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About one-quarter of the selections on 
Toys “R” Us’s 36-item 2014 holiday toy list are 
licensed. At Target, about 10% of the 48 items 
on the list are licensed. Walmart features 20 
items on its list, with 15% licensed. And 27% of 
Kmart’s “Fab 15” are licensed.

Across the four retailers, there are 79 indi-
vidual toys, 15% of which are licensed (see 
table on pages 3 and 4).

Only two items of the 80 are included on all 
four chain’s hot lists: Hasbro’s FurReal Friends 
Get Up and Go Go My Walkin’ Pup and Spin 
Master’s Zoomer Dino. Among the four items 
listed by three out of four of the retailers, three 
are licensed: Disney’s Doc McStuffins Get Bet-
ter Talking Mobile Cart from Just Play, Nickel-
odeon’s PAW Patrol Lookout HQ Playset from 
Spin Master, and Disney’s Snow Glow Elsa by 
JAKKS Pacific. The nonlicensed item is Leaf-
Frog’s Leap TV.

Some of the other toys on each list are 
owned by the toy manufacturers and are not 
licensed but have extensive outbound licensing 
programs (Transformers, Barbie, Hot Wheels, 
and LEGO). 

Properties with multiple toys at different 
retailers, some exclusive, include Barbie and 
LEGO (four toys each); Hot Wheels, Nerf, and 
Teenage Mutant Ninja Turtles (three each); and 
Doc McStuffins and Frozen (two each). Other 
properties to receive at least one mention: Min-
nie Mouse, Cabbage Patch/Skechers (co-brand-
ed), Star Wars, Disney Palace Pets, and Marvel 
and DC Superheroes.

By licensor, Disney has six of the 12 licensed 
toys, or 50%. Nickelodeon has three, or 25%. 

In terms of retail sales, roughly 45% of over-
all sales of toys are of licensed items. Retail 
sales of licensed toys and games in the U.S./
Canada totaled $6.5 billion in 2013, up 3% over 
2012, according to TLL’s Licensing Business 
Databook—which contrasts with overall toy 
sales, having been down 1% last year, per the 
NPD Group.

Kmart is introducing a “Trending Toy Tick-
er” at Kmart.com/Fab15. The ticker will be 
updated with the top-selling toys as the season 
progresses. Amazon’s “hot toy list” includes 
hundreds of items but can be narrowed by age, 
gender (including unisex), toy type, and price; 
in several tests, using the various criteria typi-
cally brought the number of options down to a 
dozen or fewer.
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THE MICROSOFT DIFFERENCE? 

Mojang Keeps Minecraft 
Licensing Under the Radar

Mojang, the company that developed Mine-
craft and that was recently sold to Microsoft 
for $2.5 billion, has been notoriously difficult 
for potential licensees to reach.

Some, of course, have made it through. But, 
the day the Microsoft deal was announced, 
we received a number of inquiries from sub-
scribers wondering whether Microsoft would 
be more expansive in its licensing efforts on 
behalf of the title.

“Licensing is a small portion of our busi-
ness, and we want to keep it that way,” Mojang 
COO Vu Bui told The Guardian in London, 
where he also delivered a keynote at Brand 
Licensing Europe. (“If they don’t want to do 
any licensing, why was he speaking at BLE?” 
asked another subscriber.)

“Every product that exists out there offi-
cially, they have gone over pixel-by-pixel, and 
for the books, page-by-page,” Bui added. It will 
be interesting to see whether Microsoft abides 
by Mojang’s under-the-radar approach to con-
sumer products.

Retail sales of licensed merchandise based 
on video games, interactive, and other online 
properties totaled $598 million in the U.S./
Canada in 2013, up 3.6% over 2012, according 
to TLL’s Licensing Business Databook.

http://go.pardot.com/e/32582/products-item123-cfm/2fk6n/92061315
http://go.pardot.com/e/32582/products-item123-cfm/2fk6n/92061315
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100,000 LICENSED MUSIC ITEMS
Merchbar, available via iPhone 
app, aims to be the Fanatics of 
the music merchandising busi-
ness, with one unified site offer-
ing 100,000 items covering 3,000 
bands represented by the major 
music merchandising companies. 

LICENSING CONNECTIONS FOR 
TOP LATIN BRANDS
The top 10 most valuable brands 
in Latin America, according to 
Millward Brown’s Brandz survey 
include Falabella, the multiter-
ritory department store head-
quartered in Chile—which carries 
many exclusive and DTR licensed 
products—and Sodimac, a home-
improvement chain owned by 
Falabella. They rank at No. 3 
and 6, respectively. Televisa, the 
Mexico-based media company and 
licensor, ranks No. 7. Half of the 
top-10 brands are beers, including 
Corona and Modelo from Mexico, 
Skol and Brahma from Brazil, and 
Aquila from Colombia.

E-COMMERCE IN CHINA UP 42%
E-commerce sales in China 
increased 42% from 2012 to 2013, 
reaching $306 billion, according 
to iResearch Consulting, as cited 
by Internet Retailer, which has 

published its own list of the 500 
largest Web merchants operat-
ing in China. Among these, 29 
are American companies, which 
accounted for approximately 2% 
of total Chinese e-retail sales ($5.6 
billion).

MIZRAHI’S CRAFT
Fashion designer Isaac Mizrahi is 
debuting his CRAFT line of yarns 
exclusively with retailer Michaels. 
Michaels has introduced a num-
ber of exclusive licensed product 
assortments over the past few 
years, including ones with Martha 
Stewart, American Girl, and Hello 
Kitty, among others. The Mizrahi 
deal is unique in that it focuses 
only on the yarn category. Four 
CRAFT collections feature differ-
ent color palettes, weights, and 
embellishments.

FITNESS TRACKING
Universal Partnerships & Licens-
ing has granted rights to Garmin 
to market Vívofit daily activity 
trackers under “The Biggest Loser” 
brand. It joins the ranks of other 
licensors entering this category, 
particularly fashion designers (e.g., 
Tory Burch with Fitbit) and athletic 
brands (Skechers with Sports Beat 
USA). One advantage for Garmin 

from this deal is the opportunity 
for product placement on “The 
Biggest Loser.” Candidates will 
wear the devices all season.

BAKE THIS!
Cookies United, a wholly owned 
subsidiary of United Baking (the 
manufacturer of the Uncle Wally’s 
brand of baked goods), has pur-
chased select assets of Silver Lake 
Cookie. The acquisition puts Cook-
ies United in the licensed cookie 
and cookie kit business; Silver Lake 
has existing agreements covering 
Barbie, Clifford, Dora, Goose-
bumps, MLB, Peanuts, Pac-Man, 
Hello Kitty, and others, with addi-
tional licenses to be announced.

SETTLED × 2
Marvel and the family of Jack 
Kirby, creator of many of Mar-
vel’s best-known franchises, have 
settled their long-running dispute 
over ownership rights to the prop-
erties. Terms were not disclosed. 
Meanwhile, the U.S. Supreme 
Court denied a request to review 
lower court rulings on ownership 
of Superman, leaving that prop-
erty unquestionably in the hands 
of Warner Bros. The estate of the 
late Joseph Shuster, co-creator of 
Superman, had sought to reclaim 
its portion of the Superman fran-
chise based on termination provi-
sions of the 1976 Copyright Act.

COST PLUS LINKS TO  
BOOK OF LIFE
Cost Plus World Market is intro-
ducing an exclusive line of licensed 
toys tied to the upcoming Fox film 
The Book of Life. Products include 
a string guitar, castanets, maracas, 
a tin box, and a projector flash-
light. The merchandise is part of a 
broader promotion centering on 
a sweepstakes; the grand prize is 
a six-day trip for two to Mexico’s 
Riviera Maya, a tour of Mayan 
ruins, free movies for a year, and a 
$1,000 World Market gift card.

PRINCESS HASBRO
Hasbro has snared the rights to manufacture Disney Princess dolls 
starting in 2016 from current licensee Mattel. The latter had noted 
in its 2013 annual report that the Disney Princess line was one of the 
top four doll franchises in the world that year, the others being its 
Barbie, Monster High, and American Girl brands. The Disney Princess 
line, which includes Frozen, has been a bright spot for Mattel in fiscal 
2014 to date. In the first quarter, global gross sales in Mattel’s Other 
Doll segment increased 4%, primarily driven by Disney Princess and 
Ever After High (partially offset by lower sales for Monster High). 
Meanwhile, the segment’s 11% decrease in the second quarter (again 
due primarily to declines for Monster High) was partially offset by 
sales growth in Disney Princess and Ever After High. As for Hasbro, its 
girls’ category revenues have grown from nearly $300 million to more 
than $1 billion over the past decade, due to My Little Pony and other 
brands.
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TOY
LICENSOR  
(IF LICENSED) KMART TARGET

TOYS  
“R” US WALMART

3-in-1 Bounce, Stride & Ride Elephant (Fisher-Price) √

Air Hogs Vectron Wave (Spin Master) √

Air Hogs Zero Gravity Laser Racer (Spin Master) √

Airstorm Firetech Bow (Zing) √

Barbie 2014 Holiday Auburn Doll (Mattel—Kmart exclusive) √

Barbie Endless Curls (Mattel) √

Barbie Fashion Design Maker (Mattel) √

Barbie Glam Camper (Mattel) √

Battroborg Teenage Mutant Ninja Turtles Electronic Battle Game (TOMY) √

Beados Quick Dry Design Station (Moose Toys) √

Beats by Dre (Beats) √

BOOMco. Rapid Master Blaster (Mattel) √

Bright Starts’ Having a Ball! Hide & Spin Monkey (Kids II) √

Cabbage Patch Kids 14” Skechers Twinkle Toes Kid with Backpack (JAKKS Pacific) Original Appalachian 
Artworks √

Charmazing Color Me Up! (Wooky Entertainment) √

Disney Infinity: Marvel Super Heroes (Disney Interactive) √ √

Doc McStuffins Get Better Talking Mobile Cart (Just Play) Disney √ √ √

Doc McStuffins Sleepytime Lambie (Just Play—Kmart exclusive) Disney √

Flutterbye Light Up Fairy (Spin Master) √

Frozen My Size Dolls (Target exclusive) Disney √

FurReal Friends Get Up and Go Go My Walkin’ Pup (Hasbro) √ √ √ √

Galaxy Tablet (Samsung) √

Giggly Gears Twirltable (Little Tikes) √

Go! Go! Smart Friends Busy Sounds Discovery Home (Vtech) √

Go! Go! Smart Wheels Ultimate Amazement Park (Vtech) √ √

GoPro (GoPro) √

Hot Wheels Street Hawk RC Flying Car (Mattel) √ √

Hot Wheels Super Loop Chase Race Track (Mattel) √

Hot Wheels Track Builder Total Turbo Takeover (Mattel) √

Imaginext Battle Rover (Fisher-Price) √

iPad (Apple) √

iPhone (Apple) √

Journey Girls Holiday Doll (Toys “R” Us) √

Kidizoom Smartwatch (Vtech) √ √

Kinetic Sand Island Fun (Target exclusive) √

Kurio Xtreme—Pink (Techno Source) √

Leap TV (LeapFrog) √ √ √

LEGO City Helicopter Transporter (LEGO) √

LEGO Friends Jungle Tree Sanctuary (LEGO) √

LEGO Fusion Town Master (LEGO) √

LEGO Super Heroes, Marvel & DC (LEGO) Marvel, Warner Bros. √

Little Live Pets Bird Cage Love Birds Double Pack (Moose Toys) √

Little Live Pets My Butterfly House (Moose Toys) √

Little People City Skyway (Fisher-Price) √

Little People Musical Preschool (Fisher-Price) √

Make Your Case Cell Phone Cover Kit (Maya Group) √

2014 HOLIDAY TOY LISTS FOR KMART, TARGET, TOYS “R” US, AND WALMART, LICENSED AND NONLICENSED ITEMS

Continued on page 4
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PUBLISHER’S LETTER

A New Business Model?
Book publisher HarperCollins is offering its authors an 

additional 10% royalty on sales generated by an HC shop-
ping cart button on the authors’ own websites, reports Pub-
lishers Weekly. The higher royalty applies to print, e-books, 
and physical audio products. HC’s standard e-book royalty 
rate is 25%, according to the trade publication.

Book publishers are already competing with their pri-
mary customers—Amazon and brick-and-mortar booksell-
ers—which is similar to what’s happening in the licensing 

world, where licensors and manufacturers are selling 
directly to consumers in competition with retail.

HC says it can afford to offer higher royalties because 
there are no retailer discounts or commissions (not to 
mention no returns).

Can this model be effective in stimulating new sales 
rather than merely moving sales from one cart to another? 
And, if so, are there applications for the licensing world 
that would make the pie bigger?

