
Many of the trends noted at Brand Licensing 
Europe, held at London’s Olympia exhibition 
hall on October 15-17, mirrored those at the 
larger Licensing International Expo in Las Vegas. 
Especially notable (although not surprising) 
were the abundance of digital properties, rang-
ing from apps and virtual worlds to the more 
traditional video games. Another not-unexpect-
ed-but-still-conspicuous phenomenon was the 
wealth of “heritage” properties from the worlds 
of television, publishing, and corporate brands. 

Focus on New Media
Angry Birds licensor Rovio was a fi rst-time 

exhibitor. “We’re putting a stake in the ground 
and letting the consumer market know how 
important Europe is to us,” says the company’s 
Naz Cuevas. North America remains the largest 
market for Angry Birds, which has more than 
500 licensees and 15 agents globally. 

Rovio was promoting its Angry Birds GO! 
physical-and-digital franchise, which launches 
in December. This Skylanders/Disney Infi nity-
like incarnation of the game integrates physical 
“telepods,” made by Hasbro, that are used to 
import new karts into a racing-themed app. New 
Angry Birds licensees announced at the show 
include Blueprint for stationery in the U.K. and 
Leomil and Fashion UK for apparel in Europe. 
(Fashion UK, which holds rights to a number of 
digital properties, including Skylanders and Dis-
ney Infi nity, was a BLE exhibitor.) 

Cuevas notes that one of the advantages of 
digital properties for licensing is the intense fan 
interaction. “The thing that stands out is the 
fi erce loyalty of the fans,” she says, adding, “if 
they don’t like something, they tell us that, too.” 

Beyond Angry Birds, digital properties can 
sometimes be a diffi cult sell to licensees and 
retailers, who often are unaware of a prop-
erty’s popularity unless they know a fan per-
sonally. “It’s a playground market,” explains 
Louise French of Beanstalk, which launched its 

Tinderbox division earlier this year to special-
ize in digital properties. “There are tens of mil-
lions of fans, but they’re sort of underground. 
[Digital properties] lack visibility at retail, but 
yet they’re enormous.” 

Tinderbox recently announced it has 
licensed My Singing Monsters, a world-building 
game app, to Egmont for books and magazines; 
Egmont also publishes titles based on Tinder-
box’s MovieStar Planet and Mojang’s Minecraft, 
among other digital-origin IP. 

Additional mobile apps and virtual worlds 
featured at the show (with many appearing at 
the multiple booths of their territorial agents) 
included Cut the Rope; Talking Friends; Temple 
Run; and Moshi Monsters, which announced a 
deal with Carte Blanche for plush and gifts. 

An emerging slice of the digital sector is 
personalized messaging, in which licensed 
characters are used as emoticons in social 
media or email. Spanish producer and agent 
Luk Internacional promoted LINE, the Japanese 
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Licensing Execs Are in for the 

Long Haul—Their Hours Prove It

Licensing professionals are a seasoned lot, 
pleased with what they do—and they put in the 
hours to stay on top of their game, according to 
The Licensing Letter 2013 Salary Survey. Among 
the fi ndings:

More than half—52%—have been 
involved in licensing for 10 years or more, 
and another 28% for fi ve to 10 years. And 
much as licensing sometimes feels like a 
game of musical chairs, an astonishing 
48% have been in their current position 
for fi ve years or more.
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DISCOUNTERS PACE EURO 
GROWTH
Discounters will be the fastest-grow-
ing retail channel in Europe over 
the next fi ve years, although hyper-
markets will maintain the largest 
share, according to Planet Retail.
In a presentation at Brand Licensing 
Europe, the company’s Milos Ryba 
noted that the largest European 
discounters, Lidl and Aldi, are both 
adding licensing to their strategic 
mix. Lidl joined with Warner Bros. 
Consumer Products, in its fi rst 
retail exclusive partnership, to carry 
Man of Steel products in 10,000 
stores in 24 countries, while Aldi—
traditionally very conservative—has 
started carrying licensed foods, 
including Smurfs products. 
On the hypermarket side, con-
versely, retailers are developing 
their own characters to compete 
with licensed properties. Auchan 
is expanding its Rik and Rok char-
acters into new product categories 

and territories, while Casino has 
developed a character, Crazy-Doo, 
for products and mobile apps. And 
Carrefour and Disney are part-
ing ways, Ryba says, ending their 
extensive DTR partnership this year.
Ryba also points out that retailer 
private labels are expanding, with 
some going to fi ve tiers (from 
superdiscount to superpremium), 
as opposed to three (good, better, 
and best). This could offer opportu-
nities for licensors, especially at the 
superpremium end.
In Russia, X5 co-branded its private 
label products with Fox’s Ice Age 
3 and 4 on 50 food and nonfood 
products, seeing sales growth of 5% 
in the fi rst half of 2013 compared 
to the same period in 2012, even as 
sales for the chain overall declined.

MERCHANDISE DRIVES 
COMIC SHOPS GAINS
Merchandise sales at com-
ics shops serviced by Diamond 

Comic Distributors are up 25.2% 
for the fi rst three quarters of 2013 
compared to 2012, according to 
Diamond, which is the largest 
comics distributor in the U.S. Sales 
of comics to its retail clients are up 
12.5% over the same period, with 
sales of graphic novels up 6%. The 
company stats were reported at its 
Diamond Retailer Breakfast held 
as New York Comic-Con opened. 
The number of shops serviced by 
Diamond is up 4% this year. 

WILL MSLO AND MACY’S KISS 
AND MAKE UP?
By the time you read this, Judge 
Jeffrey Oing may at long last have 
delivered some kind of decision 
in the JC Penney/Macy’s/Martha 
Stewart cases, despite his having 
sought to have the parties resolve 
their differences on their own.
Penney and Stewart moved in that 
direction late last month, announc-
ing (between the lines) that Pen-
ney is essentially capitulating: 
the chain has narrowed the range 
of product categories it will offer 
under some form of the Martha 
brand to window treatments and 
hardware, lighting, rugs, holiday, 
and celebrations; the chain is lop-
ping four years off its agreement 
with MSLO so that it will conclude 
in 2017 rather than 2021; and the 
chain is repurchasing the 11 million 
shares of MSLO stock Penney pur-
chased as part of the original deal 
to sell licensed Stewart products 
that would compete head-on with 
those at Macy’s in store-in-stores 
within Penney.
The Penney/MSLO agreement 
leaves the Macy’s deal in tact—not 
counting the animosity engen-
dered and legal costs. While it’s not 
over ‘til it’s over, our favorite head-
line on this story was from Yahoo! 
Finance: “Domestic Diva Dumped! 
Martha Stewart’s Retail Love Tri-
angle Ends in Tears.”

Licensing Ledger
3-D MANUFACTURING REACHES INFLECTION POINT
3-D appears to be approaching an infl ection point that will take on-
demand production and delivery to a new level. We’ll look further into 
these for an upcoming issue, but, for the moment, these three announce-
ments crossed our desk in one day and made us sit up a little straighter:

  Nick Graham, the man behind Joe Boxer (which he sold some years 
ago), is introducing an eponymous apparel and accessories brand 
with the tag line, “Because he can.” WWD reports, “Tie pins, brace-
lets, cuff links, belt buckles and wallets will be 3D printed after a cus-
tomer places an order, saving on inventory costs. The production 
is in a New York-based company that 3D prints with stainless steel 
and eventually with more precious metals like silver and gold-plated 
bronze.…The goal is to make the product in three to fi ve days after 
the order is placed. And people will be able to personalize their 
bracelets or cuff links,’” says Graham.

  Fans of licensed property Monskeys, the Dutch manga-like fi gures 
that have an online life, are invited to design and buy their own 
Monskey online, with designs executed on a 3-D printer. Those 
that prove popular go into the online game.

  And MakerBot, which manufactures 3-D printers, is undertaking an 
advertising campaign to alert potential customers that the costs for 
3-D technology have come way down, with printers now starting at 
just over $2,000.
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social messaging app that integrates characters (licensed 
and original) into its messages, while Luluben, part of the 
French pavilion, showed its heart-shaped character of the 
same name, which originated in personalized e-messages 
and e-cards. 

On the console video game side, exhibitors included 
Sony Computer Entertainment Europe, which has signed 
IMC Toys as its global licensee for playthings (many of 
which will have an augmented reality component) tied 
to Invizimals. SEGA, Capcom, and Ubisoft also took large 
stands at the event. 

The Comfort of Heritage Brands 
As would be expected, a variety of characters and 

brands—many using key anniversaries as a marketing 
hook—were touting their all-ages heritage appeal. These 
included a variety of Europe-centric characters, most with 
a grounding in publishing: 

Studio 100 promoted “Vic the Viking,” a TV series from 
the 1970s based on a book by Runer Jonsson, which 
is getting a 3-D incarnation this fall as it marks its 40th 
anniversary. More than 60 licensees, primarily in the 
German-speaking territories, are on board for the clas-
sic 2-D imagery.

Mediatoon showed Lucky Luke, which has more than 
20 licensees and international agents across Europe, 
including new apparel licensees in Germany, Spain, 
and the Netherlands and branded credit cards and a 
restaurant tie-in with Buffalo Grill in France. 

The French pavilion and Editions Albert-René high-
lighted Astérix, touted as the world’s best-selling book 
series, with Hachette selling 350 million copies of the 
comic albums. The property’s fi rst 3-D-animated fea-
ture fi lm is planned for 2014. 

Start Licensing displayed 
The Beano and its flag-
ship characters Dennis 
and Gnasher, along with 
other comic characters 
and brands owned by 
D.C. Thomson. The Beano 
magazine has been pub-
lished since 1938; recently 
signed licensees include 
Jennie Maizels for iron-on 
patches and 150 Products 
for car air fresheners. 

TF1 Licenses exhibited 
“Barbapapa,” the 1970s 
TV series that has 100 
licensees in Europe, book 
sales of 6 million units in 
France since 2003, and 

just saw its books come back into print in English 
after 30 years. Key partners for the property, which 
is strong in France, the Benelux countries, Italy, and 
Scandinavia, include Zara Home, H&M, and Foppape-
dretti, among others. 

The Moomin booth highlighted the classic Tove Jans-
son book and TV property, which is particularly suc-
cessful in the U.K., Europe, and Japan. Worldwide, 400 
licensees are on board, and the property generates 
450 million euros ($618 million) in retail in Europe 
each year, according to the licensor. 

Other classic entertainment properties spotlighted 
ranged from Thunderbirds at ITV to Dr. Who at the BBC 
(both marking their 50th anniversaries), while brands with 
vintage licensing programs on display included Chupa 
Chups and Kellogg’s. 

Bringing Back Beloved Books
As is evident from the examples above, a subsegment of 

the “heritage” segment that is strong in the U.K. and conti-
nental Europe consists of publishing-based characters and 
brands, which were in abundant supply at BLE. In addition 
to publisher-exhibitors in common with Licensing Expo 
(e.g., Viz Comics, Penguin, Atlantyca, and Wiley), Walker 
Books, Random House Enterprises, and Andersen Press, 
sharing space with RHE and touting the 25th anniversary of 
Elmer, all were present. 

In fact, Walker, RHE, and Penguin UK all are new exhibi-
tors at the show. Walker, which recently took its licensing 
activities in-house, as well as launching an in-house TV pro-
duction company and an imprint for tie-in books, displayed 
its new range of apparel, developed with Sainsbury’s, tied 
to Guess How Much I Love You? The property is the focus 
of a dual licensing program based on the classic books (cel-
ebrating their 25th anniversary) and an upcoming TV series. 
In addition to Sainsbury’s, products are available in Mother-
care, Tesco, and Marks & Spencer. 

BLE Roundup
Continued from page 1

Continued on page 4

The proportion of museums that have stands at Brand Licensing Europe is much higher than at 
Licensing Expo, with 13 museums and cultural organizations among BLE’s exhibitors. Examples 
ranged from those with long-established programs, including V&A Licensing, the Science Museum 
Group, and the Natural History Museum, to newer efforts such as the British Library, the Museum 
of London, and Museums of Northern Ireland.

Unlike in the U.S., where museum-licensed merchandise tends to be distributed mainly through 
museum and gift shops, U.K. retailers ranging from supermarkets to department stores carry 
museum merchandise, with categories including everything from fragrance and jewelry to elec-
tronics accessories and science kits. The British Library was showing e-book reader cases that rep-
licated the covers of classic old print books; the Museum of London was touting its alliance with 
QVC for jewelry inspired by the Cheapside Hoard, a hidden stash of jewels that was discovered 
under a fl oor board during a building demolition; and the Imperial War Museums was promoting 
a roster of licensees that includes SLG Beauty for a line of fragrances for Marks & Spencer. 

