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The arrival of digital celebrity, digital con-
tent and social media is the biggest story 
of Licensing Expo 2015. That “arrival” is, of 
course, more symbol than substance. Digital 
and social media have been reshaping licensing 
for more than a decade. But in 2015, it became 
official as those forces took their rightful place 
at Expo, the licensing industry’s central event.

Digital Is Everywhere 
Digital’s presence was in evidence even 

before Expo officially began during the pre-con-
ference Licensing University which, for the first 
time ever, included a Digital Media Licensing 
Summit panel of experts to discuss the influence 
of digital media and celebrities on millennials 
and other consumers. The takeaway: Building a 
digital brand requires the same elements neces-
sary to build a traditional brand—a compelling 
story and the ability to relate it to consumers. 

The next day, it got personal when Betha-
ny Mota, the face of digital celebrity success 
in the licensing realm, delivered the keynote 
speech. In 2013, the then 18-year-old vlogger 
with more than 10 million followers (mostly 
teenage girls) on YouTube, Instagram and Twit-
ter, broke into licensing by teaming with teen 
retailer Aéropostale on a personally branded 
lifestyle product line (the store also created 
a parallel brand for young men with Internet 
celebrity Nash Grier). The success of the line, 
which ranges from apparel to wall hangings 
and was recently expanded to décor and fra-
grance, demonstrated that digital celebrity 
can make the cash registers ring. During her 
presentation, Mota outlined her formula for 
success: Make extensive real-time use of social 
media to engage followers, gather and act on 
their feedback and, in so doing, give them a 
personal stake in the product. 

In addition to the staged events, digital 
loomed large on the Expo floor. Record num-
bers of digital attendees roamed and set up 

booths, including first-time exhibitors YouTube 
and its content partner AwesomenessTV, Ama-
zon Studios, Nintendo of America and World of 
Warcraft owner Blizzard Entertainment. 

The number and variety of digital properties 
and products on display was also impressive. 
Examples include Grumpy Cat, the Internet 
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INDUSTRY TRENDS

Licensed Sales of Music Goods Hit 
Low Note in 2014

After five consecutive years of growth, retail 
sales of licensed goods based on music prop-
erties in the U.S. and Canada declined 2.5% to 
$2.5 billion in 2014, according to The Licens-
ing Letter’s Annual Licensing Business Survey. 
The dip in sales of music licensed goods may 
be both an effect and a reflection of the larger 
trends shaping the different aspects of the 
music business.

CDs & Recordings 
Consumers are more engaged with music 

than ever before. At the same time, they are 
less willing to pay for the music they love. In 
an extended format transition, for example, 
consumers have migrated from owning music 
either as physical CDs or digital downloads to 
the access model of subscription streaming, 
driving down music spending in the process. 

Total U.S. retail sales of music were $6.97 
billion in 2014, a hair less than the prior year, 
according to the Recording Industry Associa-
tion of America (RIAA). Several survey respon-
dents mentioned streaming, and the idea that 
consumers prefer to pay to simply access con-
tent, rather than own it, as one of the media 
trends that impacted licensing in 2014.

Continued on page 3
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NIKE SCORES NBA DEAL
As expected, Nike will replace Adi-
das as the National Basketball Asso-
ciation’s official on-court apparel 
provider, starting in the 2017-2018 
season. The eight-year deal is 
reportedly valued at $125 billion a 
year, or $1 billion in total. That’s an 
estimated 245% more than Adidas 
paid. Of course, Nike is already an 
NBA licensee and, according Hoop-
sHype, has endorsement deals with 
283 NBA players (compared to No. 2 
Adidas with 70 player relationships).

BUILD-A-BEAR LINES UP LICENSES
Build-A-Bear Workshop’s 400 
stores will host a lineup of visiting 
entertainment/characters licenses 
well into next year. In residence 
now, ahead of the July 10 the-
atrical release of Minions, from 
Universal Pictures and Illumination 
Entertainment, are Kevin, Bob 
and Stuart. In August come four 
dolls from MGA Entertainment’s 
Lalaloopsy. Entertainment One’s 
Peppa Pig will be in Build-a-Bear 
stores in the U.K. in October, 
before hitting the U.S. and Austra-
lia. American Greetings Properties’ 
Care Bears comes in 2016, follow-
ing its new series debut on Netflix 
this fall. Now that’s a full house.

THRONGS DISCUSS ‘THRONES’
Game of Thrones, the highest 
rated show in HBO history, set the 
social media universe ablaze with 
the plot twists in its fifth season 
finale June 14. Despite the contro-
versial developments, the publicity 

can only be good news for licens-
ees. New products headed to retail 
include a new collector’s edition 
of the book Game of Thrones: A 
Pop-Up Guide to Westeros, packed 
with a collectible metal sculpture, 
from Insight Collectibles, and new 
posters and stationery sets from 
Insight Editions.

NEW JERSEY HIGHWAYS 
BECOME A BRAND
They may lack the romance of 
old Route 66, but the New Jersey 
Turnpike and Garden State Park-
way are traveled by more than 
600 million vehicles and one bil-
lion people each year—enough to 
inspire a licensing program. The 
roadways will be commemorated 
on products including T-shirts, 
hoodies, bags, magnets, mugs, 
phone cases, beach towels, and 
wildflower seed packets sold at 
Turnpike and Parkway rest area 
stores, New Jersey gift shops, and 
other outlets. “New Jerseyans 
and the millions of people from 
around the U.S. and the world 
who vacation in the Garden State 
are loyal to their exit, their town, 
and their beach,” says Cynthia 
Hall Domine, Founder/President of 
licensing agency Synchronicity.

MARVEL AVENGERS’ MISSION: 
TO GET KIDS MOVING
Walt Disney Consumer Products 
and toy licensee Hasbro will appeal 
to families interested in both active 
play and tech toys with Playmation, 
a system of toys and wearable devic-
es that uses motion sensors and 

wireless technology to encourage 
kids to run around while controlling 
smart action figure toys from wrist-
strapped gear. Playmation’s Marvel 
Avengers will hit stores in October, 
priced at $119.99 for a starter pack, 
with systems based on Star Wars 
and Frozen to follow in 2016 and 
2017, respectively. An accompanying 
AvengersNet app will allow consum-
ers to register their gear and access 
additional play ideas.

HUDSON LAUNCHES FAB MEN’S LINE
Actress Kate Hudson’s Fabletics line 
of fashion athletic wear for women 
just got a sibling. FL2 is Hudson’s 
new men’s line, repped by spokes-
man Oliver Hudson, Kate’s brother. 
FL2, like Fabletics, is available 
online on a subscription basis, with 
“VIP members” getting a monthly 
outfit for a discounted price.

BRANDING, ISLAND STYLE
Two brands that embrace a beach 
lifestyle, Tommy Bahama and Maui 
Jim, are summering together. Maui 
Jim polarized sunglasses will be sold 
at all Tommy Bahama stores and 
online, marking the first time that 
Tommy Bahama will sell a branded 
product other than its own. 

SMALL BITES
News tidbits in the food and bev-
erage sector: 
XX Eggland’s Best signed with 
Joester Loria Group to extend 
its egg brand to kitchen tools, 
appliances, publishing and other 
food items.
XX Sony Pictures TV has enlisted 
21st Century Spirits for a lim-
ited Heisenberg Blue Ice Vodka 
inspired by the TV series Break-
ing Bad. 
XX Huy Fong Foods is teaming with 
Pop! Gourmet Foods and Red 
Gold on Sriracha Hot Chili Sauce 
Ketchup due to hit shelves 
shortly. 
XX Perfetti Van Melle is tasking Jewel 
Branding & Licensing with extend-
ing its Airheads candy brand to 
non-food items including apparel, 
home and sporting goods.