TOY
LICENSOR  
(IF LICENSED) KMART TARGET

TOYS  
“R” US WALMART

MAX Tow Truck (JAKKS Pacific) √

Minnie Mouse Musical Touch ‘n Crawl (Fisher-Price) Disney √

MiP Robot (WowWee) √ √

Monster High Sweet Screams Ghoulia Yelps Doll (Mattel—Target exclusive) √

Mutant Mania Mutant Masher (Moose Toys) √

My Little Pony Equestria Girls Rainbow Rocks Mane Event Stage Playset 
(Hasbro—Kmart exclusive) √

nabi Tablets (nabi) √

Nerf Mega Thunderbow (Hasbro) √ √

Nerf N-Strike Elite Demolisher 2-in-1 Blaster (Hasbro) √

Nerf Zombie Strike SlingFire Blaster (Hasbro) √

Palace Pets Magic Dance Pumpkin (Disney) √

PAW Patrol Lookout HQ Playset (Spin Master) Nickelodeon √ √ √

Play-Doh Doh Vinci Anywhere Art Studio (Hasbro) √ √

PlayStation 4 (Sony) √

Razor Crazy Cart (Razor) √ √

Razor Lighted Wheel Kick Scooter (Razor) √

Sew Cool Sewing Machine (Spin Master) √

Simon Swipe (Hasbro) √ √

Skylanders Trap Team (Activision) √

Snow Glow Elsa (JAKKS Pacific) Disney √ √ √

Star Wars Rebels Command Star Destroyer (Hasbro) LucasFilm/Disney √ √

Teenage Mutant Ninja Turtles Power Wheels Lil’ Dune Racer (Fisher-Price—Kmart 
exclusive) √

Teenage Mutant Ninja Turtles Secret Sewer Lair (Playmates) Nickelodeon √

Teenage Mutant Ninja Turtles Stretch ‘N’ Shout Leonardo (Playmates) Nickelodeon √

Transformers Age of Extinction Optimus Prime and Grimlock 12” Figures 
(Hasbro—Kmart exclusive) √

Transformers Stomp & Chomp Grimlock (Hasbro) √ √

Wacky-Tivities Kinetic Sand (Spin Master) √

Wubble Bubble Ball (NSI Toys) √

WWE Cardinal Red John Cena 31” Figure (Wicked Cool Toys—Kmart exclusive) √

Xbox One Console (Microsoft) √

Y-Fliker LIFT (Yvolution) √

You & Me So Many Babies (Toys “R” Us) √

Zoomer Dino (Spin Master) √ √ √ √

Source: Companies, compiled by The Licensing Letter

2014 HOLIDAY TOY LISTS FOR KMART, TARGET, TOYS “R” US, AND WALMART, LICENSED AND NONLICENSED ITEMS, CONTINUED

http://go.pardot.com/e/32582/bb2959cbb-172af8f686-304552413/2kc94/101555159
http://go.pardot.com/e/32582/bb2959cbb-172af8f686-304552413/2kc94/101555159
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Licensing News
Properties Available Or Recently Assigned, U.S. 
PROPERTY DESCRIPTION CATEGORIES AVAILABLE LICENSING CONTACT

Herb Ritts Iconic American fashion photographer, known 
for black-and-white portraits in the style of 
classical Greek sculpture.

All David Stark, Artestar

MacGyver U.S. action-adventure TV series follows the 
resourceful secret agent MacGyver, who 
resolves complex problems with everyday 
materials.

All Elizabeth Kalodner, CBS Consumer 
Products

Mia & Me Live action/CGI animated girls TV series follows 
Mia as she ventures into the magical world of 
Centopia. Second season in production.

All Milin Shah, Earthbound

University of Georgia Athletic teams are under the Georgia Bulldogs 
banner and compete in NCAA Division 1 and 
the Southeastern Conference.

All Derek Eiler, Fermata Partners

Winx Club Animated TV series very popular in Europe and 
other territories features the adventures of a 
group of magical girls. Aimed at girls 6 to 14 
years old. Sixth season airs on Nick in 2015.

All Milin Shah, Earthbound

Yummy World Line of food-inspired characters set in the 
magical town of Sprinkletree, with brand 
products including plush toys and key chains.

Accessories, apparel, games, home furnishings Kathie Fording, JLK Brand Licensing

Continued on page 6

PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Biggest Loser (The) Garmin Fitness trackers Universal Studios Partnerships & 
Licensing 

Boo—The World’s Cutest Dog ACCO Brands Calendars Knockout Licensing

PicoCandy Digital stickers, emojis, emoticons

Sock and Accessory Brands Global Cold weather accessories, headwear, hoisery, 
socks

Cartoon Network Penguin Young Readers Group* Activity books, books (children's), gift sets, 
handbooks

Cartoon Network Enterprises

Domo Pebble Technology Smartwatch faces Big Tent Entertainment

Downton Abbey Cost Plus World Market Gift sets, housewares, snack foods, wrapping 
paper

Knockout Licensing

Trading Card Brand Manager* Trading cards

Wonder-Shirts* T-shirts, tote bags

Eleanor GreenLight Die-cast cars, figures Halicki Films

Ella’s Kitchen My Gym Children’s Fitness Center Fitness classes and programs Hain Celestial Group

Epic Rights clients Trevco Sportswear T-shirts Epic Rights

Family Guy Famous Stars and Straps T-shirts 20th Century Fox Consumer 
Products

Gone in 60 Seconds GreenLight Die-cast cars, figures Halicki Films

Honda Powersports Powertex Group Accessories, apparel, backpacks, drinkware, 
headwear, stationery

Beanstalk

Isaac Mizrahi Premier Yarns Yarn Xcel Brands

Kellogg's Dophes div. J&A Aziz Aprons, drying mats, hand towels, kitchen 
accessories, oven mitts

Joester Loria Group

Evriholder Products Kitchen electric appliances, microwave muffin 
makers

Loudmouth Sourcingpartner Microfiber cloths, notebooks, office accessories Loudmouth Golf

Licenses Recently Granted, U.S. 

*Extension or renewal.
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PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

NFL Tommy Bahama Jackets, polo shirts, pullovers, sportswear NFL

Sons of Anarchy Aristocrat Slot machines 20th Century Fox Consumer 
Products

Star Wars Rebels Hasbro Action figures, lightsabers Disney Consumer Products

Huffy Scooters

Jay Franco & Sons Bedding

LEGO Systems Construction blocks

Rubie's Costume Halloween costumes

Thermos Lunch boxes

Teenage Mutant Ninja Turtles Vandor* Ceramic mugs, tin totes, travel mugs, water 
bottles

Nickelodeon & Viacom Consumer 
Products

Tim Burton’s The Nightmare 
Before Christmas

H&A Earrings (children’s), hair accessories (children’s), 
hair extensions (children’s), lip balms (children’s), 
nail art (children’s), toiletries (children’s)

Disney Consumer Products

Voltron Bait Jackets, socks DreamWorks Animation

Finesse Products Skateboard decks

Han Cholo Stainless steel ring

Illest/Fatlace Paddock Street wear

Mighty Fine T-shirts

Viz Media Books

Yummy World Commonwealth Toy & Novelty Toys JLK Brand Licensing

Licensing News Continued from page 5

PROPERTY DESCRIPTION  CATEGORIES AVAILABLE LICENSING CONTACT

Aerosmith American rock band with over 150 million albums 
sold worldwide. April 2015 marks the 40th 
anniversary of breakout album.

Accessories, computer accessories, 
electronic accessories, gambling, 
interactive, paper goods, stationery 
(Worldwide)

Lisa Streff, Epic Rights (U.S./Canada); Juli 
Boylan-Riddles, Epic Rights (all other)

Big Bopper (The) Early rock and roll star best known for his 1958 hit 
"Chantilly Lace." Born Jiles Perry Richardson Jr., he 
died  the following year in a plane crash with Buddy 
Holly.

All (Worldwide) Ani Khachoian, C3 Entertainment

Bruce Lee Late Hong Kong American martial artist and film 
star and director.

All (Asia Pacific) Lee Chapman, Crosby Brand 
Management Group

Carlos Santana Grammy award-winning Mexican/American 
musician whose band Santana fused rock with Latin 
American music. Known for his devotion to social 
activism and humanitarian causes.

Accessories (except women's in 
North America), apparel, audio, beer, 
beverages, eyewear (except women's 
in North America), food, footwear 
(except women's in North America), 
fragrance, headwear (except North 
America), jewelry, personal care, wine 
(Worldwide)

David San Juan, Vidorra Group

CBGB Former New York City music venue featuring 
groundbreaking rock and punk bands. The CBGB 
Music and Film Festival played its third year this 
October.

Accessories, fashion apparel, 
footwear (Worldwide)

Lisa Streff, Epic Rights (U.S./Canada); Juli 
Boylan-Riddles, Epic Rights (all other)

Def Leppard English heavy metal band with over 100 million 
albums sold worldwide. New album to be released 
in 2015.

Accessories, computer accessories, 
electronic accessories, gambling, 
interactive, paper goods, stationery 
(Worldwide)

Downton Abbey British period drama television series. Fifth series 
currently airing in the U.K. and Ireland, will air in 
the U.S. in 2015. Airs in Canada in both French and 
English.

All (Canada) Ken Kim, Katalyst Licensing & 
Promotions

International Properties Available or Recently Assigned

Continued on page 7*Extension or renewal.
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Licensing News Continued from page 6

PROPERTY DESCRIPTION  CATEGORIES AVAILABLE LICENSING CONTACT

Epic Rights clients KISS, John Lennon, Aerosmith, Billy Idol, Jefferson 
Airplane, Woodstock, Gary Baseman, others

All (U.K., Ireland, Scotland, Wales, 
Germany, France, Italy, Portugal, 
Spain, Benelux)

Vickie O’Malley, Copyright Promotions 
Licensing Group (CPLG) 

All (Scandinavia) Gustav Melin, Bulls Licensing div. Bulls 
Press

All (Central & Eastern Europe) Andrea Skotnicova, Plus Licens Prague
All (Latin America) Luis Salazar Mourré, Compañía 

Panamericana de Licencias 
All (Australia/New Zealand) Lim Mi-Kyoung, Wild Pumpkin Licensing 

Intl.
All (India) Michelle Minieri, Bradford Licensing

Hallmark Greeting card brand features wealth of creative 
images, including its Design and Babies collections.

All (Mexico, Central and South 
America)

Fanny Salazar Mourre, P&L Global 
Network

Heroes: Legend of the Battle 
Disks

Boy’s action anime, launched in 2013, features an 
Academy for Heroes with the ultimate mission to 
fight against the evil Dark Desire.

Video (Worldwide) Fernando Szew, MarVista Entertainment

iDoo-B-Doo Friendship-based brand centers on Dolly Doodles, 
her playful puppy, Tinkaboo, and animal characters 
who are all part of a crafting club. Aimed at girls 3 
to 7 years old.

Apparel, arts and crafts, greeting 
cards, publishing, stationery (U.K.)

Janet Woodward, JELC Ltd./Blue Trellis

John Lennon Bag One Portfolio of John Lennon’s whimsical drawings, from 
1964–80, featuring his everyday life and family.

Accessories, apparel, domestics, gifts, 
housewares, novelties, paper goods, 
stationery (Worldwide)

Lisa Streff, Epic Rights (U.S./Canada); Juli 
Boylan-Riddles, Epic Rights (all other)

John Lennon Classic Member of The Beatles, solo artist. Accessories, computer accessories, 
domestics, electronic accessories, 
gifts, novelties, paper goods, 
stationery (Worldwide)

Jungle Book (The) The 3-D CGI animated TV series based on the 
original book by Rudyard Kipling. Aimed at kids 6 to 
9 years old.

Accessories, apparel, books, toys 
(India)

Saugato Bhowmik, Viacom 18 Media

KISS Rock band with over 100 million albums sold 
worldwide, 40 years of established success, and an 
upcoming 2015 European Tour.

Collectibles, computer accessories, 
electronic accessories, paper goods, 
stationery (Worldwide)

Lisa Streff, Epic Rights (U.S./Canada); Juli 
Boylan-Riddles, Epic Rights (all other)

London Taxi Company The world’s only manufacturer and retailer of the 
London Black Cab.

Accessories, apparel, films, games, 
housewares, toys, video games 
(Worldwide)

Rob Corney, Bulldog Licensing

Loose Leashes Ron Schmidt’s line of conceptual dog photographs is 
licensed extensively in the U.S.

Gifts, housewares, pet accessories, 
pet products, stationery (U.K.)

Janet Woodward, JELC Ltd./Blue Trellis

National Gallery Fourth-most visited gallery in the world houses 
collection of Western European paintings from the 
13th to 19th century. Seeking expansion of the 
gallery’s food and drink range, Delicious Art.

All (U.K.)

Next Step (The) Reality-style tween TV series follows the lives of a 
group of dancers. Third season in production.