Meanwhile, government, charity, and other nonprofi ts also had a high profi le in the brand section 
of the show, with examples including the RSPB, the U.K.’s largest charity for nature preservation; 
the Royal Horticultural Society, a gardening charity; various branches of the armed services, includ-
ing the Royal Navy, Air Force, and Army; the Royal Mail; and the Royal Ballet. 

MUSEUMS AND NONPROFITS GALORE
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Tilly and Friends, which has six books on the market and 
a TV series that launched in fall 2012 on Cbeebies, is the 
fi rst property to come out of Walker’s new 360-degree in-
house TV, publishing, and licensing structure. “This is the 
fi rst brand of ours that’s hitting every note,” says Walker’s 
Julia Posen. An apparel line is in place, and the company is 
in negotiations with licensees for toys, greeting cards, and 
gaming apps. 

Other properties on offer at the Walker stand included 
the classic Maisy, which is relaunching its licensing effort, 
and We’re Going on a Bear Hunt, a picture book written by 
Michael Rosen and illustrated by Helen Oxenbury, which is 
being licensed for the fi rst time. 

Department store BHS recently approached the publisher 
to collaborate on a book-and-pajama line tied to some of its 
bedtime-themed titles, starting with Polly’s Pink Pyjamas, 
Good Night Harry, and Guess How Much I Love You?, all brand-
ed under the Walker Bedtime Story umbrella. “Retailers are 
starting to come to us,” thanks to the success of the Guess 
program, Posen notes, adding “retailers are defi nitely want-
ing heritage properties, and book properties are really big.” 

Random House Enterprises was set up about a year ago 
to handle licensing based on its book properties and TV 
programs. It launched a TV production/distribution joint 
venture with FremantleMedia last year to develop TV shows 
based on its books. At the show, it launched licensing pro-
grams tied to “Wanda and the Alien,” a book-based TV series 
that is on Channel Five in the U.K. and Nickelodeon in 70 
territories outside of the U.S. 

Other books being pitched by RHE included Swallows 
and Amazons for nautical-themed, design-driven products 
for kids and adults; Princess Poppy, which has sold 1.9 mil-
lion copies in the U.K. across various publishing formats; 

Fairies of Blossom Bakery, which ties in with the current 
popularity of baking in the U.K. market; and Alfi e, by Shirley 
Hughes, a series of 11 picture and two storybooks with a 
very traditional art style. “We’re developing it as a heritage 
line,” says RHE’s Jo Edwards. 

Penguin U.K.’s licensing division was a fi rst-time exhibi-
tor at BLE as well; its U.S. counterpart has had a booth at 
Licensing Expo for several years. One of the properties it was 
highlighting was its vintage Ladybird collection, consisting of 
7,000 images. Its 100th anniversary is coming up in 2015. The 
program capitalizes on U.K. consumers’ fond memories of 
Ladybird’s minihardback children’s books, which were dis-
continued in the 1970s but are still recognized and collected. 

Penguin also was showing Topsy and Tim, a book series 
from the 1960s that is being made into a 60-episode live-
action series on Cbeebies; the 1980s book series Spot, which 
will star in its fi rst 3-D animation series in 2015; and the 
classic Flower Faeries, which has a new fashion-driven style 
guide for girls, teens, and women. 

BLE Roundup
Continued from page 3

The European offi ces of many big U.S. entertainment and toy 
companies had the largest, most centrally located, and gener-
ally showiest stands on the fl oor at Brand Licensing Europe. 
These included the U.K. offi ces of Twentieth Century Fox, Disney, 
Dreamworks, Mattel/HIT, Hasbro, Nickelodeon/Viacom, Turner CN/
Cartoon Network, and Warner Bros., as well as the headquarters 
of Sony Pictures Consumer Products and Universal Partnerships 
& Licensing. Most were staffed by European personnel and/or 
agents as well as U.S. employees. 

The wide presence of these exhibitors refl ects fairly robust cur-
rent businesses in EMEA for most of them, as well as a belief that 
further expansion in the region is possible. Bryony Bouyer of Has-
bro noted that her company has nine offi ces across Europe now, 
whereas in the past its EMEA business was overseen through two 
offi ces, in the U.K. and France, with agents in place in the rest 
of the territories. “We’re looking to grow in Europe,” Bouyer 
reports, noting that Hasbro is focusing on strengthening its rela-
tionships with the top four to fi ve retailers in each market. 

During the show, Hasbro announced a direct-to-retail deal with 
Benetton for My Little Pony and Transformers apparel world-
wide, as well as multiproperty apparel deals with U.K. companies 
Smith & Brooks for kids and Somerbond for adults. 

All told, the show remains U.K.-centric, with 153 exhibitors, or 
approximately 53% of the total, by our count, being U.K.-based, 
including U.K. offi ces of foreign licensors. That compares to 94 
(33%) from Continental/Western Europe, led by France, Italy, 
and Spain, in that order; 21 (7%) from the Americas; 15 (5%) 
from Asia/Pacifi c including Australia/New Zealand; and fi ve (less 
than 2%) from Central/Eastern Europe. 

BLE continues to expand its reach, with a growing number of 
exhibitors each year and parallel increases in attendees. Stands 
look like smaller versions of their counterparts at the June 
Licensing Expo, and the pool of properties is becoming more 
diverse, both in type and geography. These developments illus-
trate the growing importance of the EMEA region, and interna-
tional territories in general. 

STUDIOS SET SIGHTS ON EUROPE

Grow Your Share Of The $153.2
Billion Worldwide Licensing 
Business
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Licensing News

Continued on page 6*Extension or renewal.

Properties Available Or Recently Assigned, U.S. (Canada as indicated)

PROPERTY DESCRIPTION CATEGORIES AVAILABLE LICENSING CONTACT

Robin Zingone Fabric and stationery designer. Accessories (women’s), apparel (women’s), 
home decor, paper goods

Lisa Napolitano, Joy Tashjian 
Marketing Group

Licenses Recently Granted, U.S. (Canada as indicated)
PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Alien Upper Deck Sticker books, stickers, trading card games, 
trading cards

Twentieth Century Fox Consumer 
Products

Angry Little Girls Advanced Graphics Standees, wall jammers SMC Entertainment Group

Changes Sweatshirts , t-shirts, tank tops, tank tops

Multiverse Studio Plush fi gures

Shirt Lab (The) T-shirts

Toynami Plush with sound

Whatever Company Buttons

Ben Hogan BioWorld Merchandising Hats, sports bags Perry Ellis International/
PEI Licensing

Campbell’s Soup Green Mountain Coffee Roasters Soup K-cups Campbell Soup 

Doodle Jump Hog Wild Toys Toys Lima Sky

Downy Nehemiah Manufacturing Wrinkle releaser Beanstalk

Dreft Nehemiah Manufacturing Cleaning wipes & sprays, fabric refresher, stain 
removers

Beanstalk

Febreze Nehemiah Manufacturing Laundry odor eliminator Beanstalk

Firefl y Upper Deck Sticker books, stickers, trading card games, 
trading cards

Twentieth Century Fox Consumer 
Products

Girl Scouts of America Crumbs Bake Shop* Cupcakes Girl Scouts of the USA

Grateful Dead Dogfi sh Head Beer Warner Music Group

Rasta Imposta Halloween costumes

Honey Boo Boo HNJ Jewelry Big Tent Entertainment

Jonathan Adler Crown Crafts Infant Products Bath items, bedding, blankets, room decor Jonathan Adler Enterprises

Lacoste Delta Galil Loungewear, sleepwear, underwear Lacoste

Little Mermaid (The) Children’s Apparel Network* Accessories, dresses, tops Disney Consumer Products

Franco Manufacturing* Bedding ensembles

Hanna Andersson* Pajamas

JAKKS Pacifi c* Dolls, dresses

Loungefl y Accessories* Bags (children’s)

Mattel* Dolls

Sephora USA* Cosmetics (children’s)

SimsoTex* Apparel, dresses (girls’)

Little Tikes Diono Accessories (infants’), booster seats, car seat 
accessories (infants’), strollers, travel accessories

MGA Entertainment

Loud Mouth iZone Group Sunglass accessories, sunglasses The Brand Liaison

MLB teams Pandora Jewelry Jewelry MLB Properties

NCAA Lucks Food Decorating Logos Harris-Sachs 
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Animal Planet TV network. All (U.K., Ireland) Chris Taday, The Partnershop Agency Ltd.

Ben & Holly’s Little Kingdom Preschool TV program. Dolls, fi gures, novelty & gift items, 
play sets, plush, role play sets (U.K.)

Jon Diver, Character Options

Blinky Bill Koala character created in 1933 by Dorothy Wall. 
Featured in numerous children’s books.

All (Australia) Alan Schauder, Merchantwise Pty.

BondiBand Animated series currently airing in Mexico and 
South America.

All (EMEA) Ignacio Segura de Lassaletta, Planeta 
Junior Sl

Camilla Store Girls’ retail chain. All (Italy) Ignacio Segura de Lassaletta, Planeta 
Junior Sl

Crimestoppers U.K. charity that helps police solve crimes. Alarms, locks, safes , sprays, timers 
(lighting), wheel clamps (U.K.)

Jane Evans, JELC Ltd/Blue Trellis

Daks British clothing brand. Accessories, bags, leather goods, 
shoes, women’s apparel (Europe, 
Russia, Middle East)

Laura  Guerra, Borbonese

Dr. Seuss properties Books and other materials from children’s author. Accessories (children’s), apparel 
(children’s), beverages, food, 
housewares, stationery, toys, video 
games (Asia)

Cynthia Money, Global Pursuit

Mister Maker Australian children’s television program. All (Australia) Gail Mitchell, Fusion Agency

TLC TV network featuring shows such as Cake Boss 
and Here Comes Honey Boo Boo. 

All (U.K., Ireland) Chris Taday, The Partnershop Agency Ltd.

Licensing News Continued from page 5

PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Continued on page 7

International Properties Available or Recently Assigned

PROPERTY DESCRIPTION  CATEGORIES AVAILABLE LICENSING CONTACT

*Extension or renewal.

Power Rangers Bandai America* Toys Saban Brands

Predator Upper Deck Sticker books, stickers, trading card games, 
trading cards

Twentieth Century Fox Consumer 
Products

Seinfeld National Entertainment Collectibles 
Association (NECA)

Collectibles Warner Bros. Consumer Products

Smithsonian Institution Sun-Mate Electronic learning toys, exploration kits, 
night lights, play sets, role play sets, room decor

Smithsonian Enterprises

Star Trek A Crowded Coop Pet accessories CBS Consumer Products

Tamagotchi L.i.f.e Evy of California Activewear, bodysuits, dresses, knit shirts, 
leggings, outerwear, pants, rompers, shorts, 
skirts, sleepwear, sweaters, t-shirts, tops

Evolution

Terminix London Luxury Bedding, travel accessories Terminix

Thor: The Dark World Diamond Select Toys & Collectibles Toy fi gures Disney Consumer Products

Tumi David Peyser Sportswear Outerwear (adults’) Tumi

U.S. Army Elite Lifestyle Products Camping apparel, camping equipment Beanstalk

Wild Kratts Wicked Cool Toys Figures & playsets, plush, role play products, 
toy vehicles

9 Story Entertainment

World of Eric Carle (The) Total Resources International Adhesive bandages Joester Loria Group

WWE McFarlane Toys Collectible statues WWE
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*Extension or renewal.

Licensing News Continued from page 6

Continued on page 8

International Licenses Recently Granted
PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Action Man Somerbond Nightwear, t-shirts (Worldwide) Hasbro

Amazing Spider-Man 2 Trends International Bookmarks, calendars, journals, posters, 
scrapbook accessories, stickers, temporary 
tatoos, writing instruments (U.S., Canada)

Disney Consumer Products

Arrieta Vogels Mystical Wolf Ravensburger USA Puzzle art (U.S., Canada, Europe) Carmella Johns Unltd.

Beano (The) Jennie Maizels Iron-on patches (Worldwide) Start Licensing

Christopher Keenan’s Sea Cows ACCO Brands Wall calendars (U.S., Canada, Europe) Carmella Johns Unltd.

Doctor Who Perth Mint Collectible coins (Australia, New Zealand) BBC Worldwide (Australia)

Domo Accessories Trade Mark (ATM) Backpacks, belts, caps, gloves, hats, 
messenger bags, purses, scarves, 
umbrellas, wallets (France)

Big Tent Entertainment

Imagine Consumer Products Network 
(ICPN)

Backpacks, collectible fi gurines, key rings, 
plush, water bottle covers (France)

Progressive Consumer Electronics Electronic device skins, mobile device 
cases, tablet cases & wallets, USB cases 
(U.K.)