WILL ‘JURASSIC WORLD’ HATCH LICENSING SUCCESS?
Few things drive sales of licensed toys, apparel, etc., like a blockbuster 
movie. And at $208.8 million in North America and $524.1 globally, no 
film has ever grossed more in its opening weekend than Universal’s 
Jurassic World. Within days of Jurassic World’s June 12 opening, FX 
Networks picked up the TV rights to the dino-sized hit. Of course, all of 
this is music to the ears of Jurassic World’s licensees, including Hasbro, 
LEGO Group, Centum Books, Rubie’s Costumes and Dreamtex, to name 
a few. But while things look very promising big box office is not always 
followed by retail success. Exhibit A is Jurassic World’s own 22-year-old 
predecessor, Jurassic Park, a box office smash that generated mediocre-
to-disappointing licensed sales.
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sensation with a licensed product line extending from 
apparel to coffee, and Saban’s Emojiville online series, as 
well as the usual contingent of electronic games and apps. 
A number of companies also unveiled app product exten-
sions like GBI’s clever new Baby Genius Sing Along app, 
available worldwide as a free iTunes download. 

In wandering the floor, it became quickly apparent that 
digital properties have changed not only the licensed mer-
chandise mix but the very business model. “It’s totally 
upside-down now,” mused one Expo veteran pointing to 
the Electronic Arts booth. “They used to come here to 
find properties to license for their games; now they’re 

developing games as brands that they can license out.” 
The analysis applies not just to electronic game franchises 
like Halo and Skylanders, but to online games like World of 
Warcraft and apps like Angry Birds and Fruit Ninja. As if to 
drive home the point, during Expo, Mind Candy announced 
a new partnership with Sony Computer Entertainment 
Europe to bring its World of Warriors franchise, which 
started as an Android app, to the PlayStation console.

Old Brands Are Made New Again
 While digital may represent licensing’s future, Expo 

2015 was also a showcase for its past. Continuing a trend 
we noted at February’s Toy Fair, during Expo a number 
of vintage product revivals were either announced or on 
display. Examples:

Licensing Expo 
Continued from page 1

Continued on page 4

Property Owner Relaunch Plans Licensing Partners

The Powerpuff Girls Cartoon Network 2016 TV series XX Spin Master (toys)

XX Penguin Young Readers 
Group (books)

XX Disguise Inc. 
(costumes, accessories)

Teletubbies DHX Brands New TV series to 
launch on BBC in 2015

XX Spin Doctor (toys in US, 
Canada, Germany, Benelux)

UK licensees:

XX Character Options 
(master toy)

XX Egmont (master publishing) 

XX Bon Bon Buddies 
(confectionery)

XX Amscan (partyware)

XX Worlds Apart (furniture)

XX Character World (bedding)

XX Posh Paw (bags)

Jem and the 
Holograms

Hasbro October 2015 movie 
(Universal)

XX Sephora (cosmetics)

XX Shopbop (apparel, 
accessories, jewelry)

XX IDW Publishing (comics)

XX Manic Panic (hair dye)

XX Integrity Toys (dolls)

Bratz dolls MGA 
Entertainment

Dolls, app and digital 
content launch summer 
2015 

XX VFiles (apparel, dolls 
exclusive for holidays)

XX Mighty Fine and Accessory 
Innovations (apparel, 
accessories for Target) 

XX Blues Clothing (apparel)

XX Character World 

XX Kinnerton Confectionery Co. 
(confection)

XX MV Sports (clothes)

XX Sambro (toys/games)

Sailor Moon Crystal, 
Dragon Ball Super 
(anime properties)

Toei Animation New series on 
Japanese TV

Toei currently lining up licensing partners

Colorforms 
(vinyl toy)

Colorforms Brand 
LLC

Available at Toys ‘R’ Us 
July 2015

Licensors include Disney (incl. Frozen), Pixar, Marvel, Minions, Daniel 
Tiger, etc. 

SOURCE:  The Licensing Letter
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Growth of the Global Contingent

According to The Licensing Letter’s Annual Licensing 
Business Survey, worldwide retail sales of licensed goods 
reached $158.8 billion in 2014 (up 2.0% from 2013). So it is 
hardly surprising that Expo continues to attract licensors 
and properties from outside Canada and the U.S. 

Most of the foreign exhibitors at this year’s show were 
Expo veterans. But their booths keep getting bigger and 
better each year. “Foreign exhibitors looking to get into 
U.S. markets are focusing on their best properties rather 
than trying to present all of their wares,” according to 
one observer. The aisles were flocked with dress-up mas-
cots representing big-time foreign properties, mostly from 
entertainment, including Peppa Pig from the UK (Entertain-
ment One), Masha and the Bear from Russia, Larva from 
South Korea (TUBA n Co., Ltd.), and, of course, The Smurfs 
from Belgium (I.M.P.S.s.a.). 

As in previous Expos, many countries set up their own 
multi-business pavilions including China, South Korea, 
Japan and Brazil. But many of this year’s national pavil-
ions were noticeably larger. There were also new pavilions 
from Mexico and India, as well as a British Heritage Pavil-
ion featuring exhibits from U.K. museums and performing 
art companies. 

Who Did & Didn’t Come

As usual, most Expo exhibitors came from entertain-
ment. Disappointingly, none of the major U.S. sports 
leagues were there. But the NFLPI and MLB players’ union 
had a substantial presence. The former sent union head 
DeMaurice (“De”) Smith to signal its commitment. “The 
players have the potential to not only match but exceed 
League licensing revenues by directly connecting with our 
fans,” De told The Licensing Letter Editor Glenn Demby dur-
ing an interview. “The only limit to growth is our clients’ 
imagination.” Much of the sports contingent was made up 
of foreign soccer teams and leagues. 

The fashion/lifestyle, art and magazine publishing sec-
tors were slightly better represented this year, according 
to Expo veterans, with the latter including first-time exhibi-
tor Maxim. Corporate brands were prevalent, both among 
the exhibitor and attendee contingent. The growing food/
beverage segment was particularly noticeable. Coca-Cola, 
Mars Retail Group, Gummy Bear International and for 
the first time, Fatburger, hosted booths. Food, candy and 
beverages—both soft and adult varieties—also featured 
prominently in many licensee and licensing agency booths. 

And let’s not forget the retailers. Although they did 
not set up their own booths, the retail people were out in 
force, including representatives of Walmart, Sears, Target, 
Hot Topic, Toys “R” Us, to name just a few. “They’re here 
not as exhibitors but exhibitees looking to cut deals,” one 
exhibitor explained.

Continued from page 3
E-COMMERCE v. BRICK-AND-MORTAR

Pop Quiz: Sales Tax on Online Sales
Situation: Lucy Tania and her brother Maury live in Ari-

zona. Lucy buys a Captain America t-shirt at the local mall; 
Maury buys exactly the same shirt for the same price from 
an online retail site operated by a New York company that 
doesn’t have a physical location in Arizona. 

Question: Which transaction(s) is/are subject to the 
5.6% Arizona state sales tax?