All (Worldwide except North and 
South America)

Martin Lowde, Brands With Influence

Pocoyo Preschool animated TV series follows the adventures 
of Pocoyo, a 3-year-old boy, interacting with his 
friends Pato the duck, Elly the elephant, and Loula 
the dog.

All except mobile apps (U.S., Canada) David San Juan, Vidorra Group

Savlen: Catch Every Moment Fishing lifestyle brand based on the paintings of 
Mike Savlen.

All except apparel (Worldwide)

Silentnight U.K. bed and mattress brand. Bath and body, beverages, nightwear, 
pet beds, sleep products (U.K.)

Janet Woodward, JELC Ltd./Blue Trellis

Sophia Loren World renowned Academy Award-winning actress. All (Worldwide) Lisa Soboslai, GreenLight div. Corbis 
Entertainment

Studio Pets by Myrna Portfolio of artistic pet photography, with current 
licenses across Europe for greetings cards, calendars, 
fashion accessories, and more.

All (U.K., Ireland) Francesca Lisle-Grimshaw, Lisle Intl. 
Licensing

Thunderbirds Are Go! Reboot of 1960s action TV series (50th anniversary 
is next year). Scheduled to air April 2015.

All (Australia) Alan Schauder, Merchantwise

Tokidoki Pop culture brand targeting girls aged 15-24. Accessories, fashion, home and 
decorative accessories (U.K.)

Libby Grant, Bloom

Wisdom of Kids (The) Humor-based design brand with presence in 
greetings card and gifts.

Apparel, electronics, housewares, 
stationery, textiles (U.K.)

Janet Woodward, JELC Ltd./Blue Trellis

Continued on page 8*Extension or renewal.
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Licensing News Continued from page 7

PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

American Freshman TopShop/Top Man div. Arcadia Group 
Ltd.

Baseball caps, hats (U.K.) IMG Worldwide

Beatles (The) Extreme Concepts div. Bentex Group Apparel (children’s, infant’s) (U.S., Canada) Bravado Intl. Group Merchandising 
Services

Cloud Babies IVS Group Ltd. Master toy (Worldwide) HoHo Entertainment Ltd.

Dinosaur Train Educa Borras SA Puzzles (Spain) Jim Henson Company

Franckh-Kosmos Verlags GmbH & Co. KG Travel games (Germany)

Gemma Intl. Greeting cards, partyware (U.K.)

Gruppa Tovarishchey* Back-to-school (Russia)

Heunec GmbH & Co. KG Plush (Germany)

Hot Shots Europe Candy, cookies (Spain)

Klaus Herding Housewares (Germany)

Montichelvo Industrial S.A. Back-to-school (Spain)

Panini Verlags GmbH Magazines (Germany)

Papstar Partyware (Germany)

United Labels Ibérica S.A. Accessories, apparel (Spain)

Disney Princess Hasbro Dolls (Worldwide (excluding Japan) Disney Consumer Products

Frozen Hasbro Dolls (Worldwide (excluding Japan)

KD UK/InspirationWorks UK* Electronic learning toys (U.K.)

Guess How Much I Love You Boo Gallery Jewelry (U.K.) Walker Books

Hasbro brands (selected) Cartamundi Group Card games, mobile game apps (Android & iOS) 
(Europe, Australia, New Zealand)

Hasbro

Hinchcliffe & Barbar My Gifts Trade Giftware, housewares (U.K.) JELC Ltd./Blue Trellis

Lemmings Bioworld Europe Apparel, loungewear, nightwear (Europe) Sony Computer Entertainment Europe

Gaya Entertainment GmbH Apparel, bags, key chains, plush, wall scrolls 
(Europe)

GB Eye Ltd. Badges, card holders, notebooks, posters, stickers 
(Europe)

Paladone Magnets, mugs (Europe)

Pip Ahoy! DJ Murphy Magazines (U.K.) Lisle Intl. Licensing

PopJam Mind Candy Mobile book apps (U.K., Australia) Penguin Books Ltd.

Q Pootle 5 Egmont (U.K.) Magazines (U.K.) Snapper Productions Ltd.

Jumbo Games Games, puzzles (U.K.)

Walker Books Books (U.K.)

Release the Hounds Sambro Intl. Bags, stationery (U.K.) Sony Pictures Entertainment

Roobarb & Custard Box of Frogs Media Mobile book apps (U.K.) Bulldog Licensing

Royal National Lifeboat 
Institution

Carousel Calendars Calendars (U.K.) Brands With Influence

MBI/Danbury Mint U.K. Collectibles, gifts (U.K.)

Snowman & The Snowdog 
(The)

Poetic Gem Nightwear, onesies, underwear (U.K.) Penguin Books Ltd.

SpongeBob SquarePants Checkers div. Shoprite Holdings Ltd. Fresh fruits (South Africa) Viacom Intl. Media Networks

Talking Tom & Friends Dragon-i * Plush (North and South America, Western and 
Eastern Europe, Africa, SEA, the South Pacific)

Outfit7

Tango Bon Bon Buddies Confectionery (U.K., Middle East) Start Licensing

Titanfall K'NEX UK Ltd. Buildable figures (U.K.) Electronic Arts

Trump Home Wonu Co., Ltd. Bedding (South Korea) Trump Organization (The)

University of Oxford Smith & Fellows div. The Paper 
Partnership Wallpapers Ltd.

Wall coverings (EMEA, UAE, China) Performance Brands

Yellow Submarine Extreme Concepts div. Bentex Group Apparel (children’s, infant’s) (U.S., Canada) Bravado Intl. Group Merchandising 
Services

International Licenses Recently Granted

*Extension or renewal.
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20th Century Fox Consumer Products, Lora Cohn, 
SVP Global Brand Management & Strategy,  
310-369-2243, lora.cohn@fox.com, P. 5.

20th Century Fox Consumer Products, Roz 
Nowicki, EVP Global Sales & Retail, 310-369-2207, 
roz.nowicki@fox.com, P. 6.

ACCO Brands, Kendra Hull, Licensing Account 
Manager, 937-495-2466, kendra.hull@acco.com, P. 5.

Aristocrat, Dallas Orchard, VP Gaming Operations, 
702-270-1000, contact@aristocrat-inc.com, P. 6.

Artestar, David Stark, President, 212-627-7242, 
dstark@artestar.com, P. 5.

BAIT, Eric Phan, CMO, 909-895-0468,  
eric.phan@baitme.com, P. 6.

Beanstalk, Rachel Terrace, SVP Brand Management, 
212-303-1187, rachel.terrace@beanstalk.com, P. 5.

Big Tent Entertainment, Richard Maryyanek, 
CMO, 212-604-0667, richm@bigtent.tv, P. 5.

Cartoon Network Enterprises, Peter Yoder, VP 
Consumer Products North America, 212-275-6535, 
peter.yoder@turner.com, P. 5.

CBS Consumer Products, Elizabeth Kalodner, EVP 
& GM, 212-975-5232, liz.kalodner@cbs.com, P. 5.

Commonwealth Toy & Novelty, Alec Kessler, EVP, 
212-242-4070 x347, lisashamus@gmail.com, P. 6.

Cost Plus World Market, Marissa Durazzo,  
Director Partnerships & Promotions, 510-808-9319, 
marissa.durazzo@cpwm.com, P. 5.

Disney Consumer Products, Chris Connolly,  
SVP Licensing, Disney Princess & Disney Fairies,  
818-544-0716, christopher.j.connolly@disney.com, 8.

Disney Consumer Products, Josh  Silverman,  
EVP Global Licensing, 818-544-0000,  
josh.silverman@disney.com , P. 6.

Disney Consumer Products, Paul Southern,  
SVP Licensing Star Wars, 415-623-1928,  
paul.southern@lucasfilm.com, P. 6.

DreamWorks Animation, Michael Connolly,  
Head Global Consumer Products, 818-695-5000, 
michael.connolly@dreamworks.com, P. 6.

Earthbound, Milin Shah, Senior Manager Licensing 
Development , 646-873-3822,  
milin@earthboundllc.com, P. 5.

Epic Rights, Juli Boylan-Riddles, EVP Strategic 
Partnerships & Licensing, 310-424-1907,  
juli@epicrights.com, P. 6,7.

Epic Rights, Lisa Streff, SVP Licensing,  
310-424-1908, lisa@epicrights.com, P. 5,6,7.

Evriholder Products, Gary Seehoff, CEO,  
714-490-7878, garys@evriholder.com, P. 5.

Extreme Concepts div. Bentex Group, Susan Peia, 
VP Licensing, 212-594-4250 x168, susan@bentex.com, 
P. 6.

Famous Stars and Straps, Bill Gage, President, 
909-390-5670, bill@famoussas.com, P. 5.

Fermata Partners, Derek Eiler, Managing Partner, 
404-966-1962, de@fermatapartners.com, P. 5.

Finesse Products, Steve James, Owner/Artist,  
619-804-1730, steve@finesseproducts.com, P. 6.

Garmin, Dan Bartel, VP Worldwide Sales,  
913-397-8200, dan.bartel@garmin.com, P. 5.

GreenLight, Russell Hughes, President,  
317-287-0600 x101, info@greenlighttoys.com, P. 5.

Hain Celestial Group, Jennifer Rubinstein Stolte, 
Senior Director Marketing, 303-530-5300,  
jennifer.stolte@hain-celestial.com, P. 5.

Halicki Films, Denice Halicki, CEO,  
info@gonein60secondsmovie.com, P. 5.

Han Cholo, Genevieve Leiding, Director of Business 
Operations, 714-266-6030, genevieve@hancholo.com, 
P. 6.

Hasbro, Simon Waters, SVP Global Brand Licensing 
& Publishing, 818-478-4804, simon.waters@hasbro.
com, P. 6,8.

Herb Ritts Foundation, Mark McKenna, President, 
mark@herbritts.com, P. 5.

Huffy, Ray Thomson, EVP Global Marketing,  
937-865-2839, ray.thomson@huffy.com, P. 6.

Illest/Fatlace Paddock, Felix Marcelino,  
650-342-3282, felixthecatalyst@fatlace.com, P. 6.

Jay Franco & Sons, Joseph Franco, VP,  
212-679-3022 , joea@jfranco.com, P. 6.

Jim Henson Company, Richard Goldsmith,  
EVP Global Distribution & Intl. Consumer Products, 
323-802-1500, rgoldsmith@henson.com, P. 8.

JLK Brand Licensing, Kathie Fording, Partner,  
917-974-3561, kathie@jlkbrand.com, P. 5,6.

Joester Loria Group, Joanne Loria, EVP Licensing 
& COO, 212-683-5150 x303, jloria@tjlgroup.com, P. 5.

Knockout Licensing, Tamra Knepfer, Co-President, 
212-947-5959, tk@knockoutlicensing.com, P. 5.

LEGO Systems, Jill Wilfert, VP Licensing & 
Entertainment, 860-763-6827, jill.wilfert@lego.com, 
P. 6.

Loudmouth Golf, Dennis Green, President,  
800-390-5116, dennis@loudmouth.com, P. 5.

Mighty Fine, Patty Timsawat, President Licensing, 
213-234-3921, patty@mightyfineinc.com, P. 6.

My Gym Children’s Fitness Center, Mary 
Mueller, Head Global Alliances, 310-387-7722, 
mary.m.mueller@gmail.com, P. 5.

NFL, Leo Kane, SVP Consumer Products,  
212-450-2000, leo.kane@nfl.net, P. 6.

Nickelodeon & Viacom Consumer Products,  
Julie McKenzie, SVP Global Consumer Products 
Licensing, Apparel, Accessories & Home,  
212-846-8018, julie.mckenzie@nick.com, P. 6.

Pebble Technology, Henry Levak, Product Director, 
888-224-5820, partnership@getpebble.com, P. 5.

Penguin Young Readers Group, Dave Olverson, 
Senior Licensing Manager, 212-414-3433,  
dave.olverson@us.penguingroup.com, P. 5.

Powertex Group, Dan Farsht, Senior Account 
Executive, 715-831-2020, danf@powertexgroup.com, 
P. 5.

Premier Yarns, Hal Ozbelli, President, 704-454-1557, 
hozbelli@premieryarns.com, P. 5.

Rubie’s Costume, Lauren Rabinowitz, Director 
Licensing, 516-326-1500 x119, laurenr@rubies.com, 
P. 6.

Sock and Accessory Brands Global, Jeff Arnold, 
CEO & Founder, 336-751-0040 x100,  
jeff@accessorybrands.net, P. 5.

Sourcingpartner, Phil Leckinger, CMO & Chief 
Sales Officer , 972-562-8002,  
pleckinger@sourcingpartner.com, P. 5.

Thermos, Christi Lantz, Senior Licensing Manager, 
847-593-6284, christi.lantz@thermos.com, P. 6.

Tokidoki, Pooneh Mohajer, Co-Founder & COO,  
323-930-0555, pooneh@tokidoki.it, P. 7.

Tommy Bahama, Chrisann Furciato, VP Licensing, 
212-391-8688, chrisann.furciato@tommybahama.com, 
P. 6.

