wright, D
ustine W

allace, JB
 Berkow

, Julie

Dobson 
Miner, Ka

thy Crow
ther, Kay

 Hilde,

Laura R
egan, La

urie Sno
w Hein, 

Lori 

Anzalon
e, Louan

n Marten
, Malend

a Trick,

Maureen
 Murphy

, Pipsque
ak Produ

ctions,

Sarah H
udock

Asiancy
 Icon [L

IMA]

Ginam L
ee

Senior B
rand Ma

nager

3600 Wi
lshire Bl

vd., #151
0

Los Ang
eles, CA

 90010

Phone: 2
13-268-3

462

Email: g
lee@asia

ncyicon
.com

Authen
tic Bran

ds Grou
p

James S
alter

Chairma
n and C

EO

100 W. 33
rd St., #1

007

New Yor
k, NY 10

001

Phone: 2
12-760-2

410

Propert
ies repr

esented
: Hitman

 Fight

Gear, Iro
n Star, M

arilyn M
onroe, S

ilver Sta
r,

Sinister, T
apouT

AVELA

Liza Acu
na

Licensin
g Agent

2647 Ga
teway R

d., #105-
550

Carlsbad
, CA 920

09

Phone: 8
77-787-4

855

Fax: 877
-787-685

5

Email: li
zaa@bm

sg.info

BandMe
rch

Joseph B
ongiovi

Presiden
t

16000 Ve
ntura Bl

vd., #800

Encino, 
CA 9143

6

Phone: 8
18-728-8

755

Fax: 818
-501-301

5

Email: jb
ongiovi@

brothers
merchan

dising.co
m

Web: ww
w.bandm

erch.com

Propert
ies repr

esented
: Alice In

Chains, A
lison Kra

uss, Bria
n Wilson

, Dixie

Chicks, D
wight Yo

akam, E
vanesce

nce, 

Everclea
r, INXS, J

ane’s Ad
diction, L

eonard

Cohen, L
ioner Ric

hie, Sma
shing Pu

mpkins,

Vince Ne
il, Who

Barbara
 McLaug

hlin & A
ssociate

s

Barbara
 McLaug

hlin

Presiden
t

8995 Co
llins Ave

. #405

Surfside
, FL 3315

4

Phone: 3
05-861-9

381

Fax: 305
-861-938

1

Email: jo
urnalsq@

aol.com

BaseCam
p Mana

gement
 [LIMA]

Pete Elk
ins

Licensin
g Manag

er

634 Con
nell’s Pa

rk Ln.

Baton R
ouge, LA

 70806

Phone: 2
25-362-0

829

Email: p
ete@bcm

anage.c
om

Web: ww
w.labase

camp.co
m

Beansta
lk [LIMA

]

Allison A
mes

Presiden
t

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060

Fax: 212
-421-638

8

Email: a
llison.am

es@bean
stalk.com

Web: ww
w.beans

talk.com

Beansta
lk [LIMA

]

Caren C
hacko

AVP Bra
nd Mana

gement

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060

Email: c
aren.cha

cko@be
anstalk.c

om

Web: ww
w.beans

talk.com

Propert
ies repr

esented
: AT&T, B

lack &

Decker, B
lake Gri

ffin, DeW
alt, Slim 

Jim,

Stanley, T
alking F

riends, U
.S. Army

Beansta
lk [LIMA

]

Oliver H
erzfeld

SVP/Chi
ef Legal

 Officer

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060

Fax: 212
-421-638

8

Email: o
liver.her

zfeld@b
eanstalk

.com

Web: ww
w.beans

talk.com

Beansta
lk [LIMA

]

Michael
 Stone

Presiden
t

220 E. 42
nd St.

New Yor
k, NY 10

017

Phone: 2
12-421-6

060 x116

Fax: 212
-421-638

8

Email: m
ichael.st

one@be
anstalk.c

om

Web: ww
w.beans

talk.com

Propert
ies repr

esented
: Acura, A

ir-

heads, A
mbi Pur

 (Europe
), Aquas

cutum,

AT&T, Ba
g Snobs

/Snob E
ssentials

, Big

John (A
sia), Big

elow, Bla
ck and D

ecker,

Blake G
riffin, Bo

unce, Ca
rmindy, C

hambor
d

(Europe
), Chewi

ts (UK), 
Chiquita

, Copper
-

tone, Co
verGirl, D

awn, De
lta, DEW

ALT, Doo
-

dle Jump
 (UK), D

reft, Ener
gizer, Eu

reka,

Everead
y, Fairy (

Europe)
, Febreze

, Finlan-

dia (Eur
ope), Fla

sh (Euro
pe), Frig

idaire,

Gain, Gi
bson, Ha

rley-Dav
idson (E

urope),

Hertz, HG
TV HOM

E, Honda
, Honda 

Power-

sports, Im
an, Jack

 Daniel’s
 (Europe

),

Jaguar (
Europe)

, Kelvina
tor, Land

 Rover

(Europe
), Matthe

w Willia
mson, M

ax Facto
r

(Europe
), Movie

StarPlan
et, Mr. Cl

ean, Mrs
.