A.	 Lucy’s mall purchase

B.	 Maury’s online purchase

C.	 Both purchases

D.	 Neither purchase 

Answer: A. Sales tax would be payable only on Lucy’s 
mall purchase. 

Explanation: The difference in sales tax treatment 
between Lucy’s mall and Maury’s online purchase stems 
from a 1992 U.S. Supreme Court case called Quill v. North 
Dakota, holding that retailers must collect sales tax from 
out-of-state customers only if they have a “physical pres-
ence” in the customer’s state. 

Impact: In effect, Quill creates an Internet sales tax 
loophole that gives e-tailers a competitive price advan-
tage over brick-and-mortar stores. But a group of House 
lawmakers has proposed a bill to level the playing field by 
letting states* collect sales tax on purchases regardless of 
whether the retailer has a physical presence in the state. A 
parallel bill has also been proposed in the Senate.

*Note: 45 states and the District of Columbia currently 
impose sales taxes on retail transactions. The 5 that don’t: 
Alaska, Delaware, Montana, New Hampshire and Oregon.

Call: 888-729-2315
www.thelicensingletter.com/international
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Worldwide Licensing Business

31
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Current COO Ron Ventricelli succeeds Leong Kwok 
Yee as CFO of Global Brands Group.

Corporate finance veteran Lauren Cooks Levitan 
is the new CFO of Fanatics, Inc. 

Jordan Levin is hired by the NFL for the newly 
created position of Chief Content Officer to oversee 
and grow the League’s media assets, including NFL 
Network, NFL Digital Media, NFL Films and external 
media partnerships. 

Kohl’s Corporation promotes Michelle Gass to 
the newly created position of chief merchandising 
and customer officer with responsibility for product 
development and customer engagement. 

Andy Mooney is now CEO of Fender Musical 
Instruments. He most recently worked at Quicksilver 
Inc. and led Disney Consumer Products for more than 
a decade.

Nickelodeon gives new jobs to three retail develop-
ment team members: Jose L. Castro moves up to 
SVP Retail Development; Andrea Stein joins as 
VP Retail Development for grocery/drug/club; and 
Jessica Vazquez joins as VP E-Commerce Sales 
Development. 

Doris Miller takes on additional duties as VP 
Global Retail Sales & Business Development at 
Discovery Consumer Products. 

Prominent Brand + Talent is a new brand manage-
ment and development agency opened by four indus-
try veterans: Daniel J. Levin (talent and licensing); 
Michael Catalano (global brand strategist and 
talent manager); Paul Flett (business development 
and consumer marketing); and Andrew Green-
berg (entertainment). 

Katey Gabrielson also joins the new Prominent 
Brand + Talent team as EVP. 

David Brandon becomes Chairman & CEO of Toys 
‘R’ Us replacing retiring Chairman & CEO Antonio 
Urcelay.

Michael Francis, Chief Global Brand Officer at 
DreamWorks Animation SKG joins the board of Xcel 
Brands.

Lizenzwerft appoints Helena Kohpeiß as Sales 
Director. She is an apparel specialist who worked 
with Li & Fung and the Wünsche Gruppe. 

The Jim Henson Company hires Federico San Mar-
tin as VP Global Consumer Products. He was Head of 
Global Toys at DreamWorks Animation. 

Theresa Palermo is EVP & Chief Marketing Officer, 
Vera Bradley, Inc., from VP Global Marketing & Public 
Relations, Fossil Group. 

The Walt Disney Co. CFO Jay Rasulo will resign 
at the end of June, with no replacement immedi-
ately named. The move is believed to be related to 
succession planning at Disney and to clear the way 
for Chief Operating Officer Tom Staggs to succeed 
company CEO Bob Iger, who is scheduled to step 
down in 2018.

Performance Sports Group Ltd. appoints Amir 
Rosenthal President, PSG Brands, overseeing a 
brand portfolio that includes Bauer, Mission, Maver-
ik, Cascade, Inaria, Combat and Easton. Rosenthal 
was CFO/EVP Finance & Administration. 

David Kleeman is SVP Global Trends for Dubit, a 
kids entertainment developer and consultancy. He 
previously was PlayVangelist & SVP Insights Pro-
grams at PlayCollective.

Wolverine Worldwide makes Michael D. Stornant 
SVP/CFO & Treasurer, to succeed Donald T. Grimes, 
who left to become EVP/Chief Operating Officer & 
CFO for Neiman Marcus Group. 

Mizuno USA appoints Mark M. O’Brien as VP Brand 
Marketing & Management. 

ITV Studios Global Entertainment adds David 
Miller in the newly created role of VP Digital Games. 
He was a marketing and new business consultant for 
Indigo Pearl UK.

BBC Worldwide North America Chief Operating Offi-
cer Ann Sarnoff takes over as President when Herb 
Scannell steps down on Aug. 1.

Global Brands Group names Jason Weisenfeld 
President of Seven Global, its recently announced 
joint venture with David Beckham and Simon Fuller.

Twentieth Century Fox Consumer Products appoints 
Sandra Vauthier-Cellier SVP of EMEA territories 
and Marina Lum-Kang Executive Director Latin 
America. 

Scripps Networks Latin America promotes Adriana 
Alcantara to VP Marketing & Production and Clau-
dia Clauhs to VP Programming as part of the rollout 
of Food Network across the region.

Jordan Sollitto, EVP International Licensing at 
Warner Bros. Consumer Products, leaves the com-
pany in July after 23 years with the studio. 

Hasbro ups Michelle Micone to VP of North Ameri-
can licensing and names Meghan McCarthy to the 
newly created post of Head of Storytelling.

Who’s News

DO YOU KNOW?

XX The average 
royalty across all 
property types 
and product 
categories?

XX Which three 
property types 
earn the highest 
royalties?

XX Which three 
product categories 
pay the highest 
royalties?

XX The range of 
guarantees 
for licensing 
agreements?

XX How long the 
average licensing 
contract runs by 
property type and 
product category?

Back up your 
negotiations with 
authoritative data 
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Licensing News

*Extension or renewal.

Properties Available Or Recently Assigned, U.S. 
Property Description Categories Available Licensing Contact

Airheads Candy brand and pop culture brand that celebrates and personifies fun, 
playfulness, individuality, imagination, and freedom.

All (non-food) Samira Ali, Jewel Branding & 
Licensing

Dena Designs Portfolio of lifestyle brands (Happi by Dena, Haute Girls) with hand-painted, 
vibrant designs that bring a modern aesthetic to vintage and traditional patterns.

All James Slifer, Joester Loria 
Group

Eggland’s Best Egg brand with over $800 million in retail sales in the U.S. (2014) launching 
brand extension program.

Food, kitchen goods, publishing, small 
kitchen appliances

Emergen-C Vitamin C powdered drink supplement. Beverages, food, health & beauty aids Joshua Romm, IMG Worldwide

Epic Rights Strategic partnership targets selected brand and lifestyle clients, including 
non-music brands.

All Michael Catalano, Prominent 
Brand + Talent

Felina Lingerie brand portfolio includes Felina (classic and romantic); Jezebel (playful, 
provocative, and trendy), and Paramour (contemporary, plus-size designs).

Accessories, apparel, fragrance, 
personal care

Steven Heller, Brand Liaison 
(The)

Holly Ross Acrylic art with bright and cheerful joie de vivre and inspiring messages, 
inspired by Maine’s vibrant colors. Previously licensed in gifts.

All Cynthia Domine, 
Synchronicity

Love Sick Humorous art-based property from from actress Jessie Cave. Book to be 
published this month.