Trading Card Brand Manager, Miranda Charsky, 
Chief Revenue Officer, 949-385-6000,  
miranda.charsky@cryptozoic.com, P. 5.

Trevco Sportswear, James George, CEO,  
248-526-1400, jpg@trevcoinc.com, P. 5.

Universal Studios Partnerships & Licensing , 
Cindy Chang, SVP Consumer Products, 818-777-2067, 
cindy.chang@nbcuni.com, P. 5.

University of Georgia Athletics, Alan Thomas, 
Associate Athletic Director External Operations,  
706-542-7094, athomas@sports.uga.edu, P. 5.

Vandor, Stacey Dobkins, VP Licensing & Marketing, 
801-972-2888 x149, sdobkins@vandorproducts.com, 
P. 6.

Viz Media, Daisuke Aoki, VP Animation Licensing, 
415-546-7073, daisuke.aoki@viz.com, P. 6.

Wonder-Shirts, Matthew Mohr, President,  
614-467-4229, matthew@wonder-shirts.com, P. 5.

Xcel Brands, Lori Shea, SVP Licensing Operations, 
347-532-5893, lshea@xcelbrands.com, P. 5.

contacts & connections
Contacts & Connections is an alphabetical listing of the licensing companies in this issue.

international contacts & connections
This section refers to the International listings in this issue. International calls from the U.S. and Canada must be 
preceded by the 011-prefix.

Bioworld Europe, Gilbert El Kalaani, CEO, 31 
31251316238, gilbertk@bioworldmerch.com, P. 8.

Bloom, Libby Grant, Director, 44 20 7097 8920,  
hello@wearebloom.co.uk, P. 7.

Bon Bon Buddies, Pauline Howarth, Director 
Licensing & Design, 44 1495 241 600, pauline.
howarth@bonbon-buddies.co.uk, P. 8.

Boo Gallery, Louise Skinner, Founder, 44 1604 
696547, boogallery@hotmail.co.uk, P. 8.

Box of Frogs Media, Ben Simpson, CEO, 44 1273 
607997, ben.simpson@boxoffrogsmedia.com, P. 8.

Bradford Licensing, Michelle Minieri, President, 
973-509-0200 x127, michellem@bradfordlicensing.
com, 7.

Bravado Intl. Group Merchandising Services, Joe 
Marziotto, VP Brand Marketing, 212-445-3400, joe.
marziotto@bravado.com, P. 8.

Bruce Lee LLC, Christina Nahas, Director Licensing 
& Business Affairs, 310-287-2100, christina@brucelee.
com, P. 6.

Continued on page 10
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C3 Entertainment, Ani Khachoian, EVP 
Licensing & Consumer Products, 818-956-
1337 x215, akhachoian@c3entertainment.
com, P. 6.

CBGB Productions, Tim Hayes, 
President, 646-455-0400,  
info@cbgb.com, P. 6.

Brands With Influence, Martin Lowde, 
Managing Director & Founder, 44 7831 
2350 24, martin@brandswithinfluence.
com, P. 8.

Bulldog Licensing, Rob Corney, Founder 
& Managing Director, 44 20 8325 5455, 
robc@bulldog-licensing.com, P. 7.

Bulldog Licensing, Vicky Hill, Licensing 
Executive, 44 20 8325 5455, vickyh@
bulldog-licensing.com, P. 8.

Bulls Licensing div. Bulls Press, Gustav 
Melin, Licensing Director & Head Intl. 
Licensing, 46 8 5552 0600, gustav@bulls.
se, P. 7.

Carousel Calendars, Martin Rees-Davies, 
Head Group Licensing, 44 7971 155 127, 
krowe@carouselcalendars.co.uk, P. 8.

Cartamundi Group, Trudi Bishop, Head 
Marketing & Licensing, 44 12 68 51 15 22, 
info.uk@cartamundi.co.uk, P. 8.

Checkers div. Shoprite Holdings Ltd., 
Neil Schreuder, Marketing Director, 27 21 
9804000, info@shopriteholdings.co.za, P. 8.

Compañía Panamericana de Licencias, 
Luis Salazar Mourré, President, 51 1 208 
6260, lp@cpol.com.pe, P. 7.

Copyright Promotions Licensing 
Group (CPLG), Vickie O’Malley, 
Managing Director, 44 20 8563 6400, 
vomalley@cplg.com, P. 7.

Crosby Brand Management Group,  
Lee Chapman, Founder & Director,  
852 3476 2700 , info@crosby.com, P. 6.

DJ Murphy, Abi Cannon, Business 
Development Manager, 44 1428 601020, 
djm@djmurphy.co.uk, P. 8.

Dophes div. J&A Aziz, Joe Aziz, 
President, 416-787-0365 x16,  
jdaziz@dophes.com, P. 5.

Dragon-i , Dave Cave, President, 852 3571 
9198, dave@dragon-itoys.com, P. 8.

Educa Borras SA, Florenci Verbon, 
Director, 34 937 216 849,  
f.verbon@educaborras.com, P. 8.

Egmont (U.K.), Emma Cairns-Smith, 
Licence Acquisition Director, 44 207 761 
3500, info@euk.egmont.com, P. 8.

Electronic Arts, Stephen Wanigesekera, 
Senior European Brand Licensing Manager, 
44 1483 463500, stephenw@ea.com, P. 8.

Franckh-Kosmos Verlags GmbH & Co. 
KG, Axel Meffert, Managing Director, 49 
711 2191229, a.meffert@kosmos.de, P. 8.

Gaya Entertainment GmbH, Andre 
Schmitz, Owner, 49 2173 204210, andre.
schmitz@gaya-entertainment.de, P. 8.

GB Eye Ltd., Emily Aldridge, Licensing 
Executive, 44 114 292 0086, emily@gbeye.
com, P. 8.

Gemma Intl., Tim Rudd-Clarke,  
Licensing Director, 44 1264 388400,  
timr@gemma-international.co.uk, P. 8.

GreenLight div. Corbis Entertainment, 
Lisa Soboslai, VP, 212-375-7258, lisa.
soboslai@greenlightrights.com, P. 7.

Gruppa Tovarishchey, Dina Khamzina, 
Product Manager, 7 495 983 0515,  
info@grt.ru, P. 8.

H&A, Holly Davies, Marketing 
Development Director, 44 1904 529 400, 
holly.davies@handa-uk.com, P. 6.

Hallmark Cards, Karen Mitchell, Product 
Development & Licensing Director, 816-
274-3639, kmitch1@hallmark.com, P. 7.

Heunec GmbH & Co. KG, Heinz 
Dransfeld, Key Account Manager, 49 89 
956885583, heiner.dransfeld@heunec.de, 
P. 8.

HoHo Entertainment Ltd., Helen 
Howells, Joint Managing Director, 
44 207 682 3154, helen.howells@
hohoentertainment.com, P. 8.

Hot Shots Europe, Jacinto De la Fuente, 
Owner, 34 93 181 40 12, jacinto@hot-shots.
com.es, P. 8.

IMG Worldwide, Matthew Primack,  
VP Worldwide Licensing, 44 20 8233 5300, 
mprimack@imgworld.com, P. 8.

IVS Group Ltd., Namita Kapoor, CEO, 44 
20 8560 0009, info@ivsgroupltd.com, P. 8.

JELC Ltd./Blue Trellis, Janet Woodward, 
Managing Director, 44 1225 819030, janet@
jelc.co.uk, P. 7,8.

Jumbo Games, Gray Richmond, Managing 
Director, 44 170 726 0436, P. 8.

K’NEX UK Ltd., Paul Fogarty, Managing 
Director, pfogarty@knex.com, P. 8.

Katalyst Licensing & Promotions,  
Ken Kim, President, 416-477-3001,  
kkim@thekatalyst.com, P. 6.

KD UK/InspirationWorks UK, Tracey 
Devine, Marketing & Licensing Director, 
44 1727 827194, traceydevine@group-kd.
com, P. 8.

Klaus Herding, Susanne Litzel, Managing 
Director, 49 2871 284 300, s.litzel@chb.
de, P. 8.

Lisle Intl. Licensing, Francesca  
Lisle-Grimshaw, Licensing Partner,  
44 19 3758 6237 x223, francesca@
lislelicensing.com, P. 7,8.

London Taxi Company (The), Nyasha 
Pitt, Marketing Manager, 44 24 7657 2137, 
npitt@london-taxis.co.uk, P. 7.

MarVista Entertainment,  
Fernando Szew, CEO, 424-274-3000, 
fszew@marvista.net, P. 7.

MBI/Danbury Mint U.K., Michael 
O’Donnell, Product Manager, 44 870 112 
3701, modonnell@mbi-inc.co.uk, P. 8.

Merchantwise, Alan Schauder, Director, 
61 3 9520 1000, alan@merchantwise.com, 
P. 7.

Mind Candy, Darran Garnham, Chief 
Business Development & Licensing Officer, 
44 207 5011920, darran@mindcandy.com, 
P. 8.

Montichelvo Industrial S.A., Sonia 
Folgado, Marketing Manager, 34 96 273 
7252, ventas@montichelvo.com, P. 8.

My Gifts Trade, Paul Connett, Director, 
44 161 946 1234, sales@mygiftstrade.co.uk, 
P. 8.

National Gallery Company, Judith 
Mather, Buying & Merchandise Director, 44 
20 7747 5994, P. 7.

Outfit7, Angeles Blanco, Senior Licensing 
Director EMEA, 44 78 6797 8758, angeles.
blanco@outfit7.com, P. 8.

P&L Global Network, Fanny Salazar 
Mourre, Head Licensing, 52 55 5254 4799, 
fsm@plglobalnetwork.com, P. 7.

Paladone, Graeme Carr, Managing 
Director, 44 1273 230037, graeme@
paladone.com, P. 8.

Panini Verlags GmbH, Max Müller, 
Director Publishing & Merchandising, 49 
711 94768819, muellerm@panini-dino.de, 
P. 8.

Papstar, Wolfgang Kupper, CMO, 49 2441 
830 230, wolfgang.kuepper@papstar.de, 
P. 8.

Penguin Books Ltd., Susan Bolsover, 
Head Licensing & Consumer Products, 
44 20 7010 3083, susan.bolsover@
uk.penguingroup.com, P. 8.

Performance Brands, David Ball, Owner, 
44 207 730 9606, david.ball@performance-
brands.com, P. 8.

PicoCandy, Geraldine Yong, CEO, 917-
370-0939, geraldine@picocandy.com, P. 5.

Plus Licens Prague, Andrea Skotnicova, 
Managing Director, 42 603 548 707, andrea.
skotnicova@pluslicens.cz, P. 7.

Poetic Gem, Elliott Matthews, Executive 
Director, 44 19 2324 9497, elliott@
poeticgem.com, P. 8.

Royal National Lifeboat Institution, 
Paul Boissier, CEO, 44 845 122 6999, 
paul_boissier@rnli.org.uk, P. 8.

Sambro Intl., Nikki Samuels, Buying 
Director, 44 845 8739380, nikki@sambro.
co.uk, P. 8.

Smith & Fellows div. The Paper 
Partnership Wallpapers Ltd.,  
Duncan Smith, Marketing & Brand 
Manager, 44 1342 810 357, info@
thepaperpartnership.co.uk, P. 8.

Snapper Productions Ltd., Ben 
Butterworth, Partner, 44 207 652 6676, 
ben@snapper-films.com, P. 8.

Sony Computer Entertainment Europe, 
David Evans, Licensing Manager, 44 20 
7859 5000, david_evans@scee.net, P. 8.

Sony Pictures Entertainment,  
Lindsay Pearl-Osler, Director Consumer 
Product Licensing, 44 20 7859 5000, 
lindsay_pearl@spe.sony.com, P. 8.

Start Licensing, Ian Downes, Director, 
44 208 337 7958, ian@startlicensing.co.uk, 
P. 8.

Topshop/Top Man div. Arcadia Group 
Ltd., Sheena Sauvaire, Head Marketing, 
44 844 243 0000, sheena.sauvaire@
arcadiagroup.co.uk, P. 8.

Trump Organization (The), Cathy 
Hoffman Glosser, EVP Global Licensing, 
212-223-1987, cglosser@trumporg.com, P. 8.

United Labels Ibérica S.A., Pilar Arroyo, 
Managing Director, 34 93 4 77 13 63 ,  
info@unitedlabels.com, P. 8.

Viacom 18 Media, Saugato Bhowmik, 
Head Consumer Products, 91 22 43412424, 
media@viacom18.com, P. 7.

Viacom Intl. Media Networks, Mark 
Kingston, GM & SVP Consumer Products 
EMEA/Australasia, 44 20 3580 3020,  
mark.kingston@vimn.com, P. 8.

Vidorra Group, David San Juan, 
President & Managing Partner,  
904-834-7315, dsj@vidorragroup.com, P. 6,7.

