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Sequels and Spinoffs and Standalones, Oh My; Studios are
Developing a Wealth of Licensable Projects Through 2020

Sixty-nine sequels, 32 comics spinoffs, three
new mummies, and two standalone spin-offs
that don’t quite count as sequels, but should
have some familiarity from their links to exist-
ing properties.

That’s the quick tally of feature film releases
with strong licensing potential from May 2015
through 2020.

The semi-annual chart, which starts on page
3 of this issue, includes 118 titles; up from 82
since we last published a list in May. Studios
are feverishly jockeying earlier and earlier to
set their release dates and head off competi-
tion.

The big news, just as we were compiling this
updated list, was back-to-back announcements
from DC and Marvel, each with long-term slates
seeking to create new franchises from existing
comic characters.

Indeed, for our list, we designate these new
spinoffs as sequels, since the characters have
been introduced in other related franchise
films.

“Look at our release schedule as ‘intent as
of the moment’,” said DreamWorks Animation
CEO Jeffrey Katzenberg on a recent analysts’
call following release of their third-quarter
results. “Every time something happens in the
marketplace, we’ll respond in the most offen-
sive manner possible to protect the perfor-
mance of [our] films.

“Marvel announced eight movies on eight
release dates. We have not made any full analy-
sis on that, but are going to stay diligent. There
is a lot of flexibility and maneuverability on
that [DreamWorks] release schedule.”

The studios are increasingly plotting out
three and four sequels from the starting gate,
though obviously which ones actually make it
to the big screen will depend on how well the
first ones do at the box office.

Two new developments with the current list:

First, there are three films with ancient Egyp-
tian themes — The Mummy (Parts I and II that

are the cornerstone for Universal’s Marvel/DC-
like franchise to be built around monsters in
the Universal library) and Anubis (a Fox pro-
duction based on the novel “The Anubis Tapes-
try: Between Twilights” by Bruce Zick).

Second, there are two unusual spinoffs. — a
standalone Star Wars project from Disney that
isn’t part of the new Star Wars series, and Fan-
tastic Beasts and Where to Find Them, which
is an effort to build out from the Harry Potter
series. J.K. Rowling is developing with Warner
Bros.

In all, there are 18 original-to-film projects
on the boards, including those last two.

LICENSING BY THE NUMBERS

Iconix: Owning (and Licensing)
is Believing

Iconix has $750 million in go-forward guar-
anteed minimum royalties for 2015, excluding
renewals, the company reported in the course
of its analysts’ call following release of its
third-quarter 2014 results.

The company has renewed four major DTR
agreements under the same terms as the prior
deals: Danskin Now (Walmart), Mudd (Kohl'’s),
Material Girl (Macy’s), and Fieldcrest (Target),
and has added a new DTR, Waverly Inspiration,
for fabric and crafts at Walmart.

The latter deal brings the number of Iconix
DTRs at Walmart to four (add OP and Start-
er). Also at Iconix:

» International sales now account for 40%
of Iconix’s business, led by Umbro, Lee
Cooper, and Peanuts.

» Across the Iconix portfolio, there are 30
international DTR agreements, 900 inter-
national licensees, and 1300 dedicated
stores and shop-in-shops.

» In anticipation of the Peanuts movie, to
be released next year, Iconix signed 59
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At press time, reports
surfaced that Hasbro is
negotiating to acquire
DreamWorks Anima-
tion. Hasbro has been
increasingly positioning
itself as an entertain-
ment company while
DreamWorks has
sought to expand
beyond its core movie
business.
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VARIATIONS ON A RETAIL THEME

Five years ago, Toys “R" Us opened 350 Holiday Express pop-up stores
during the fourth quarter. The program was vastly scaled back the fol-
lowing year and has pretty much disappeared. And while TRU wasn’t
the first to implement a pop-up concept, its efforts in 2009 gave rise to
a wide array of much smaller — often single-unit pop-ups —that have
been as much about promotion as sales. Among recent examples:

P Paul Frank has opened a pop-up shop in New York’s Paramount
Hotel, showcasing apparel, sleepwear, accessories, and NYC-themed
gifts. The location will be open through January 30, 2015. A chari-
table component benefits Covenant House.

» DreamWorks Animations’ AwesomenessTV YouTube network is
opening Scene@AwesomenessTV in Los Angeles. The shop features
curated merchandise and items that can be personalized, and will
host live appearances and other events.

» Amazon is opening a pop-up test site on Fifth Avenue at 34th Street
in Manhattan, across the street from the Empire State Building. This
mini warehouse carries a limited inventory of top sellers for same-
day deliveries and also showcases Amazon products such as Kindle
e-readers, and Fire Phones and TVs.

P Central Perk, a coffee shop in New York City based on the Friends TV
series, has also been selling licensed merchandise.

New retail formats aren’t limited to pop-ups— or to the U.S. American
Greetings Properties’ Care Bears and Sanrio’s Little Twin Stars (Kiki and
Lala, the company’s second most popular characters in Japan, behind
Hello Kitty) have a co-branded café in Hiroshima Parco, one of Japan’s
largest shopping centers. The concept was developed by Care Bears’
Japanese licensing agent Mindworks Entertainment and Inoue Corporation.

ONLINE SHOPPING

Almost one third of online shop-
pers shop on a mobile device at
least as much as they do on a
computer, according to Contact
Solutions. Additionally, 10% of
shoppers prefer mobile apps to
other means of access for online
shopping. That said, 16% of con-
sumers struggle with mobile shop-
ping apps at least half the time
and half of those abandon the cart
when that happens. Consumers’
biggest gripe: lack of access to in-
app help to resolve problems.

CELEBRITY BUSINESS MODELS
It's often difficult to tell celebrity
licensing programs from other
types of celebrity/corporate rela-
tionships and marketing alliances.
Two different takes on recently

announced deals by music celebri-
ties: Shakira co-developed six baby
toys that Mattel’s Fisher-Price is
manufacturing and marketing. She
is also producing a related web
series for mothers. Meanwhile,
Beyoncé, though her company
Parkwood, is creating a 50/50 part-
nership with Topshop to create an
athletic streetwear line that includes
apparel, accessories, and footwear
for dance, fitness, and sports.

BLOW ‘EM’ OUT

Yum-Wick, a Brooklyn, New York
company that makes edible choco-
late candles with edible almond
wicks, is seeking manufacturers to
which to license its patents. Trade
publication Candy Industry notes
that “the candles are available in
a variety of shapes and designs,

including the option to personal-
ize,” so presumably they can be
molded in the shapes of popular
characters, trademarks, and other
intellectual property as well.

KEURIG'S SUPERVALU(E)
Licensing agreements don‘t usu-
ally get credited for triggering
new stock highs (even on a day
when the overall market hits an
all-time high), but grocery chain
Supervalu has licensed Keurig
Green Mountain to market Super-
valu’s Java Delight brand of cof-
fee in its K-Cups for hot brewing
systems, an announcement that
sent Keurig's stock to its own new
high. The stock is up more than
97% this year, the best perfor-
mance on the S&P 500, according
to Investor’'s Business Daily. This
year alone, Keurig has signed
deals with Nestle for Coffee-Mate,
Harris Teeter, Peet’s Coffee & Tea,
Kraft, and Coca-Cola.

BEFIT NUTRICEUTICALS

Most of the licensing activity in
the fitness category lately has
been around tech devices (Fitbit,
Case-Mate, Garmin’s Vivofit),
fashion designers (Tory Burch and
Rebecca Minkoff), and entertain-
ment properties (The Biggest
Loser). Now, Lionsgate’s BeFit, a
YouTube channel with 1.3 million
subscribers, has licensed Top Secret
Nutrition to develop a line of BeFit
supplements. Top Secret offers its
own brand through wholesale and
retail channels globally, and pro-
duces private label and licensed
products as well.