Lilien, M
y Singin

g Monst
ers, Nesq

uik,

Nutrisys
tem, Old

 Bay, PAA
S, Paris H

ilton,

Pennzoi
l, Phat Fo

od Co. (
UK), Phi

lco, Proc
-

ter & Ga
mble, Qu

aker Sta
te, Rang

e Rover,

Rosa Me
xicano, S

alma Ha
yek, Sco

pe, Shu-

la’s, Slim
 Jim, Sou

thern Co
mfort (E

urope),

Stanley, T
alking F

riends, Ta
ppan, Tid

e, Trave-

locity, U.
S. Army, 

USA Tod
ay, Vicks,

 Vidal Sa
s-

soon, Vo
lvo (Eur

ope), Wi
lton

Beansta
lk/Nanc

y Bailey
 & 

Associa
tes [LIM

A]

Nancy B
ailey

Vice Ch
airman

1111 Lin
coln Rd

., #801

Miami B
each, FL

 33139

Phone: 3
05-668-7

000

Fax: 305
-668-700

1

Email: n
ancy@b

aileylice
nsing.co

m 

Web: ww
w.bailey

licensin
g.com

Propert
ies repr

esented
: Acura, A

ir

Heads, A
mbi Pur, 

Aquascu
tum, AT&

T, Bag

Snob, Bi
g John, B

igelow T
ea, Bigel

ow Tea

Compan
y, Black 

& Decke
r, Blake G

riffen,

Bounce, 
Braun, C

armindy
, Chewit

s, Chiqu
i-

ta, Copp
ertone, C

overgirl, 
Dawn, D

elta,

DeWalt, 
Dinopia

, Doodle
 Jump, E

nergizer,

Eureka, 
Everead

y, Fairy, F
ebreze, F

inlandia
,

Flash, Fr
igidaire, 

Frigidare
, Gibson

, Harley

Davidso
n, HGTV

 Home, H
onda, Im

an, Jack

Daniel’s
, Jaguar, 

Matthew
 William

son, Max
-

Factor, M
oviestar 

Planet, M
r. Clean, 

Mrs

Luin, Ne
squik, N

utrisyste
m, Old B

ay, Old

Spice, P&
G, Paris 

Hilton, P
ennzoil, 

Philco,

Quaker 
State, Ra

nge Rov
er, Rosa 

Mexi-

cano, Sa
lma Hay

ek, Scop
e, Shula’

s, South-

ern Com
fort, Stan

ley, Tide, 
Traveloc

ity, U.S.

Army, Vo
lvo, Wilto

n

Becker 
Associa

tes [LIM
A]

Patti Bec
ker

Presiden
t

42 Russe
t Rd.

Stamford
, CT 0690

3

Phone: 2
03-322-7

396

Fax: 203
-321-107

9

Email: p
becker@

beckera
ssoc.com

Web: ww
w.becke

rassoc.c
om

Propert
ies repr

esented
: Barkley

, Battle

Dome, B
oxxy, Ca

ndy Boo
ks, Cand

y Cards,

Cat And
 Mouse, 

Didi Dot
ter, Fami

ly Table

Tennis, F
lip Out, G

o For Br
oke!, Go

ops, Got

A Minute
, Grabbin

’ Dragon
s, Kaboo

mers,

Othello, 
Roller Pi

ano, Shir
t Pocket 

Games,

Shirt Poc
ket Puzz

les, Slide
rs, Smile

y Brand,

Sonic Cy
clone, Sp

arkle Art
, Success

ion,

TMNT S
ewer Sa

ucers, Tru
nk Sport

s, Wigly

Gigly, X’s
 and O’s

, XceterO

Beverly
 Hills P

olo Club
 

Interna
tional [L

IMA]

Edward 
Haddad

Licensin
g Manag

er

1201 N. O
range St

., #733

Wilming
ton, DE 

19801

Phone: 9
08-330-0

773

Email:

ehaddad
@bhpcin

ternatio
nal.com

Web: ww
w.bhpci

nternati
onal.com

Propert
ies repr

esented
: Beverly

 Hills

Polo Clu
b

THE LICENSING LETTER SOURCEBOOK 18th EDITION
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 w.beanstalk.com