Walker Books, Anna Hewitt, Licensing 
Head, 44 20 7793 0909, anna.hewitt@
walker.co.uk, P. 8.

Wild Pumpkin Licensing Intl., Lim 
Mi-Kyoung, Managing Director, 61 3 9274 
2900, lim@wild-pumpkin.com, P. 7.

Wonu Co., Ltd., W. R. Lee, Deputy Chief, 
82 70 8789 7932, wrlee@wonu.co.kr, P. 8.
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Pop Musicians Sing Up  
High-Stepping Footwear Lines

A decade or more ago, observers might have questioned 
the idea of a musician pairing his or her name with a foot-
wear line. There have been a handful of examples over 
time—notably Michael Jackson, Belinda Carlisle, and Paula 
Abdul—but, in general, a singer-shoe matchup would have 
seemed like an odd fit. 

No more. These days, footwear—with a focus on athletic 
shoe styles—is almost a no-brainer category for bands and 
singers in all genres and at all career stages. 

To name just a few examples: 
XX Adidas has done deals with Rita Ora, Pharrell Wil-

liams, and Kanye West (who previously had a deal 
with Nike); 

XX Keds has produced a number of collections with Tay-
lor Swift;

XX Converse has tied in with Metallica, AC-DC, Black 
Sabbath, and Pink Floyd; 

XX Vans has done business with KISS, Rob Zombie, and 
Queen; and 

XX Nike signed Drake and, as noted, formerly worked 
with West. 

These just begin to illustrate the breadth of this trend. 
Other bands that have been associated with footwear 
deals of various types range from Dinosaur Jr. and Animal 
Collective to No Age and Wu Tang Clan. 

In some cases, the artist is involved in creating or inspir-
ing the design of the shoe, while in others a musician-creat-
ed image or album cover is imprinted on the product. Most 
are limited editions, but some (e.g., Swift) end up expand-
ing into longer-term alliances. 

Location-Based Licensing
A growing number of licensing programs are tied to 

properties strongly associated with a particular location. 
Examples that have launched or expanded in the last cou-
ple of years include: 

XX Cities and states ranging from Malibu, Calif., to South 
Dakota (celebrating the 125th anniversary of its 
statehood), as well as city-specific attractions such 
as the London Taxi Co.; 

XX Famous clubs, bars, and restaurants extending from 
the Sunset Strip’s Whiskey A Go-Go, Rainbow Bar & 
Grill, and The Laugh Factory to the former New York 
rock and punk club, CBGB; 

XX Locations with historical significance, from Wood-
stock to Britain’s Historic Royal Palaces, the latter 
including the Tower of London and Kensington Pal-
ace, among others; and 

XX Hospitality and travel destinations, including Nikki 
Beach resorts and beach clubs and MGM Resorts 
International’s MGM Grand, Mandalay Bay, and Bel-
lagio hotels. 

These ventures join a handful of long-running efforts, 

such as those for New York City, the Metropolitan Transit 
Authority (which oversees New York City’s subway sys-
tem), and Hollywood and its famous sign. The state-owned 
“I Love New York” campaign generates more than $2 mil-
lion in royalties per year, according to various published 
reports. 

Pairing Artists With Licensed 
Entertainment/Character Properties

Entertainment/character licensors increasingly have 
been pairing with artists to infuse their licensing programs 
with unique new designs, provide a publicity hook, and 
perhaps bring in some new fans. One active niche within 
this arena involves the partnering of artists and classic sci-
fi properties: 

XX CBS Consumer Products has a Star Trek: The Original 
Series art program that features retro poster-style 
images by Juan Ortiz for each of the 80 episodes in 
the TV series. Licensees include Bif Bang Pow!, Pyra-
mid International, Titan Books, and others. 

XX Warner Bros. Consumer Products offers the Big Bang 
Theory Artist Series, a collaboration with artists 
from around the world, including Martin Hsu, Nan 
Lawson, and Jerrod Maruyama, among many others. 
The images are shown in gallery exhibitions, while 
lithographs and merchandise are available at events 
and select retailers. (This show is not strictly a sci-fi 
property but has many sci-fi themes.) 

XX Tsuburaya Productions worked with Swimmy Design 
Lab’s HOZONHOZON art project on a series of imag-
es tied to Ultraman. The first wave of products, avail-
able at Tsuburaya’s online shop and Ultraman stores 
throughout Japan, consists of four minitowels and 
three T-shirts featuring Ultraseven, one of the fran-
chise’s most popular characters. 
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Cross-Licensing Sports and Characters 
Yield Co-Branded Goods and Promotions

In the U.S., cross-licensing programs marrying sports 
entities and characters represent a cyclical phenomenon 
that is on the upswing right now. And the trend is gaining 
steam outside the U.S. as well: 

XX Licensee Playcorp is marketing apparel and accesso-
ries featuring the Sesame Street characters, licensed 
in Australia by Haven Licensing, and the logos of 17 
Australian Football League clubs. 

XX New Japan Pro-Wrestling and Sanrio’s Hello Kitty 
paired for two T-shirt designs, available on NJPW’s 
website in Japan. 

XX Aardman’s Shaun the Sheep is getting together with 
the Rugby World Cup 2015, which will be held in the 
U.K., for a collection of apparel, plush, stationery, 
and giftware. RWC 2015’s master licensee is Elite 
Sports Properties. 

XX Marmelad Media of Russia has collaborated with that 
country’s leading soccer team, Zenit St. Petersburg, 
on a line of products featuring the team’s branding 
and Marmelad’s TV character Smeshariki. 

XX Warner Bros. Consumer Products EMEA and its 
Looney Tunes characters partnered with NBA Jr. 
and WNBA Jr. for a line of products and promotions 
available throughout Europe, with Allegre HKM the 
first licensee. 

XX Australia’s National Rugby League and Disney’s Mar-
vel Super Heroes teamed for themed jerseys for the 
Round 21 competition in August, with each team’s 
jersey inspired by a different character. The jerseys 

were designed by International Sports Clothing 
and available for purchase at team stores, sporting 
goods chain Rebel Sport, and online. 

Meanwhile, back in the U.S., some of the many recent 
examples of sports-character cross-licensing include Major 
League Baseball with Hello Kitty and KISS (the latter not 
technically a character property, but character-like); Domo 
with the NFLPI, NBA, and NHL; the NCAA and various uni-
versities with Kellogg’s characters Tony the Tiger and 
Toucan Sam; the NFL and Betty Boop; the U.S. Olympic 
Committee and Sesame Street; and WBCP and its DC Enter-
tainment characters with Hendrick Motorsports. 

Some of these examples are purely cross-licensing deals, 
while others involve varying amounts of co-branded mer-
chandise as part of a broader promotional deal. 

For more information on the sports licensing busi-
ness, check out The Licensing Letter Sports Licensing 
Report (www.epmcom.com/sports); for the latest in licens-
ing globally, see International Licensing: A Status Report  
(www.epmcom.com/international).

Thomas Meharey is promoted to VP Kathy Ireland Worldwide over-
seeing the Weddings and Resorts division.

Dawn Hudson is named CMO at the NFL. She is best known as a past 
president of Pepsi.

Amelia Govett joins Brand & Deliver in the U.K. in the newly created 
role of licensing and sponsorship director. Govett will lead the Hasbro, 
Fox Consumer Products, and Sony Home Entertainment international 
accounts. She was most recently head of partnerships for Fox Home 
Entertainment in the U.K.
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This comprehensive “who’s who” of the licensing business saves you time
and money by putting 3,845 licensing decision-makers at your fingertips.

The Sourcebook is easy to use and thoroughly indexed. Browse the print 
edition to find companies with the right profile to match your needs; use the
fully-searchable Flash Drive database to find specific companies, properties,
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Regarded as “the very best reference book in the licensing business” by
noted industry consultant Gary Caplan, The Licensing Letter Sourcebook
is the only directory of licensing executives you need.
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Doolittle Edutainment

George Chachas

President

3033 5th Ave., #400

San Diego, CA 92103

Phone: 619-239-2900

Fax: 619-239-2990

Email:

george@doolittleedutainment.com

Web: www.doolittleedutainment.com

Properties owned: Doolittle, Doolittle

Duds

Dreamworks [LIMA]

Chris Hewish

Head Global Interactive

1000 Flower St.

Glendale, CA 91201

Phone: 818-695-4618

Email: chris.hewish@dreamworks.com

Web: www.dreamworks.com

Properties owned: Croods, Kung Fu 

Panda, Kung Fu Panda: The Kaboom of

Doom, Madagascar, Madagascar 3:

Europe’s Most Wanted, Penguins of 

Madagascar, Puss In Boots, Rise of the

Guardians, Shrek the Third

Dreamworks Animation [LIMA]

Tim Erickson

Head, Hardlines

1000 Flower St.

Glendale, CA 91201

Phone: 818-695-4534

Fax: 818-695-6690

Email: tim.erickson@dreamworks.com

Web: www.dreamworks.com

Properties owned: Croods, Kung Fu Pan-

da, Madagascar, Shrek, Trollz, Turbo

DreamWorks Animation [LIMA]

Susan Spencer

Head of Promotions/Marketing 

Services

1000 Flower St.

Glendale, CA 91201

Phone: 818-695-9769

Fax: 818-695-6060

Email:

susan.spencer@dreamworks.com

Web: www.dreamworksanimation.com

Properties owned: How to Train Your

Dragon, Kung Fu Panda, Madagascar,

Shrek

Edgar Rice Burroughs

James Sullos

President

PO Box 570277

Tarzana, CA 91357

Phone: 818-344-0181

Fax: 818-344-7109

Email: jsullos@erburroughs.com

Web: www.erburroughs.com

Properties owned: Carson Napier of

Venus, John Carter Warlord of Mars, 

Pellucidar, Tarzan, Land That Time 

Forgot

Agent: Licensing Works, LLC

Endemol Worldwide Brands

Kimilyn Whitaker

Global Head of Franchise Management

9255 Sunset Blvd., #1100

West Hollywood, CA 90069

Phone: 310-860-9914

Fax: 310-860-1417

Email: kimilyn.whitaker@endemol.com

Web: www.endemolusa.tv

Entertainment One

Sarah Powell

Licensing Executive

120 New Cavendish St.

London W1W 6XX, 

Phone: 44-20-7907-3773

Email: spowell@entonegroup.com

Web: www.e1entertainment.com

Properties owned: Justin And The

Knights Of Valour

Epic Pictures Group

Shaked Berenson

COO

9107 Wilshire Blvd., #450

Beverly Hills, CA 91210

Phone: 310-461-1941

Email: shaked@epic-pictures.com

Web: www.epic-pictures.com

ESPN 

Matt Novoselsky

Director, Licensing & Marketing

56 W. 66th St.

New York, NY 10023

Phone: 646-547-5196

Email:

matthew.p.novoselsky@espn.com

Web: www.espn.com

Properties owned: ESPN, X Games

EyeBait Licensing

Jane Putch

President

1118 Hi Point St.

Los Angeles, CA 90035

Phone: 323-571-8577 x4287

Fax: 323-571-8588

Email: janeputch@aol.com

Properties owned: Fears (The), Jim

DiBartolo, Laini Taylor, Sue Wong, Twistrose

Key (The), Way of Tea (The)

Feld Entertainment [LIMA]

Allison Lort

Senior Director Licensing

350 Fifth Ave., #5119

New York, NY 10118

Phone: 646-354-7557

Email: alort@feldinc.com

Web: www.feldentertainment.com

Properties owned: Disney Live!, Disney

On Ice, Monster Jam, Ringling Bros. and

Barnum & Bailey

Food Network [LIMA]

Julia Maguire

75 Ninth Ave.

New York, NY 10011

Phone: 646-336-3779

Email: jmaguire@foodnetwork.com

Web: www.foodnetwork.com

Fox Consumer Products

Rosalind “Roz”Nowicki

EVP Global Sales & Retail

2121 Avenue of the Stars, 4th Fl.

Los Angeles, CA 90067

Phone: 310-369-2207

Email: roz.nowicki@fox.com

Web: www.fox.com

Properties owned: 24, Alivin and the

Chipmunks, Diary of a Wimpy Kid, Exten-

sive Film & Television Library, Family Guy,

Fox Sports, Futurama, Homeland, Ice Age,

Modern Family, Planet of the Apes, Rio,

Simpsons, Sons Of Anarchy, X-Files

Fred Rogers Company

William Isler

President

4802 Fifth Ave.

Pittsburgh, PA 15213

Phone: 412-605-3100

Email: isler@fredrogers.org

Web: www.fci.org

Properties owned: Mister Rogers’ 

Neighborhood

FremantleMedia Enterprises

[LIMA]