Stationery Team Europe BV Backpacks (children’s), bags (children’s), 
lunchboxes, school accessories, school 
supplies, water bottles, writing instruments 
(Europe)

Energizer Custom Accessories Europe (CAE) Automotive power packs, cables, chargers, 
extension sockets (Europe)

Beanstalk (London)

Furby Smith & Brooks Limited Apparel (children’s) (Worldwide) Hasbro

Hasbro games Somerbond Nightwear, t-shirts (adults’) (Worldwide) Hasbro

Mars Attacks! Mantic Games Figurines, tabletop games (Worldwide) Topps

Matt Hatter Chronicles University Games UK Board games, electronic board games, 
travel games (U.K., Europe, Australia, 
New Zealand)

ITV Studios Global Enterprise

Miffy Poetic Gem Jersey dresses, nightwear, t-shirts, 
underwear (U.K. )

DRi Licensing Limited

Mister Maker Giromax International Figurines (U.K.) Zodiak Rights

Green Board Games Learning toys (U.K.)

RMS Stationery products (U.K.)

Mr. Potato Head Smith & Brooks Limited Apparel (children’s) (Worldwide) Hasbro

My Little Pony Alice Vandy Apparel (girls’) (Worldwide) Hasbro

Benetton Group Accessories (children’s), accessories 
(infants’), apparel (children’s), apparel 
(infants’), footwear (children’s) 
(Worldwide)

Smith & Brooks Limited Apparel (children’s) (Worldwide)

Somerbond Nightwear, t-shirts (Worldwide)

Peppa Pig Hasbro Character fi gures, play sets, toy cars, toy 
trains (U.K.)

Entertainment One

Plants vs. Zombies Cooneen Nightwear, underwear (U.K., U.S. ) Bulldog Licensing

Q Pootle 5 Jumbo Games Playing cards, puzzles (preschool-2nd 
grade) (U.K.)

Rocket Licensing

Ragnar ACCO Brands Wall calendars (U.S., Canada, Europe) Carmella Johns Unltd.

Goodie Two Sleeves Novelty items, t-shirts (Canada, Europe)
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Licensing News Continued from page 7

PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Smiley Brand BSB-Obpacher Photo cards (Europe) Smileyworld

Esprit Apparel (girls’), apparel (women’s) 
(Europe)

Fantastick Greetings GmbH Chocolate bars, mints (Europe)

Fun4u Sports Helmets, longboards, , mini skateboards, 
scooters, skateboard accessories, 
skateboards (Europe)

Gunthart & Co. KG Cake decorations, confectionery (including 
chocolate) (Europe)

Happiness Brand Knitwear (Europe)

Herlitz PBS AG Bags, pencil cases, pens, school 
accessories (Europe)

Nanu Nana Housewares (Europe)

NICI GmbH Bags, cups, mugs, phone cases, plush 
accessories (Europe)

TV Mania Accessories (children’s), apparel 
(children’s) (Europe)

Spirograph Goldfi sh and Bison Arts & crafts kits/materials (Europe) Hasbro

Strawberry Shortcake B & S Toys and Brands Ltd. Dollhouses, fi gurines, play sets, pogo 
sticks, stamps, toys, toys (musical), wall 
decor, water toys, yo-yos (Israel, West 
Bank, Gaza District)

Point of View

Creative Toys Ltd. Activity books, bakery accessories, board 
games, card games, crayons, dominoes, 
fi gurines, hair accessories, markers, 
memory games, note pads & notebooks, 
puzzles, stickers, tattoos (Israel, West 
Bank, Gaza District)

Magnum Ltd. Underwear (girls’) (Israel, West Bank, Gaza 
District)

Transformers Benetton Group Accessories (children’s), accessories 
(infants’), apparel (children’s), apparel 
(infants’), footwear (children’s) 
(Worldwide)

Hasbro

Smith & Brooks Limited Apparel (children’s) (Worldwide)

Somerbond Nightwear, t-shirts (Worldwide)

Weebles Character Options Toy fi gures (U.K., Spain, Italy, Australia) Hasbro

The Licensing Letter Sourcebook is a comprehensive “who’s
who” of the licensing business, saving you time and money by
putting 3,845 licensing decision-makers at your fingertips.

You’ll refer to The Sourcebook repeatedly to locate potential
business partners and track what your competitors are doing. 

“The very best reference book in the licensing business,” 
says industry consultant Gary Caplan. The Licensing Letter
Sourcebook is the only directory of licensing executives you
need. Available in print and as a database on USB Flash Drive. 

ORDER YOUR COPY TODAY!
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A Crowded Coop,  Mary Olson, Partner, 360-
217-8413, mary@crowdedcoop.com, P. 6.
ACCO Brands,  Kendra Hull, Licensing Account 
Manager, 937-495-2466, kendra.hull@acco.com, 
P. 7.
Advanced Graphics,  Craig Henderson, VP 
Licensing & Sales, 801-499-5000, craig.henderson 
@cardboardpeople.com, P. 5.
Bandai America,  Andre Lake Mayer, VP Licens-
ing & Media, 714-816-9756, mayera@bandai.com, 
P. 6.
Beanstalk,  Caren Chacko, AVP Brand Manage-
ment, 212-421-6060, caren.chacko@beanstalk.
com, P. 6.
Beanstalk,  Nicole Desir , VP Brand Management, 
212-303-1148, nicole.desir@beanstalk.com, P. 5.
Big Tent Entertainment,  Richard Maryyanek, 
CMO, 212-604-0667, richm@bigtent.tv, P. 5, 7.
BioWorld Merchandising,  Beth Taylor, Direc-
tor, Licensing & Business Development, 972-488-
0655, jennifers@bioworldmerch.com, P. 5.
Campbell’s Soup,  Timothy Messa, Director Cor-
porate Licensing Services, 856-342-3610, 
timothy_messa@campbellsoup.com, P. 5.
Carmella Johns Unltd.,  Carmella Johns, Presi-
dent, 818-261-3842, carmella@carmellajohnsunltd 
.com, P. 7.
CBS Consumer Products,  Elizabeth Kalodner, 
EVP/General Manager, 212-975-5232, liz.kalodner 
@cbs.com, P. 6.
Changes,  Will Thompson,VP Licensing, 718-441-
6464, wthompson@changesonline.com, P. 5.
Children’s Apparel Network,  Albert Solano, 
Licensing Manager, 212-244-6023, alberts@
childapp.com, P. 5.
Crown Crafts Infant Products,  Nanci Free-
man, President/CEO, 225-647-9100, nfreeman@
crowncrafts.com, P. 5.
Crumbs Bake Shop,  Julian Geiger, President/
CEO, 212-221-7105, info@crumbs.com, P. 5.
David Peyser Sportswear,  Scott Branscum, 
President, 631-231-7788, P. 6.
Delta Galil,  Nancy Dickey, VP Merchandising & 
Design, 201-902-0055, info@deltagalil.com, P. 5.
Diamond Select Toys & Collectibles,  Michael 
Leavey, Sales & Marketing Manager, 410-560-
7100, lmichael@diamondselecttoys.com, P. 6.
Diono,  Oliver Vicente, Sr. Director, Global Stra-
tegic Marketing, 253-268-2500x122, oliver
.vicente@diono.com, P. 5.
Disney Consumer Products,  Luis Fernandez, 
SVP Licensing, Central Creative, 818-544-0000, 
luis.fernandez@disney.com, P. 5.
Disney Consumer Products,  Paul Gitter, SVP 
Licensing, Marvel, 818-544-1950, paul.gitter@
disney.com, P. 6, 7.
Dogfi sh Head,  Maria Grieshaber Marketing 
Manager, 302-684-1000, mgrieshaber@dogfi sh
.com, P. 5.
Entertainment One,  Hannah Mungo, Head of 
Licensing (U.K.), 44-20-7907-3773, hmungo
@entonegroup.com, P. 7.

Evolution,  Travis J. Rutherford, President/CEO, 
818-501-3186, travis@evomgt.com, P. 6.
Evy of California,  Kevin Krieser, President/
CEO, 213-763-6100, kevink@evy.com, P. 6.
Franco Manufacturing,  Jeffrey Franco, Licens-
ing Director, 732-494-0500 x398, jeffrey@franco-mfg 
.com, P. 5.
Girl Scouts of the USA,  Karina Gee, Licensing 
Manager, 212-852-5046, kgee@girlscouts.org, P. 5.
Global Pursuit,  Cynthia Money, President, 415-
989-5888, cynthiamoney@pursuit.bz, P. 6.
Goodie Two Sleeves,  Robert Arce, VP Licens-
ing, 888-723-8337, P. 7.
Green Mountain Coffee Roasters,  Brian P. 
Kelley, President/CEO, 802-244-5621, P. 5.
Hanna Andersson,  Alison Hiatt, VP Marketing, 
503-242-0920, P. 5.
Harris-Sachs,  Jim Sachs, Partner, 215-493-4984, 
jims@licenseadvisor.com, P. 5.
Hasbro,  Bryony Bouyer, SVP Licensing, The 
Americas, 401-431-8288, bbouyer@hasbro.com, 
P. 4, 7.
Hasbro,  Simon Waters, SVP Global Brand 
Licensing & Publishing, 818-478-4804, simon
.waters@hasbro.com, P. 7, 8.
HNJ,  T.J. Roberts, Sales Executive, 972-550-
0288, sales@hnjinc.com, P. 5.
Hog Wild Toys,  Marcus Kent, VP Sales & Mar-
keting, 503-231-6465, piglet@hogwildtoys.com, 
P. 5.
iZone Group,  Vish Ganpati, CEO, 201-750-5650, 
P. 5.
JAKKS Pacifi c,  Tara Hefter, VP Worldwide 
Licensing, 310-456-7799, thefter@jakks.net, P. 5.
Joester Loria Group,  James Slifer, SVP Busi-
ness Development, 212-683-5150 x306, jslifer
@tjlgroup.com, P. 6.
Jonathan Adler Enterprises,  Charlotte Hill-
man Warshaw, VP Licensing & Business Develop-
ment, 212-645-2802, charlotte@jonathanadler
.com, P. 5.
Joy Tashjian Marketing Group,  Lisa Napoli-
tano, Licensing & Brand Development, 925-736-
0512, lisa@jtmgllc.com, P. 5.
Lima Sky,  Eric Karp, Chief Licensing Offi cer, 
914-486-1285, eric@limasky.com, P. 5.
London Luxury,  Amanda Keller, VP Brand 
Strategy & Communications, 914-636-2100x525, 
akeller@londonlux.com, P. 6.
Loungefl y Accessories,  Trevor Schultz, Presi-
dent, 818-718-5600 x222, trevor@loungefl y.com, 
P. 5.
Lucks Food Decorating,  Heather Sission, Mar-
keting Manager, 253-383-4815 x583, heather
@lucks.com, P. 5.
Mattel,  Holly Stein, VP Licensing Acquisitions 
& Business Development, 310-252-5737, holly.
stein@mattel.com, P. 5.
McFarlane Toys,  Mike Distaso, Licensing, 
Sports Brand Manager, 480-491-7070, MDistaso
@mcfarlane.com, P. 6.