Accessories, apparel, gifts, stationery Jo Edwards, Random House 
Enterprises

Playmobil Classic German construction toy brand. Retro line launching Spring 2016, 
with additional categories including children’s to follow in Fall 2016.

Accessories, fashion apparel, gifts, 
novelties, paper goods

Travis Rutherford, Evolution 
USA 

Shaun the Sheep British children’s TV show starring a sheep’s adventures on a farm. Film 
released earlier this year.

All Joshua Kislevitz, JLK Brand 
Licensing

SūpāPop Time capsule toy universe created by Disney artist Sean Danconia that is set in 
60’s San Francisco. Visuals inspired by 60's animation, design, pop, art, and music.

Accessories, apparel, games, home 
furnishings, mobile apps, toys

Cynthia Domine, 
Synchronicity

Super 4 Action adventure CGI series aimed at kids 7–11 and currently airing on 
Netflix.

Accessories, apparel, gifts, publishing, 
stationery, toys, video games

Travis Rutherford, Evolution 
USA 

Super Sprowtz YouTube-based edutainment media brand that engages children 3-9 on 
healthy food choices and conveys a message of wellness and sustainability.

All Rebekah Belzer, Brand 
Central

Wallace & Gromit Stop animation film series about an absent-minded inventor and his 
companion Gromit, a dog who communicates through body language. 

All Joshua Kislevitz, JLK Brand 
Licensing

Walter Erhard Retro 
Design Portfolio

Christmas and note card designs with 50’s and 60’s classic spirit and style. Collectibles, giftware, home decor Cynthia Domine, 
Synchronicity

Property GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Adventure Time D3 Go! (form. D3Publisher of America) Mobile game apps Cartoon Network Enterprises

American Girl Williams-Sonoma Baking equipment, cookbooks, food mixes/kits, utensils American Girl

Care Bears Bare Tree Media Emoji, virtual goods American Greetings Properties

Iconicfuture Virtual goods

Lion Forge Comic books, interactive comic books

PlayDate Digital Story book apps

Crimson Peak Ripple Junction Apparel Legendary Entertainment

Despicable Me Hilco Candy & Toy Candy novelties Universal Studios Partnerships & Licensing

Goonies (The) Ripple Junction Plush Warner Bros. Consumer Products

Grumpy Cat Dynamite Entertainment Comic books, digital comics, graphic novels A Weird Movie

House of Holland Blueprint Collections Stationery Bloom

Inside Out Concept One Accessories Caps Disney Consumer Products

Jay Franco & Sons Bedding ensembles, pillow dolls, window coverings

MZ Berger & Co. Alarm clocks

Penguin Random House Activity books, e-books, novelty books

Scentco Scented pens

SDI Technologies/KIDdesigns Headphones

Ugg Since 1974 Footwear

Jones New York Global Brands Group Accessories, apparel, footwear Authentic Brands Group

Krampus Weta Workshop Collectibles, novelty gifts Legendary Entertainment

Licenses Recently Granted, U.S. 

Continued on page 7
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Continued on page 8*Extension or renewal.

Property Description  Categories Available Licensing Contact

Blabla Kids Eco-friendly hand knit dolls, accessories, and home décor for children 
2–8. Signed for publishing with TV series in development.

All (Worldwide) Dan Romanelli, Romy Consulting

Deer Little Forest Preschool property based on illustrations of Jo Rose starring a band of 
woodland friends who endeavor to save the forest with song. TV series 
in development. 

All (SEA, Greater China) Hubert Co, EMC Empire 
Multimedia Co.

Little Battlers 
eXperience

Video game-based property starring a boy who battles with small plastic 
model robots known as LBXs. Adapted to TV, movies, and comics.

All (U.S., Canada) Travis Rutherford, Evolution USA 

Paul Stanley: Royals & 
Rebels

Lifestyle brand developed by Paul Stanley of KISS defined by its fashion 
forward, cutting-edge style and independent spirit.

Fashion apparel (men’s), food, footwear, 
home decor, spirits (Worldwide)

Lisa Streff, Epic Rights

Romero Britto Pop artist whose visual style incorporates themes of love, happiness, 
and hope. Represented in galleries, museums, and retailers across five 
continents.

Accessories, apparel, electronics 
accessories, games, home furnishings, 
housewares, stationery, toys (North 
America, Europe)

Jennifer Seoanes, Beanstalk

Yo-Kai Watch Japanese video game-based property featuring a boy whose watch 
allows him to see supernatural monsters. Hit TV series to air in the U.S.

All (U.S., Canada) Travis Rutherford, Evolution USA 

International Properties Available or Recently Assigned

Licensing News Continued from page 6

Property GRANTED TO PRODUCTS MANUFACTURED GRANTED BY

Little Charmers Thermos Bottles, food jars, lunch kits, reusable ice packs Corus Entertainment/Nelvana Enterprises

Llama Llama Kids Preferred Jack-in-the-boxes, plush, puppets Genius Brands Intl.

Marvel’s Daredevil BioWorld Merchandising Accessories, hats Disney Consumer Products

C-Life Group Apparel

FunKo Collectibles

Mad Engine Apparel

Mighty Fine

Rubie's Costume Costumes

Silver Buffalo Travel mugs

Trends International Posters

Marvel’s Secret Wars BioWorld Merchandising Apparel

Cardinal Industries Puzzles

FunKo Collectible figures

Mad Engine Apparel

Minions Build-A-Bear Workshop Custom plush Universal Studios Partnerships & Licensing

Peanuts Target Picnic blankets, play tents, racket sets, tableware Peanuts Worldwide

Robin Roderick Conimar Coasters, mugs, signs MHS Licensing + Consulting

Rubik's Cube International Game Technology (IGT) Slot machines Sharpe Company (The)

Saturday Night Live Bif Bang Pow!/Entertainment Earth Figures Universal Studios Partnerships & Licensing

Skelanimals CARD.com Prepaid debit cards eOne Entertainment

Goodie Two Sleeves* T-shirts

Iron Fist/Blank Generation* Fashion apparel

Loungefly* Bags, jewelry, wallets

Nail Pop Nail art

Toynami* Plush

So So Happy CARD.com Prepaid debit cards

Kelly Teegarden Organics Cosmetics

World of Eric Carle (The) Big Events* Helium parade balloons, parade balloons Joester Loria Group

Property granted to Products manufactured granted by

Boj Immediate Media Magazines (U.K.) Pesky Productions Ltd.

Kennedy Publishing

Redan Publishing

International Licenses Recently Granted
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Licensing News Continued from page 7

*Extension or renewal.