David Luner

EVP Consumer Products, Interactive &

Mobile

4000 W. Alameda Ave., 3rd Fl.

Burbank, CA 91505

Phone: 818-748-1100

Email:

david.luner@fremantlemedia.com

Web: www.fremantlemedia.com

Properties owned: America’s Got Talent,

American Idol, Family Feud, Let’s Make a

Deal, Price Is Right, Tree Fu Tom, 

Wizards vs. Aliens, X Factor

FremantleMedia Enterprises

Andrea Brent

VP Consumer Products

4000 W. Alameda Ave., 3rd Fl.

Burbank, CA 91505

Phone: 818-748-1100

Email:

andrea.brent@fremantlemedia.com

Web: www.fmeamericas.com

Properties owned: America’s Got Talent,

American Idol, Family Feud, Let’s Make a

Deal, Price is Right, Tree Fu Tom, 

Wizards vs. Aliens, X Factor

FremantleMedia Enterprises

James Ngo

VP Brand Acquisitions & Development

4000 W. Alameda Ave., 3rd Fl.

Burbank, CA 91505

Phone: 818-748-1145

Email:

james.ngo@fremantlemedia.com

Web: www.fremantlemedia.com

Properties owned: America’s Got Talent,

American Idol, Baywatch, Family Feud,

Hole In The Wall, Password, Price Is Right,

Take Me Out, X Factor

Fun World

RJ Torbert

Director Licensing

80 Voice Rd.

Carle Place, NY 11514

Phone: 516-873-9000 x215

Fax: 516-873-9005

Email: rj@funworldonline.com

Web: www.fun-world.net

GCI

John Shoup

Chairman/CEO

747 Magazine St.

New Orleans, LA 70130

Phone: 504-581-5000

Fax: 504-581-1188

Email: shoup@greatchefs.com

Web: www.greatchefs.com

Properties owned: Dukes of Dixieland,

Great Chefs, Leisure Jazz

Gidget Worldwide

Ron Yoshida

Brand Manager

3419 Via Lido, #444

Newport Beach, CA 92663

Phone: 706-294-4420

Fax: 949-266-8125

Email: ron@gidgetworldwide.com

Web: www.gidgetworldwide.com

Properties owned: Gidget

Hallmark Licensing [LIMA]

Cindy Mahoney

VP Licensing

2440 Pershing Rd

MD 250

Kansas City, MO 64108

Phone: 816-274-4918

Email: cmahon2@hallmark.com

Web: www.hallmark.com

Properties owned: Hallmark, Hallmark

Design Collection, Hoops & Yoyo, Maxine,

Rainbow Brite, Shoebox Greetings,

Zoobilee Zoo
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J Corp. [LIMA]

Allan Rosen

Division Manager Gurilla Biscuit 

Entertainment 

95 Gince

St. Laurent, PQ H4N 1J7 Canada

Phone: 514-384-3872 x333

Fax: 514-384-7531

Email: arosen@jcorp.ca

Web: www.jaygur.com

Licenses held: Alvin & The Chipmunks,

AMP, Archie Comics, Barbie, Beavis &

Butthead, Bobby Jack, Family Guy, Garfield,

Ghostbusters, Jackass, Looney Tunes, Mar-

vel, MMA Elite, Monster Jam, Mountain

Dew, Pepsi, Pink Panther, Popeye, Sesame

Street, Simpsons, Skatelab, Sonic the

Hedgehog, South Park, SpongeBob

SquarePants, Teenage Mutant Ninja Turtles,

Tom & Jerry, Transformers, WWE

Products manufactured: apparel,

loungewear

J Corp. [LIMA]

Chelsea Leet

President/Co-CEO

95 Gince

St. Laurent, PQ H4N 1J7 Canada

Phone: 514-384-3872

Fax: 514-384-9777

Email: cleet@jcorp.ca

Web: www.jcorp.ca

Licenses held: Amp Energy, Archie, Assas-

sin’s Creed 2, Assassin’s Creed Brother-

hood, Barbie, Bobby Jack, Buddakhan,

Budweiser, Captain America, Captain Mor-

gan, CF Cage Fighter, Dragon Age, EA, Fam-

ily Guy, g:21, George, Ghost Busters, Girl

Confidential, Guinness, Hollywood, Holly-

wood Girl, Hulk, Iron Man, Jackass, Justin

Bieber, Knitworks, Liquid Blue, Loyal Army,

Marvel Comics, Marvel Hereos, Mass Effect

2, Medal of Honor, Miskits, MMA Elite, NFL,

Pink Panther, Popeye, Rock Band, Seven

Oaks, Simpsons, Spider-man, Star Wars,

Teenage Mutant Ninja Turtles, Thor, Tom

Clancy’s Splinter Cell Conviction, Trans-

formers, Ultimate MMA, Worldwide

Wrestling

Products manufactured: apparel, sleep-

wear, sportswear, swimwear, t-shirts

Jansen Textil GmbH [LIMA]

Guido Koch

Managing Director

Widdiger Str. 1-9

50389 Wesseling, Germany

Phone: 49 2236 8921 0

Email: g.koch@jansen-textil.de

Web: www.jansen-textil.de

Licenses held: Disney, Lillebi, Madonna,

Pierre Cardin, Roadsign Australia

Products manufactured: thermal appar-

el, underwear

Jelli Fish Kids

Allison Jurow

Director of Licensing

562 Deslauriers

Montréal, PQ H4N 1V8 Canada

Phone: 514-337-4175 x118

Email: ajurow@jellifishkids.com

Web: www.jellifishkids.com

Licenses held: Justin Beiber

Products manufactured: children’s

sleepwear

Jelli Fish Kids

Sam Kersheh

CEO

562 Deslauriers

Montréal, QC H4N 1V8 Canada

Phone: 514-337-4175

Fax: 514-337-0878

Email: inof@jellifishkids.com

Web: www.jellifishkids.com

Products manufactured: sleepwear

Karl Reiker GmbH

Sonja Tafeelmeier

Development Manager Fashion

Hoefelstr. 5

72411 Bodelshausen, Germany

Phone: 49-7471-9581 0

Fax: 49-7471 9581 250

Web: www.karl-reiker.de

Products manufactured: outerwear,

underwear

Kids Connect Fashion B.V. [LIMA]

Monique Jaken

Office Manager

Gellikstraat 9

6215 JM Maastricht, Netherlands

Phone: 31-43-2031995

Fax: 31-43-2031996

Email: monique@kidsconnect.nl

Web: www.kidsconnectfashion.com

Licenses held: Barcode Kitties, Bumba,

Dakar, Dive Olly Dive, Fiona & the Funky

Pirates, It’s Happy Bunny, Looney Toons,

Maya the Bee, Tabaloga, Zigby

Products manufactured: children’s

activewear, children’s clothing

Luv Gear/Protect Me Alert Series

Bram Miller

Owner

8660 Darnley rd., #202

Town of Mount Royal

Montréal, QC H4T 1M5 Canada

Phone: 514-733-5256

Fax: 514-733-1426

Email: bram@protectmalerts.com

Web: www.luvgear.com

Licenses held: Bratz, Ellen DeGeneres for

Halo, Luvgear, North Paw, Protect Me Pets,

Silver Paw

Products manufactured: beds, boots,

crates, outerwear, pet apparel, rainwear,

swimwear

Merchandising Plaza

Piero Preziusi

General Manager

Via di Motta Della Regina 6

71121 Voggia, Italy

Phone: 39-0881 707373

Email: p.preziusi@

merchandisingplaza.com

Web: www.merchandisingplaza.com

Licenses held: AC/DC, All Blacks, Barcel-

lona, Batman, Beatles (The), Big Bang The-

ory, Bob Marley, Captain America, Captain

Morgan, Corona, DC Comics, Disney, Fer-

rari, Guinness, Hello Kitty, Jack Daniel’s,

Justin Bieber, Marvel, MGM, Milan, MTV,

One Direction, Pink Floyd,Queen, Real

Madrid, Red Bull, Rocky, Rolling Stones,

Scarface, Simpsons, Sons of Anarchy, Star

Wars, Super Mario, Superman, Warner

Bros., West Ham United

Products manufactured: headwear, jer-

seys, t-shirts

Miles Fashion GmbH [LIMA]

Christopher Conzen

Managing Director

Harckesheyde 91-93

22844 Norderstedt, Germany

Phone: 49 40 94364-0

Fax: 49 40 94364-107

Email: christopher.conzen@

miles-fashion.de

Web: www.miles-fashion.de

Licenses held: Benjamin the Elephant,

German Football Association, Laura Stern,

Warner Bros.

Products manufactured: apparel, cos-

metics, outerwear, shoes

Morgenstern

Robin Morgenstern

Managing Director

Industriestrasse 8a

25462 Rellingen, Germany

Phone: 49-4101-59-00-59

Fax: 49-4101-59-00-60

Email: robinmorgenstern@

morgenstern-shop.de

Web: www.morgenstern-shop.de

Licenses held: Bugatti, Koala, Lillebi, Little

Zoo Friends, Lutz Mauder Nerlag, Organic

Cotton Organic Bear, Polar Bear, Sleepy

Sheepy

Products manufactured: bath robes,

pajamas

Original Marines

Alessandro D’Ambrosio

Marketing Director

59, Via Nenni Pietro

61-80018 Mugano di Napoli, Italy

Phone: 39-081-711-2911

Fax: 39-081-711-4598

Email: info@originalmarines.it

Web: www.originalmarines.it

Products manufactured: apparel

Paris Geneve

Chafic Zakaria

President

623 McCaffrey 

Ville Saint Laurent

Montréal, QC H4T 1N3 Canada

Phone: 514-344-4991

Fax: 514-344-9181

Email: chafic@parisgeneve.com

Web: www.parisgeneve.com

Licenses held: AC/DC, Aerosmith, Barbie,

Batman, Beatles (The), Black Eyed Peas,

Cars, Chuggington, Coca-Cola, DC Super

Friends, Dead Kennedys, Disney Fairies, Dis-

ney Princess, Dora the Explorer, Fanta, Flog-

ging Molly, Froot Loops, Go Diego Go!,

Green Lantern, Hello Kitty, Hot Wheels, Kel-

logg’s Corn Flakes, KISS, Lalaloopsy, Le

Petit Prince, Marvel, Mello Yello, Mickey

Mouse, Minnie Mouse, Misfits, Monster

High, Moshi Monsters, Mr. Men & Little

Miss, Muppets, NOFX, Ozzy Osbourne,

Phineas and Ferb, Pink Floyd, Public Zoo,

Rubik’s Cube, Scooby-Doo, Simpsons, Sofia

the First, SpongeBob SquarePants, Sprite,

Super Hero Squad, Tickety Toc, Tinker Bell,

Weezer, Who (The), Winnie the Pooh,

Wreck-It-Ralph

Products manufactured: activewear, inti-

mates, sleepwear, sportswear, underwear

Relaunch Fashion

Nico Hensen

Maxwellstraat 45

NL 3316GP Dordrecht, Netherlands

Phone: 31-64-60-43-370

Email: nico@relaunch.nl

Web: www.relaunch.nl

Licenses held: Calimero, David &

Goliath, Disney, Felix the Cat, Garfield,

Made U Look, Popeye, Radio Days, Rocky,

Warner Bros.

Products manufactured: apparel, sleep-

wear

Saborn International BV [LIMA]

Wil Kerkhof

CEO

ParijsBlvd. 295

6135 LJ Sittard, Netherlands

Phone: 31-46-45-98-181

Fax: 31-46-45-21-463

Email: w.kerkhof@saborn.nl

Web: www.saborn-trading.nl

Licenses held: Batman, Betty Boop, Cars

2, Disney Classic, Disney Princess, Garfield,

Muppets, Peanuts, Radio Days, South Park

Products manufactured: apparel,

infantwear, underwear

Licensee listings
spotlight licenses
held and products
manufactured

Licensor listings report properties owned
and agents who represent them

EPM GUARANTEE: 
Can’t find the U.S. licensing company you’re looking for? 

We’ll track it down — or your money back. 