ZAG ZIGS WITH SABAN

ZAG Animation Studios is formed
by Saban’s Haim Saban, ZAG
Entertainment founder Jeremy
Zag, director Chris Columbus and
1492 Pictures producing partner
Michael Barnathan. Saban Brands
will handle licensing and mer-
chandising, with 10 family films in
development.
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Frozen Fever (short) ~ Spring 2015  Disney Features new original song by same team behind the surprise hit feature. X X
Avengers: Age of 5112015 Walt Disney Studios quuel to 2012's Marvel's The Avengers r'negablockbusterlreunltes the cast _and writer/ X X
Ultron director Joss Whedon. Incorporates storylines touched on in newer Marvel films.
Sequel to music-focused comedy of 2012, which led to high DVD sales as well as multiple
Pitch Perfect 2 5/15/2015 Universal Pictures soundtracks and top positions on digital download charts. Directed by Elizabeth Banks, X
co-star from the first film.
Mad Max: Fury Road ~ 5/15/2015 Warner Bros. FOLLI'th fl|[T'| in George Mlllerg Mad Max franch|sg (and first in 30 years), starring Tom Hardy X
as "Mad" Max Rockatansky in a post-apocalyptic wasteland.
Tomorrowland 52212015 Walt Disney Studios Brad Bird's interpretation of the Tomorrowland exhibits at Disney parks. Starring George X
Clooney as an inventor.
Monster Trucks 5/29/2015 Paramount Pictures Live action and computer animated film about monster trucks. X
B.0.0.: Bureau DreamWorks Tony Leondis-directed animated film about two ghosts who join a "counter-haunting”
of Otherworldly 6/5/2015 Animation/20th Century  agency. Featuring the voice of Seth Rogan. Hasbro is master toy partner. Lining up licensees X
Operations Fox across categories.
Adaptation of the popular HBO series, starring the original main cast and rapper/actor Kid
Entourage 61512015 Warner Bros. Cudi. Fifth Sun Apparel served as apparel licensee for the TV series. X
Revival of the dinosaurs-in-modern-times franchise is directed by Colin Trevorrow based on
Jurassic World 6/12/2015 Universal Pictures his own screenplay written with Derek Connolly. Once again produced by Steven Spielberg. | X X
Hasbro is on-going master toy licensee.
Inside Out 6/19/2015 Walt Disney Studios CGl animated film set inside the human body. X
Ted 2 6/26/2015 Universal Pictures Sequel to 2012's Ted,_ once again written, directed, and starring the voice of Seth McFarlane. X
Commonwealth previously released a licensed plush version of the Ted character.
Terminator: Genisys ~ 7/1/2015 Paramount Pictures Retooling of the Terminator series, once again starring Arnold Schwarzenegger (who was X
absent from the last film).
Animated spinoff from Despicable Me, featuring the one-eyed, overall-clad, yellow minions
Minions 71102015 Universal Pictures characters. Sandra Bullock voices the villain. Thinkway Toys is the master toy licensee. Hasbro | X
is the master game licensee. Hybrid and JEM also serve as licensees.
Director Peyton Reed's live-action movie about a biochemist who develops the ability to
Ant-Man 711712015 Disney/Marvel drastically decrease his size. One of the first members of the Avengers and a Marvel comics | X X
property.
Pan 71772015 Warner Bros. Adaptation of Peter Pan starring Leyl Ml!ler as the title character, Hugh Jackman as X
Blackbeard, and Rooney Mara as Tiger Lily.
The Fantastic Four 8/7/2015 20th Century Fox ThIS is the thlrld Fox theatrical film based on the Marvel comics. Fox does not hold licensing X X
rights to the film.
Goosebumps 8/7/2015 Columbia Pictures L|ve-ac_t|on feature is based on Scholastic s_R. L. _Stlne fright novel series geared for kids. X
Sony Pictures Consumer Products handles licensing.
Columbia/Sony Pictures Sony Pictures Animation launches this sequel to its 2012 animated family film about
Hotel Transylvania 2 9/25/2015 Animati Y misunderstood monsters. Sony Pictures Consumer Products handles licensing. First film X
nimation . . N S
included a mobile app from PlayFirst and costumes from Rubie's.
Victor Frankenstein ~ 10/2/2015 20th Century Fox New adaptation of Mary Shelley’s horror novel, starring Daniel Radcliffe and James McAvoy. XX
The Jungle Book 10/9/2015 Disney lee-qctlon version of the Disney adaptation, directed by Jon Favreau and featuring the voice X | x
of Idris Elba.
Fox's Blue Sky Studios animation house known for the Ice Age movies makes a 3-D family
The Peanuts 11/6/2015  20th Century Fox film with the Charlie Brown and other Peanuts characters that are popular in TV specials. X
Licensing handled by Peanuts Worldwide/lconix.
Bond 24 11/6/2015 MGM/Columbia Pictures  Sequel to 2012's Skyfall and 4th film about agent 007 to star Daniel Craig. X X
Friday The 13th 11/13/2015  Paramount Pictures Reboot of the Jason Voorhees slasher film series. Directed by David Bruckner. X
L . Last in the Hunger Games series adapted from Suzanne Collins' books. Original cast returns,
Mockingjay, Part 2 112012015 Lionsgate along with director Francis Lawrence. Striker Entertainment handles licensing. X X
. . . Pixar animated film about dinosaurs living among humans. Featuring the voices of John
The Good Dinosaur  11/25/2015  Walt Disney Studios Lithgow, Frances McDormand, and Neil Patrick Harris. X
Zﬁ;x?]r:: The Force 12/18/2015  Walt Disney Studios Episode VIl follows 1983's Return of the Jedi and is first in Disney’s new sequel series. X
Kung Fu Panda 3 12/23/2015  DreamWorks Animation Buﬂd_ln_g on the Kung Fu Panda series, again featurln_g the voice of Jack Black. Guillermo del X
Toro joins as executive producer. 20th Century Fox distributes.
Mission: Impossible 5 12/25/2015  Paramount Pictures Tom Cruise and_ director Chrlstopher_ McQuarrie sign _for fifth |nstallment; M:14 grossed X X
$695m worldwide. Sakar made spy-inspired electronics for the previous film.
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Sony Pictures Animation revives the comic character controlled by Hearst's King Features
Popeve TBA 2015 Columbia/Sony Pictures  Syndicate. Directed by Genndy Tartakovsky, whose many producing credits in cartoon X X
pey Animation TV series include Star Wars: Clone Wars. Sony Pictures Consumer Products handles film
licensing; King Features handle's classic.
Ratchet & Clank TBA 2015 Col_umb_la/Sony Pictures Tw_o unI|ke!y heroes struggle to stop destruct‘|0n o_f all the plane_ts in the Solana Galaxy. CG X
Animation animated film based on the popular Playstation video game series.
Prequel to the 2012 film Snow White & The Huntsman takes place before Snow White made
. . it on the scene (so no Kristen Stewart). Charlize Theron and Chris Hemsworth return; Frank
The Huntsman TBA 2015 Universal Pictures Darabont directs. Original took in over $400 million worldwide at the box office; Jerry Leigh X X
was apparel licensee.
The Nut Job 2 1152016 Open Road Films Sequel to 2014's The Nut Job, based on a short film. Cupcake Digital made a mobile game X
for the first film.
Deadpool 2/12/2016 20th Century Fox Marvel X-men spinoff to be directed by Tim Miller. X
lllumination Entertainment, which is best known for Despicable Me, creates an original 3-D
Untitled Pets Project  2/12/2016 Universal Pictures animated movie about the daily lives of pets after their masters leave home. Featuring the X
voices of Louis C.K., Eric Stonestreet, and Kevin Hart.
Miss Peregrine’s
Home For Peculiar 3/4/12016 20th Century Fox Tim Burton’s adaptation of the Ransom Riggs' young adult novel. X
Children
Prometheus 2 3/4/12016 20th Century Fox Sequel to 2012 Riddley Scott film, itself a prequel to the Alien film series. X
Zootopia 3/412016 Walt Disney Studios CG animated film a?out a fox framed for a crime and chased by a rabbit police officer. X
Directed by Tangled's Byron Howard.
Warcraft 31112016 Universal Pictures ?uncan Jones directs Colin Farrell in a film based on Blizzard Entertainment’s popular action/ X X
antasy series.
Allegiant Part 1 3/18/2016 Summit Entertainment  Part one of the finale to the Divergent trilogy. X X
20th Century Fox/ A businessman-like baby teams with his seven year old brother to outwit the CEO of Puppy
Boss Baby 31812016 DreamWorks Animation  Co. Voice stars include Kevin Spacey, Alec Baldwin. X
Beverly Hills Cop4 312512016 Paramount Pictures L(I)lljjrr;t)l;;ntry in the comedy series, directed by Brett Ratner and once again starring Eddie X
Batman v Superman: Zack Snyder-directed sequel to Man of Steel, once again starring Henry Cavill as Superman.
Dawn of Justice 312512016 Warner Bros. Ben Affleck joins the cast as Bruce Wayne/Batman. X X
Clifford The Big Red . . Live-action/animated 3D comedy-adventure based on Scholastic's book series by Norman
Dog 482016 Universal Pictures Bridwell; first book published in 1963; 127 million copies in print worldwide. X
Captain America 3 5/6/2016 Walt Disney Studios Captain America joins t‘he Avepgers fighting a multi-country law that seeks to regulate X X
superhuman activity. Directors: Anthony Russo and Joe Russo.
X-Men: Apocalypse 5272016 20th Century Fox (F‘?rtércttll film in the Origins series and eighth film in the X-Men film series. Bryan Singer X X
Alice in Wonderland:
Through the Looking  5/27/2016  Walt Disney Studios Sequel to 2010's Alice in Wonderland, directed by Tim Burton and starring Johnny Depp. X X
Glass
Uncharted 6/10/2016 Columbia Pictures Adaptation of Naughty Dog's action/adventure video game series. X
Animated sequel to Finding Nemo. Albert Brooks and Ellen DeGeneres reprise their voicing
Finding Dory 6/17/2016 Walt Disney Studios roles. Licensees for the original film included Zak Designs, Random House, and the now- X
defunct THQ.
Navy Seal in the Iraqi dessert searching for terrorists enters a centuries old tomb. After