Property granted to Products manufactured granted by

Cosmopolitan Jigsaw ESL Fragrance (U.K., Germany, Australia) IMG Worldwide

Dexter BlooBuzz Mobile game apps (Worldwide) CBS Consumer Products

Hey Duggee Jasnor Australia Pty Ltd. Master toy (ANZ) BBC Worldwide Australia

Inside Out Character World/TDS Enterprises Bedding, bedding accessories (U.K.) Disney Consumer Products

It’s a Wild Life Cooneen Nightwear, underwear (U.K., Eire) Bulldog Licensing

Misirli UK Ltd. Nightwear, socks, underwear (U.K., Eire)

Josephine Kimberling Design Design Greeting cards (Worldwide) MHS Licensing + Consulting

Judy Buswell Bon Art/Artique Wall decor (Worldwide)

Raz Imports Wall art (canvas) (Worldwide)

Laundry by Shelli 
Segal

Colors In Optics Eyewear, eyewear accessories, sunglasses (U.S., Canada) Perry Ellis Intl./PEI Licensing

Liverpool FC Majestic Athletic div. VF Sportswear (Worldwide) Liverpool Football Club

Louise Carey Andrews + Blaine Puzzles, stationery (Worldwide) MHS Licensing + Consulting

Marcie St. Clair Circle Graphics Canvas art (Worldwide)

Marvel Ant-Man Character World/TDS Enterprises Bedding, bedding accessories (U.K.) Disney Consumer Products

Masha and the Bear Simba Dickie Group Master toy (Europe) Masha and The Bear/Animaccord Animation 
StudioSpin Master Master toy (U.S., Canada)

Miffy BOTI Europe B.V. Figures, master toy, playsets, plush (Worldwide) Mercis B.V.

Natural History 
Museum

B.M. Fashion Ltd. t/a Fashion U.K. Accessories, apparel, footwear (U.K.) Natural History Museum

China Industries Ltd. t/a WOW! Stuff Activity toys, collectible toys, model kits (U.K.)

Global Solutions for Clothing/GSC Ltd. Costumes (children’s) (U.K.)

Lagoon Group Games, puzzles, trivia games (U.K.) Natural History Museum

NHL Playmobil Canada Play sets (U.S., Canada) National Hockey League (NHL)

Northern Promotions Amia Studios Suncatchers (glass) (U.S., Canada) MHS Licensing + Consulting

Original Penguin BMI Wholesale Trading Pvt. Ltd. Apparel (India) Perry Ellis Intl. Europe Ltd./PEI Licensing

Peppa Pig Character Options* Construction toys (U.K., ANZ) eOne Entertainment

Pokémon Character World/TDS Enterprises Bedding (U.K.) Pokémon Company Intl.

Danilo Promotions Ltd. Calendars (U.K.)

TDP Textiles Nightwear, underwear (U.K.)

Winning Moves UK Ltd. Board games (U.K.)

Roundup Scotts Miracle-Gro* Lawn & garden products (Worldwide, U.S. and selected 
territories) 

Monsanto

Royal Ballet (The) Boodles Jewelry (U.K.) Royal Opera House

Ruff-Ruff Tweet & 
Dave

Immediate Media Magazines (U.K.) Rocket Licensing

Posh Paws Beanies, plush, talking plush (U.K.)

Shopkins Character World/TDS Enterprises Bean bags, bedding, beds (toddlers’), canvas art, curtains, 
cushions, fleece blankets, inflatable chairs, robes, rugs, 
sheets, sleeping bags, towels, water bottles (U.K.)

Bulldog Licensing

RMS Intl. Plc Coloring books, crafts, puzzles, stationery, sticker books (U.K.)

Star Wars Episode VII Character World/TDS Enterprises Bedding, bedding accessories (U.K.) Disney Consumer Products

Stephanie Ryan Patton Picture Framed prints (U.S., Canada) MHS Licensing + Consulting

Prima Design Glass trinket trays (U.S., Canada)

Teenage Mutant 
Ninja Turtles

Forbidden Planet Apparel, cards, home goods, posters (U.K.) Nickelodeon & Viacom Consumer Products

Tina Higgins Jason Products Coasters, placemats (U.S., Canada) MHS Licensing + Consulting

Tokidoki Gemma Intl. Gift wrap, greeting cards (U.K.) Bloom

Victoria & Albert 
Museum

Oasis/Andotherbrands Ltd. Apparel (U.K.) V&A (Victoria & Albert Museum)

Warcraft (film) JAKKS Pacific Master toy (Worldwide) Legendary Entertainment

World of Eric Carle (The) Parragon Intl. Activity sets, gifts, stationery (U.S., Canada) Joester Loria Group

World of Warcraft Wild Bangarang Dresses, leggings, shirts, skirts (U.K.) Blizzard Entertainment
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A Weird Movie, Ben Lashes, Founder, 206-229-6223, 
benlashes@gmail.com, P. 6.

American Girl, Fran Greenman, Director Entertainment, 
Partnerships & Licensing, 608-836-4848, fran.greenman@
americangirl.com, P. 6.

American Greetings Properties, Megan Buettner, Head 
Creative & New Media, 216-252-7300, megan.buettner@
ag.com, P. 6.

Amia Studios, John Damron, Owner, 852-2191-7241, 
amiainc@aol.com, P. 8.

Andrews + Blaine, Brandie Oliver, Public Relations 
& Licensing Manager, 850-368-3604, brandie@
andrewsblaine.com, P. 8.

Authentic Brands Group, Jamie Salter, Chairman & 
CEO, 212-760-2412, jsalter@abg-nyc.com, P. 6.

Bare Tree Media, Robert Ferrari, CEO, 617-899-3347, 
rferrari@baretreemedia.com, P. 6.

Beanstalk, Jennifer Seoanes, Director Brand 
Management, 212-421-6060, jennifer.seoanes@beanstalk.
com, P. 7.

Bif Bang Pow!/Entertainment Earth, Jason Labowitz, 
President, 877-243-2264 x802, jlabowitz@bifbangpow.
com, P. 7.

Big Events, Charles Trimble, President, 760-477-2655, 
charles@bigeventsonline.com, P. 7.

BioWorld Merchandising, Jennifer Staley, VP Licensing, 
972-488-0655, jennifers@bioworldmerch.com, P. 7.

Blizzard Entertainment, Matt Beecher, VP Global 
Business Development & Licensing, 949-955-1380, 
mbeecher@blizzard.com, P. 8.

Bon Art/Artique, Brett Bonnist, Creative Director & 
Owner, 203-845-8888, brett@bonartique.com, P. 8.

Brand Central, Rebekah Belzer, VP Licensing, 310-268-
1231, rebekah@brandcentralgroup.com, P. 6.

Brand Liaison (The), Steven Heller, Founder, 855-843-
5424, steven@thebrandliaison.com, P. 6.

Build-A-Bear Workshop, Jennifer Kretchmar, Chief 
Product Officer, 314-423-8000, jenniferk@buildabear.
com, P. 7.

C-Life Group, Hymie Shamah, President, 212-629-6996 
x209, hymie.shamah@c-lifegroup.com, P. 7.

CARD.com, Linda Castillon, SVP Licensing, 619-980-
4986, linda@card.com, P. 7.

Cardinal Industries, Joel Berger, President, 718-784-
3000 x114, joelb@cardinalgames.com, P. 7.

Cartoon Network Enterprises, Peter Yoder, VP North 
America, 212-275-6535, peter.yoder@turner.com, P. 6.

CBS Consumer Products, Elizabeth Kalodner, EVP & 
GM, 212-975-7795, liz.kalodner@cbs.com, P. 8.

Colors In Optics, Sanford Hutton, President, 212-465-
1200, shutton@colorsinopticsusa.com, P. 8.

Concept One Accessories, Bernie Hafif, VP Licensing & 
Acquisitions, 212-868-2590, bernie@concept1.com, P. 6.

Conimar, Marilyn Pasteur, Creative Director, 800-874-
9735, m.pasteur@conimar.com, P. 7.

D3 Go! (form. D3Publisher of America), Bill Anker, 
VP Business Development & Licensing, 310-231-8851, 
b.anker@d3p.us, P. 6.