Beanstalk [LIMA]
Michael Stone
President
220 E. 42nd St.
New York, NY 10017
Phone: 212-421-6060 x116
Fax: 212-421-6388
Email: michael.stone@beanstalk.com
Web: www.beanstalk.com
Properties represented: Acura, Air-
heads, Ambi Pur (Europe), Aquascutum,
AT&T, Bag Snobs/Snob Essentials, Big
John (Asia), Bigelow, Black and Decker,
Blake Griffin, Bounce, Carmindy, Chambord
( pe), Chewits (UK), Chiquita, Copper-
t  Girl, Dawn, Delta, DEWALT, 
     

    
    
   
     
    
    
    
    

    
     

      
      
     
     
     
       
   

   
 

 
 
   
   
 

 
  
 

   
     
      

     
    

    
    
    
    
     
    
     
     
     

Q      
cano, Salma Hayek, Scope, Shula’s, South-
ern Comfort, Stanley,   
Army,  

Becker Associates [LIMA]
Patti Becker
President
42 Russet Rd.
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Order The Licensing Letter Sourcebook at www.epmcom.com/llsb, 
call 212-941-0099, or fax this Order Form to 503-291-7955.
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SECTION ONE: LICENSORS
Apparel & Accessories
Art, Artists & Museums
Celebrities, Athletes & Estates
Corporate Trademarks &
Brands
Digital, Online & Video Games
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DO YOU KNOW:

} Which 11 preschool 
properties had retail sales 
of licensed merchandise of
$100 million or more each 
in 2012?

} What percent of preschool
merchandise sold is toys,
apparel, and other cate-
gories?

} The five properties licensing
executives predict will be
“hot” in 2013?

} How to motivate moms
through packaging and 
marketing messages?

} Global variations in 
merchandising for licensed
preschool properties?
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in The Global Market For
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Learn the value of 
preschool licenses by
property and product
category

— account
ing for 36%

of presc
hool pro

per-

ties lice
nsed, ac

cording
to THE LICEN

SING LET-

TER — the UK and Western Europe
also are

significa
nt. They

account
for 29%

and 19% of

prescho
ol prope

rties lic
ensed, r

espectiv
ely.

Local Competition

For the
most part

, a group of globa
l prop-

erties, i
ncludin

g those from media powers

such as Disne
y and Viacom/Nickelo

deon as

well as
from smaller and

mid-sized
licensor

s

such as eOne
and American Greeting

s, tends

to dominate store shelves
consiste

ntly

across t
he globe.

That sa
id, the prescho

ol secto
r faces

stronge
r competition

than any other fr
om

local pr
operties

in each territory
, for a vari-

ety of reaso
ns:

� Prescho
ol prope

rties ten
d to have

support
from local br

oadcast
ers,

especia
lly the free TV channel

s that

dominate children
’s televi

sion in cer-

tain territori
es. Thes

e may be com-

mercial or
public stations

.

� Local pu
blic (govern

ment-fund
ed)

broadca
sters ar

e often under a
gov-

ernment mandate to carry a large

percent
age of local

program
ming,

particul
arly for pres

chooler
s. (Com

-

mercial br
oadcast

ers ope
rate under

similar mandates
in some countrie

s.)

� Retailer
s and licensee

s aroun
d the

world tend to support
classic proper-

ties that
are known and loved by par-

ents as
well as

prescho
olers. In

many

markets, t
hat means loc

al prope
rties

that the
y knew from their ow

n child-

hoods. W
hile some propert

ies, such

as the Disney charact
ers, hav

e been

global p
owerho

uses for
generat

ions,

others t
hat hav

e achieve
d classic sta-

tus in the U.S. or t
heir hom

e territo-

ries hav
en’t cro

ssed borders
until

relative
ly recently

. Theref
ore, the

y

don’t ha
ve the heritage

local pr
oper-

ties hav
e.

� Local pr
operties

are tailored
specifi-

cally to the nuances
of their

domes-

tic marketpla
ce, in a way that most

global p
ropertie

s canno
t achiev

e, no

matter ho
w much localiza

tion is

underta
ken.

� Many local pr
operties

are licensed
in

their ho
me territori

es, offer
ing keen

competition
at retail

. Even when they

are not, and
therefor

e do not com
-

pete directly
on store shelves

, they

still face
off with

global p
ropertie

s

for shar
e of mind, view

ership,
and

interest
, which

affects c
onsumer

product
sales.