The Mummy 6/24/2016 Universal Pictures placing his hand a sarcophagus he is stabbed in the hand and cursed with visions of X
Ashurbanipal, King of Assyria — The Mummy.
ID Forever Part | 6/24/2016 20th Century Fox Long-awaited sequel to Independence Day, again under direction by Roland Emmerich. X
The 3-D animated film is being developed, produced and financed by IP rights owner Rovio
Angry Birds movie 7112016 Columbia Pictures Entertainment. Licensing partners for the game include Commonwealth (toys), Pengiun X
(publishing), and Calego (bags, back-to-school).
Live action 3-D film featuring the Edgar Rice Burroughs character, starring Alexander
Tarzan 7112016 Warner Bros. Skarsgard, Samuel L. Jackson, Margot Robbie and Christoph Waltz. David Yates directs. X
Latest release in the CG-animated film series about animals travelling during the ice age.
Ice Age 5 7/15/2016  20th Century Fox Previous licensees for the series include Bioworld apparel), Activision (video games), and X
Gameloft (mobile games).
Knights of the Round P ’ .
Table: King Arthur 7/22/2016  Warner Bros. Guy Ritchie's retelling of the King Arthur story. X
. Original Power Rangers movie released in 1995; studio hopes to launch a new film franchise
Power Rangers 712212016 Lionsgate with this release written by Ashley Miller and Zach Stentz (X-Men First Class). X X
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Untitled Planet of 712972016 20th Century Fox Next in the new, reimagined Planet of the Apes series, including 2014's Dawn of the Planet X
the Apes 3 of the Apes.
Untitled Smurfs 8/5/2016 Co!umb}alSony Pictures Further reboot of the Smurfs film franchise. Sony has a full consumer products program with X X
Animation 70 licensees.
Suicide Squad 8/5/2016 Warner Bros. DC spinoff, David Ayer directing. X
U!“."'Ed L.EQO 9/23/2016 Warner Bros. Film based on the Ninjago construction toy line. X
Ninjago Film
Monster High 101772016 Universal Pictures I;;:I;\;fdlon film based on the teen toy series, which inspired a series of books and a TV X
Inferno 100142016 Columbia Pictures Ron I:ioward directs Tom Hanks in another adaptation of a Dan Brown novel, this time X X
2013's Inferno.
Doctor Strange 11/4/2016 Disney/Marvel Scott Derrickson-directed comic film featuring the doctor-turned-magician. X
Film inspired by Troll dolls, whose IP DreamWorks Animation acquired in April 2013. Features
Trolls 11/4/12016 DreamWorks Animation  voices of Jason Schwartzman and Chole Moretz. 20th Century Fox distributes. Hasbro is X
master toy licensee for the film. Currently seeking licensees across other categories.
Sinister Six 11112016 Columbia Pictures Spin-off of the Spider-Man series featuring several Spider-Man villains. Written and directed X
by Drew Goddard.
Fantastic Beasts and . . . .
Where to Find Them 11/18/2016  Warner Bros. Based on the Harry Potter spin-off title, with a screenplay from J.K. Rowling. X
Giants 11/23/2016  Disney Walt Disney Animation Studios' latest CGl film from Nathan Greno. X
Alvin and the . . . ) . _— -
Chipmunks: Road 1201612016 20th Century Fox Zlglirgnsequel to the Alvin and the Chipmunks film franchise. Blends CGI animation with live- X
Trip ’
V\?;?Sndalone S@r 12160016 Disney Stand-alone Star Wars film from director Gareth Edwards. X
Set in the ancient South Pacific, a spirited teenager sets sail in search of a fabled island.
Moana late 2016 Disney Teaming up with her hero, the demi-god Maui, the two encounter enormous sea creatures, X
underworlds, and ancient folklore.
R_e5|dent Evil: The TBA 2016 Sony Pictures The Red Queen plots destrubtion of the human race from The Hive. X X
Final Chapter
Star Trek 3 TBA 2016 Paramount Pictures Third film in the new Star Trek series, this time to be directed by Robert Orci. X X
Avatar 2 TBA 2016 20th Century Fox §eque| to hlghlest grossing 'f|lm of all time, expected to focus on filmmaker James Cameron's X
in-depth look into Pandora's oceans.
Pirates of the
Caribbean: Dead TBA 2016 Walt Disney Studios Johnny Depp swash buckles again for producer Jerry Bruckheimer. X
Men Tell No Tales
Transformers 5 TBA 2016 Paramount Pictures Latest in the series inspired by Hasbro's toy franchise. X X
Captain Underpants ~ 1/13/2017 20th Century Fo>'(/ ] Anu_nated film based on the children's book series. Features the voices of Ed Helms and X
DreamWorks Animation ~ Kevin Hart.
Wolverine 3 3/3/2017 20th Century Fox Third in this series of X-Men spin-offs starring Hugh Jackman. X X
Bollywood-inspired animated musical centering around monkeys. Oscar winners Stephen
Bollywood Superstar 3/10/2017 20th Century Fox/ Schwartz and A.R. Rahman are writing lyrics and music, respectively, as well as executive X
Monkey DreamWorks Animation ’
producing.
Allegiant Part 2 3/24/2017 Summit Entertainment  Part one of the finale to the Divergent trilogy. X X
Ferdinand 41712017 g(k);hsf;(;;usw Fox/Blue Blue Sky Studios’ adaptation of the classic Munro Leaf children’s book. X
Pacific Rim 2 41712017 Universal Pictures Sequel to 2013's giant robot movie from Guillermo del Toro.
The Mummy 2 4121/2017 Universal Pictures Second in planned monster franchise based on the studio’s collection of iconic monsters.
(nglzgs;a;s of the 5/5/2017 Disney/Marvel Marvel series, to be directed by James Gunn. X X
Terminator 2 5192017  Paramount Pictures Two sequ_els to the July 2015 reboot_of Arnold Schwarzenegger series to be filmed back-to- X
back subject to success of initial outing.
h DreamWorks . e . . .
How to Train Your 6/9/2017 Animation/20th Century F_eatures same _cast gnd creative team as prior films in the series. Spin Master is master toy X X
Dragon 3 Fox licensee. Prior film did $600m at box office.
Toy Story 4 6/16/2017  Disney/Pixar John Lasseter, who directed the first two films in the series, returns at the helm. X
Wonder Woman 6/23/2017  Warner Bros. Part of DC family.
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Despicable Me 3 6/30/2017 Universal Pictures Fourth film (including Minions) in the Despicable Me series. X
The Fantastic Four 2 7/14/2017  20th Century Fox Sequel to the 2015 reboot of the Fantastic Four series. X X
Thor: Ragnarok 7/28/2017 Disney/Marvel Picks up where Thor is left off in Avengers: Age of Ultron. Third in the Thor series. X X
The Croods 2 11/3/2017 20th Century Fox/ Sequel to the CGI animated film about the prehistoric family. X
DreamWorks Animation
Black Panther 11/3/2017 Disney/Marvel Marvel's Black super hero seeks to bring about change. X
Dr. Seuss' How L . —_— " _—
The Grinch Stole 11172017 Universal Pictures Reimagining of the Dr. Seuss Christmas tale from animation studio Illumination X | x
. Entertainment.
Christmas
J(;Jrfsce League, Part 11/17/2017  Warner Bros. DC superheroes unite; to be directed by Zack Snyder. X
Avatar 3 TBA 2017 20th Century Fox Second sequel to highest grossing film of all time. X
Lego Batman TBA 2017 Warner Bros. Off-shoot of the successful construction toy pairing. X | X
" 20th Century Fox/ . . .
Larrikins 21162018 ) Works Animation Desert-dwelling marsupial goes out into the world. X
20th Century Fox/Blue Blue Sky Studios’ loose adaptation of the novel The Anubis Tapestry: Between Twilights,
Anubis 3/23/2018 Hury from author Bruce Zick. The book is about a mummy curse sending the protagonist to the X
Sky Studios ;
Egyptian underworld.
The Flash 31232018 Warner Bros. Police scie_:ntist Barry Allen is transformed by lightning into The Flash, destined to protect X
Central City
Avengers: Infinity 5/4/12018 Disney The war against Thanos commences. X
War, Part 1
20th Century Fox/ Continues the animated series about misplaced zoo animals. Features the voices of Ben
Madagascar 4 >/18/2018 DreamWorks Animation  Stiller and Chris Rock. X
Godzilla 2 6/8/2018 Warner Bros. Sequel will see Godzilla battle more classic foes like Mothra, Rodin and Ghidorah. X
Terminator 3 6/29/2018 Paramount Pictures Contingent on success of prior film. X
Captain Marvel 7/6/2018 Disney/Marvel Carol Danvers will be the first female superhero to have her own Marvel movie.
Aquaman 712712018 Warner Bros. DC family.
Puss in Boots 2: Nine 20th Century Fox/ .
Lives & 40 Thieves 11/2/2018 DreamWorks Ainmation Sequel to the 2011 Shrek spin-off. X
The Inhumans 1272018 Disney/Marvel Follows a 7,000 year old sub-sect of humans who were gxpenmented on and given X
superpowers by the Kree. Marvel hopes for a new franchise to emerge.
Sequel to 2013's successful Lego Movie, this time written by Jared Stern and Michelle
) Morgan, and directed by Chris McKay. The previous film included licensees TV Mania
The Lego Movie 2 TBA 2018 Warner Bros. (apparel, U.K.), Mad Engine (apparel, U.K.), SGI Apparel (pajamas), and MZ Berger X X
(stationery).
Amazing Spider- Building further on the new Spider-Man film series, once again starring Andrew Garfield as
Man 3 9-p TBA 2018 Columbia Pictures Peter Parker/Spider-Man. Activision served as video game licensee for the first two films. X X
Disney/Marvel handles licensing.
Avatar 4 TBA 2018 20th Century Fox Original was highest grossing film of all time. X
Shazam 4/5/2019 Warner Bros. DC family. X
Avengers; Infinity 5/3/2019 Disney/Marvel The war against Thanos continues. X X
War, Part 2
!rlx(t)lce League, Part 6/14/2019 Warner Bros. DC family, Zack Snyder directing X X
Cyborg 4/3/12020 Warner Bros. DC family. X
Green Lantern 6/19/2020 Warner Bros. DC family. X
Assassin's Creed TBA 20th Century Fox Adaptat!on of Ubisoft's h_lstoncal action film, starring Michael Fassbender. Fox does not X
handle licensing for the film.
Betty Boop TBA TBA Produced by Animal Logic and Syco X
Fantastic Beasts and TRA Warner Bros. New Harry Potter spinoff created by Warner and JK Rowling; David Yates, who direted four X
Where to Find Them Potter films, is on board.