MGA Entertainment,  Dante Sandoval, Global 
Licensing Coordinator, 818-894-2525 x6771, 
dsandoval@mgae.com, P. 5.
MLB Properties,  Howard Smith, SVP Licensing, 
212-931-7439, howard.smith@mlb.com, P. 5.
Multiverse Studio,  Guang Yang, CEO, 818-772-
7682, P. 5.
National Entertainment Collectibles Asso-
ciation (NECA),  Joel Weinshanker, President, 
908-686-3300 x206, joelw@necaonline.com, P. 6.
Nehemiah Manufacturing,  Daniel Meyer, 513-
458-2040, dmeyer@nehemiahmfg.com, P. 5.
Pandora Jewelry,  Beth Moeri, SVP Merchandis-
ing, 410-309-0200, P. 5.
Perry Ellis International/PEI Licensing,  
Kelly Payfer, VP Licensing, 212-536-5785, kelly
.payfer@pery.com, P. 5.
Rasta Imposta,  Gary Schneider, GM Marketing 
& Licensing, 856-939-9599, gary@rastaimposta
.com, P. 5.
Ravensburger USA,  Alex Deegan, Director 
Product Development, 603-257-1526, alexandra
.deegan@ravensburger.com, P. 7.
Rovio,  Naz Cuevas, Senior Director, Consumer 
Products & Retail Strategy, North America, 818-
970-1030, naz.cuevas@rovio.com, P. 1.
Saban Brands,  Kirk Bloomgarden, SVP Interna-
tional Licensing, 310-557-5230, kbloomgarden
@sabanbrands.com, P. 6.
Sephora USA,  Margarita Arriagada, SVP Mer-
chandising, 415-284-3300, P. 5.
Shirt Lab (The),  Zack Williams, Co-Owner, 
Operator, 213-995-3055, theshirtlab@theshirtlab
.com, P. 5.
SimsoTex,  Susanna Kim, Manager, Licensed 
Brands & Marketing, 310-885-9717, info@sim 
sotex.com, P. 5.
SMC Entertainment Group,  Pamela Harris, 
Executive Director Licensing, 818-678-9680, 
pamela@smcentertainmentgroup.com, P. 5.
Smithsonian Enterprises,  Brigid Ferraro, 
Director of Licensing, 202-633-2532, FerraroB
@si.edu, P. 6.
Sun-Mate,  Lisa Streff, SVP Licensing, 818-700-
0572, lisa@sun-mate.com, P. 6.
Terminix,  Larry Pruitt, President, 901-597-8336, 
P. 6.
The Brand Liaison,  Steven Heller, Founder, 
855-843-5424, steven@thebrandliaison.com, P. 5.
Topps,  Adam Levine, Licensing Manager, 212-
376-0607, alevine@topps.com, P. 7.
Total Resources International,  Andre Dela 
Victoria, Business Development Manager, 909-
594-1220, info@totalresourcesintl.com, P. 6.
Toynami,  George Sohn, CEO & President, 818-
787-8998, ggsohn@toynami.com, P. 5.
Trends International,  Jeff Loeser, VP Licens-
ing, 317-388-4068, jloeser@trendsinternational.
com, P. 7.
Tumi,  Alan Krantzler, SVP Brand Management, 
908-756-4400, info@tumi.com, P. 6.

contacts & connections
Contacts & Connections is an alphabetical listing of the licensing companies in this issue.
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 9 Story Entertainment,  Jennifer Ansley, VP 
Marketing & Communications, 416-530-9900, 
jennifera@9story.com, P. 6.

Accessories Trade Mark (ATM),  Cedric Chen, 
CEO, 33 1 48 87 73 04, Cedric.chen@atm-e.com, 
P. 7.

Alice Vandy,  Alice Vandy, Founder, 44 77 9028 
5375, alice@alicevandy.com, P. 7.

B & S Toys and Brands Ltd.,  Beni Huta, 972 
50 4004420, beni-huta@bezegint.net, P. 8.

BBC Worldwide (Australia),  Elie Mansour, 
Licensed Consumer Products Manager -Austral-
asia, 61 2 9744 4500, elie.mansour@bbc.com, P. 7.

Beanstalk (London),  Louise French, Associate 
VP, Marketing & Business Development, 44-207-
757-20846, louise.french@beanstalk.com, P. 1, 7.

Benetton Group,  Biagio Chiarolanza, CEO/
Executive Director, 39 0422 519111, P. 7, 8.

Borbonese,  Laura Guerra, Retail Buying & Mer-
chandising, 39 051 770111, P. 6.

BSB-Obpacher,  Nils Wittler, Managing Partner, 
49 52 041 0070, info@bsb-obp.de, P. 8.

Bulldog Licensing,  Rob Corney, Founder, Man-
aging Director, 44-20-8325-5455, robc@bulldog-
licensing.com, P. 7.

Character Options,  Jon Diver, Group Market-
ing Director, 44-161-633-9800, P. 6, 8.

Cooneen,  Mike Coles, Licensing Manager, 
44-161-273-5213, P. 7.

Creative Toys Ltd.,  Reuven Graff, Manager, 972 
8 8566611, reuven@creative.co.il, P. 8.

Custom Accessories Europe (CAE),  Simon 
King, President, 44 148 866 2770, P. 7.

DRi Licensing Limited,  Alicia Davenport, 
Licensing Director, 44-20-3178-6628, alicia@dri
licensing.com, P. 7.

Elite Lifestyle Products,  Chris Gurreri, CEO, 
440-991-7081, chris.gurreri@elitegroupinc.ca, P. 6.

Esprit,  Tobias Bittner, VP Head of Licenses, 49 
21 0212 3450, info@esprit.com, P. 8.

Fantastick Greetings GmbH,  Gerd Mueller, 
GM, 49 40 780-753 0, gerd.mueller@fantastick.
de, P. 8.

Fun4u Sports,  Panos Hadjinicolaou, Owner, 49 
224 1972 5060, info@fun4u-sports.de, P. 8.

Fusion Agency,  Gail Mitchell, Managing Director, 
61 2 9439 5511, gail@fusionagency.com.au, P. 6.

Giromax International,  Anna Sanfeliu, Manag-
ing Director, 34 937 294 050, collections@e-max
.com.es, P. 7.

Goldfi sh and Bison,  Lee-Anne Neale, Sales 
Manager, 44 20 8568 6398, lee-anne.neale@
wham-o-europe.com, P. 8.

Green Board Games,  Keith Grafham, CEO, 
44-1494-538-999, P. 7.

Gunthart & Co. KG,  Wolfgang Siebold, Interna-
tional Sales Manager (Verkaufsleiter Internation-
al), 49 77 42 8590, germany@guenthart.com, P. 8.

Happiness Brand,  Michael Scarpellini, Co-
Founder, 39 054 174 0698, info@happiness10
.com, P. 8.

Herlitz PBS AG,  Josefi ne Kroll, Manager, Mar-
keting Communication/Licensing, 49-30-4393-
3324, jkroll@herlitzpbs.com, P. 8.

Imagine Consumer Products Network 
(ICPN),  Philippe Fauriant, President, 33 6 31 81 
77 44, pfauriant@aol.com, P. 7.

ITV Studios Global Enterprise,  Trudi Hay-
ward, SVP/Global Head Merchandising, 44-20-
7157-6042, trudi.hayward@itv.com, P. 7.

JELC Ltd/Blue Trellis,  Jane Evans, Managing 
Director, 44 1225 819030, jane@jelc.co.uk, P. 6.

Jennie Maizels,  Jennie Maizels, Founder, 
Designer, 44 17 9436 8006, contact@jenniemaizels 
.com, P. 7.

Jumbo Games,  Katherine Pierce, Marketing 
Manager, 44-170-726-0436, customerservice@
jumbo.eu, P. 7.

Lacoste,  Jose-Luis Duran, CEO, 33 1 44 58 12 
12, P. 5.

Magnum Ltd.,  Gil Magnum, 972 3 9322166, 
magnum-textile@gmail.com, P. 8.

Mantic Games,  Ronnie Renton, CEO, 44 115 933 
8448, P. 7.

Merchantwise Pty.,  Alan Schauder, Director, 
61-3-9520-1000, alan@merchantwise.com, P. 6.

Nanu Nana,  Saskia Hoepp, Merchandising Man-
ager, 49-441-9224-444, info@nanu-nana.de , P. 8.

NICI GmbH,  Anne Kathrin Weiss, Licensing 
Manager, 49 9572 7220 0, anne-kathrin.weiss
@nici.de, P. 8.

Penguin U.K.,  Susan Bolsover, Head of Licens-
ing & Consumer Products, 44-20-7010-3083, 
susan/bolsover@UK.penguingroup.com, P. 4.

Perth Mint,  Tina Kircher, Licensed Product 
Manager, 61 8 9421 7222, tina.kircher@perthmint 
.com.au, P. 7.

Planeta Junior Sl,  Ignacio Segura de Las-
saletta, Director, 34 934 928 874, isegura@dea
planeta.com, P. 6.

Poetic Gem,  Elliott Matthews, Executive Direc-
tor, 44 19 2324 9497, elliott@poeticgem.com, P. 7.

Point of View,  Nurit Tishler, Director, 972 8 934 
0589, nurit@pointofview.co.il, P. 8.

Progressive Consumer Electronics,  Lee Har-
ris, Owner, Managing Director, 44 20 8754 6200, 
P. 7.

Random House Enterprises,  Jo Edwards, Head 
of Licensing, 44-20-7840-8739, jedwards@random 
house.co.uk, P. 4.

RMS,  Ryan Farber, Managing Director, 44-161-
727-8182, ryan@rmsint.com, P. 7.

Rocket Licensing,  Charlie Donaldson, Joint 
Managing Director, 44-207-207-6241, charlie@
rocketlicensing.com, P. 7.

Smileyworld,  Nicolas Loufrani, CEO, 44-20-
7378-8231, nloufrani@smileyworld.co.uk, P. 8.

Smith & Brooks Limited,  Irene Deutsch, Com-
mercial Director, 44-845-129-9216, irene.deutsch
@smithbrooks.co.uk, P. 7, 8.

Somerbond,  Mark Tomlin, Sr. Licensing Man-
ager, 44-208-838-2100, mark.tomlin@somerbond
.co.uk, P. 7, 8.

Start Licensing,  Ian Downes, Director, 44-208-
337-7958, ian@startlicensing.co.uk, P. 7.

Stationery Team Europe BV,  Dian Besseler, 
Managing Director, 31-715-582-0825, dian@
stationeryteam.com, P. 7.

The Partnershop Agency Ltd.,  Chris Taday, 
Licensing Director, 44 79 2128 0206, chris@the
partnershop.co.uk, P. 6.

TV Mania,  Monika Albers, VP Licensing, Europe, 
44 781 404 1796, monikaalbers@tvmgroup.com, 
P. 8.

University Games UK,  Adrian Whyles, GM, 
44-1359-243-900, P. 7.

Walker Books Group,  Julia Posen, EVP/Com-
mercial Director, Group Rights & Development, 
44-20-7793-0909, julia.posen@walker.co.uk, P. 4.

Zodiak Rights,  Jennifer Lawlor, SVP Strategy & 
Planning, Consumer Products, 44 20 7013 4585, 
jennifer.lawlor@zodiakrights.com, P. 7.

international contacts & connections
This section refers to the International listings on Page 9. International calls from the U.S. and Canada must be preceded 
by the 011-prefi x.

Twentieth Century Fox Consumer Products,  
Lora Cohn, SVP Licensing, 310-369-2243, lora
.cohn@fox.com, P. 5, 6.
Upper Deck,  Jason Masherah, President, 760-
929-3500x3409, jason_masherah@upperdeck.com, 
P. 5, 6.
Warner Bros. Consumer Products,  Karen 
McTier, EVP Domestic Licensing & Worldwide 

Marketing, 818-954-3008, karen.mctier@warner 
bros.com, P. 6.
Warner Music Group,  Sara Nemerov, SVP & 
Head Global Consumer Products & Brand Licens-
ing, 212-275-2370, sara.nemerov@wmg.com, P. 5.
Whatever Company,  Jason Hallock, Owner, 
818-883-2244, jason@whatevercompany.com, P. 5.

Wicked Cool Toys,  Michael Rinzler, Co-Presi-
dent, Founding Partner, 267-536-9186, info
@wickedcooltoys.com, P. 6.
WWE,  Jess Richardson, Director of Global Licens-
ing, 203-328-2539, jess.richardson@wwecorp.com, 
P. 6.
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“The whole retro vibe is quite prevalent,” says Susan Bol-
sover of Penguin U.K., who notes that retailers want not only 
something they know and are comfortable with, but also 
something that is innovative or has a contemporary twist. 
“This is new, but kind of not new,” she says of the Flower 
Faeries fashion program. 

Growing Segments: Brands and Sports
Corporate brands and sports properties both have been 

an expanding presence at BLE, and the number of exhibi-
tors in both segments increased substantially at the 2013 
iteration of the show. On the sports side, European soccer 
clubs were especially prevalent, along with some examples 
from the Americas. 

Nike/Manchester United Merchandising handles the 
EMEA licensing programs for Manchester United, FC Barce-
lona, Juventus Turin, the French Football Federation (FFF), 
the Royal Dutch Soccer Association (KNVB), and the Bra-
sil Football Federation, as well as U.S. Soccer, while Adidas 
was present with its programs for AC Milan (through Adidas 
Italy) and Real Madrid (Adidas Spain). Arsenal Football Club 
had a booth as well, as did Kitbag, an online retailer of soc-
cer club merchandise. 