In some countrie
s, local

propert
ies —

sometimes know
n only in their ho

me territo-

ry — take the lead in the prescho
ol secto

r,

rivaling
or even

outperfo
rming Disney or oth-

er globa
l proper

ties. A handful
of exam

ples

include:

� Bamse & Kylling
in Denmark

� Masha and the Bear in
Russia

� Captain
Saberto

oth in Norway

� Pleasan
t Goat a

nd Big Bad Wolf in

China

� Patati e
Patata and Galinha

Pintadin
-

ha in Brazil

� Giggle & Hoot in
Australi

a

Some of these
propert

ies, even
with their

local foc
us and not much cross-bo

rder act
ivi-

ty, can end up as top propert
ies glob

ally,

depend
ing on the size and/or s

ophistic
ation

of the licensin
g market in

that cou
ntry.

Masha and the Bear is
a recent e

xample. It is

conside
red the top licensed

propert
y for

prescho
olers in

Russia and, tha
nks to Rus-

sia’s hu
ge populat

ion, rest
s in the top tier of

licensed
prescho

ol prope
rties, wi

th estimat-

ed sales of
$100 million in 2012.

The Globa
l Market

For Licens
ed Presch

ool Prope
rties
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Exhibit 20

PRESCHOOL PROPERTIES WITH SOME

LICENSING ACTIVITY, BY GEOGRAPHIC ORIGIN

The Globa
l Market

For Licens
ed Presch

ool Prope
rties

Gender Split

In the past, the preschool market was con-

sidered non-gender-driven, with both boys

and girls liking the same properties until the

higher end of the age range, around age 4-5.

This is still true for some properties, includ-

ing Curious George, Sesame Street, Clifford,

Caillou, Yo Gabba Gabba and Pajanimals, to

name a few that appeal to both genders.

But more properties for preschoolers are

being created with one gender in mind. Dis-

ney’s Doc McStuffins for girls and Jake and

the Neverland Pirates for boys are two recent

examples. And gender segmentation starts

earlier than ever before within the preschool

sector, with non-gender-specific properties

falling more and more toward the lower end

of the age range.

Often the core property, whether a TV

show, book, or app, appeals to preschoolers

of both genders — in fact, that is usually the

stated intent at the preschool level — but the

products themselves tend to split boy/girl at

an ever-earlier age. This is driven by a num-

ber of factors:

� Retailers merchandise properties as

girl/boy, even at younger ages. Licen-

sors need to find the sweet spot

where a property will fit on the retail

floor and focus their efforts there.

� More children are affected by their

peers within a preschool setting than

in the past. Word-of-mouth and peer

pressure tend to drive boys to boys’

properties and girls to girls’ proper-

ties earlier.

� Age compression causes children to

become interested in gender-specific

play patterns and content earlier, as

they gravitate toward their older sib-

lings’ or friends’ siblings’ entertain-

ment, media, and toys.

� The trend toward more targeted, nar-

rowly focused niche properties, due

to media fragmentation and other

factors, not only creates age sub-seg-

ments within the preschool market,

but a gender split as well.

� The encroachment of all-ages and

school-age properties into the pre-

school market introduced gender-

specificity, and that is now emulated

by preschool-only properties.

Henson Productions’ Melissa Segal notes

that Henson’s Dinosaur Train, which airs on

PBS Kids, appeals to both boys and girls on

the screen. But, with its dinosaur and train

themes, retailers see the products as for

boys. “We would love some girls’ products,

but it’s a tough sell,” she says.

6
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Exhibit 3

LICENSING CHARACTERISTICS BY PRESCHOOL AGE SEGMENT

AGE

PURCHASING/

INFLUENCE

GENDER

PRODUCT MIX

DOMINANT

PROPERTIES

0-18 mon
ths Purchasin

g 100% by

parents; p
reschoole

rs have

little to n
o influenc

e.

Non-gend
er-specific

.
Mostly so

ft goods a
nd décor

with soft
artwork t

hat

appeals t
o parents

.

Classic m
ulti-

generatio
nal

propertie
s.

18 month
s to

3 years

Purchasin
g by pare

nts;

children s
tart to ha

ve some

influence
over purc

hase

decisions
.

Mostly no
t gender-

specific,

but starts
to split in

to

boy/girl a
t the high

er end.

Weighted
toward to

ys,

DVDs, ap
ps, and b

ooks.

Classics, b
ook-

based.

3 years to

4 years

Purchasin
g almost

all by

parents b
ut childre

n have

increasing
amounts

of

influence
in certain

categorie
s such as

toys.

Some non
-gender-s

pecific

but many
propertie

s and

products
are either

boy or

girl-skew
ing. Inter

est in old
-

er-skewin
g propert

ies

begins.