Artistic Designs Group

Julie Ager

Licensing Director

1218 Fairfield Estates Ln.

Crownsville, MD 21032

Phone: 410-923-3786

Fax: 410-923-1353

Email: julie@artsdg.com

Web: www.artsdg.com

Properties represented: Carla Schauer,

Cynthia Bowman, Debi Payne, Gail

Green/Sweet PETatoes, Kona Bay Licens-

ing, Lisa Keys, Loralie Designs, Lorine

Mason, Mary Gartner, Maureen

McNaughton, Nancy Lefko Designs, LLC,

Sher Sester, Susan Stamilio

Artistic Licensing

Shary Klamer 

President/Art Licensing Agent

10537 Clearwood Ct.

Los Angeles, CA 90077

Phone: 310-475-6202

Fax: 310-470-2972

Email: artisticlic2@aol.com

Web: www.artisticlicensing.com

Properties represented: Antonio Saladi-

no, Charles Bragg, Charles Lynn Bragg,

Claude Laurent, Darrel Bowen, Derek

Steele, Douglas Day, Douglas May, Elena

Komaroff, Faith, Helen Lurye, Ivo Perelman,

Jeremy Kidd, Jerry Leibowitz, Jon Planas,

Jonny Blu, Ketevan, Liz Lauter, Naomi

Caryl, Nataly Stanich, Pigs Ina Poke by

Duane Hammond, Sara Michaely, Sheila

Fein, Stephanie Piro, Tanya Yutkin, Teimur

Amiry, Urbain Huchet, Vera Pauloff, Vladimir

Agape, Vladimir Gobosoff

Artlicensing.com

Hong Campbell

Licensing Director

450 Applejack Rd.

Manchester Center, VT 05255

Phone: 802-362-3662 x226

Fax: 802-549-5463

Email: hong@applejackart.com

Web: www.artlicensing.com

Properties represented: Bill Bell, Budi

Kwan, Color Bakery, Jenny Newland, 

Moises Levy, NBL Studios, Nicky Boheme,

Pablo Esteban, Pat Yuille, William Vander-

dasson

Artworks! Licensing

Carol White

Owner/Agent

PO Box 2028

Jupiter, FL 33468

Phone: 561-253-8100

Email: info@artworkslicensing.com

Web: www.artworkslicensing.com

Properties represented: Carolyn Shores

Wright, Dustine Wallace, JB Berkow, Julie

Dobson Miner, Kathy Crowther, Kay Hilde,

Laura Regan, Laurie Snow Hein, Lori 

Anzalone, Louann Marten, Malenda Trick,

Maureen Murphy, Pipsqueak Productions,

Sarah Hudock

Asiancy Icon [LIMA]

Ginam Lee

Senior Brand Manager

3600 Wilshire Blvd., #1510

Los Angeles, CA 90010

Phone: 213-268-3462

Email: glee@asiancyicon.com

Authentic Brands Group

James Salter

Chairman and CEO

100 W. 33rd St., #1007

New York, NY 10001

Phone: 212-760-2410

Properties represented: Hitman Fight

Gear, Iron Star, Marilyn Monroe, Silver Star,

Sinister, TapouT

AVELA

Liza Acuna

Licensing Agent

2647 Gateway Rd., #105-550

Carlsbad, CA 92009

Phone: 877-787-4855

Fax: 877-787-6855

Email: lizaa@bmsg.info

BandMerch

Joseph Bongiovi

President

16000 Ventura Blvd., #800

Encino, CA 91436

Phone: 818-728-8755

Fax: 818-501-3015

Email: jbongiovi@

brothersmerchandising.com

Web: www.bandmerch.com

Properties represented: Alice In

Chains, Alison Krauss, Brian Wilson, Dixie

Chicks, Dwight Yoakam, Evanescence, 

Everclear, INXS, Jane’s Addiction, Leonard

Cohen, Lioner Richie, Smashing Pumpkins,

Vince Neil, Who

Barbara McLaughlin & Associates

Barbara McLaughlin

President

8995 Collins Ave. #405

Surfside, FL 33154

Phone: 305-861-9381

Fax: 305-861-9381

Email: journalsq@aol.com

BaseCamp Management [LIMA]

Pete Elkins

Licensing Manager

634 Connell’s Park Ln.

Baton Rouge, LA 70806

Phone: 225-362-0829

Email: pete@bcmanage.com

Web: www.labasecamp.com

Beanstalk [LIMA]

Allison Ames

President

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060

Fax: 212-421-6388

Email: allison.ames@beanstalk.com

Web: www.beanstalk.com

Beanstalk [LIMA]

Caren Chacko

AVP Brand Management

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060

Email: caren.chacko@beanstalk.com

Web: www.beanstalk.com

Properties represented: AT&T, Black &

Decker, Blake Griffin, DeWalt, Slim Jim,

Stanley, Talking Friends, U.S. Army

Beanstalk [LIMA]

Oliver Herzfeld

SVP/Chief Legal Officer

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060

Fax: 212-421-6388

Email: oliver.herzfeld@beanstalk.com

Web: www.beanstalk.com

Beanstalk [LIMA]

Michael Stone

President

220 E. 42nd St.

New York, NY 10017

Phone: 212-421-6060 x116

Fax: 212-421-6388

Email: michael.stone@beanstalk.com

Web: www.beanstalk.com

Properties represented: Acura, Air-

heads, Ambi Pur (Europe), Aquascutum,

AT&T, Bag Snobs/Snob Essentials, Big

John (Asia), Bigelow, Black and Decker,

Blake Griffin, Bounce, Carmindy, Chambord

(Europe), Chewits (UK), Chiquita, Copper-

tone, CoverGirl, Dawn, Delta, DEWALT, Doo-

dle Jump (UK), Dreft, Energizer, Eureka,

Eveready, Fairy (Europe), Febreze, Finlan-

dia (Europe), Flash (Europe), Frigidaire,

Gain, Gibson, Harley-Davidson (Europe),

Hertz, HGTV HOME, Honda, Honda Power-

sports, Iman, Jack Daniel’s (Europe),

Jaguar (Europe), Kelvinator, Land Rover

(Europe), Matthew Williamson, Max Factor

(Europe), MovieStarPlanet, Mr. Clean, Mrs.

Lilien, My Singing Monsters, Nesquik,

Nutrisystem, Old Bay, PAAS, Paris Hilton,

Pennzoil, Phat Food Co. (UK), Philco, Proc-

ter & Gamble, Quaker State, Range Rover,

Rosa Mexicano, Salma Hayek, Scope, Shu-

la’s, Slim Jim, Southern Comfort (Europe),

Stanley, Talking Friends, Tappan, Tide, Trave-

locity, U.S. Army, USA Today, Vicks, Vidal Sas-

soon, Volvo (Europe), Wilton

Beanstalk/Nancy Bailey & 

Associates [LIMA]

Nancy Bailey

Vice Chairman

1111 Lincoln Rd., #801

Miami Beach, FL 33139

Phone: 305-668-7000

Fax: 305-668-7001

Email: nancy@baileylicensing.com 

Web: www.baileylicensing.com

Properties represented: Acura, Air

Heads, Ambi Pur, Aquascutum, AT&T, Bag

Snob, Big John, Bigelow Tea, Bigelow Tea

Company, Black & Decker, Blake Griffen,

Bounce, Braun, Carmindy, Chewits, Chiqui-

ta, Coppertone, Covergirl, Dawn, Delta,

DeWalt, Dinopia, Doodle Jump, Energizer,

Eureka, Eveready, Fairy, Febreze, Finlandia,

Flash, Frigidaire, Frigidare, Gibson, Harley

Davidson, HGTV Home, Honda, Iman, Jack

Daniel’s, Jaguar, Matthew Williamson, Max-

Factor, Moviestar Planet, Mr. Clean, Mrs

Luin, Nesquik, Nutrisystem, Old Bay, Old

Spice, P&G, Paris Hilton, Pennzoil, Philco,

Quaker State, Range Rover, Rosa Mexi-

cano, Salma Hayek, Scope, Shula’s, South-

ern Comfort, Stanley, Tide, Travelocity, U.S.

Army, Volvo, Wilton

Becker Associates [LIMA]

Patti Becker

President

42 Russet Rd.

Stamford, CT 06903

Phone: 203-322-7396

Fax: 203-321-1079

Email: pbecker@beckerassoc.com

Web: www.beckerassoc.com

Properties represented: Barkley, Battle

Dome, Boxxy, Candy Books, Candy Cards,

Cat And Mouse, Didi Dotter, Family Table

Tennis, Flip Out, Go For Broke!, Goops, Got

A Minute, Grabbin’ Dragons, Kaboomers,

Othello, Roller Piano, Shirt Pocket Games,

Shirt Pocket Puzzles, Sliders, Smiley Brand,

Sonic Cyclone, Sparkle Art, Succession,

TMNT Sewer Saucers, Trunk Sports, Wigly

Gigly, X’s and O’s, XceterO

Beverly Hills Polo Club 

International [LIMA]

Edward Haddad

Licensing Manager

1201 N. Orange St., #733

Wilmington, DE 19801

Phone: 908-330-0773

Email:

ehaddad@bhpcinternational.com

Web: www.bhpcinternational.com

Properties represented: Beverly Hills

Polo Club
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Beanstalk [LIMA]
Michael Stone
President
220 E. 42nd St.
New York, NY 10017
Phone: 212-421-6060 x116
Fax: 212-421-6388
Email: michael.stone@beanstalk.com
Web: www.beanstalk.com
Properties represented: Acura, Air-
heads, Ambi Pur (Europe), Aquascutum,
AT&T, Bag Snobs/Snob Essentials, Big
John (Asia), Bigelow, Black and Decker,
Blake Griffin, Bounce, Carmindy, Chambord
( pe), Chewits (UK), Chiquita, Copper-
t  Girl, Dawn, Delta, DEWALT, 
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ern Comfort, Stanley,   
Army,  

Becker Associates [LIMA]
Patti Becker
President
42 Russet Rd.
S   

 
 

 
 

   
     

      
       

    
     

     
    
     

    

    
 

 
 

    
  

 

 
   

 

     

 

 

560 pages

Published June 2013

Print Edition & Single-User
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Order The Licensing Letter Sourcebook at www.epmcom.com/llsb, 
call 212-941-0099, or fax this Order Form to 503-291-7955.

YES! Please rush my copy(ies) of The
Licensing Letter Sourcebook, 18th Edition

o Best Deal Print Edition & Single-User Database on
USB Flash Drive: $544 ($494 for EPM members)

o Print Edition: $449 ($399 for members)

o Single-User Database on USB Flash Drive: $449
($399.00 for members)

(Add $40 shipping outside North America)

NAME

TITLE

COMPANY

ADDRESS

CITY STATE ZIP

PHONE FAX

E-MAIL

Payment Information
BVR Federal Tax ID#: 76-0801940

n Check enclosed (payable to Business Valuation Resources)

n Charge my:  n American Express   n MasterCard   n Visa

CARD NO.

EXPIRATION DATE SECURITY CODE

SIGNATURE

n Bill me/my company. Your order will be shipped 

immediately upon receipt of payment.

Shipping Preference Free, standard shipping to the
U.S. and Canada; for delivery to other countries, please
add $40 per book. To have books shipped overnight via
FedEx, write your FedEx # here:

FEDERAL EXPRESS ACCOUNT NO.

PRIOR6002

EPM, a DIvision of 
Business Valuation 
Resources, LLC

1000 SW Broadway, Ste. 1200

Portland, Oregon 97205-3035

Phone: 212-941-0099   

Fax: 503-291-7955   

info@epmcom.com   

www.epmcom.com

A Division of
Business Valuation
Resources, LLC
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DID YOU KNOW:

} Fashion is the #1 property
type worldwide, valued at
$35.2 billion.

} Led by Brazil, retail sales of
licensed goods in Latin
America increased 11%
between 2009 and 2011.

} Entertainment/character
properties account for
38.8% of all licensing in
Asia — compared to 11.2%
in the U.S./Canada.

} Small shops known as
Kirana generate 95% of all
retail business in India.

} Trademark/brand proper-
ties account for 22% of all
licensing in the Middle
East/Africa.

With International Licensing
you will receive a collection
of spreadsheets with key
data by region and country
so you can analyze the num-
bers the way you need to.

ORDER YOUR COPY TODAY!

Download for immediate use at www.epmcom.com/international or use the Order Form on back.

Approximately 275 pages

Approximately 200 charts,
tables and graphs

Published Summer 2012

Print and Single-User PDF: 
$2395 ($2195 for members)

Single-User PDF or Print Edition:
$2195 ($1995 for members)

Multi-User PDF: $5487 
($4987 for members)

International Licensing: 
A Status Report, 7th Edition

What’s Your Share Of The $150.8 Billion 
Worldwide Licensing Business?

GLOBAL LICENSING DATA TO DEVELOP & EXPAND YOUR BUSINESS — ORDER NOW!}}}}}}

By Karen Raugust
Special Projects Editor 

TLLTHE
LICENSING
LETTER 

Produced By

INTERNATIONAL
LICENSING
A STATUS REPORT 7th Edition

  
   

   

 
 

 
 

 
 

 
 

 
 

 

   

THE LICENSING LETTER’s comprehensive analysis of licensing activity in more
than 40 countries provides you with the numbers and analytic tools you
need to develop market entry strategies and grow existing licensing 
programs in the growing Chinese, Russian, Indian, and Brazilian markets —
and around the world.