Note: All details subject to change. Source: Companies, compiled by THE LICENSING LETTER
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Licensing News

Properties Available Or Recently Assigned, U.S.

HUE Leading legwear, leggings, and sleepwear apparel, footwear, handbags, intimates, Rachel Terrace, Beanstalk
brand marked by bold, trendy design and color. swimwear

J.R. Watkins Brand with 400+ products spanning home, coffee, condiments, fragrance, pet food, shaving  Kirsten Fallon, IQ License
health, and gourmet; defined by its use of all-  supplies, tea
natural ingredients.

Postobello Furniture lifestyle brand which embodies luxury case goods (for the home), home & decorative  Terry Immekus, All-American Licensing
design that is both affordable and functional. accessories, upholstery & Management Group (AALMG)

Tapatio Popular hot sauce in Hispanic and American  beverages, food Ross Misher, Brand Central
households.

TGl Fridays American bar and grill chain, currently licensed beverages, food Allison Ames, Beanstalk

in frozen and packaged snacks. Next year
marks the 50th anniversary.

Licenses Recently Granted, U.S.

Beast Quest Scribble Down Ltd. transfers Coolabi
Book of Life (The) Bentex Group apparel (children’s) 20th Century Fox Consumer Products
Dark Horse Comics art books
FunKo collectible figures
Hot Topic fashion apparel
Hybrid Apparel apparel (children’s)
Innovative Designs novelties, stationery
Loungefly accessories
Northwest Co. (The) home products
Crayola Zalemark jewelry Crayola
Cynthia Rowley Staples office accessories Cynthia Rowley
Downton Abbey River of Goods lighting NBC Universal Intl. Television Production,
Knockout Licensing
From Frank Calendar Holdings jigsaw puzzles, wall calendars From Frank, A Squared Entertainment div.
GTECH lottery games Genius Brands
Hot Properties! Merchandising air fresheners, magnets, pins, stickers
HarperCollins Children batteryPOP streaming video HarperCollins Children’s Books
Mage Wars Dynamite Entertainment art books, comics, novelizations, prints Arcane Wonders
MLS batteryPOP streaming video Major League Soccer (MLS)
Molly Hatch Chasing Paper wall decals Molly Hatch, Moxie & Co.
KAF Home dinnerware, kitchen textiles, throw pillows
Twig New York div. Hankook table decor
Chinaware
Monster High Amscan party accessories Mattel
Markwins Intl. makeup
Rubie's Costume* Halloween costumes
MTA New York City Transit Tiffany & Co. promotional products Metropolitan Transportation Authority (MTA),
Toon Books books (children's) Moxie & Co.
Triumph Books books
Nancy Tillman Custom Personalization Solutions  personalized products JLK Brand Licensing
UMB Bank credit cards
*Extension or renewal. Continued on page 8
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Licen5ing News continued from page 7

NASCAR AMP Group USA kart racing facilities NASCAR
NFL Properties Imangi Studios NFL Players

Popeye Kuboo.com/Safe Communications  virtual goods Sony Pictures Consumer Products, King
Features Syndicate

Rapala 0Old Toledo Brands apparel, footwear, headwear, outerwear Rapala VMC Corp., Wildflower Group

SpongeBob SquarePants  Little Gym Intl.* birthday parties Nickelodeon & Viacom Consumer Products

Stuart Weitzman Hearst Magazines boots Stuart Weitzman

Turner Classic Movies Euro Ceramica dishes, flatware, table linens, tabletop accessories Turner Broadcasting System, Parham Santana

Van Gogh Museum Erwin Pearl bags, eyewear, jewelry, leather accessories, scarves, ties Van Gogh Museum, Moxie & Co.

Quarto Publishing books, sketchbooks, wall calendars

International Properties Available or Recently Assigned

5 0il Premium olive oil brand; without additives, with Swarovski All (UK.

crystals in packaging.

Russell Dever, Those Licensing People

New TV series based on the book-turned-film series features Flint All (Worldwide) Steven DeNure, DHX Media

Lockwood in high school, before giant foods deluged his town.

Cloudy with a Chance of
Meatballs: The Series

Geronimo Stilton

Children's book penned and published by the titular character,a All (Australia, New Zealand)  Alan Schauder, Merchantwise

mouse who runs a newspaper.

Good Sign Environmentally friendly design property, previously licensed All (North America)
worldwide in apparel, accessories, back-to-school, and

publishing.

Cathy Malatesta, Lawless
Entertainment

Psycho Bunny Men's apparel brand inspired by pirates and secret societies,

combining English tailoring with American design.

accessories, denim, footwear,  Amy Moynihan Heyward, A Squared
fragrance, luggage, outerwear, Entertainment div. Genius Brands
swimwear (Worldwide)

Classic book about a reindeer buck who leads Santa’s sleigh with All (U.K.)
the aid of his glowing red nose.

Animated episodes air on YouTube. Focused on girls collectible  apparel, back-to-school, plush, Rob Corney, Bulldog Licensing
range of small, grocery-inspired toys. publishing (U.K.)

Magical girl TV show aimed at girls aged 4-12. PopPixie is a kid's All (Germany) Kristin Ehring, g.l.a.m. GmbH & Co.
comedy adventure featuring fantastical animals. Huntik is a time- KG

traveling boy's action-adventure series.

New action-adventure series airs 2015, aimed at 6-11 year-olds. All (Worldwide)
Zac is transported to an otherworldly pirate ship that he captains

with the help of a magical sword.

Rudolph the Red-Nosed
Reindeer

Shopkins

Martin Lowde, Brands With Influence

Winx Club, PopPixie, and
Huntik: Secrets & Seekers

Zak Storm Olivier Dumont, eOne Entertainment

International Licenses Recently Granted

B.M. Fashion Ltd. t/a Fashion U.K.

Lily & Lionel scarves (U.K.)

PSA Essentials stamps (U.S., Canada)

Simon & Schuster Children's Publishing books (children's) (Worldwide)
Roy Lowe & Sons Ltd. snow sports socks (U.K.)

MEGA Brands construction blocks (Worldwide)

Beast Quest Coolabi

Beatles (The)
Bonnie Marcus
Book of Life (The)
Darth Vader
Despicable Me

apparel, nightwear (U.K.)

Apple Corps Ltd., Caroline Mickler

Bonnie Marcus Collection, HAP Consulting
20th Century Fox Consumer Products
Disney Consumer Products

Universal Studios Partnerships & Licensing

DreamWorks Animated  IglooBooks activity books, activity books, books, eBooks, novelty ~ DreamWorks Animation

Features books (U.K.)

Euroleague Basketball Upper Deck memorabilla, trading cards (North America) Euroleague Basketball

Ever After High SuperAwesome sleepover parties (U.K.) Mattel UK Ltd.

Fifty Shades of Grey F&F div. Tesco Stores Ltd. lingerie, nightwear (U.K.) Caroline Mickler

Frozen LiteBulb Group ?ppa)rel, key rings, mugs, stationery, stickers, wallets ~ Disney Consumer Products
UK.

