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Top Trends from Licensing Expo 2017

In the last week of May, we saw 5,000 brands
at the 2017 Licensing Expo in Las Vegas. Perhaps
because of the date shift—the show landed a
month earlier this year—there was noticeably
less foot traffic on the floor for all three days.
Official figures place the number of attendees at
16,000 people, the same as last year.

Every year, we're asked, “What were the top
brands?” This year’s floor wasn’t overrun by
a Frozen or a Minions, and the mood among
(relatively) smaller players was highly optimis-
tic. The dominance of A-list properties, after
all, is nothing new.

Focus, Focus, Focus

On the whole, a welcome change from last
year was the near-universal focus exhibitors
exhibited regarding the areas they seek to
grow their brands—whether it be in consumer
goods, retail distribution, or digital expansion.

Rather than “360-degree” programs that
aimed to invade every corner of a consumer’s
life (“from their bedding, to their toothbrush,
to the emoji on their messenger app”), licens-
ees and agents were keen on promoting part-
nerships that targeted the root of their brands’
messages and their core demographics.

In addition to watering down a property, an
over-broad licensing program promotes both
consumer and retailer fatigue. With this great-
er focus, it is likely that even as A-list proper-
ties continue to grow their share, they won’t
be stealing it from the rest of the industry.

New Players on the Block

One of the most exciting things was seeing
the 185 new exhibitors—Scott Living, Coca-
Cola, FAO Schwarz, Funko, Line Friends, Level
5 abby, and others.

Generally, home, fashion, and food/bev-
erages brands were better represented on
the floor this year. Art brands have histori-
cally suffered from poor placement at Expo,
although this year was somewhat better.

Lost in Translation

The floor wasn’t entirely dominated by chil-
dren’s entertainment/character brands from
the English-speaking world (namely the U.S.
and U.K.)—Asia (China, Japan, and Korea),
Latin America, and CEE (in particular, Masha
and the Bear from Russia) are getting more
skin into the game. On the flip side, Expo 2017
also saw substantial international attendee
growth, including South Korea (up 87%) and
Japan (23%).

The properties are skewing older, with new
content aimed not only at preschoolers, but
also at kids ages 6-12 years-old. But foreign
brands’ increased presence at Expo doesn’t
necessarily translate into deals.

For one thing, the brand owners and rep-
resentatives have the doubly difficult task of
translating the essence of their properties and
otherwise educating retailers on their reach.

Continued on page 3

Top Countries in the $165.7
Billion Market for Licensed Retail
Sales Worldwide

2016 was a great year for licensing world-
wide, with retail sales topping $165.7 billion,
according to TLL's Annual Licensing Business
Survey. That figure represents a jump of 1.6%
from 2015 and 4.3% from 2014. See the top 49
countries ranked by retail sales of licensed
merchandise below.

The top four players (the U.S., Japan, Can-
ada, and the U.K.) kept their spots, but China
rose one rank to close out the top five—push-
ing out France (now No. 6). Collectively, the
top 5 countries make up almost 80% of all
licensed retail sales worldwide.

Continued on page 6

JUNE 2017
Vol XLI, No. 6

Inside
This Issue

Licensing

Theme Parks,
Video Games &
Touring Shows............. 4

Let’s Get Social ........... 4

The Wild World
[0 01010) ) 5

Licensing News........... 7

Contacts &
Connections.............. 15

Congrats to the
2017 LIMA
Award Winners.......... 18

M&A
& Partnerships.......... 19

© 2017 Plain Language Media.
All rights reserved. No part

of this newsletter may be
reproduced without express
written consent of PLM.



Vol. XLI, No. 6

THE
LICENSING
LETTER

Executive Editor
Karina Masolova
karina@plainlanguagemedia.com

Managing Editor
Barbara Manning Grimm
barb@plainlanguagemedia.com

Data & Digital Coordinator
Susan Adams
susan@plainlanguagemedia.com

Layout & Graphic Designer
David van der Gulik

Business Development
Randy Cochran
randy@plainlanguagemedia.com

Business Development
Manager

Jennifer Frost
jen@plainlanguagemedia.com

Marketing Director
Michael Sherman
michaels@plainlanguagemedia.com

Customer Service
customerservice@
plainlanguagemedia.com

General Manager
Jim Pearmain

CEO
Mark Ziebarth

2 |

Licensing Ledger

DHX Media acquires the entertainment division of Iconix Brand Group
for $345 million, which includes both an 80% controlling interest in Pea-
nuts and 100% of Strawberry Shortcake. The remaining 20% interest in
Peanuts will continue to be held by members of the family of Charles M.
Schulz. The transaction is expected to close on or around June 30, 2017.