Rugby properties on display included F.I.R. Italia, the 
Italian Rugby Federation; the Rugby World Cup 2015, which 
will take place in England, is handled by Elite Sports Proper-
ties for licensing and announced a joint licensing program 
with Aardman’s Shaun the Sheep; and New Zealand’s All 
Blacks rugby team, handled for licensing in the U.K. by 
Rocket Licensing. 

Several prominent racing properties were on display 
as well, including Dorna Sports’ motorcycle racing circuit, 
MotoGP; McLaren, the racing car manufacturer that recently 
signed Performance Brands as its licensing rep; and Amaury 
Sport Organization’s Dakar Rally, a long-distance road race 
that in 2014 will start in Argentina and end in Spain. The 
U.S.-based NBA and MLB also had stands.

Meanwhile, brand licensing, while not as developed as 
it is in North America yet, is seeing a higher profi le at BLE, 
with U.K.-based brand- and lifestyle-licensing agents particu-
larly prominent. The show expanded upstairs to make more 
room for the brand pavilion. 

Some of the notable sectors included: 
Food and beverage brands such as Haribo, Newcastle 

Brown Ale, and Tetley, as well as the vintage Chupa 
Chups and Kellogg’s programs;

Restaurant brands such as Carluccio’s, an 87-location 
chain that recently launched a licensing initiative; 

Lifestyle/fashion brands, such as at the booth of The 
Partnership, which specializes in these types of prop-
erties; and

Automotive brands including BMW, Mini, Mustang, 
and Lamborghini. 

Regarding job satisfaction, on a scale of 1 to 10, where 
1 = not satisfi ed and 10 = extremely satisfi ed, 66% rate 
their job satisfaction at 7 or higher.

Licensing professionals put in an average 48 hours a 
week, with 15% putting in 60 hours or more per week.

The titles with the greatest number of responses are VP 
(23%), director (27%), and manager (31%), and these are 
the only job titles for which the number of responses is suf-
fi cient to generate salary and bonus data. 

Even within these, though, it has become apparent over 
the years that titles aren’t used consistently in licensing. 
For example, a director in a very large company could be 
equivalent to a VP at a smaller one (and size isn’t the only 
differentiator). The bottom line is the titles don’t always 
correlate with responsibilities as they do in other busi-
nesses. This is further seen in the range of responses 
within each title—e.g. $72,000-$200,000 for VPs, $71,000-
$184,000 for directors, and $35,000-$130,000 for managers. 
In the case of managers, the low end of that range would 
likely be a coordinator or assistant at some companies, yet 
a manager at others.

Other than the sal-
ary and bonus ques-
tions, specifically, 
there was little differ-
ence in the responses 
of the VP/director/
manager group and 
other titles, and so, 
other than salary and 
bonus, all responses 
in this analysis are 
across all titles.

Additional breakdowns:

Geography. Among U.S. respondents, 44% of licensing 
executives are located in the mid-Atlantic (26%) and 
on the West Coast (18%). New England accounts for 
20%. Another 18% of total respondents work in other 
countries.

Responsibility. The primary area of responsibility for 
licensing executives is, not surprisingly, licensing 
(60%); 21% say their primary responsibility is busi-
ness development. Sales and marketing are the focus 
for 7% each.

Education. More than half (55%) of licensing execu-
tives have a bachelor’s degree; 23% have MBAs, and 
6% have other master’s degrees.

Bonuses. Seventy percent of licensing professionals 
anticipate receiving a bonus in the next 12 months. 
Company performance is cited as the most important 
factor in calculating a bonus (71%), followed by per-
sonal performance (46%), royalties generated (45%), 

Salary Survey Results
Continued from page 1

LICENSING BUSINESS SALARIES 
AND BONUSES FOR SELECTED 
TITLES, 2012

Title Salary Bonus*

VP $133,000 $19,000

Director $123,000 $20,000

Manager $80,000 $9,000
*Among those who received bonuses; a very 
small minority of respondents specifi ed that they 
were not paid bonuses.

SOURCE: THE LICENSING LETTER

BLE Roundup
Continued from page 4

Continued on page 12
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David Ozer is named president of the newly formed IDW Enter-
tainment, a division of IDW Publishing, one of the largest pub-
lishers of comic books and graphic novels with over 300 original 
properties. Ozer has held executive positions at Sonar Entertain-
ment, Starz Media/IDT, and DIC.

Emily Wickerham is promoted to VP client services, and Kim 
Steadman to VP partner development at Louisville, Ky., licensing 
agency IMC. Each has been with IMC for over seven years.

Gustavo Antonioni joins Saban Brands as managing director 
of consumer products Europe; concurrently, Saban is opening its 
fi rst offi ce outside Los Angeles in London. Antonioni had prior 
positions at ITV, Warner Bros., Sony, Marvel, Disney Consumer 
Products, and others.

David Bloom is named SVP strategic development at Famous 
Brands, parent company of TCBY Yogurt and Mrs. Fields Cookies. 
He joins Famous from Hurricane Grill & Wings. Also at Famous, 
Dustin Finkel is promoted to VP marketing from senior director 
of marketing, licensing & innovation.

Henrietta Garnett is named senior licensing manager, Zodiak 
Kids, London, with responsibility for the U.K. and EMEA. Garnett 
was most recently with Creacon Entertainment and Palamon 
International. Zodiak properties include Tickety Toc, Mister Maker, 
Waybuloo, and Little Princess.

Ashley Holman is promoted to director of hard lines and 
business operations at Nickelodeon Consumer Products UK, and 
Ursula Morgan to senior retail sales manager. Holman joined 
Nickelodeon in 2007, Morgan in 2011.

Debbie Olshan is named West Coast sales director at Depend-
able Solutions. She was most recently with Splice America. 
Dependable provides fi nancial management and creative approval 
systems and services to the licensing community.

Who’s News
Salary Survey Results
Continued from page 11

and new business generated (39%—multiple respons-
es permitted).

Raises. Forty-seven percent of those who have 
received raises got them over the last six months to 
a year. It has been more than one year since the last 
raise for 40%. The average raise among those who got 
raises was 6.5%, though 41% of the raises were for 
3% or less, while the median raise was 4%. We stress 
the last two points because a handful of raises in the 
20%-to-30% range skew the average. For 76% of those 
receiving raises, there was no concurrent promotion 
in title. A healthy sign of optimism: Licensing execu-
tives expect the next raise to be, on average, 7.2%.

Size of licensing operation. Forty-six percent of licens-
ing companies responding have one to fi ve full-time 
or full-time equivalent employees directly involved 
with licensing; 36% have six to 20. Fifty-six percent 
of respondents say the number of people directly 
involved in licensing at their company or division is 
the same as it was a year ago. Thirty percent say the 
head count is higher, 14% lower.

Other forms of compensation. During the recession, 
licensing companies and divisions tended to look for 
alternate means of compensation to make up for a 
lack of raises or bonuses. That trend has pretty much 
evaporated. A few companies offer stock options, 
commissions, spot bonuses, and summer hours on 
Fridays, but they are in the minority.
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Doolittle Edutainment

George Chachas

President

3033 5th Ave., #400

San Diego, CA 92103

Phone: 619-239-2900

Fax: 619-239-2990

Email:

george@doolittleedutainment.com

Web: www.doolittleedutainment.com

Properties owned: Doolittle, Doolittle

Duds

Dreamworks [LIMA]

Chris Hewish

Head Global Interactive

1000 Flower St.

Glendale, CA 91201

Phone: 818-695-4618

Email: chris.hewish@dreamworks.com

Web: www.dreamworks.com

Properties owned: Croods, Kung Fu 

Panda, Kung Fu Panda: The Kaboom of

Doom, Madagascar, Madagascar 3:

Europe’s Most Wanted, Penguins of 

Madagascar, Puss In Boots, Rise of the

Guardians, Shrek the Third

Dreamworks Animation [LIMA]

Tim Erickson

Head, Hardlines

1000 Flower St.

Glendale, CA 91201

Phone: 818-695-4534

Fax: 818-695-6690

Email: tim.erickson@dreamworks.com

Web: www.dreamworks.com

Properties owned: Croods, Kung Fu Pan-

da, Madagascar, Shrek, Trollz, Turbo

DreamWorks Animation [LIMA]

Susan Spencer

Head of Promotions/Marketing 

Services

1000 Flower St.

Glendale, CA 91201

Phone: 818-695-9769

Fax: 818-695-6060

Email:

susan.spencer@dreamworks.com

Web: www.dreamworksanimation.com

Properties owned: How to Train Your

Dragon, Kung Fu Panda, Madagascar,

Shrek

Edgar Rice Burroughs

James Sullos

President

PO Box 570277

Tarzana, CA 91357

Phone: 818-344-0181

Fax: 818-344-7109

Email: jsullos@erburroughs.com

Web: www.erburroughs.com

Properties owned: Carson Napier of

Venus, John Carter Warlord of Mars, 

Pellucidar, Tarzan, Land That Time 

Forgot

Agent: Licensing Works, LLC

Endemol Worldwide Brands

Kimilyn Whitaker

Global Head of Franchise Management

9255 Sunset Blvd., #1100

West Hollywood, CA 90069

Phone: 310-860-9914

Fax: 310-860-1417

Email: kimilyn.whitaker@endemol.com

Web: www.endemolusa.tv

Entertainment One

Sarah Powell

Licensing Executive

120 New Cavendish St.

London W1W 6XX, 

Phone: 44-20-7907-3773

Email: spowell@entonegroup.com

Web: www.e1entertainment.com

Properties owned: Justin And The

Knights Of Valour

Epic Pictures Group

Shaked Berenson

COO

9107 Wilshire Blvd., #450

Beverly Hills, CA 91210

Phone: 310-461-1941

Email: shaked@epic-pictures.com

Web: www.epic-pictures.com

ESPN 

Matt Novoselsky

Director, Licensing & Marketing

56 W. 66th St.

New York, NY 10023

Phone: 646-547-5196

Email:

matthew.p.novoselsky@espn.com

Web: www.espn.com

Properties owned: ESPN, X Games

EyeBait Licensing

Jane Putch

President

1118 Hi Point St.

Los Angeles, CA 90035

Phone: 323-571-8577 x4287

Fax: 323-571-8588

Email: janeputch@aol.com

Properties owned: Fears (The), Jim

DiBartolo, Laini Taylor, Sue Wong, Twistrose

Key (The), Way of Tea (The)

Feld Entertainment [LIMA]

Allison Lort

Senior Director Licensing

350 Fifth Ave., #5119

New York, NY 10118

Phone: 646-354-7557

Email: alort@feldinc.com

Web: www.feldentertainment.com

Properties owned: Disney Live!, Disney

On Ice, Monster Jam, Ringling Bros. and

Barnum & Bailey

Food Network [LIMA]

Julia Maguire

75 Ninth Ave.

New York, NY 10011

Phone: 646-336-3779

Email: jmaguire@foodnetwork.com

Web: www.foodnetwork.com

Fox Consumer Products

Rosalind “Roz”Nowicki

EVP Global Sales & Retail

2121 Avenue of the Stars, 4th Fl.

Los Angeles, CA 90067

Phone: 310-369-2207

Email: roz.nowicki@fox.com

Web: www.fox.com

Properties owned: 24, Alivin and the

Chipmunks, Diary of a Wimpy Kid, Exten-

sive Film & Television Library, Family Guy,

Fox Sports, Futurama, Homeland, Ice Age,

Modern Family, Planet of the Apes, Rio,

Simpsons, Sons Of Anarchy, X-Files

Fred Rogers Company

William Isler

President

4802 Fifth Ave.

Pittsburgh, PA 15213

Phone: 412-605-3100

Email: isler@fredrogers.org

Web: www.fci.org

Properties owned: Mister Rogers’ 

Neighborhood

FremantleMedia Enterprises

[LIMA]