Garfield Roy Lowe & Sons Ltd. socks (U.K.) Paws, Inc., Bulldog Licensing

Harry Potter

Eaglemoss Publications

figurines, partworks (Worldwide)

Warner Bros. Consumer Products (France)

*Extension or renewal.
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Licen5ing News continued from page 8

PROPERTY GRANTED TO PRODUCTS MANUFACTURED GRANTED BY
Heidi Famosa master toy (Worldwide) Studio 100 Intl. B.V., Planeta Junior (Spain)
Hello Kitty Roy Lowe & Sons Ltd. snow sports socks (U.K.) Sanrio
Hey Duggee Golden Bear Toys master toy (U.K.) BBC Worldwide
Penguin Books Ltd. publishing (U.K.)
Jamba Juice Hamilton Beach Brands blenders, juicers (U.S., Canada) Jamba Juice

Kiki & Lala x Care Bears Inoue Corp.

themed café (Japan)

American Greetings Properties, MindWorks
Entertainment, Sanrio Far East Co., Ltd.

LazyTown Urban Legacies Ltd. activity centers (Worldwide) Turner Broadcasting System
LEGO Character World/TDS Enterprises bedding, bedroom accessories (Europe) LEGO Systems

Mickey Mouse Character World/TDS Enterprises bedding (UK. Walt Disney Company EMEA
Motu-Patlu Prataap Snacks promotional toys, snacks (India) Viacom 18 Media

National Gallery DMC Creative World

needlecraft kits (Europe)

National Gallery Company

National Geographic Home Mottahedeh

porcelain giftware, porcelain tableware (North America)

National Geographic Society

Original Penguin Kiona S.A. de C.V.

bags, cosmetic bags, key chains, small leather goods (Mexico)

Perry Ellis Intl./PEI Licensing

Peg + Cat Candlewick Entertainment div. Walker  English-language publishing (Worldwide) Fred Rogers Co.
Books Group
Power Rangers Crayola activity sheets, coloring products, sticker sets (Worldwide) Saban Brands

Rugby Football Union Wattbike Ltd.

exercise equipment, floor mats (U.K.)

Rugby Football Union, Copyright
Promotions Licensing Group Sport (CPLG )

Sago Mini Monster Factory

plush (North America)

Sago Sago

Simpsons (The) Forever 21

apparel (Worldwide)

20th Century Fox Consumer Products

Dubai Parks and Resorts div. Meraas
Holding

Smurfs (The)

themed attractions (Dubai)

Lafig Belgium/I.M.P-S. International
Merchandising & Promotion Services

Snuggle HIA Brands

home textiles (U.S., Canada)

Sun Products, Leveraged Marketing Corp.
of America (LMCA)

Sony Pictures Dubai Parks and Resorts div. Meraas

themed attractions (Dubai)

Sony Pictures Consumer Products

Holding
Sooty Show (The) LF Beauty (UK) Ltd. toiletries (U.K.) Redan Alchemy
Stella Diaries (The) Worldreader e-books (Worldwide) Rovio Entertainment

Three Stooges (classic)  Coastal Amusements

arcade games (Worldwide)

Colorvision Intl.*

computerized portraits (U.S., Singapore, South Korea)

Hastings Intl. B.V.*

online casino games (Worldwide)

Mid-South Products*

3D mugs, bottle openers, coaster sets, coolers, driver's
licenses, mints, PVC figurines, shot glasses, street signs,
thimbles (U.S., Canada)

C3 Entertainment

Mondo collectible posters (Worldwide)
Pariplay digital money games (Worldwide)
RRParks Cards trading cards (Worldwide)
Thunderbirds Are Go Danilo Promotions Ltd. calendars, greeting cards (U.K.) ITV Studios Global Entertainment
DC Thomson magazines (U.K.)
Kokomo Ltd. toiletries (U.K.)
Posh Paws backpacks, bags (U.K.)

Simon & Schuster Children’s Publishing

activity books, novelty books, sticker books, story books (U.K.)

Vivid Imaginations

master toy (Worldwide (excluding U.S., Asia))

University of Oxford TVM Fashion Lab div. Global Brands

apparel (men’s) (U.K.)

University of Oxford (Oxford Ltd.),
Performance Brands

Warner Bros./D.C. Comics
(Tweety, Superman)

Roy Lowe & Sons Ltd.

snow sports socks (U.K.)

Warner Bros. Consumer Products

Wisdom of Kids (The) Blueprint Collections

eyeglass cases, makeup gift sets, stationery, travel gear (UK.)

London Studio (The), JELC Ltd./Blue Trellis

World of Warriors Flair Leisure Products PLC div. Giochi

Preziosi

accessories, collectibles, figures, play sets, role playing
toys, toy vehicles (Europe, CEE)

Moose Enterprise

toys (North America, Australasia)

Penguin Books Ltd.

books (Worldwide)

Mind Candy

Yellow Submarine Lily & Lionel

scarves (U.K.)

Apple Corps Ltd., Caroline Mickler

*Extension or renewal.
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20th Century Fox Consumer Products, Jeffrey Godsick,
President, 310-369-0751, jeffrey.godsick@fox.com, P. 9.

20th Century Fox Consumer Products, Roz Nowicki,
EVP Global Sales & Retail, 310-369-2207, roz.nowicki@
fox.com, P. 7,8.

A Squared Entertainment div. Genius Brands, Amy
Moynihan Heyward, President, 310-273-4222, info@
gnusbrands.com, P. 8.

A Squared Entertainment div. Genius Brands, Stone
Newman, President, Global Consumer Products, 858-450-
2900, stone@pacificentcorp.com, P. 7.

All-American Licensing & Management Group
(AALMG), Terry Immekus, Partner, terry@aalmg.com, P. 7.

American Greetings Properties, Carla Silva, SVP
Global Licensing, 212-386-7355, csilva@ag.com, P. 9.

AMP Group USA, Alejandro Pezzini, COO, 407-354-3939,
alejandro@ampgroup.com, P. 8.

Amscan, Barry Morin, SVP Marketing & Licensing, 914-
345-2020, bmorin@amscan.com, P. 7.

Arcane Wonders, Scott Morris, VP Business Development,
855-6243-927, sales@arcanewonders.com, P. 7.

batteryPOP, Greg Alkalay, CEO & Founder, 212-448-
0066, greg@batterypop.com, P. 7.

Beanstalk, Allison Ames, President, 212-421-6060,
allison.ames@beanstalk.com, P. 7.

Beanstalk, Rachel Terrace, SVP Brand Management,
212-303-1187, rachel.terrace@beanstalk.com, P. 7.

Bentex Group, Susan Peia, VP Licensing, 212-594-4250
x168, susan@bentex.com, P. 7.

Bonnie Marcus Collection, Bonnie Marcus, Owner, 203-
341-0701, bonnie@bonniemarcus.com, P. 8.

Brand Central, Ross Misher, CEO, 310-268-1231, ross@
brandcentralgroup.com, P. 7.

C3 Entertainment, Ani Khachoian, EVP Licensing &
Consumer Products, 818-956-1337 x215, akhachoian@
c3entertainment.com, P. 9.

Calendar Holdings, Jennifer Schubert, VP Merchandising,
888-422-5637, jenns@calendarclub.com, P. 7.

Candlewick Entertainment div. Walker Books
Group, Joan Powers, Group Editorial Director, 617-661-
3330, joan.powers@candlewick.com, P. 9.

Carlson Restaurants Worldwide, Carl Robie, VP Global
Strategic Sourcing & Brand Licensing, 972-662-5400, carl.
robie@carlson.com, P. 7.

Character Arts, Jonathan Flom, General Manager, 203-
834-0323, jflom@characterarts.com, P. 8.

Chasing Paper, Annie Rees, Editorial Director, annie@
chasingpaper.com, P. 7.

Coastal Amusements, Sal Mirando, President, 732-905-
6662 x218, sal@coastalamusements.com, P. 9.

Colorvision Intl., Sue Jack, 407-851-0103, sjack@
amazingpictures.com, P. 9.

Crayola, Warren Schorr, VP Licensing, 610-253-6271,
wschorr@crayola.com, P. 7,9.

Custom Personalization Solutions, Michael Tabakin,
SVP, 973-420-8070, mtabakin@brand-xpand.com, P. 7.

Cynthia Rowley, Cynthia Rowley, Owner, 212-242-0847,
contact@cynthiarowley.com, P. 7.

Dark Horse Comics, Anita Nelson, VP Business Affairs,
Sales, Licensing & New Business, 503-905-2353, anitan@
darkhorse.com, P. 7.

Disney Consumer Products, Chris Connolly, SVP
Licensing, Disney Princess & Disney Fairies, 818-544-
07186, christopher.j.connolly@disney.com, P. 8.

Disney Consumer Products, Paul Southern, SVP
Licensing Star Wars, 415-623-1928, paul.southern@
lucasfilm.com, P. 8.

DMC Creative World, Jonathan Thompson, Executive
Director Northern Europe Region, 44 116 275 4000,
j.thompson@dmeccreative.co.uk, P. 9.