The deal will give the Canadian media company more than 340 half-
hours of content that it can use to “feed potential new production
including new digital content for [DHX's WildBrain channel on] You-
Tube, mobile, and video-on-demand services.”

After the buy goes through, sales of consumer products will account
for 44% of DHX’s annual revenues after the acquisition, up from 19%
currently. Total revenues could grow 52% to about $323 million, with
adjusted earnings up 40% to almost $98 million. DHX expects to see
about $3.6 million in cost synergies in its first year.

The Pokémon Co. Intl. makes a
strategic investment in Wicked
Cool Toys, taking a seat on its
board of directors, and appointing
it as Pokémon'’s master toy licensee
worldwide, excluding Asia. The
deal is similar to the company’s
partnership with Niantic, the
developer and publisher of mobile
game app Pokémon Go. Tomy will
continue to produce video game-
based products, and other “select
items.”

The United States Tennis Associa-
tion (USTA) and Aramark partner
to provide retail merchandise ser-
vices for the USTA Billie Jean King
National Tennis Center, home of
the US Open. Under the multi-year
agreement, Aramark will man-
age all aspects of the US Open
Tennis Championships’ retail sales
and merchandising operations
throughout the grounds of the
National Tennis Center. Aramark
will collaborate with the USTA's
licensed merchandise partners to
market and carry a vast assortment
of distinctive, official apparel, sou-
venirs and keepsakes.

Spin Master acquires Marbles, a
firm known for creating special-
ized games, gifts, and gadgets
with brain benefits.

Nickelodeon launches Enter-
tainment Lab, a Burbank-based

research and development facility
led by the former creative director
of Nickelodeon Animation Lab,
Chris Young. The lab will focus

on experimenting with emerging
technologies including real-time
rendering, virtual cinema, VR, AR
and mixed reality, and Al.

Warner Bros. and Miral reveal
additional details regarding War-
ner Bros. World Abu Dhabi, set to
open on Yas Island in 2018. The
park will boast six themed worlds:
Metropolis and Gotham City (DC
Super Hero universe); Cartoon
Junction, Bedrock and Dynamite
Gulch (brands such as Looney
Tunes and Hanna-Barbera); and
Warner Bros. Plaza (reminiscent of
old Hollywood).

eOne and Round Room Presents
team up to bring the first PJ Masks
live stage show to fans across

50 cities in the U.S. and Canada.
“Time to Be a Hero!"” is a fully-
immersive production featuring
music, aerobatics and more.

Peanuts Worldwide partners with
DDM Entertainment & Events to
produce a series of Chinese lantern
festivals with its characters. The
branded festivals will appear in
regions including North America,
Europe, China, Hong Kong, Macau,
Taiwan, Japan, and South Korea.

Lionsgate taps entertainment fan
website Fandom to reach con-
sumers across its portfolio of film
entertainment brands and fran-
chises. The partnership kicks off
with content for film John Wick:
Chapter Two, TV series “Ameri-
can Gods,” and Saban’s Power
Rangers. Fandom'’s users will have
access to enhanced content experi-
ences based on Lionsgate IP, some
of it exclusive.

Dollar General gets the go-ahead
to purchase 323 one-time Fam-

ily Dollar stores from the Federal
Trade Commission. The chain of
stores were operating as stand-
alone company Dollar Express
under private equity firm Syca-
more Partners after Dollar Tree
acquired Family Dollar in 2015 and
was required to sell of the units.

Authentic Brands Group acquires
of a 51% stake in Frye, the iconic
American heritage brand, from
Global Brands Group. This is the
first time ABG and Global Brands
co-own a brand, although the
companies have partnered on
growing APG-owned brands in
years past. The buy, along with
the purchase of the Greg Norman
brand earlier this year, propels
ABG'’s portfolio to over $5 billion
in global retail sales.