In the seventh edition of this landmark report you’ll find a wealth of exclu-
sive data about the $150.8 billion worldwide licensing business:

} Retail sales of licensed merchandise by territory for the Entertainment/
Character, Fashion, Sports, Trademark/Brand, and Art sectors 

} Retail sales of licensed merchandise by territory and product category

} Per-capita spending on licensed goods

} Retail sales of licensed merchandise by geographic source of property

PLUS, retail and media infrastructure, and trade, political and economic sta-
tus that determine the risk and create the context in which licensing thrives.
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Apparel/Accessories/Footwear: $34.34 (37.14%)

Toys/Interactive Games: $10.39 (11.24%)

Publishing: $3.73 (4.03%)

Home Furnishings/Housewares/Domestics: $9.35 (10.11%)Stationery/Paper: $3.10 (3.35%)Gifts/Novelties: $3.35 (3.62%)
Food/Beverage: $7.34 (7.94%)

HBA: $6.35 (6.87%)

Other: $14.50 (15.68%)

Exhibit I
V.7

RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE, U
.S. AND CANADA

, BY PRO
DUCT CA

TEGORY,
2009

(in billions o
f U.S. doll

ars; total
= $92.45 billion)

NOTE: Nu
mbers may not ad

d up exactly d
ue to rounding

.

SOURCE: EPM Communication
s, Inc.

TOTAL

HBA

Food/

Beverage

Gifts/

Novelties

Stationery/
Paper

Home Furnishings/

Housewares/

Domestics

Publishing

Toys/

Interactive Games

Apparel/

Accessories/

Footwear

89.6%

10.4%

90.5%

9.5%

87.9%

12.1%

90.7%

9.3%

90.0%

10.0%

89.0%

11.0%

90.5%

9.5%

90.6%

9.4%

89.9%

10.1%

U.S.

Canada

Exhibit I
V.8

SHARE O
F U.S./CA

NADA RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE IN
SELECTE

D PRODUC
T CATEG

ORIES,

BY TERR
ITORY, 20

09

READ: Of
total reta

il sales of
wearable

s in the U.S. and Canada, 8
9.6% occur in the U.S.

NOTE: Nu
mbers may not ad

d up exactly d
ue to rounding

.

SOURCE: EPM Communication
s, Inc.

U.S./Canada: $67.58 (73.11%)
Europe: $9.98 (10.80%)

Asia: $7.67 (8.30%)
Latin America: $2.68 (2.90%)

Australia/New Zealand: $3.61 (3.91%) Other: $.92 (1.00%)

Exhibit I
V.5

RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE, U
.S. AND CANADA

, BY GEO
GRAPHIC

SOURCE
OF PROP

ERTY, 20
09

(in billions o
f U.S. doll

ars; total
= $92.45 billion)

NOTE: Fig
ures may not ad

d up exactly du
e to rounding

.

SOURCE: EPM Communication
s, Inc.

TOTAL

Australia/

New Zealand

Latin America

Asia

Europe

U.S./

Canada

89.8%

10.2%

89.2%

10.8%

91.0%

9.0%

92.9%

7.1%

87.5%

12.5%

89.9%

10.1%

U.S.

Canada

Exhibit I
V.6

RETAIL S
ALES OF

LICENSE
D MERCHA

NDISE, U
.S. AND CANADA

, BY GEO
GRAPHIC

SOURCE
OF PROP

ERTY, 20
09

(in billions o
f U.S. doll

ars; total
= $92.45 billion)

READ: Of
total reta

il sales of
licensed merchandis

e sold in the U.S. and Canada based on U.S. or Ca
nadian propertie

s, 89.8%
occur in the U.S.

NOTE: Nu
mbers may not ad

d up exactly du
e to rounding

.

SOURCE: EPM Communication
s, Inc.

Use exclusive TLL data
for financial planning,
budgeting and 
program development

FREE with your purchase — spreadsheets with key data by region and country. Easily
add relevant data to support your proposals, reports and presentations. 

Develop market 
strategies for more 

than 40 countries
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The inc
rease in

program
ming has

fragmented the view
ing audi

ence,

particul
arly in countrie

s such as Germ
any,

France a
nd England

. TV support
is crucia

l for

many ente
rtainment prop

erties, b
ut that

exposur
e must be w

ide enou
gh to drive

awarene
ss, som

ething t
hat is b

ecoming more

difficult
as audie

nces for
any give

n show

narrow.
In some cases,

TV-base
d propert

ies

that are
aired on cable or

satellite
arrange

for

supplem
ental ex

posure
on a terres

trial

outlet. T
his frag

mentation
not only

affects

entertai
nment prop

erties, b
ut any p

roperty

that reli
es on televisio

n advertis
ing to

maintain
awarene

ss.

Countri
es such

as the U
K, Germ

any,

France,
Spain and Italy ho

st stron
g childr

en’s

televisio
n product

ion industri
es and many of

the com
panies i

n those co
untries

are

involved
in coprodu

ctions w
ith one ano

ther,

and with program
produce

rs all ar
ound the

world. M
any of t

heir pro
perties

are expo
rted

regional
ly and worldw

ide, incl
uding,

increasi
ngly, to

the U.S.
This is e

speciall
y

true for
prescho

ol progr
amming.

In terms of film
s, those

from the U.S.

continu
e to have th

e most regi
onwide

appeal.
Locally

produce
d films can top the

box offi
ce or ra

nk highl
y in their co

untry of

origin and generat
e signifi

cant loc
al sales

of

licensed
merchand

ise, but
often do not

export w
ell. As in

most part
s of the

world,

licensin
g based

on feature
films has ev

olved

into a short-
term proposi

tion that is m
ore of

a promotional
opportu

nity tha
n a means of

driving
day-in, d

ay-out s
ales of l

icensed

goods.

Publish
ing can

be an important
means of

exposur
e, as we

ll as a k
ey licen

sed product

categor
y, throu

ghout E
urope, a

lthough
its

role has
declined

somewhat s
ince the

day

not long
ago when it was th

e primary

categor
y for many chil

dren’s p
ropertie

s

across t
he cont

inent. B
ook and

comic

publish
ing have

engende
red some of the

most succ
essful E

uropean
licenses

(e.g.,

Astérix,
Babar, H

arry Po
tter, Pip

pi

Longsto
cking, T

he Moomins, Tho
mas the

Tank En
gine and

Noddy)
, and the chil

dren’s

comic book
industry

is viable
and strong,

unlike in
some other

key terr
itories,

includin
g the U.

S.

Internet
adoptio

n was slow
er in some

parts of
Western

Europe
than in some other

regions,
though

the gap
has mostly clo

sed.

Computer ow
nership

and Internet
hookup

s

are at so
mewhat lo

wer rate
s than in the U.S.

,

but grow
ing stea

dily, and
Internet

-based

marketing
efforts a

re beco
ming a sta

ndard

part of t
he mix.

Certain
countrie

s within
the regi

on have

restricti
ve laws

and regulati
ons con

cerning

accepta
ble busi

ness an
d marketing

practice
s.

Germany, for
example, plac

es strict

limitations
on promotional

giveawa
ys, and

Italy lim
its exac

tly what
kind of produ

cts a

specialt
y store

can sell. In France,
a retaile

r

cannot
advertis

e on TV (a regul
ation that is

suppose
d to protect

the inte
rests of

small

retailers
who could not com

pete wit
h major

merchant
s’ ad power),

and there ar
e strong

restricti
ons on advertis

ing of al
coholic

beverag
es, inclu

ding the
ir assoc

iated

licensed
product

s. In the U.K.
, regulat

ions on

advertis
ing of ch

ildren’s
product

s,

particul
arly foo

ds, are o
n the rise

.

Retailing and Distribution

Mass merchant
s, disco

unters,
superst

ores

and hyperm
arkets a

re the m
ajor reta

il

channel
s for lic

ensed goods (
except f

ashion,

designe
r and celebrit

y brand
s) throu

ghout

Europe,
althoug

h their im
portanc

e varies
by

nation.
Departm

ent stor
es tend

to be more

important
for the h

igh profile t
hey can

bring

to a licens
ed propert

y throug
h promotional

activity
and boutiqu

ing, and
their sh

are of

licensed
product

sales is
declinin

g as the

mass tier
strength

ens. Ho
wever, t

hey can
be

a more important
channel

in some count
ries

than others a
nd they ten

d to be a key

channel
for fash

ion licensin
g. Shopp

ing

centers
, includi

ng outle
t malls, are

on the

rise, inc
luding i

n some less-m
ature lic

ensing

territori
es such

as Turk
ey.

The dom
inant ch

annels o
f trade d

iffer

from country
to country

. For exa
mple, mail

order is
more important

in Germany, Aus
tria

and the UK than in other te
rritories

;

hyperm
arkets a

re most important
in France

and are grow
ing in many oth

er coun
tries as

multinatio
nal reta

ilers suc
h as Carre

four,

Makro and Auchan
expand.

In some

countrie
s — Italy and

Belgium
, for exa

mple

— indepen
dent sto

res acco
unt for h

igher

percent
ages of

retail tr
ade tha

n in others,
but

mass cha
nnels us

ually ac
count fo

r a high
er

proport
ion of sales

of licens
ed product

s.

84
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right 20

10, EPM
Commu

nication
s, Inc. M

ay not b
e repro

duced w
ithout w

ritten co
nsent o

f publis
her.

Specialt
y stores

such as Spain
’s Zara a

lso are

expandi
ng acro

ss bord
ers.

Differen
ces in retail st

ructures
require

adjustm
ents in licensin

g strate
gies acr

oss

Europe.
Even within one cha

in, licen
sors and

licensee
s must sell

to separat
e buyer

s in

each country
, as thei

r purch
asing st

ructures

are dece
ntralize

d. And,
while ch

ains suc
h as

Carrefou
r and Wal-Mart have

a presen
ce

across t
he regio

n, there
is really

no truly pa
n-

Europea
n retailer.

Licensing Activity

Total re
tail sale

s of lice
nsed merchand

ise

in Western
Europe

reached
$32.52 b

illion in

2009, ac
cording

to EPM Communicatio
ns

estimates. Th
at year,

the UK and Eire

comprised the larg
est licen

sing market

within Western
Europe,

account
ing for 2

2.3%

of total
sales, o

r $7.25 b
illion. T

he next

largest t
erritorie

s were F
rance ($

6.73 bill
ion

or 20.7%
); Germ

any, Aus
tria and

Switzerl
and

($5.63 b
illion or 17.3%

collectiv
ely), and

Italy

($4.98 b
illion or 15.3%

). These
four ter

ritories

togethe
r accou

nt for th
ree-quar

ters of t
he

West Eu
ropean

licensin
g market, a

nd have

long bee
n the four

top markets f
or licen

sing

within Western
Europe.

Sales in
the regi

on in 2009 de
clined 10.7%

from 2008, wi
th all territ

ories wi
thin the

region showing
major dec

reases,
as woul

d be

expecte
d with mature lic

ensing m
arkets in

a

global r
ecession

.

In terms of per
-capita s

ales, the
UK/Eire

ranks h
ighest w

ithin Western
Europe,

generat
ing $111

.03 per
consum

er in

Exhibit I
V.19

RETAIL A
ND PER-

CAPITA S
ALES OF

LICENSE
D MERCH

ANDISE,
WESTERN

EUROPE,
BY TERR

ITORY, 20
08-2009

RETAIL S
ALES,

RETAIL S
ALES,

MARKET
SHARE,

PERCENT
CHANGE

,
PER-CAP

ITA RETA
IL

TERRITO
RY

2009

2008

2009

2008-20
09

SALES, 2
00

U.K./Eire
$7.25

$8.30

22.3%
-12.7%

$111.03

France

$6.73

$7.27

20.7%

-7.4%
$105.16

Germany
/Austria/

Switzerla
nd

$5.63

$6.51

17.3%
-13.6%

$57.39

Italy

$4.98

$5.77

15.3%
-13.7%

$85.71

Spain/Por
tugal

$2.37

$2.73

7.3%
-13.0%

$46.29

Benelux
$2.28

$2.60

7.0%
-12.3%

$82.64

Scandina
via

$1.69

$1.94

5.2%
-12.7%

$68.39

Greece/Tu
rkey

$1.11

$1.25

3.4%
-11.9%

$12.68

Other

$0.49

$0.05

1.5%
NA

NA

TOTAL
$32.52

$36.42
100.0%

-10.7%
NA

NOTE: Nu
mbers ma

y not add
up exactl

y due to r
ounding.

SOURCE: EPM C
ommunic

ations, In
c.

U.K./Eire: $7.25 (22.29%)

France: $6.73 (20.69%)

Germany/Austria/Switzerland: $5.63 (17.31%)

Italy: $4.98 (15.31%)

Spain/Portugal: $2.37 (7.29%)

Benelux: $2.28 (7.01%)
Scandinavia: $1.69 (5.20%)Greece/Turkey: $1.11 (3.41%)

Other: $.49 (1.51%)

Exhibit I
V.18

RETAIL S
ALES OF

LICENSE
D MERCH

ANDISE,
WESTERN

EUROPE,
BY TERR

ITORY, 20
09

(in billion
s of U.S. d

ollars; tot
al = $32.

52 billion
)

NOTE: Fig
ures may

not add u
p exactly

due to ro
unding.

SOURCE: EPM C
ommunic

ations, In
c.
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