DreamWorks Animation, Emma Whittard, Head
Publishing, 818-695-5000, emma.whittard@dreamworks.
com, P. 8.

Dynamite Entertainment, Rich Young, Director
Business Development, 856-312-1040 x107, rich@
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dynamicforces.com, P. 7.

Erwin Pearl, Sandra Pearl, President, 212-889-7410,
spearl@epearl.com, P. 8.

Euro Ceramica, Nicolas Marjieh, President, 973-394-
9300, nicolasm@euroceramicainc.com, P. 8.

Forever 21, Betsy Zanjani, SVP Product Design, 213-741-
5100 , betsy.z@forever21.com, P. 9.

Fred Rogers Co., William Isler, President, 412-605-3100,
isler@fredrogers.org, P. 9.

From Frank, Kate Smith, Owner, 765-426-5918, kate@
greetingsfromfrank.com, P. 7.

FunKo, Brian Mariotti, President, 425-783-3616, brian@
funko.com, P. 7.

GTECH, Patricia Schmidt, Senior Director Brand
Licensing, 401-392-1000, pat.schmidt@gtech.com, P. 7.

Hamilton Beach Brands, Scott Tidey, SVP Sales &
Marketing North America, 804-273-9777, scott.tidey@
hamiltonbeach.com, P. 9.

HAP Consulting, Heidi Packer, Owner, 646-415-7613,
heidi@hapllp.com, P. 8.

HarperCollins Children’s Books, Emily Butler,

Director Digital Marketing & Product Innovation, 212-207-

7000, emily.butler@harpercollins.com, P. 7.

Hearst Magazines, Glen Ellen Brown, VP Brand
Development, 212-492-1316, gebrown@hearst.com, P. 8.

HIA Brands, Greg Haft, President, 917-833-5059, gregg@
hiabrands.net, P. 9.

Hot Properties! Merchandising, Jim Tsukahira,
President, 310-566-7217, jimt@hotmerch.com, P. 7.

Hot Topic, Cindy Levitt, VP & GMM, 626-839-4681
x2216, clevitt@hottopic.com, P. 7.

Hybrid Apparel, Derrick Baca, VP Licensing, 714-947-
8347, dbaca@hybridapparel.com, P. 7.

Imangi Studios, Keith Shepherd, Co-founder, keith@
imangistudios.com, P. 8.

Innovative Designs, Jody Rullo, Licensing Manager,
212-695-0892 x124, jrullo@innovativenyc.com, P. 7.

1Q License, Kirsten Fallon, VP, 917-746-8075, kristen@
iglicense.com, P. 7.

J.R. Watkins, J.R. Rigley, President & CMO, 507-457-
3300, jr.rigley@jrwatkins.com, P. 7.

Jamba Juice, Julie Washington, SVP & Chief Brand
Officer, 513-492-8176, jwashington@jambajuice.com, P. 9.
JLK Brand Licensing, Kathie Fording, Partner, 917-
974-3561, kathie@jlkbrand.com, P. 7.

KAF Home, Amin Mysorewala, Owner, 925-254-0582,
amin@kafgroup.net, P. 7.

Kayser-Roth, Julia Townsend, EVP & GM, 336-852-2030,
juliatownsend@kayser-roth.com, P. 7.

King Features Syndicate, Ita Golzman, VP North
American Licensing, 212-969-7584, igolzman@hearst.
com, P. 8.

Knockout Licensing, Tamra Knepfer, Co-President, 212-
947-5959, tk@knockoutlicensing.com, P. 7.

Kuboo.com/Safe Communications, John Venners,
CEO, 480-385-3893, jvenners@safecom.net, P. 8.

Lawless Entertainment, Cathy Malatesta, President,
323-201-2678, cmala@aol.com, P. 8.

LEGO Systems, Kristen Allshouse, Licensing Manager,
860-749-2291, kristen.allshouse@lego.com, P. 9.

Leveraged Marketing Corp. of America (LMCA), Alan
Kravetz, President, 978-475-7616, akravetz@lmca.net, P. 9.

Little Gym Intl., Ruk Adams, President & CEO, 480-948-
2878, radams@thelittlegym.com, P. 8.

Loungefly, Trevor Schultz, President, 818-718-5600 x222,
trevor@loungefly.com, P. 7.

Major League Soccer (MLS), Matt Chavlovich, Senior
Licensing Director, 212-450-1200, matt.chavlovich@
mlssoccer.com, P. 7.

Markwins Intl., Brian Talbot, VP Marketing, 909-595-
8898 x139, btalbot@markwins.com, P. 7.

Mattel, Jessica Dunne, SVP & GM Consumer Products,
310-252-3837, jessica.dunne@mattel.com, P. 7.

Metropolitan Transportation Authority (MTA), Mark
Heavey, CMO & Chief Advertising Officer, 212-878-7132,
mheavey@mtahg.org, P. 7.

Mid-South Products, Mark King, President, 901-458-
6826, mking@midsouthproducts.com, P. 9.

Molly Hatch, Molly Hatch, Artist, 413-896-5830, molly@
mollyhatch.com, P. 7.

Mondo, Justin Ishmael, Founder, 913-909-6147,
ishmaeljustin@gmail.com, P. 9.

Monster Factory, Bliss Man, Owner, 416-913-6673,
bliss@monsterfactory.net, P. 9.

Mottahedeh, Wendy Kvalheim, Owner & Designer, 609-
409-1490, wendy@mottahedeh.com, P. 9.

Moxie & Co., Arlene Scanlan, Partner, 203-259-2729 x11,
ascanlan@moxieco.com, P. 7,8.

NASCAR, Blake Davidson, VP Licensing & Consumer
Products, 704-348-9600, bdavidson@nascar.com, P. 8.

National Geographic Society, Krista Newberry, SVP
Brand Licensing, 202-857-7374, knewberr@ngs.org, P. 9.

NFL Players, Steve Scebelo, VP Licensing & Business
Development, 202-572-7472, steven.scebelo@nflplayers.
com, P. 8.

Nickelodeon & Viacom Consumer Products, Julie
McKenzie, SVP Global Consumer Products Licensing,

Apparel, Accessories & Home, 212-846-8018, julie.
mckenzie@nick.com, P. 8.

Northwest Co. (The), Ross Auerbach, President, 516-
484-6996 , ross@thenorthwest.com, P. 7.

0ld Toledo Brands, Marc Kaufman, President & CEO,
212-221-9800, mkaufman@oldtoledobrands.com, P. 8.

Parham Santana, Aaron Spiegeland, VP Brand Strategy
& Licensing, 212-645-7501 x54, aaron@parhamsantana.
com, P. 8.

Pariplay, Jesse Sutton, CEO Majescoent & Chairman,
732-476-1969, jesutton@majescoent.com, P. 9.

Paws, Inc., Jill Davis, SVP Licensing, 765-287-2222, jill@
pawsinc.com, P. 8.

Perry Ellis Intl./PEI Licensing, Alberto Maduro, SVP
Licensing, 305-873-1331, alberto.maduro@pery.com, P. 9.
Postobello, Jen Kates, Founder & Creative Director ,
323=697-1635, jen@postobello.com, P. 7.

PSA Essentials, Kevin Kennedy, President, 843-815-
5779, kevin@psaessentials.com, P. 8.

Psycho Bunny, Robert Godley, Owner, 212-532-8661,
customerservice@psychobunny.com, P. 8.

Quarto Publishing, Rage Kindelsperger, Editorial
Director, 212-779-3134, rkindelsperger@quaysidepub.
com, P. 8.

River of Goods, Lavina Lau, President & CEO, 888-647-
4990, llau@riverofgoods.com, P. 7.

RRParks Cards, Richard Parks, 775-400-6836,
rrparkscards@yahoo.com, P. 9.

Rubie’s Costume, Lauren Rabinowitz, Director
Licensing, 516-326-1500 x119, laurenr@rubies.com, P. 7.

Saban Brands, Kirk Bloomgarden, SVP Global Consumer
Products, 310-557-5230, kbloomgarden@sabanbrands.
com, P. 9.

Sanrio, Linh Forse, Licensing Director, 310-896-3277,
lforse@sanrio.com, P. 9.

Simon & Schuster Children’s Publishing, Valerie
Garfield, VP, Publisher, Novelty & Licensed Publishing,
212-698-7000, valerie.garfield@simonandschuster.com,
P.89.

Sony Pictures Consumer Products, Greg Economos,
SVP Global Consumer Products, 310-244-4188, gregory_
economos@spe.sony.com, P. 8,9.

Sony Pictures Digital Productions, Bob Osher,
President, 310-244-4000, robert_osher@spe.sony.com, P. 8.

Staples, Scott Young, SVP Product & Business
Development, 508-253-5000, scott.young@staples.com, P. 7.

Stuart Weitzman, Francois Kress, Global President, 212-
750-2555, fkress@stuartweitzman.com, P. 8.