PetSmart acquires online pet
retailer Chewy, which will largely
operate as an independent sub-
sidiary under current CEO Ryan
Cohen.

Shop Direct is reportedly seeking
£3 billion to buy out the online
department store, which includes
brands Very and Littlewoods. The
etailer has received interest from
a “clutch” of private equity firms,
according to Retail Week.

J.C. Penney is expanding with a new
B2B strategy, offering solutions for
the hotel and lodging industry and
the multi-unit industry.
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This should be an obvious step for everyone in the brand-
ing business, but even when consumer engagement is high,
buyers will snub that which they do not understand.

Another point of difficulty is that most of these proper-
ties currently enjoy digital distribution in North America,
rather than air time on traditional linear television. And
while some properties like Masha will soon air on the small
screen, others are currently facing tough realities.

Retailers & Digital-first

Properties whose reach is exclusively through digital medi-
ums such as streaming, YouTube, and social media, aren’t the
most attractive option for retailers, who are looking for a sure
thing. Just two years ago, getting a mass retailer to stock mer-
chandise based on a YouTube series was unthinkable.

But the mood is shifting, with reports on the floor that
even mass buyers like Toys ‘R’ Us and Target appear more
open to digital-first properties. I predict that within five
years, most retailers will get their heads on straight, and
the linear/digital distinction won’t matter. The learning
curve might be larger for Cannes audiences (who booed
Netflix’s and Amazon’s film offerings at the festival).

Amazon Studios graced the Expo floor for the first
time—albeit with a disappointedly small acreage—for its
preschool and children’s properties (Tumble Leaf, Wish-
enproof, etc.). YouTube was noticeably absent, after what
appeared to be a disappointing showing at its pavilion last
year (admittedly, in a terrible location). But other digital
entertainment platforms like Crunchyroll and Buzzfeed
were out in full swing with older-skewing properties.

One of the most appealing factors about working with
digital-first properties is the detailed level of statistics
production companies have on hand to track consumer
engagement, and even purchases of merchandise. And of
course, digital engagement is second only to the high level
of dedication consumers show by buying—and then wear-
ing, eating, or otherwise surrounding themselves with—
branded merchandise.

And then there are the brands with strong multi-plat-
form engagement getting into the game. We're familiar
with children’s toy and entertainment brands expanding
with short-form YouTube videos, for example. But for the
older crowd, one of the strongest players in the social
media space is National Geographic, which is aggressively
pushing its revamped licensing program.

Virtual Reality (VR) is Getting Real

Last year, we saw a slew of releases for top-of-the-line
VR consoles. Adoption, however, remains low. Few con-
sumers are eager to cash in on the higher-priced tech,
especially with so few games available (at least, in com-
parison to “traditional” consoles).

www.ThelLicensingLetter.com

Major game production companies commented that
there is little impetus to develop VR-enabled versions of
even their most popular titles for this very reason. The
noticeable exception on the floor was Sony, which showed
off its Ghostbusters VR: Now Hiring for the PlayStation VR.

But that doesn’t mean that production companies aren’t
developing VR content. While there is no news fit to print
(yet), media companies of every size are staffing up on VR
development teams.

One low-cost VR console option is coming this fall from
a former Mattel exec with VR Entertainment. While the
eyewear resembles Google Cardboard (you bring your
own phone), it’s a higher-quality plastic and comes with a
steering wheel or fishing rod. The company is expected to
sign licensing deals for 2018.

Mini-trends for 2017 & Beyond

Unicorns, rainbows, and princesses are a top trend this
year—but next year looks to have a horror slant. Think
cute, but in a creepy way.

Live touring shows, character appearances, conven-
tions, and other types of experiential content are back in
avery big way. Even as consumers are increasingly access-
ing brands through digital means, they are excited about
experiencing them live. Comic book and anime brands
have conventions already baked into their fan culture, but
licensors like A+E Networks and Hasbro are also creating
their own, to great success.

The hottest trend of Q1 2017—the fidget spinner—
seems to be dead before any licensed products will man-
age to land on shelves.

Notes from the Floor

If you didn’t attend the show, or didn’t get to leave your
booth for very long, here are some general notes from the
field.