Design Design, Tom Vituj, Creative Director Product 
Development, 616-771-8359, tom.vituj@designdesign.
us, P. 8.

Disney Consumer Products, Paul Gitter, SVP Licensing 
Marvel, 818-544-1950, paul.gitter@disney.com, P. 7,8.

Disney Consumer Products, Josh Silverman, EVP 
Global Licensing, 818-544-0567, josh.silverman@disney.
com , P. 6,8.

Disney Consumer Products, Paul Southern, SVP 
Licensing Star Wars, 415-623-1928, paul.southern@
lucasfilm.com, P. 8.

Dynamite Entertainment, Keith Davidsen, Marketing 
Manager, 856-312-1040, keith.davidsen@dynamite.com, P. 6.

eOne Entertainment, Nina Leong, SVP Lifestyle 
Licensing, 310-407-0960, nleong@entonegroup.com, P. 7.

Epic Rights, Lisa Streff, EVP Global Licensing, 310-424-
1908, lisa@epicrights.com, P. 7.

Evolution USA , Travis Rutherford, President Licensing 
& Retail, 818-501-3186, travis@evomgt.com, P. 6,7.

FunKo, Brian Mariotti, President & CEO, 425-783-3616, 
brian@funko.com, P. 7.

Genius Brands Intl., Stone Newman, President Global 
Consumer Products, 858-756-3200, stone@gnusbrands.
com, P. 7.

Global Brands Group, Bruce Rockowitz, CEO & 
Vice Chairman, 646-839-7000, brucerockowitz@
globalbrandsgroup.com, P. 6.

Goodie Two Sleeves, Robert Arce, VP Licensing, 888-
723-8337, robert@goodietwosleeves.com, P. 7.

Hilco Candy & Toy, Harry Hoffman, EVP, 610-279-8280, 
harry@hilcousa.com, P. 6.

Iconicfuture, Sharon Bennett, SVP Business 
Development & Licensing, 202-906-0243, sharon.
bennett@iconicfuture.com, P. 6.

IMG Worldwide, Joshua Romm, VP Licensing, 212-774-
4526, joshua.romm@imgworld.com, P. 6.

International Game Technology (IGT), John Clelland, 
VP Global Marketing, 206-254-6919, john.clelland@igt.
com, P. 7.

Iron Fist/Blank Generation, Travis Anderson, CEO, 
323-260-7308, travis@blankgeneration.com, P. 7.

JAKKS Pacific, Tara Hefter, VP Global Licensing, 310-
456-7799, thefter@jakks.net, P. 8.

Jay Franco & Sons, Joseph Franco, VP, 212-679-3022 , 
joea@jfranco.com, P. 6.

Jenerosity Marketing, Jen Kramer, Principal, 323-397-
3334, jen@jenerositymarketing.com, P. 7.

Jewel Branding & Licensing, Samira Ali, Director 
Retail Development, 317-460-0323, samira@
jewelbranding.com, P. 6.

JLK Brand Licensing, Joshua Kislevitz, President, 203-
246-1375, joshua@jlkbrand.com, P. 6.

Joester Loria Group, James Slifer, SVP Business 
Development, 212-683-8548, jslifer@tjlgroup.com, P. 6,7,8.

Kelly Teegarden Organics, Kelly Teegarden, Founder, 
818-883-1818, kelly@kellyteegardenorganics.com, P. 7.

Kids Preferred, Louis Premselaar, CEO, 732-274-1144, 
louis@kidspreferred.com, P. 7.

Legendary Entertainment, Jamie Kampel, VP Licensing & 
Partnerships, 818-688-7589, jkampel@legendary.com, P. 6,8.

Lion Forge, David Steward, Managing Member & 
Creative Director, 314-485-1365, david@lionforge.com, 
P. 6.

Loungefly, Katrina Gibson, Licensing Director, 818-718-
5600, katrina@loungefly.com, P. 7.

Mad Engine, Carolyn Foreman, VP Licensing, 858-558-
5270, carolyn@madengine.com, P. 7.

Majestic Athletic div. VF, Jim Pisani, President, 800-
444-5574, jim_pisani@vfc.com, P. 8.

MHS Licensing + Consulting, Marty Segelbaum, 
President, 952-544-1377 x202, marty@mhslicensing.
com, P. 7.

MHS Licensing + Consulting, Marty Segelbaum, 
President, 952-544-1377 x202, marty@mhslicensing.com, 
P. 7,8.

Mighty Fine, Patty Timsawat, President Licensing & 
COO, 213-234-3921, patty@mightyfineinc.com, P. 7.

Monsanto, Kerry Preete, EVP Global Strategy, 314-694-
1000, kerry.preete@monsanto.com, P. 8.

MZ Berger & Co., Jodi Colburn, VP Marketing & 
Licensing, 718-391-8989, jcolburn@mzb.com, P. 6.

Nail Pop, Erin Hart, Owner, 813-956-4843, nailpopllc@
gmail.com, P. 7.

National Hockey League (NHL), Dave McCarthy, VP 
Consumer Products Licensing, 212-789-2000, dmccarthy@
nhl.com, P. 8.

Patton Picture, Beth Bucher, Art Director, 717-796-1508, 
bbucher@pattonpicture.com, P. 8.

Peanuts Worldwide, Leigh Anne Brodsky, Managing 
Director, Peanuts Worldwide & Iconix Entertainment, 
212-730-0030, lbrodsky@peanuts.com, P. 7.

Penguin Random House, Lori Burke, Executive Director 
Licensing Acquisitions & Media, 212-414-3469, lburke@
us.penguingroup.com, P. 6.

Perry Ellis Intl./PEI Licensing, Pamela Fields, VP Intl. 
Development & Licensing, 212-536-5602, pamela.fields@
pery.com, P. 8.

PlayDate Digital, Shaan Kandawalla, Co-founder, info@
playdatedigital.com, P. 6.

Playmobil Canada, Richard Brookes, Director Sales & 
Marketing, 905-696-7529, richard.brookes@playmobil.
ca, P. 8.

Prima Design, Evan Hakimi, President & Owner, 212-
545-8787, evanh@primagift.com, P. 8.

Prominent Brand + Talent, Michael Catalano, 
Principal, 310-860-1955, info@prominentla.com, P. 6.

Raz Imports, Meg Silva, 817-375-6223, msilva@
razimports.com, P. 8.

Ripple Junction, Neil Hoynes, President, 513-559-3900, 
nhoynes@ripplejunction.com, P. 6.

Ripple Junction, Scott Morton, Licensing Director, 513-
559-3900, smorton@ripplejunction.com, P. 6.

Romy Consulting, Dan Romanelli, Consultant & Advisor, 
P. 7.

Rubie’s Costume, Lauren Rabinowitz, Director 
Licensing, 516-326-1500 x119, laurenr@rubies.com, P. 7.

Scentco, Christopher Cote, Owner, 619-582-9900, ccote@
scentcoinc.com, P. 6.

contacts & connections
Contacts & Connections is an alphabetical listing of the licensing companies in this issue.

Continued on page 10
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international contacts & connections
This section refers to the International listings in this issue. International calls from the U.S. and Canada must be 
preceded by the 011-prefix.

B.M. Fashion Ltd. t/a Fashion U.K., Gurdev Mattu, 
Director, 44 116 276 2929, gurdev@fashions-uk.com, P. 8.

BBC Worldwide Australia, Brigid Roberts, Licensing 
& Retail Manager, 61 2 9744 4500, brigid.roberts@bbc.
com, P. 8.