Continued on page 11
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Sun Products, Ed Vlacich, EVP National Brands, 203-
254-6700, edward.vlacich@sunproductscorp.com, P. 9.

Tapatio Foods, Luis Saavedra, VP Marketing, 323-587-
8933, info@tapatiohotsauce.com, P. 7.

Tiffany & Co., Simona Aviram, Producer, 212-230-6849,
simona.aviram@tiffany.com, P. 7.

Toon Books, Francoise Mouly, Partner, 212-431-5756,
fm.toon@gmail.com, P. 7.

Triumph Books, Noah Amstadter, Senior Acquisitions
Editor, 312-676-4257, n.amstadter@triumphbooks.com,
P.7.

Apple Corps Ltd., Paul Cole, Director Merchandise
Licensing, 44 20 7761 9512, paul@applecorpsltd.com, P. 8,9.

Atlantyca Entertainment S.p.A., Rachele Geraci,
Licensing Manager, 39 2 430 0101, rachelegeraci@
atlantyca.it, P. 8.

B.M. Fashion Ltd. t/a Fashion U.K., Gurdev Mattu,
Director, 44 116 276 2929, gurdev@fashions-uk.com, P. 8.

BBC Worldwide, Clare Piggott, Head Merchandising, 44
20 7612 3000, clare.piggott@bbc.com, P. 9.

Blueprint Collections, Lisa Shand, Managing Director,
44 845 217 2400, lisa.shand@bluecoll.co.uk, P. 9.

Brands With Influence, Martin Lowde, Managing
Director & Founder, 44 7831 2350 24, martin@
brandswithinfluence.com, P. 8.

Bulldog Licensing, Rob Corney, Founder & Managing
Director, 44 20 8325 5455, robc@bulldog-licensing.com, P. 8.

Caroline Mickler, Caroline Mickler, Licensing Agent &
Consultant, 44 79 6885 0329, caroline@carolinemicklerltd.
co.uk, P. 8,9.

Character World/TDS Enterprises, Karen Creed-
Stephenson, Creative & Product Director, 44 845 004 9217,
karen.creed-stephenson@characterworld.uk.com, P. 9.

Character World/TDS Enterprises, Daniel Schweiger,
Joint Managing Director, 44 845 004 9217, danny.
schweiger@characterworld.uk.com, P. 9.

Coolabi, Valerie Fry, Director Sales, 44 20 7004 0980,
valerie.fry@coolabi.com, P. 7,8.

Copyright Promotions Licensing Group Sport
(CPLG ), John Taylor, Partnerships Manager, 44 20 8563
6153, jtaylor@cplg.com, P. 9.

Danilo Promotions Ltd., Martin Carter, Licensing
Director, 44 1992 702961, mcarter@danilo.com, P. 9.

DC Thomson, Roddie Watt, Licensing Business &
Marketing Coordinator Consumer Products, 44 208
337 7958, rwatt@dcthomson.co.uk, P. 9.

DHX Media, Steven DeNure, President & COO, 416-977-
6071, steven.denure@dhxmedia.com , P. 8.

Dubai Parks and Resorts div. Meraas Holding, Raed
Al Nuaimi, CEO, 971 4 511 4500, info@meraas.ae, P. 9.

Eaglemoss Publications, Maggie Calmels, Creative
Global Development Director, 44 207 605 1200,
maggiecalmels@eaglemoss.co.uk, P. 8.

eOne Entertainment, Olivier Dumont, Managing
Director Family & Licensing, 44 20 7907 3797, odumont@
entonegroup.com, P. 8.

Euroleague Basketball, Jordi Bertomeu, President &
CEO, 34 933 278 427, jordi.bertomeu@euroleague.net, P. 8.

F&F div. Tesco Stores Ltd., Anita Bolger, Brand &
Marketing Director, 44 1992 632 222, anita.bolger@tesco.
com, P. 8.

Famosa, Eduardo Garagorri, CMO, 34 966 54 46 00,
comunicacion@famosa.es, P. 9.

Flair Leisure Products PLC div. Giochi Preziosi,
Nic Aldridge, Marketing Director, 44 20 8643 0320, nic@
flairple.co.uk, P. 9.

g.l.am. GmbH & Co. KG, Kristin Ehring, Director Sales &
Accounts, 49 89 20000970, kristin.ehring@g-1-a-m.com, P. 8.

Golden Bear Toys, Alison Pilgrim, Head Licensing, 44
952 608 308, customerservices@goldenbeartoys.co.uk, P. 9.
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Turner Broadcasting System, Dennis Adamovich, SVP
Digital, Affiliate, Experiential & Enterprise Commerce
(TNT, TBS & Turner Classic Movies), 212-275-6000,
dennis.adamovich@turner.com, P. 8.

Turner Broadcasting System, David Levy, President,
212-275-6000, david.levy@turner.com, P. 9.

Twig New York div. Hankook Chinaware, Jackie
Jihye Kim, Founder & CEO, 646-559-4116, jikim@
hankook.com, P. 7.

UMB Bank, Jennifer Russell, VP & Business Development
Manager, 866-747-7488, jennifer.russel@umb.com, P. 7.

Hastings Intl. B.V., Remy Hamaoui, 678-999-2697,
remy@realtimegaming.com, P. 9.

IglooBooks, John Styring, CEO, 44 1604 741116, john@
igloobooks.com, P. 8.

Inoue Corp., Keisaku Inoue, Director, 81 3 3527 7907,
sp@sweets-paradise.com, P. 9.

ITV Studios Global Entertainment, Trudi Hayward,
SVP Global Merchandising, 44 20 7157 6163, trudi.
hayward@itv.com, P. 9.

JELC Ltd./Blue Trellis, Jane Evans, Managing Director,
44 1225 819030, jane@jelc.co.uk, P. 9.

JMB Consulting, Jean-Michel Biard, President, 33 6 74
30 44 75, jmbiard@free.fr, P. 8.

Kiona S.A. de C.V., Antonio Fernandez, President,
manfer100@hotmail.com, P. 9.

Kokomo Ltd., Gary Little, Senior Partner & Creative
Director, 44 1235 828288, info@kokomostudio.com, P. 9.
Lafig Belgiun/I.M.P.S. International Merchandising
& Promotion Services, Veronique Culliford, CEO, 32
2652 0220, veronique.culliford@smurf.com, P. 9.

LF Beauty (UK) Ltd., Maxine Johone-Smith, Head
Design, 44 1225 768491, info@lfbeauty-uk.com, P. 9.

Lily & Lionel, Alice Stone, Creative Director, 44 845 680
1055, alice@lilyandlionel.com, P. 8,9.

LiteBulb Group, Simon McGivern, CEO, 44 203 384
7100, simon@litebulbgroup.com, P. 8.

London Studio (The), Soula Zavacopoulos, Creative
Director, 44 20 8933 0122, soula@thelondonstudio.com,
P.9.

Mattel UK Ltd., Denise Fillary, Senior Brand Manager
Girls, 44 1628 500 000, denise.fillary@mattel.com, P. 8.

MEGA Brands, Bisma Ansari, VP Girls & Boys, 514-333-
5555, bansari@megabrands.com, P. 8.

Merchantwise, Alan Schauder, Director, 61 3 9520 1000,
alan@merchantwise.com, P. 8.

Mind Candy, Darran Garnham, Chief Business
Development & Licensing Officer, 44 207 5011920,
darran@mindcandy.com, P. 9.

MindWorks Entertainment, Kensuke Kondo, President,
81 3 3263 7852, kondo@mindworks-ent.jp, P. 9.

Moose Enterprise, Paul Solomon, Co-CEO, 61 3 9579
73717, licensing@moosetoys.com, P. 8,9.

National Gallery Company, Judith Mather, Buying
& Merchandise Director, 44 20 7747 5994, julie.molloy@
nationalgallery.co.uk, P. 9.

NBC Universal Intl. Television Production, Dominic
Burns, SVP Brand Managment & Commercial, 44 203 618
8000, dominic.burns@nbcuni.com, P. 7.

Penguin Books Ltd., Richard Haines, Acquisitions &
New Business Manager Children’s, 44 20 7010 3000,
richard.haines@uk.penguingroup.com, P. 9.

Performance Brands, David Ball, Owner, 44 207 730
9606, david.ball@performance-brands.com, P. 9.

Planeta Junior (Spain), Ignacio Segura de Lassaletta,
GM, 34 934 928 874, isegura@deaplaneta.com, P. 9.

Posh Paws, Barry Groves, Managing Partner, 44 1268
567317, bgroves@poshpawsinternational.co.uk, P. 9.

Universal Studios Partnerships & Licensing, Cindy
Chang, SVP Consumer Products, 818-777-2067, cindy.
chang@nbcuni.com, P. 8.

Upper Deck, Jason Masherah, President, 760-929-3500
x3409, jason_masherah@upperdeck.com, P. 8.

Wildflower Group, Michael Carlisle, Principal, 212-924-
2322, michael@thewildflowergroup.com, P. 8.