David Luner

EVP Consumer Products, Interactive &

Mobile

4000 W. Alameda Ave., 3rd Fl.

Burbank, CA 91505

Phone: 818-748-1100

Email:

david.luner@fremantlemedia.com

Web: www.fremantlemedia.com

Properties owned: America’s Got Talent,

American Idol, Family Feud, Let’s Make a

Deal, Price Is Right, Tree Fu Tom, 

Wizards vs. Aliens, X Factor

FremantleMedia Enterprises

Andrea Brent

VP Consumer Products

4000 W. Alameda Ave., 3rd Fl.

Burbank, CA 91505

Phone: 818-748-1100

Email:

andrea.brent@fremantlemedia.com

Web: www.fmeamericas.com

Properties owned: America’s Got Talent,

American Idol, Family Feud, Let’s Make a

Deal, Price is Right, Tree Fu Tom, 

Wizards vs. Aliens, X Factor

FremantleMedia Enterprises

James Ngo

VP Brand Acquisitions & Development

4000 W. Alameda Ave., 3rd Fl.

Burbank, CA 91505

Phone: 818-748-1145

Email:

james.ngo@fremantlemedia.com

Web: www.fremantlemedia.com

Properties owned: America’s Got Talent,

American Idol, Baywatch, Family Feud,

Hole In The Wall, Password, Price Is Right,

Take Me Out, X Factor

Fun World

RJ Torbert

Director Licensing

80 Voice Rd.

Carle Place, NY 11514

Phone: 516-873-9000 x215

Fax: 516-873-9005

Email: rj@funworldonline.com

Web: www.fun-world.net

GCI

John Shoup

Chairman/CEO

747 Magazine St.

New Orleans, LA 70130

Phone: 504-581-5000

Fax: 504-581-1188

Email: shoup@greatchefs.com

Web: www.greatchefs.com

Properties owned: Dukes of Dixieland,

Great Chefs, Leisure Jazz

Gidget Worldwide

Ron Yoshida

Brand Manager

3419 Via Lido, #444

Newport Beach, CA 92663

Phone: 706-294-4420

Fax: 949-266-8125

Email: ron@gidgetworldwide.com

Web: www.gidgetworldwide.com

Properties owned: Gidget

Hallmark Licensing [LIMA]

Cindy Mahoney

VP Licensing

2440 Pershing Rd

MD 250

Kansas City, MO 64108

Phone: 816-274-4918

Email: cmahon2@hallmark.com

Web: www.hallmark.com

Properties owned: Hallmark, Hallmark

Design Collection, Hoops & Yoyo, Maxine,

Rainbow Brite, Shoebox Greetings,

Zoobilee Zoo
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J Corp. [LIMA]

Allan Rosen

Division Manager Gurilla Biscuit 

Entertainment 

95 Gince

St. Laurent, PQ H4N 1J7 Canada

Phone: 514-384-3872 x333

Fax: 514-384-7531

Email: arosen@jcorp.ca

Web: www.jaygur.com

Licenses held: Alvin & The Chipmunks,

AMP, Archie Comics, Barbie, Beavis &

Butthead, Bobby Jack, Family Guy, Garfield,

Ghostbusters, Jackass, Looney Tunes, Mar-

vel, MMA Elite, Monster Jam, Mountain

Dew, Pepsi, Pink Panther, Popeye, Sesame

Street, Simpsons, Skatelab, Sonic the

Hedgehog, South Park, SpongeBob

SquarePants, Teenage Mutant Ninja Turtles,

Tom & Jerry, Transformers, WWE

Products manufactured: apparel,

loungewear

J Corp. [LIMA]

Chelsea Leet

President/Co-CEO

95 Gince

St. Laurent, PQ H4N 1J7 Canada

Phone: 514-384-3872

Fax: 514-384-9777

Email: cleet@jcorp.ca

Web: www.jcorp.ca

Licenses held: Amp Energy, Archie, Assas-

sin’s Creed 2, Assassin’s Creed Brother-

hood, Barbie, Bobby Jack, Buddakhan,

Budweiser, Captain America, Captain Mor-

gan, CF Cage Fighter, Dragon Age, EA, Fam-

ily Guy, g:21, George, Ghost Busters, Girl

Confidential, Guinness, Hollywood, Holly-

wood Girl, Hulk, Iron Man, Jackass, Justin

Bieber, Knitworks, Liquid Blue, Loyal Army,

Marvel Comics, Marvel Hereos, Mass Effect

2, Medal of Honor, Miskits, MMA Elite, NFL,

Pink Panther, Popeye, Rock Band, Seven

Oaks, Simpsons, Spider-man, Star Wars,

Teenage Mutant Ninja Turtles, Thor, Tom

Clancy’s Splinter Cell Conviction, Trans-

formers, Ultimate MMA, Worldwide

Wrestling

Products manufactured: apparel, sleep-

wear, sportswear, swimwear, t-shirts

Jansen Textil GmbH [LIMA]

Guido Koch

Managing Director

Widdiger Str. 1-9

50389 Wesseling, Germany

Phone: 49 2236 8921 0

Email: g.koch@jansen-textil.de

Web: www.jansen-textil.de

Licenses held: Disney, Lillebi, Madonna,

Pierre Cardin, Roadsign Australia

Products manufactured: thermal appar-

el, underwear

Jelli Fish Kids

Allison Jurow

Director of Licensing

562 Deslauriers

Montréal, PQ H4N 1V8 Canada

Phone: 514-337-4175 x118

Email: ajurow@jellifishkids.com

Web: www.jellifishkids.com

Licenses held: Justin Beiber

Products manufactured: children’s

sleepwear

Jelli Fish Kids

Sam Kersheh

CEO

562 Deslauriers

Montréal, QC H4N 1V8 Canada

Phone: 514-337-4175

Fax: 514-337-0878

Email: inof@jellifishkids.com

Web: www.jellifishkids.com

Products manufactured: sleepwear

Karl Reiker GmbH

Sonja Tafeelmeier

Development Manager Fashion

Hoefelstr. 5

72411 Bodelshausen, Germany

Phone: 49-7471-9581 0

Fax: 49-7471 9581 250

Web: www.karl-reiker.de

Products manufactured: outerwear,

underwear

Kids Connect Fashion B.V. [LIMA]

Monique Jaken

Office Manager

Gellikstraat 9

6215 JM Maastricht, Netherlands

Phone: 31-43-2031995

Fax: 31-43-2031996

Email: monique@kidsconnect.nl

Web: www.kidsconnectfashion.com

Licenses held: Barcode Kitties, Bumba,

Dakar, Dive Olly Dive, Fiona & the Funky

Pirates, It’s Happy Bunny, Looney Toons,

Maya the Bee, Tabaloga, Zigby

Products manufactured: children’s

activewear, children’s clothing

Luv Gear/Protect Me Alert Series

Bram Miller

Owner

8660 Darnley rd., #202

Town of Mount Royal

Montréal, QC H4T 1M5 Canada

Phone: 514-733-5256

Fax: 514-733-1426

Email: bram@protectmalerts.com

Web: www.luvgear.com

Licenses held: Bratz, Ellen DeGeneres for

Halo, Luvgear, North Paw, Protect Me Pets,

Silver Paw

Products manufactured: beds, boots,

crates, outerwear, pet apparel, rainwear,

swimwear

Merchandising Plaza

Piero Preziusi

General Manager

Via di Motta Della Regina 6

71121 Voggia, Italy

Phone: 39-0881 707373

Email: p.preziusi@

merchandisingplaza.com

Web: www.merchandisingplaza.com

Licenses held: AC/DC, All Blacks, Barcel-

lona, Batman, Beatles (The), Big Bang The-

ory, Bob Marley, Captain America, Captain

Morgan, Corona, DC Comics, Disney, Fer-

rari, Guinness, Hello Kitty, Jack Daniel’s,

Justin Bieber, Marvel, MGM, Milan, MTV,

One Direction, Pink Floyd,Queen, Real

Madrid, Red Bull, Rocky, Rolling Stones,

Scarface, Simpsons, Sons of Anarchy, Star

Wars, Super Mario, Superman, Warner

Bros., West Ham United

Products manufactured: headwear, jer-

seys, t-shirts

Miles Fashion GmbH [LIMA]

Christopher Conzen

Managing Director

Harckesheyde 91-93

22844 Norderstedt, Germany

Phone: 49 40 94364-0

Fax: 49 40 94364-107

Email: christopher.conzen@

miles-fashion.de

Web: www.miles-fashion.de

Licenses held: Benjamin the Elephant,

German Football Association, Laura Stern,

Warner Bros.

Products manufactured: apparel, cos-

metics, outerwear, shoes

Morgenstern

Robin Morgenstern

Managing Director

Industriestrasse 8a

25462 Rellingen, Germany

Phone: 49-4101-59-00-59

Fax: 49-4101-59-00-60

Email: robinmorgenstern@

morgenstern-shop.de

Web: www.morgenstern-shop.de

Licenses held: Bugatti, Koala, Lillebi, Little

Zoo Friends, Lutz Mauder Nerlag, Organic

Cotton Organic Bear, Polar Bear, Sleepy

Sheepy

Products manufactured: bath robes,

pajamas

Original Marines

Alessandro D’Ambrosio

Marketing Director

59, Via Nenni Pietro

61-80018 Mugano di Napoli, Italy

Phone: 39-081-711-2911

Fax: 39-081-711-4598

Email: info@originalmarines.it

Web: www.originalmarines.it

Products manufactured: apparel

Paris Geneve

Chafic Zakaria

President

623 McCaffrey 

Ville Saint Laurent

Montréal, QC H4T 1N3 Canada

Phone: 514-344-4991

Fax: 514-344-9181

Email: chafic@parisgeneve.com

Web: www.parisgeneve.com

Licenses held: AC/DC, Aerosmith, Barbie,

Batman, Beatles (The), Black Eyed Peas,

Cars, Chuggington, Coca-Cola, DC Super

Friends, Dead Kennedys, Disney Fairies, Dis-

ney Princess, Dora the Explorer, Fanta, Flog-

ging Molly, Froot Loops, Go Diego Go!,

Green Lantern, Hello Kitty, Hot Wheels, Kel-

logg’s Corn Flakes, KISS, Lalaloopsy, Le

Petit Prince, Marvel, Mello Yello, Mickey

Mouse, Minnie Mouse, Misfits, Monster

High, Moshi Monsters, Mr. Men & Little

Miss, Muppets, NOFX, Ozzy Osbourne,

Phineas and Ferb, Pink Floyd, Public Zoo,

Rubik’s Cube, Scooby-Doo, Simpsons, Sofia

the First, SpongeBob SquarePants, Sprite,

Super Hero Squad, Tickety Toc, Tinker Bell,

Weezer, Who (The), Winnie the Pooh,

Wreck-It-Ralph

Products manufactured: activewear, inti-

mates, sleepwear, sportswear, underwear

Relaunch Fashion

Nico Hensen

Maxwellstraat 45

NL 3316GP Dordrecht, Netherlands

Phone: 31-64-60-43-370

Email: nico@relaunch.nl

Web: www.relaunch.nl

Licenses held: Calimero, David &

Goliath, Disney, Felix the Cat, Garfield,

Made U Look, Popeye, Radio Days, Rocky,

Warner Bros.

Products manufactured: apparel, sleep-

wear

Saborn International BV [LIMA]

Wil Kerkhof

CEO

ParijsBlvd. 295

6135 LJ Sittard, Netherlands

Phone: 31-46-45-98-181

Fax: 31-46-45-21-463

Email: w.kerkhof@saborn.nl

Web: www.saborn-trading.nl

Licenses held: Batman, Betty Boop, Cars

2, Disney Classic, Disney Princess, Garfield,

Muppets, Peanuts, Radio Days, South Park

Products manufactured: apparel,

infantwear, underwear

Licensee listings
spotlight licenses
held and products
manufactured

Licensor listings report properties owned
and agents who represent them

EPM GUARANTEE: 
Can’t find the U.S. licensing company you’re looking for? 

We’ll track it down — or your money back. 