BlooBuzz, Eric Trudel, President & Co-owner, 418-612-
7015, eric.trudel@bloobuzz.com, P. 8.

Bloom, Libby Grant, Director, 44 20 7097 8920, libby@
wearebloom.co.uk, P. 6,8.

Blueprint Collections, Lisa Shand, Managing Director, 
44 845 217 2400, lisa.shand@bluecoll.co.uk, P. 6.

BMI Wholesale Trading Pvt. Ltd., Karan Arya, Senior 
Manager Business Development, 91 22 6618 1000, karan.
arya@bmindia.com, P. 8.

Boodles, James Amos, Director, 44 20 7437 5050, 
jamesamos@boodles.com, P. 8.

BOTI Europe B.V., Nico Blauw, CEO, 31 555762426, 
nblauw@bot-i.com, P. 8.

Bulldog Licensing, Rob Corney, Group Managing 
Director, 44 20 8325 5455, robc@bulldog-licensing.com, 
P. 8.

Character Options, Jon Diver, Group Marketing 
Director, 44 161 633 9800, jondiver@aol.com, P. 8.

Character World/TDS Enterprises, Tim Kilby, Brand 
Director, 44 845 004 9217, tim.kilby@characterworld.
uk.com, P. 8.

China Industries Ltd. t/a WOW! Stuff, Kenny 
McAndrew, Director & Joint Head New Product 
Development, 44 870 054 6000, kenny@wowstuff.com, 
P. 8.

Circle Graphics, Heather Fearn, Manager Licensed Art, 
hfearn@circlegraphicsonline.com, P. 8.

Cooneen, Mike Coles, Director, 44 28 8952 1401, mike.
coles@cooneen.com, P. 8.

Corus Entertainment/Nelvana Enterprises, Andrew 
Kerr, Co-head, 416-479-7000, andrew.kerr@corusent.
com, P. 7.

Danilo Promotions Ltd., Trevor Jones, Licensing 
Director, 44 1992 702 903, tjones@danilo.com, P. 8.

EMC Empire Multimedia Co., Hubert Co, President, 63 
2 722 4311, hubert@empiremultimedia.com, P. 7.

eOne Entertainment, Hannah Mungo, Head U.K. 
Licensing, 44 20 7907 3797, hmungo@entonegroup.com, 
P. 8.

Forbidden Planet, Colin Campbell, Owner, 44 207 803 
1900, colin.campbell@forbiddenplanet.com, P. 8.

Gemma Intl., Thalia Clare, Licensing Executive, 44 1264 
388 400, thaliac@gemma-international.co.uk, P. 8.

Global Solutions for Clothing/GSC Ltd., David Palmer, 
Managing Director, 44 115 921 5690, david@gsc-ltd.com, 
P. 8.

IMG Worldwide, Matthew Primack, VP Worldwide 
Licensing, 44 20 8233 5300, emealicensinginfo@
imgworld.com, P. 8.

Immediate Media, Pauline Cooke, Publishing Director 
Pre-school, 44 20 7150 5000, pauline.cooke@immediate.
co.uk, P. 7,8.

Jasnor Australia Pty Ltd., Noel Thurlow, Managing 
Director, 61 3 9562 9900, nthurlow@jasnor.com, P. 8.

Jason Products, Dorte Harboe-Hald, Product Manager, 
64 9 845 3777, dorteh@jason.co.nz, P. 8.

Jigsaw ESL, Hamish Morjaria, Group Managing Director, 
44 161 876 0555, info@jigsawesl.com, P. 8.

Kennedy Publishing, Clare Twomey, Editorial & 
Creative Manager, 44 117 937 3003, claretwomey@
kennedypublishing.co.uk, P. 7.

Lagoon Group, Alice Delmar-Morgan, Sales Manager, 44 
20 8563 6520, sales@thelagoongroup.com, P. 8.

Liverpool Football Club, Billy Hogan, Chief Commercial 
Officer, 44 151 264 2500, billy.hogan@liverpoolfc.com, P. 8.

Masha and The Bear/Animaccord Animation Studio, 
Vladimir Gorbulya, Head Licensing & VP, 7 495 230 01 80, 
gorbulya@animaccord.com, P. 8.

Mercis B.V., Marja Kerkhof, Managing Director, 31 20 
675 8036, marjakerkhof@mercis.nl, P. 8.

Misirli UK Ltd., Kim Bown, Owner & Director, 44 116 
2645 860 , kim@misirli.co.uk, P. 8.

Natural History Museum, Zuzi Wojciechowska, 
Licensing Manager, 44 20 7942 5652, zuzi.
wojciechowska@nhm.ac.uk, P. 8.

Nickelodeon & Viacom Consumer Products, 
Marianne James, VP Consumer Products U.K./Ireland 
& European Retail Sales/Marketing, 44 20 3580 2000, 
marianne.james@vimn.com, P. 8.

Oasis/Andotherbrands Ltd., Liz Evans, Managing 
Director Oasis & Warehouse, 44 1865 734 700, help@
andotherbrands.com, P. 8.

Parragon Intl., Wendy Friedman, President Creative, 44 
1225 478 888, wendy.friedman@parragon.com, P. 8.

Perry Ellis Intl. Europe Ltd./PEI Licensing, 
Anthony Pessok, Managing Director Licensing & Intl. 
Development, 353 1 405 3840, anthony.pessok@pery.
com, P. 8.

Pesky Productions Ltd., Claire Underwood, Owner & 
Director, 44 1213 474 026, claire@pesky.com, P. 7.

Pokémon Company Intl., Mathieu Galante, Senior 
Market Development Manager EMEA, 44 20 7381 7025, 
m.galante@pokemon.com, P. 8.

Posh Paws, Barry Groves, Managing Partner, 44 1268 567 
317, bgroves@poshpawsinternational.co.uk, P. 8.

Random House Enterprises, Jo Edwards, Head 
Licensing & Brand Development, 44 20 7840 8739, 
jedwards@randomhouse.co.uk, P. 6.

Redan Publishing, Robert Sutherland, Chairman, 44 
1743 364 433, robert@redan.com, P. 7.

RMS Intl. Plc, Tyrone Farber, Owner, 44 161 727 8182, 
tyrone@rmsint.com, P. 8.

Rocket Licensing, Rob Wijeratna, Joint Managing 
Director, 44 20 7207 6242, rob@rocketlicensing.com, P. 8.

Royal Opera House, Alex Beard, CEO, 44 20 7240 1200, 
licensing@roh.org.uk, P. 8.

Simba Dickie Group, Michael Sieber, CEO, 49 911 9765 
172, m.sieber@simba-dickie.com, P. 8.

Spin Master, Adam Beder, EVP Global Licensing, 416-
364-6002 x2256, adamb@spinmaster.com, P. 8.

TDP Textiles, Tim Dawson, CEO, 44 1283 550 400, tim@
tdptex.com, P. 8.

Ugg Since 1974, Richard Friedrichs, CEO & Owner, 61 7 
5520 4066, info@uggaustralianmade.com.au, P. 6.

V&A (Victoria & Albert Museum), Lauren Sizeland, 
Director Licensing & Business Development, 44 20 7942 
2981, l.sizeland@vam.ac.uk, P. 8.

Weta Workshop, Richard Taylor, CEO & Co-founder, 64 4 
909 4000, richard.taylor@wetaworkshop.co.nz, P. 6.