Traffic on Wednesday resembled that of Thursday from
yesteryear. While part of the reason was that many exhibi-
tors and attendees took off for the last day on Wednesday
afternoon (as they do every year), others explained the
difference away by the move of major exhibitors like Dis-
ney and Mattel off the main show floor. Despite the slow
showing, exhibitors reported brisk foot traffic all-around.

The top “give-away” trend this year was coffee, a wel-
come shift from last year’s deluge of t-shirts. Most of the
major booths were stocked with baristas serving up qual-
ity beans. Of the few “giveaways”, there were fewer USBs
and more pens, notebooks, and bottles.

And of course, at the TLL booth we were giving away
free three-month digital subscriptions to the newsletter
(new faces only). Know someone who might want one—
either a colleague in your office, or a business partner?
Email us to sign them up.
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EXPERIENTIAL LICENSING

Theme Parks, Video Games
& Touring Shows

Hong Kong Disneyland Resort unveils a $1.4 billion
expansion plan with new themed areas, attractions, and
entertainment that will launch almost every year at the
park from 2018 through 2023, including:

» A transformed castle with new daytime and night-

time spectaculars;

>
>

A Frozen-themed area;

A Marvel-themed area with attractions including the
new Iron Man Experience ride, which opened last
January;

An entertainment venue, Moana'’s Village Festival in
Adventureland, which will feature an all-new stage
show.

The LEGO Group launches a three-day U.S. interactive
experience tour in the form of the LEGO World of Creativ-
ity Tour. The tour will feature a variety of build and play
experiences such as The Big City (where families can build
custom LEGO vehicles and test them down race ramps),
The Ocean (sand castles on a LEGO brick beach), and
Outer Space (where customized LEGO creations are put
to the gravity test).

Cartoon Network continues to partner with the LEGO
Group, this time on TV series Unikitty!, a spinoff series
produced by Warner Bros. Animation, starring the main
character from global blockbuster The Lego Movie. The
leader of her kingdom, Princess Unikitty, uses her energy
and creativity to make sure everyone is happy—but she
morphs into Angry Kitty when displeased.

Cartoon Network EMEA will release a new original com-
edy, The Heroic Quest of the Valiant Prince Ivanhoe, across
the region later this year. Produced in partnership with
Copenhagen’s Sun Creature Studio, the 10 x three-minute
series will be released in conjunction with an online inter-
active game. As players advance through the game, they
unlock new episodes of the show—a first in this type of
multi-platform release for Cartoon Network.

TLL:
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SOCIAL MEDIA

Let’s Get Social

Sanrio joins forces with Snapchat to bring over 30
character stickers to the app, including Hello Kitty, My
Melody, Badtz-Maru, Chococat, and Keroppi. The month-
long partnership coincides with Sanrio Character Ranking
2017, an annual competition where fans get the chance to
vote for their favorite Sanrio character. Each sticker used
will count as a vote for the chosen character. It’s not clear
if this is a sponsored ad (Sanrio paid for the stickers), a
licensing deal (Snap is paying royalties—this is not likely,
but it’s the first time Snap is doing this kind of partner-
ship), some mix of both, or none of the above. In the past,
Snap has had two lenses for Sanrio (one for Hello Kitty,
and one for Little Twin Stars).

Snap’s Q1 financial results revealed poorer-than-
expected revenue and user growth, causing its stock to
fall over 20% the next day (making its net losses for the
quarter drop down to $2.2 million). To attract more adver-
tising dollars, it began allowing users to make their posts
survive beyond the usual 10 seconds—in other words, a
complete re-invention of the way the social media network
works.

YouTube has its own font now, courtesy of brand con-
sultancy firm Saffron. “Youtube Sans” will be featured
across YouTubeTV and includes a glyph of YT’s logo; the
font is “quirky and expressive, yet simple and bold.”

This is a small move, but one that indicates a shift in
YT’s greater strategy. The drastic decline in ad revenue for
individual creators (#Adpocalypse) is not going away, and
the primary avenue available to digital brands today is a
TV-like model—one supported by advertisers, who get the
last say on what airs. This means that the new digital dis-
tribution model looks more like traditional TV than ever;
giants like YT, Facebook, and Twitter are partnering with
giants like Disney, Time Warner, and Viacom.

But consumers are still seeking out homegrown, original
content (and having their posts expire in 10 seconds)—and
that means we’ll be seeing no lack of new digital platforms
cropping up over the next couple of years.