Worldreader, David Risher, President & Co-founder, 206-
588-6057, info@worldreader.org, P. 9.

Zalemark, Warren Nobusada, President, 213-381-7552,
warren@zalemark.com, P. 7.

%%(o international contacts & connections

This section refers to the International listings in this issue. International calls from the U.S. and Canada must be
preceded by the 011-prefix.

Prataap Snacks, Deepak Brahme, General Manager, 91
731 2437607, deepal@yellowdiamond.in, P. 9.

Rainbow S.R.L., Valentina La Macchia, Country
Manager GAS, 39 07 175067500, valentina.lamacchia@
rbw.it, P. 8.

Rapala VMC Corp., Janne Ahramo, Project Manager
Brand Licensing, 358 9 7562 540, janne.ahramo@rapala.
fi, P. 8.

Redan Alchemy, Emily Bell, Licensing Director, 44 1743
364 433, emily@redan.com, P. 9.

Rovio Entertainment, Laura Nevanlinna, Publishing
Director, 358 207 288 300, laura.nevanlinna@rovio.com,
P.9.

Roy Lowe & Sons Ltd., Martin Lowe, Director, 44 1623
441 144, martin@roylowe.co.uk, P. 8,9.

Rugby Football Union, Andy Ward, Head Retail &
Licensing, 44 871 222 2120, enquiries@therfu.com, P. 9.

Sago Sago, Jason Krogh, CEO, 415-314-1759, jkrogh@
sagosago.com, P. 9.

Sanrio Far East Co., Ltd., Andy Toyama, President, 81 3
3779 8479, andy-y-toyama@sanrio.co.jp, P. 9

Scribble Down Ltd., Peter Hendrickx, Managing
Director, 44 1527 888945 , info@scribbledown.co.uk, P. 7.

Studio 100 Intl. B.V., Marie-Laure Marchand, Intl.
Licensing & Marketing Director, 31 76 5245384, marie-
laure.marchand@studio100.tv, P. 9.

SuperAwesome, Tiffany Tasker, Business Development
Manager, 44 203 668 6677 , tiffany@superawesome.tv, P. 8.

Those Licensing People, Russell Dever, Director, 44 845
901 1657, info@thoselicensingpeople.com, P. 8.

TVM Fashion Lab div. Global Brands, Andrew
Webster, Managing Director, 44 207 563 8526,
andrewwebster@fashion-lab.co.uk , P. 9.

University of Oxford (Oxford Ltd.), Chris Evans,
Managing Director, 44 1865 725723, chris@oxfordlimited.
co.uk, P. 9.

Urban Legacies Ltd., Kevin Bacon, CEO, 44 20 3714
3482, P. 9.

Van Gogh Museum, Alice van der Slikke, Senior
Manager Corporate Relations & Partnerships, 31 20 570
5200, vanderslikke@vangoghmuseum.nl, P. 8.

Viacom 18 Media, Saugato Bhowmik, Head Consumer
Products, 91 22 43412424, media@viacom18.com, P. 9.

Vivid Imaginations, Nick Austin, Chairman & Co-
Founder, 44 1702 200660, nick.austin@vividimag.co.uk, P. 9.
Walt Disney Company EMEA, Liz Shortreed, Director
Fashion & Home U.K. & Ireland, 44 208 222 1000, liz.
shortreed@disney.com, P. 9.

Warner Bros. Consumer Products, Jordan Sollitto,

EVP International Licensing, 818-954-7807, jordan.
sollitto@warnerbros.com, P. 9.

Warner Bros. Consumer Products (France), Pilar
Zulueta, EVP & GM EMEA, 33 1 72 25 13 61, pilar.
zulueta@warnerbros.com, P. 8.

Wattbike Ltd., Richard Baker, Commercial Director, 44
115 9455450, rbaker@wattbike.com, P. 9.

World Excellent Products S.A., Dimitrios Panagiotidis,
Director Marketing & Export Manager, 30 2310 751379,
dpanagiotidis@wep-sa.com, P. 8.
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new licensing agreements in the third quarter and
180 in the first nine months of 2014. There are retail
agreements for Peanuts merchandise at Macy’s, Tar-
get, The Bay, Suburbia, Liverpool, Forever 21, Uniqlo,
and H&M.

» Rocawear, Ecko Unlimited, and Ed Hardy — all of
which had difficulty a year ago — are experiencing a
new level of success via new licensees and diversified
distribution.

» Iconix paid $6 million for its 51% interest in the Nick
Graham brand. (Graham founded Joe Boxer, which
Iconix also owns). The company is looking for larger
acquisitions in entertainment and sports.

Year-over-year third-quarter revenue was up 6% to

$113.8 million, with net income up 16% to $38.3 million.

DreamWorks Forecasts
40%+ CP Gross Margins

In terms of consumer products opportunities, Dream-
Works Animation deems its upcoming Trolls movie, cur-
rently scheduled for release in November 2016, as “without
a question, the biggest title we’'ve had ever at Dream-
Works.” That’s the word from the studio’s Jeffrey Katzen-
berg, speaking as part of its analysts’ call following release
of its third-quarter financials.

Katzenberg likens Trolls to where LEGO was a year ago.
“There is a lot of brand value [in Trolls]. It’s a generational
[P that is known and recognized and has a lot of good attri-
butes associated with it around the world.”

Consumer products contributed revenue of $12.1 mil-
lion and segment gross profit of $4.2 million for the third
quarter, for a gross margin of about 35%, and a 40% contri-
bution for the nine months ending September 30.

The company is optimistic about that margin moving up
as infrastructure costs that were front-loaded taper off and
as new properties come to market.

Hasbro on Differences between Dolls &
Action Figures; Oh, Yes, Earnings Too

Product development costs for Hasbro’s new Princess
and Frozen lines, set to roll out in 2016, will initially be
slightly above the targeted 4.5% - 5.0% revenue range the
company normally targets for product development, says
Hasbro CFO Deb Thomas. That should normalize in future
years, she adds, speaking as part of Hasbro’s third-quarter
analysts’ call.

Asked to elaborate on the product development costs,
CEO Brian Goldner said: “While we don’t disclose royalty
rates for any of our agreements, I will tell you that the
development of dolls is very different from action figures
and the markets for dolls and action figures are very dif-
ferent...and therefore the royalty rates for dolls are not as
high as action figures....”
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While third-quarter 2014 revenues increased 7% to $1.47
billion, led by emerging markets revenues that were up 29%,
and strength in most of Hasbro’s core franchise brands,
there were some “headwinds,” as Goldner put it. “If you
look at the impact a brand like Furby had in the third quar-
ter, it was a big drag or headwind relative to growth in our
franchise brands. Down around 50% compared to a year
ago... If you took Beyblade and Furby together, the impact
is about $150 million relative to last year’s revenues.”

Turtles and Toothless Fuel
Solid Build-a-Bear Quarter

Nickelodeon’s Teenage Mutant Ninja Turtles propelled
Build-A-Bear’s third quarter with sales of “two, three, and
four at a time” across boys, girls, and adult affinity custom-
ers, according to CEO Sharon Price Jones, speaking on an
analysts’ call.

The company sold out of initial orders before the movie
opened this summer and re-directed replenishment ship-
ments to its web store to create a go-to, in-stock distribu-
tion channel.

At physical stores, Build-a-Bear changed signage and
customer service to direct people to the web store and
offered free shipping to those shopping in the store. Addi-
tionally, it took the names and phone numbers of those
who didn’t want to shop online and promised to notify
them when the stores were re-stocked.

The retailer has increased its orders for two licensed
fourth-quarter entries: Disney’s Frozen and Classic Media’s
50th anniversary Rudolf the Red Nose Reindeer.

Martha’s Shifting Priorities

Martha Stewart Living Omnimedia attributes a half mil-
lion dollar decline in third-quarter merchandising revenue
to the expiration of its licensing agreement with Avery,
its renegotiated deal with JC Penney, and lower sales at
Home Depot (particularly in paint, bath/vanities, and out-
door patio furniture). Other MSLO merchandising devel-
opments revealed during the company’s analysts’ call:

» The company is taking an $11.4 million writedown for
the value of the Emeril Lagasse brand. When signed,
the property was valued at $46.1 million. MSLO will
be paying more attention to the Emeril brand over the
next year, as new TV episodes and series start to air.

» PetSmart continues to work through inventory from
last year before changing from wholesale distribution
to a direct-to-retail deal with MSLO.

» Sales of Martha merchandise at Macy’s has evi-
denced a “remarkable turnaround” since resolution
of the companies’ lawsuits. Their agreement has been
expanded to enable Macy’s to bring the Martha brand
into Canada. A new MSLO line — Whim, as in whimsi-
cal and youthful—will also be introduced next year.

» Third-quarter merchandising revenue dropped to
$13.7 million in 2014, compared to $14.2 million a year
earlier. The segment had an operating loss of $1.5 mil-
lion in 2014, compared to a gain of $9.5 million in 2013.

www.epmcom.com