Artistic Designs Group

Julie Ager

Licensing Director

1218 Fairfield Estates Ln.

Crownsville, MD 21032

Phone: 410-923-3786

Fax: 410-923-1353

Email: julie@artsdg.com

Web: www.artsdg.com

Properties represented: Carla Schauer,

Cynthia Bowman, Debi Payne, Gail

Green/Sweet PETatoes, Kona Bay Licens-

ing, Lisa Keys, Loralie Designs, Lorine

Mason, Mary Gartner, Maureen

McNaughton, Nancy Lefko Designs, LLC,

Sher Sester, Susan Stamilio

Artistic Licensing

Shary Klamer 

President/Art Licensing Agent

10537 Clearwood Ct.

Los Angeles, CA 90077

Phone: 310-475-6202

Fax: 310-470-2972

Email: artisticlic2@aol.com

Web: www.artisticlicensing.com

Properties represented: Antonio Saladi-

no, Charles Bragg, Charles Lynn Bragg,

Claude Laurent, Darrel Bowen, Derek

Steele, Douglas Day, Douglas May, Elena

Komaroff, Faith, Helen Lurye, Ivo Perelman,

Jeremy Kidd, Jerry Leibowitz, Jon Planas,

Jonny Blu, Ketevan, Liz Lauter, Naomi

Caryl, Nataly Stanich, Pigs Ina Poke by

Duane Hammond, Sara Michaely, Sheila

Fein, Stephanie Piro, Tanya Yutkin, Teimur

Amiry, Urbain Huchet, Vera Pauloff, Vladimir

Agape, Vladimir Gobosoff

Artlicensing.com

Hong Campbell

Licensing Director

450 Applejack Rd.

Manchester Center, VT 05255

Phone: 802-362-3662 x226

Fax: 802-549-5463

Email: hong@applejackart.com

Web: www.artlicensing.com

Properties represented: Bill Bell, Budi

Kwan, Color Bakery, Jenny Newland, 

Moises Levy, NBL Studios, Nicky Boheme,

Pablo Esteban, Pat Yuille, William Vander-

dasson

Artworks! Licensing

Carol White

Owner/Agent

PO Box 2028

Jupiter, FL 33468

Phone: 561-253-8100

Email: info@artworkslicensing.com

Web: www.artworkslicensing.com

Properties represented: Carolyn Shores

Wright, Dustine Wallace, JB Berkow, Julie

Dobson Miner, Kathy Crowther, Kay Hilde,

Laura Regan, Laurie Snow Hein, Lori 

Anzalone, Louann Marten, Malenda Trick,

Maureen Murphy, Pipsqueak Productions,

Sarah Hudock

Asiancy Icon [LIMA]

Ginam Lee

Senior Brand Manager

3600 Wilshire Blvd., #1510

Los Angeles, CA 90010

Phone: 213-268-3462

Email: glee@asiancyicon.com

Authentic Brands Group

James Salter

Chairman and CEO

100 W. 33rd St., #1007

New York, NY 10001

Phone: 212-760-2410

Properties represented: Hitman Fight

Gear, Iron Star, Marilyn Monroe, Silver Star,

Sinister, TapouT

AVELA

Liza Acuna

Licensing Agent

2647 Gateway Rd., #105-550

Carlsbad, CA 92009

Phone: 877-787-4855

Fax: 877-787-6855

Email: lizaa@bmsg.info

BandMerch

Joseph Bongiovi

President

16000 Ventura Blvd., #800

Encino, CA 91436

Phone: 818-728-8755

Fax: 818-501-3015

Email: jbongiovi@

brothersmerchandising.com

Web: www.bandmerch.com

Properties represented: Alice In

Chains, Alison Krauss, Brian Wilson, Dixie

Chicks, Dwight Yoakam, Evanescence, 

Everclear, INXS, Jane’s Addiction, Leonard

Cohen, Lioner Richie, Smashing Pumpkins,

Vince Neil, Who

Barbara McLaughlin & Associates

Barbara McLaughlin

President

8995 Collins Ave. #405

Surfside, FL 33154

Phone: 305-861-9381

Fax: 305-861-9381

Email: journalsq@aol.com

BaseCamp Management [LIMA]

Pete Elkins

Licensing Manager

634 Connell’s Park Ln.

Baton Rouge, LA 70806

Phone: 225-362-0829

Email: pete@bcmanage.com

Web: www.labasecamp.com

Beanstalk [LIMA]

Allison Ames

President

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060

Fax: 212-421-6388

Email: allison.ames@beanstalk.com

Web: www.beanstalk.com

Beanstalk [LIMA]

Caren Chacko

AVP Brand Management

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060

Email: caren.chacko@beanstalk.com

Web: www.beanstalk.com

Properties represented: AT&T, Black &

Decker, Blake Griffin, DeWalt, Slim Jim,

Stanley, Talking Friends, U.S. Army

Beanstalk [LIMA]

Oliver Herzfeld

SVP/Chief Legal Officer

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060

Fax: 212-421-6388

Email: oliver.herzfeld@beanstalk.com

Web: www.beanstalk.com

Beanstalk [LIMA]

Michael Stone

President

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060 x116

Fax: 212-421-6388

Email: michael.stone@beanstalk.com

Web: www.beanstalk.com

Properties represented: Acura, Air-

heads, Ambi Pur (Europe), Aquascutum,

AT&T, Bag Snobs/Snob Essentials, Big

John (Asia), Bigelow, Black and Decker,

Blake Griffin, Bounce, Carmindy, Chambord

(Europe), Chewits (UK), Chiquita, Copper-

tone, CoverGirl, Dawn, Delta, DEWALT, Doo-

dle Jump (UK), Dreft, Energizer, Eureka,

Eveready, Fairy (Europe), Febreze, Finlan-

dia (Europe), Flash (Europe), Frigidaire,

Gain, Gibson, Harley-Davidson (Europe),

Hertz, HGTV HOME, Honda, Honda Power-

sports, Iman, Jack Daniel’s (Europe),

Jaguar (Europe), Kelvinator, Land Rover

(Europe), Matthew Williamson, Max Factor

(Europe), MovieStarPlanet, Mr. Clean, Mrs.

Lilien, My Singing Monsters, Nesquik,

Nutrisystem, Old Bay, PAAS, Paris Hilton,

Pennzoil, Phat Food Co. (UK), Philco, Proc-

ter & Gamble, Quaker State, Range Rover,

Rosa Mexicano, Salma Hayek, Scope, Shu-

la’s, Slim Jim, Southern Comfort (Europe),

Stanley, Talking Friends, Tappan, Tide, Trave-

locity, U.S. Army, USA Today, Vicks, Vidal Sas-

soon, Volvo (Europe), Wilton

Beanstalk/Nancy Bailey & 

Associates [LIMA]

Nancy Bailey

Vice Chairman

1111 Lincoln Rd., #801

Miami Beach, FL 33139

Phone: 305-668-7000

Fax: 305-668-7001

Email: nancy@baileylicensing.com 

Web: www.baileylicensing.com

Properties represented: Acura, Air

Heads, Ambi Pur, Aquascutum, AT&T, Bag

Snob, Big John, Bigelow Tea, Bigelow Tea

Company, Black & Decker, Blake Griffen,

Bounce, Braun, Carmindy, Chewits, Chiqui-

ta, Coppertone, Covergirl, Dawn, Delta,

DeWalt, Dinopia, Doodle Jump, Energizer,

Eureka, Eveready, Fairy, Febreze, Finlandia,

Flash, Frigidaire, Frigidare, Gibson, Harley

Davidson, HGTV Home, Honda, Iman, Jack

Daniel’s, Jaguar, Matthew Williamson, Max-

Factor, Moviestar Planet, Mr. Clean, Mrs

Luin, Nesquik, Nutrisystem, Old Bay, Old

Spice, P&G, Paris Hilton, Pennzoil, Philco,

Quaker State, Range Rover, Rosa Mexi-

cano, Salma Hayek, Scope, Shula’s, South-

ern Comfort, Stanley, Tide, Travelocity, U.S.

Army, Volvo, Wilton

Becker Associates [LIMA]

Patti Becker

President

42 Russet Rd.

Stamford, CT 06903

Phone: 203-322-7396

Fax: 203-321-1079

Email: pbecker@beckerassoc.com

Web: www.beckerassoc.com

Properties represented: Barkley, Battle

Dome, Boxxy, Candy Books, Candy Cards,

Cat And Mouse, Didi Dotter, Family Table

Tennis, Flip Out, Go For Broke!, Goops, Got

A Minute, Grabbin’ Dragons, Kaboomers,

Othello, Roller Piano, Shirt Pocket Games,

Shirt Pocket Puzzles, Sliders, Smiley Brand,

Sonic Cyclone, Sparkle Art, Succession,

TMNT Sewer Saucers, Trunk Sports, Wigly

Gigly, X’s and O’s, XceterO

Beverly Hills Polo Club 

International [LIMA]

Edward Haddad

Licensing Manager

1201 N. Orange St., #733

Wilmington, DE 19801

Phone: 908-330-0773

Email:

ehaddad@bhpcinternational.com

Web: www.bhpcinternational.com

Properties represented: Beverly Hills

Polo Club
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Beanstalk [LIMA]
Michael Stone
President
220 E. 42nd St.
New York, NY 10017
Phone: 212-421-6060 x116
Fax: 212-421-6388
Email: michael.stone@beanstalk.com
Web: www.beanstalk.com
Properties represented: Acura, Air-
heads, Ambi Pur (Europe), Aquascutum,
AT&T, Bag Snobs/Snob Essentials, Big
John (Asia), Bigelow, Black and Decker,
Blake Griffin, Bounce, Carmindy, Chambord
( pe), Chewits (UK), Chiquita, Copper-
t  Girl, Dawn, Delta, DEWALT, 
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Order The Licensing Letter Sourcebook at www.epmcom.com/llsb, 
call 212-941-0099, or fax this Order Form to 503-291-7955.
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o Print Edition: $449 ($399 for members)

o Single-User Database on USB Flash Drive: $449
($399.00 for members)

(Add $40 shipping outside North America)

NAME

TITLE

COMPANY

ADDRESS

CITY STATE ZIP

PHONE FAX

E-MAIL

Payment Information
BVR Federal Tax ID#: 76-0801940

n Check enclosed (payable to Business Valuation Resources)

n Charge my:  n American Express   n MasterCard   n Visa

CARD NO.

EXPIRATION DATE SECURITY CODE

SIGNATURE

n Bill me/my company. Your order will be shipped 

immediately upon receipt of payment.

Shipping Preference Free, standard shipping to the
U.S. and Canada; for delivery to other countries, please
add $40 per book. To have books shipped overnight via
FedEx, write your FedEx # here:

FEDERAL EXPRESS ACCOUNT NO.

PRIOR6002

EPM, a Division of 
Business Valuation 
Resources, LLC

1000 SW Broadway, Ste. 1200

Portland, Oregon 97205-3035

Phone: 212-941-0099   

Fax: 503-291-7955   

info@epmcom.com   

www.epmcom.com

A Division of
Business Valuation
Resources, LLC

THE LICENSING LETTER SOURCEBOOK

EDITION
ENDORSED BY:

THETHE
LICENSINGLICENSING
LETTER LETTER

SO
UR

CE
BO

OK
 

SO
UR

CE
BO

OK

A Division of BVR

18th

 
 

 
 

 
 

       
   

   

 

 

SECTION ONE: LICENSORS
Apparel & Accessories
Art, Artists & Museums
Celebrities, Athletes & Estates
Corporate Trademarks &
Brands
Digital, Online & Video Games
Entertainment & Character
Fashion & Home Furnishing
Designers
Food, Beverage & 
Snack Brands
Footwear
Home Furnishings, Domestics
& Housewares
Music
Non-Profits
Publishing
Restaurants & Retail
Sporting Goods
Sports Leagues, Colleges 
& Sporting Events
Toys & Games

SECTION TWO: 
LICENSING AGENTS

SECTION THREE: LICENSEES
Accessories

Apparel
Automotive
Domestics
Electronics
Food & Beverages
Footwear
Furniture & Home Furnishings
Gifts & Novelties
Hardware
Health & Beauty Aids
Housewares
Infant Products
Music & Video
Publishing
Sporting Goods
Stationery & Paper Goods
Toys & Games
Videogames & Software

SECTION FOUR: 
SERVICE PROVIDERS
Business Publications
Consultants & Service
Providers
Licensing Attorneys

SECTION FIVE: TRADE 
ASSOCIATIONS

SECTION SIX: RETAILERS

SECTION SEVEN: CROSS 
REFERENCED INDEXES
Index By Company Name
Index By Individual Name
Index of Licensors & Licensing
Agents, 
By Property
Index of Licensees, By Property
Index of Licensees, 
By Products Manufactured

SECTION EIGHT: 
INTERNATIONAL 
LICENSORS & LICENSING
AGENTS

SECTION NINE: 
INTERNATIONAL 
LICENSEES
Accessories
Apparel
Automotive
Domestics
Electronics
Food & Beverages
Footwear
Furniture & Home 
Furnishings
Gifts & Novelties

Health & Beauty
Housewares
Infant Products
Music & Video
Publishing
Sporting Goods
Stationery & Paper Goods
Toys & Games

SECTION TEN: 
INTERNATIONAL SERVICE
PROVIDERS
Business Publications
Consultants & Service
Providers
Licensing Attorneys
Retailers
Trade Associations

SECTION ELEVEN: 
INTERNATIONAL CROSS 
REFERENCED INDEXES
Index By Company Name
Index By Individual Name
Index of Licensors & Licensing
Agents, 
By Property
Index of Licensees, By Property
Index of Licensees, By Products
Manufactured

Table of Contents

Save Time And Money Finding The Right Licensing Contacts

AVAILABLE IN PRINT OR AS A DATABASE ON USB FLASH DRIVE. Completely updated in-house by THE LICENSING LETTER.