Wild Bangarang, Adam Jay, Co-Director & Founder, 
info@wildbangarang.com, P. 8.

Winning Moves UK Ltd., Mark Hauser, Commercial 
director, 44 20 7262 9696, mark.hauser@winningmoves.
co.uk, P. 8.

Scotts Miracle-Gro, Glenn Neilson, Director Marketing 
& Brand Licensing, 937-644-7623, glenn.neilson@scotts.
com, P. 8.

SDI Technologies/KIDdesigns, Saul Ashkenazi, Sales 
& Marketing Manager, 732-574-9000 x334, sashkenazi@
sditech.com, P. 6.

Sharpe Company (The), Charles Day, President, 310-
545-6839, charlie.day@sharpeco.com , P. 7.

Silver Buffalo, Greg Alprin, EVP Licensing & CMO, 212-
563-0600 x103, galprin@silver-buffalo.com, P. 7.

Synchronicity, Cynthia Domine, President, 207-985-
8815, cynthia@synclicensing.com, P. 6,8.

Target, Julie Guggemos, SVP Product Design & 
Development, 612-696-0000 , julie.guggemos@target.
com, P. 7.

Thermos, Christi Lantz, Senior Licensing Manager, 847-
593-6284, christi.lantz@thermos.com, P. 7.

Toynami, George Sohn, CEO & President, 818-787-8998, 
ggsohn@toynami.com, P. 7.

Trends International, Jeff Loeser, VP Licensing, 317-
388-4068, jloeser@trendsinternational.com, P. 7.

Universal Studios Partnerships & Licensing, Cindy 
Chang, SVP Consumer Products, 818-777-2067, cindy.
chang@nbcuni.com, P. 6,7.

Warner Bros. Consumer Products, Karen McTier, EVP 
Domestic Licensing & Worldwide Marketing, 818-954-
3008, karen.mctier@warnerbros.com, P. 6.

Williams-Sonoma, Patrick Connolly, EVP & CMO, 415-
616-8746, pconnolly@wsgc.com , P. 6.
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Continued on page 12

Concerts & Live Events
On the concert front, the proliferation of pricy multi-day 

music festivals has had the effect of driving up ticket pric-
es and decreasing the number of tickets sold. The overall 
result is that in 2014 the music industry put fewer of the 
proverbial “butts in the seats.” According to Pollstar, the 
Top 100 North American Tours of 2014 grossed a combined 
$2.73 billion, down 2.2% from 2013. Tickets sold totaled 
$38.2 million, a drop of 4.7%. Meanwhile, the average ticket 
price jumped $1.92, or 2.8%, to a record high $71.44. 

Artists & Groups 
Popularity of musical acts is always cyclical. And 2014 

saw the retail products business of some top acts fall off 
without an accompanying rise in the sales of new artists to 
make up for the losses, pundits said. 

One Direction and Justin Timberlake are the poster boys 
for the trend, one licensing agent said, using Pollstar’s No. 
1 and No. 4 North American touring acts of 2014, respec-
tively, as an example of artists that sold “huge [amounts 
of] merchandise at shows, but virtually nothing at retail.” 
On-site sales represent a relatively small percentage of 
licensed music product sales, sources said.

Although new acts will eventually take their place as 
they always do, rising stars such as 5 Seconds of Summer, 
Fifth Harmony and Ariana Grande were not yet positioned 
to fill the void in 2014. This year, however, may be a dif-
ferent story. Grande, for example, has her first fragrance 
coming to retail in September.

Product Categories 
Despite the 2014 drop in licensed merchandise sales, 

music is still an evergreen property type, one that has 

grown every year since 2009 (including growth of 3.1% in 
2013.) “Classic rock remains remarkably steady,” said one 
licensing agent, with no abatement in sales of the genre’s 
staple product—T-shirts.

There’s also growth in food and beverage products 
based on licensed properties. Craft beers, coffee and spirits 
in particular are growing categories for rock music licens-
ing, the agent said. Examples include Aerosmith drummer 
Joey Kramer’s Rockin’ and Roastin’ coffee line and Grateful 
Dead-licensed American Beauty pale ale. 

Classic rocker Jimmy Buffett is the epitome of a musi-
cian who has been able to create a lifestyle brand, with 
his Margaritaville and Cheeseburger in Paradise brands 
stamped on restaurants, apparel, footwear and food and 
beverage items. The trend of musician as lifestyle brand 
is a perennially strong and far reaching one, ranging from 
Buffett and Sammy Hagar, who also cultivates a laidback 
attitude with the Cabo Wabo and Sammy’s Beach Bar 
brands, to more fashion-oriented artists such as Gwen Ste-
fani (Harajuku Lovers and other brands) and Timberlake 
(William Rast fashion, Sauza 901 tequila).

Pop diva Taylor Swift is currently exploring how far the 
trend can be extended by attempting to trademark dozens 
of short phrases from her songs, such as “this sick beat” 
from her hit “Shake It Off,” in what observers predict may 
be a massive licensing play. 

Royalties 

As with most property types, royalty rates for music 
licensed merchandise held steady in 2014. According to 
the TLL Survey, the average royalty in the U.S. and Canada 
was 8.28%, up 0.2% from 8.26% in 2013. Royalty amounts 
ranged from 4% to 20%.

Licensed Sales of Music Goods
Continued from page 1
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Putting Some Pop in Paper

Luxury Stationery Brands Extend Into 
Fashion Accessories

For years, fashion designers like Lanvin and Christian 
Lacroix have licensed their brands for notebooks, pen 
sets and other stationery products. Now luxury stationery 
companies are returning the favor by extending their own 
brands into fashion accessories. Notable examples:

XX The Moleskine “myCloud” line of wallets, backpacks, 
briefcases, etc.;

XX Montblanc sunglasses and perfume;

XX Python-skin handbags from Smythson.

Moleskine and Montblanc still make most of their money 
in stationery and regard extension into fashion as largely a 
diversion to promote brand awareness. But for Smythson, 
moving into fashion is a fundamental and long-term change 
in strategy. The UK firm now generates almost 80% of its 
revenues from sale of leather goods. 

It’s hardly surprising that stationery companies are 
seeking new licensing outlets since retail sales of licensed 
stationery/paper products have been steadily declining 
(down 3.5% to $2.5 billion 2014, after a 5.1% drop in 2013), 
according to The Licensing Letter’s Annual Licensing Busi-
ness Survey. 

Licensed Properties Hit Invite Sites
At the more everyday end of the stationery/paper prod-

ucts market there also seems to be a flurry of activity in 
licensed invitations and party goods, with deals demon-
strating both the relatively evergreen nature of the party 
paper business and the sector’s increasing transition to 
digital. 

Iconix Brand Group’s Peanuts Worldwide recently 
struck a deal with Oriental Trading Company to lend 
Snoopy, Charlie Brown, Lucy and their friends to an exclu-
sive line of seasonal party goods. Meanwhile, Activision at 
Licensing Expo promoted the fact that all Party City stores 
nationwide now feature a three-foot section of Skylanders 
products.

Skylanders is also one of the brands with new digi-
tal deals. Online invite site Punchbowl is adding several 
licensed brands to its online invitations, including Skyland-
ers; Nickelodeon’s Teenage Mutant Ninja Turtles, Sponge-
Bob SquarePants, Dora the Explorer, Bubble Guppies and 
Blaze and the Monster Machines; and WWE’s Superstars, 
Divas and Legends.
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