Toys, DVD
s, apps, a

nd books

still impo
rtant, alo

ng with

apparel. M
ore divers

ity in

products.

TV, book-
based,

other sou
rces

such as a
pps.

5 years
Children

start to sp
end

some of t
heir own

allowance

money; h
ave great

influence

on entert
ainment-

based

product p
urchases.

Almost al
l divided

boy/girl;

children g
ravitate t

oward

propertie
s for olde

r kids.

Diverse p
roducts in

all

categorie
s; toys sti

ll

importan
t, as are a

pparel

and acces
sories.

TV, mobil
e,

film, som
e

book-bas
ed.

SOURCE: THE LICEN
SING LETTE

R

Global data and local
performance guide your
international planning

Sources interviewed for this report evi-

denced a strong consensus that the pre-

school market, despite challenges such as

shrinking shelf space and plummeting DVD

sales, was essentially flat in 2012.

According to THE LICENSING LETTER, the total

size of the licensed market for character-

based preschool properties (from the sectors

of entertainment/character, as well as art,

toy, interactive, etc.) totaled $10.4 billion

worldwide in 2012, up 1% from just under

$10.3 billion in 2011.

Toys accounted for 45% of that, with

growth essentially flat over the previous

years, followed by apparel and soft goods

with 24%, up 5% over 2011. Licensed book

publishing for preschoolers was up 3%, while

apps and other electronic content were up

5%. Non-core categories fell 2% while DVD

sales continued to drop, falling 7% year over

year.
[Note: These figures are not entirely paral-

lel to other estimates of the U.S. and global

licensing business from THE LICENSING LETTER.

Both product categories and property types

have been categorized somewhat differently

for purposes of this report, given the particu-

lars of the preschool licensing business, from

how they are categorized in TLL’s overall

annual business surveys. In addition, only

properties that are primarily for preschool-

ers are considered in this analysis; it

excludes all-ages properties that do business

in the preschool sector.]

The top preschool property in 2012 was

Disney’s Pooh, which is licensed globally for

infant and young preschool products.

Sesame Street and Dora the Explorer ranked

as numbers two and three.

These were the only properties to exceed

$1 billion in retail sales of licensed merchan-

dise globally in 2012. All told, 11 properties

exceeded the $100 million level.

The individual property estimates in this

report include:

� Licensed products only and exclude

any in-house produced products.

� Sales from DVDs, publishing, music,

and paid apps and digital content,

but not from free digital content,

services, experiential licensing, or

promotions.

� Only character-based licensing pro-

grams, not brand-extension or fash-

ion licensing.

All told, EPM estimates that 9% of all pre-

school properties with appreciable licensing

The Globa
l Market

For Licens
ed Presch

ool Prope
rties
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Exhibit 30

RETAIL SALES OF PRESCHOOL-TARGETED LICENSED PRODUCTS, WORLDWIDE, 2011-2012

CATEGORY

RETAIL SALES, 2012
RETAIL SALES, 2011

% CHANGE, 2011-2012
SHARE, 2012

Toy

$4,680
$4,671

0%
45%

DVD

$832
$899

-7%
8%

Apparel,
accessori

es, soft g
oods

$2,496
$2,371

5%
24%

Publishin
g

$936
$908

3%
9%

Paid apps
and elect

ronic con
tent

$520
$494

5%
5%

Other

$936
$954

-2%
9%

TOTAL

$10,400
$10,296

1%
100%

SOURCE: THE LICEN
SING LETTE

R

PART VII: VALUING THE PRESCHOOL

LICENSING SECTOR

Discover the 
characteristics of 
preschool licensed

properties

Changing conditions in the licensing landscape are affecting the preschool 
market arguably more than any other sector of licensing.

The Global Market For Preschool Licensed Properties, the new research study
from the editors of THE LICENSING LETTER and YOUTH MARKETS ALERT, details retail
sales, licensing activity, media exposure, promotional activities, and more for 130
preschool properties doing business globally or in local markets worldwide.

Inside this special report you'll learn:
} Which play patterns are critical to the success of preschool characters.
} How preschooler media use influences character preferences for kids, parents,
and grandparents.

} The most successful product categories for preschool properties.
} What moms of 3-5-year-olds would like to see more of in preschool-targeted
products, and more.

You'll use THE LICENSING LETTER's exclusive retail sales data and licensing profiles 
of 30 global properties to guide your property and product development plans.
Download your copy instantly at www.epmcom.com/preschool, or call to order at
212-941-0099.
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billion global preschool market?
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