ENDORSED

BY

Site licenses are available for those who wish to share EPM publications with their colleagues. Please contact Randy Cochran, VP Business
Development, at rcochran@epmcom.com or 503-291-7963, ext. 118, for details.

http://www.epmcom.com/products/item7.cfm
http://www.epmcom.com/products/item7.cfm
http://74.200.231.27/index.cfm
http://74.200.231.27/index.cfm
http://74.200.231.27/index.cfm
http://74.200.231.27/index.cfm
http://www.epmcom.com/products/item7.cfm


DID YOU KNOW?

} Royalties on licensed 
merchandise averaged
8.7% in 2012

} Celebrity, sports, estates,
and collegiate properties 
command royalties 1 point
or more higher than the 
average across all property
types

} Across product categories,
manufacturers of video
games, traditional toys/
games, and luggage/travel
accessories pay the highest
royalties

Initiate win-win merchandis-
ing programs for licensors,
licensees and agents with 
The Licensing Letter Royalty
Trends Report.

ORDER YOUR COPY TODAY!

Download for immediate use at www.epmcom.com/royalty or use the Order Form on back.

60 pages
Published April 2013

Single-User PDF & .jpg
download: $359 ($259 for 
members)

Print Edition & CD-ROM: $359
($259 for members)

Print Edition, PDF & .jpg 
download: $454 ($354 for 
members)

Multi-User PDF, $897 ($647 
for members)

2013 Royalty Trends Report

Benchmark Royalty Rates
Discover New Stategies for Guarantees and Advances
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Business Valuation
Resources, LLC

With The Licensing Letter Royalty Trends Report you can benchmark your
licensing agreements against 10-year trendlines for 9 major property types
(art, corporate brand, entertainment/character, fashion, sports, etc.) and 16
key product categories (apparel, domestics, electronics, food/beverages,
etc.). Plus, you'll have additional five-year breakouts for 19 more property
types and 9 more product categories. For each primary property type and
product category you will receive:

} Line graph of average royalty, 2003-2012

} 10-year running average for that sector

} Dollar value for that sector of the market

} Share of market for each sector

} Range of royalties for specific product categories, by property type

} Range of royalties for specific property types, by product category

} Enriched analysis of factors impacting royalty rates for each sector

You'll also find blueprints for fresh approaches to guarantees and advances.

The Licensing Letter Royalty Trends Report
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Sector value, U.S./Canada, 2011: $5.18 billion

Entertainers/Models: $2.37 billion

Chefs/Home-Related: $1.97 billion

Other: $.0.83 billion

Proportion of retail sales of licensed

merchandise, U.S./Canada, 2011: 5.5%

Entertainers/Models: 2.5%

Chefs/Home-Related: 2.1%

Other: 0.9%

Average royalty, U.S./Canada, 2011: 10.2%

Entertainers/Models: 10.3%

Chefs/Home-Related: 9.7%

Royalty range, U.S./Canada, 2011: 3%-14%

Entertainers/Models: 5%-14%

Chefs/Home-Related: 5%-12%

Average royalty, U.S./Canada, 

2008-2011: 10.2%

Entertainers/Models: 10.3%

Chefs/Home-Related: 9.7%

Analysis: Much of the growth in this sector

over the last decade has come in the

fashion and health and beauty categories.

Celebrity fragrances bearing the names of

JLo, Uma Thurman, Sarah Jessica Parker,

Sean Jean, Antonia Banderas, and many

others have become very popular. Other

celebrities are active in home furnishings,

jewelry and other merchandise categories.

Similarly, there has been an explosion in

popularity of Food Network-based and

other celebrity chefs such as Paula Deen,

Rachael Ray, Mario Batali, Emeril Lagasse,

and Wolfgang Puck. Related merchandise

can be seen in everything from pots and

pans to dressings and marinades.

Both fragrances and kitchen staples such

as pots and pans (the latter often sold in

sets) are relatively high-priced and, at least

in these categories, sometimes command a

premium from the consumer at retail. This

can contribute to above-average royalty

rates.

Royalty Profile For Celebrity-Based 

Licensed Merchandise
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Sector value, U.S./Canada, 2011: $5.59 billion

Art & Artists: $4.17 billion   

Museums: $1.41 billion

Proportion of retail sales of licensed

merchandise, U.S./Canada, 2011: 6.0%

Art & Artists: 4.5%  

Museums: 1.5%

Average royalty, U.S./Canada, 2011: 6.3%

Art & Artists: 6.4%  

Museums: 6.2%

Royalty range, U.S./Canada, 2011: 3%-14%

Art & Artists: 5%-12%

Museums: 5%-12%

Average royalty, U.S./Canada,

10 years, 2002-2011: 6.5%

2008-2011:

Art & Artists: 6.5% 

Museums: 6.3%

Analysis: The average royalty for art

properties has remained relatively stable

at 6%-7% over the past decade. Royalty

rates within product categories can range

widely, depending on whether the product

is targeted for mass (lower rate) or

specialty distribution. Of the two sub-

categories, Art & Artists account for the

bulk of licensing, and command a slightly

higher rate than Museums.

Some contemporary artists and

photographers with identifiable styles

command royalties at least a couple of

points higher than others. Examples include

artists Mary Engelbreit or Thomas Kinkade,

and photographers Kim Anderson and

William Wegman. Advances are tougher and

tougher to come by for newer artists, and

there is stiff competition from artists willing

to sell rather than license their work.

For most artists, the royalty is less

significant than distribution, exposure,

publicity, and other factors which can

affect the value of their works overall.

Royalty Profile For Art-Based 

Licensed Merchandise
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Use this data and
analysis to guide you
to profitable licensing
agreements

All charts and graphs are included on a CD-ROM (or downloaded with a PDF purchase) as
individual .jpg files so you can easily add them to your proposals, reports and presentations. 

37 tables, charts 
and graphs illuminate
critical trends

properties that are not in great demand

bring in lower rates because the licensor

has more to gain by attracting licensees

than the licensee does from signing on.

The same phenomenon occurs for all

property types; an established fashion

brand yields a higher price than a newly

launched, little-known label.

Distribution also plays a role in

determining royalties. Licensors receive

lower royalties from manufacturers who

sell to mass merchants (due to lower

prices and tighter margin structures), but

sales levels compensate for the smaller

per-unit income. Average gross margins

within the licensee’s industry influence

royalties as well. The margin, usually

stated in the form of a percentage, is the

licensee’s gross profit per unit divided by

its sales price. Gross profit is the

manufacturer’s sale price minus the cost of

goods sold (the unit cost). 

Companies that operate in industries

associated with low margins (such as food

manufacturing, where a licensed product

based on a famous chef would garner

royalties of 2%-5%), cannot cost-effectively

acquire a license if the royalty rate is too

high. The royalty would slice margins even

more, creating a competitive disadvantage

for the manufacturer. This situation is

particularly true for industries in which

licensed products are sold at the same

price as non-licensed items. 

Licensees’ and licensors’ objectives also

affect royalty rates, guarantees and

advances. Some entertainment licensors

seek high advances to help pay for or

greenlight a production, but may accept a

lower royalty rate in return for more

upfront funds. A licensor may offer a lower

royalty rate to attract a licensee to an

unproven property or to gain its

commitment to a longer contract. A

corporate or other licensor may have a

strict policy regarding advance or

guarantee minimums; some will not accept

deals below $5,000, for example, and

others not below $100,000. High

guarantees, if they do not match the

licensee’s objectives or capabilities, can be

detrimental to a program, however, since

they can lead to overshipping and sales

totals that do not meet expectations. 

A licensee that desires a broadly defined

exclusive typically pays a higher royalty

rate and/or guarantee, since it is preventing

the licensor from earning income from

other manufacturers in the same category.

Some licensees lower their guarantees by

promising to present more SKUs to

retailers. This commitment benefits

licensors by increasing the chances that

more products end up on retail shelves.

Depending on the property, this can be a

greater boon than high guarantees.  

The Licensing Letter Royalty Trends Report
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of a more favorable deal with a future

property. The unpaid portion of the

guarantee might carry over to a future

property, or the guarantee for that future

property might be lower than normal to

compensate for the unreasonably high

guarantee on the first property. 

Licensors typically require a portion

(such as 25%) of the first year’s guarantee

as an advance, payable upon contract

signing. In the case of a low guarantee, the

licensor may require the full amount in

advance; at other times the advance may

be a token payment of a few hundred

dollars. If the advance is very large,

licensors may allow licensees to remit half

the advance upon contract signing and the

remainder in a series of payments every

six months, rather than as a single lump

sum upfront.

In some cases, a licensor might lower or

waive an advance in return for a higher

guarantee or royalty rate, especially if it

wants to encourage the licensee to spend

upfront on product development or

marketing.  

Factors Affecting Royalty Rates 

And Guarantees

Royalty rates vary, as the charts on this

page show. The law of supply and demand

plays into the royalty asking price. An

entertainment property that many

licensees desire can command royalties of

14% or higher. On the other hand,

8
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Exhibit 1

AVERAGE ROYALTY BY PROPERTY TYPE, 2011

Art  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . . . . 
. .6.3%

Artists  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . .6.4%

Museums  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . .6.2%

Celebrities  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . .10.2%

Entertainers/Models  . . . . . . . 
. . . . . . . .

 . . . . . . . 
.10.3%

Chefs/Home-Related  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. .9.7%

Collegiate  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . .9.9%

Entertainment/Character  . . . . . . . 
. . . . . . . .

 . . . . . . .9
.3%

Estates . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . . .9.7%

Fashion  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . .8.4%

Apparel  . . . . . . .
 . . . . . . . 

. . . . . . . .
 . . . . . . . 

. . . . .8.3%

Footwear . . . . . . .
 . . . . . . . 

. . . . . . . .
 . . . . . . . 

. . . .7.1%

Home  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . .7.5%

Music . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . . . .8
.2%

Non-profit  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . .8.4%

Publishing  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . .8.7%

Books  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . .8.0%

Newspapers/Magazines  . . . . . . . 
. . . . . . . .

 . . . . . .8.1%

Comic Books/Strips  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . .9.6%

Sports  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . . .9.9%

Trademarks/brands  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . .7.8%

Automotive/Motor Vehicle  . . . . . . . 
. . . . . . . .

 . . . .4.1%

Food/Beverage  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . .5.6%

Restaurants . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 .6.0%

Sporting Goods . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . .7.0%

Traditional Toys/Games  . . . . . . . 
. . . . . . . .

 . . . . . . . 
.8.2%

Video games/Interactive/Online  . . . . . . . 
. . . . . . . .

 .8.9%

OVERALL AVERAGE  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . .8.7%

NOTE: Royalty estimates based on net wholesale price.

Italics indicate subcategories.

SOURCE: The Licensing Letter

Exhibit 2

AVERAGE ROYALTY BY PRODUCT CATEGORY, 2011 

Accessories  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . .9.1% 

Eyewear  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . .8.2%

Handbags, Backpacks, Messenger Bags  . . . . . . . 
. .8.9%

Headwear  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . .9.7%

Hosiery  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . .8.6%

Jewelry & Watches  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . .7.7%

Luggage & Travel Accessories  . . . . . . . 
. . . . . . . .

 .10.2%

Scarves & Ties . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . .7

.3%

Apparel  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . .9.3% 

Consumer Electronics  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. .5.2%

Domestics  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . .8.9% 

Food/beverages  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . .5

.9% 

Footwear  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . .8.1% 

Furniture/Home Furnishings  . . . . . . . 
. . . . . . . .

 . . . .7.5% 

Gifts/novelties  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

9.0%

HBA  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . . . . . . 
.8.9%

Fragrance  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . .9.2%

Cosmetics/Hair accessories/Other  . . . . . . . 
. . . . . . .8

.3%

Housewares . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . .6.3% 

Infant products  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . .8

.7%

Publishing  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 . . .9.8%

Sporting goods  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . .9

.8%

Stationery/paper  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . .9.2%

Toys/games  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . . . . . .

 .10.4%

Video games/software . . . . . . . 
. . . . . . . .

 . . . . . . . 
.10.5%

OVERALL AVERAGE  . . . . . . . 
. . . . . . . .

 . . . . . . . 
. . . .8.7%

NOTE: Royalty estimates are based on net wholesale price.

Italics indicate subcategories.

SOURCE: The Licensing Letter
$1-$10,000 (32%)

$10,001-$25,000 (32%)$25,001-$50,000 (7%)

$50,001-$100,000 (16%)

$100,001-$500,000 (5%)$500,001-$1 million (1%)
> $1 million (7%)

Exhibit 3

RANGES OF GUARANTEES, 2011

(does not include those reporting no guarantee)

SOURCE: THE LICENSING LETTER
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