THE LATEST EXCLUSIVE Sports Licensing Report!
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The Wild World of Emoji

We're issuing a correction for a description we printed
in the January 2017 issue, regarding the emoji® brand from
the Emoji Co. The amended brand description is below—
as well as an overview of all the emoji-related properties
we could find.

Note that the emoji described below aren’t the icons
you see on your phone—Apple and Google don’t usually
make their icons available for merchandising. Typically,
licensors and manufacturers design their own custom
icons. One example is PepsiCo’s 2016 PepsiMoji campaign,
curated by the The Joester Loria Group where limited-edi-
tion merchandise launched concurrently with the adver-
tising campaign.

We also list several licensees in Licensing Source Book
Online that make custom emoji for brands (listed alpha-
betically below). Usually the icons are available through
custom messaging apps or keyboards that require both
parties to have the program installed, since they aren’t
part of the official Unicode Consortium.

» Bare Tree Media » Quan Inc.

» Moji » Swyft Media
» PicCollage/Cardinal » Twitter

Blue » Whalerock
» PicoCandy > Zapexa

First, let’s explore Emoji Co. GmbH, which describes
its property as the “official emoji® brand.” The licensor
has registered “emoji” as an official trademark around the
world, including the U.S. and EU (in a bunch of catego-
ries). The company offers over 5,000 copyrighted icons
for use in merchandising, and has more than 280 licensees

worldwide. The company purchased “emojiville” from
Saban Brands earlier this year. It also has several other
trademarks like “the emojis” and “emojiplanet.”

Sony Pictures Animation has permission from the Emoji
Co. to use “emoji” in connection with its worldwide mer-
chandising program in conjunction with film The Emoji
Movie. Sony offers distinct sets of emoticons and charac-
ters from the original film.

Accessory Innovations owns the trademark for “Emoji-
nation,” an Al-created brand that aims to capitalize on the
licensed accessories manufacturer’s icons and phraseol-
ogy. Current partners include Mad Engine, Komar Sleep-
wear, and Zak Designs.

EmojiOne offers open-source emoji for developers
(the licenses for merchandising are, of course, not free).
Licensees include Bioworld and Walls360.

The spiritual predecessor of the emoji, the Smiley®, is
owned by SmileyWorld and trademarked in over 100 coun-
tries. The company offers different sets (Couture, Sports,
Baby, etc.) of emoticons (3,000+) and graphics available
for licensing. The company claims over 230 licensees
worldwide.

And we're not even touching digital stickers (still or ani-
mated graphics designed to be shared via virtual photos
or text messages), which are in a unique class. The first
company to popularize these stickers was the Japanese
social media app Line, but their use has spread to other
platforms like Facebook and Snapchat over the years. And
many of the licensees listed above, which make custom
emoji, also have a hand in creating custom digital stickers.

"r.ﬂ-;'u[”[ )

PLUS

LICENSING BUSINESS

ATABOOK

b \ \ ﬂi%}’. LicenSing Letter EXC]HSive! Instant access

/ | to hundreds of charts, tables, graphs and retail sales history you
" can use for budgeting, business plans, investor proposals and more!

®m Hundreds of charts, graphs and tables you can drop right into your presentations
m Visual representation of the full spectrum licensing activity
m FREE JPEG image of every exhibit for use in presentations

B Retail sales of licensed merchandise for 35 property types and 38 product categories

B Results by product category for Trademark/Brand, Entertainment/Character, Sports,
Fashion, and Art properties

m Sales results of licensed merchandise by distribution channel for key property types

B Selected international data by territory, property type, and product category

ORDER YOUR PDF COPY NOW! Call: 888-729-2315

www.ThelLicensingLetter.com

THE LICENSING LETTER TLL | 5



http://www.TheLicensingLetter.com

Vol. XLI, No. 6

Licensed Retail Sales Worldwide

Continued from page 1

The fastest-growing countries were concentrated in
Asia:

» India’s retail sales ballooned 9.5% to reach $811 mil-
lion in sales, making it the hottest region for licens-
ing in 2016. Licensed sales greatly outpaced GPD
(7.6%), but compared to the overall retail market
(12%, according to the India Brand Equity Founda-
tion) growth is slightly slower.

» Vietnam grew 8.0% to reach $12 million in sales.
It’s the smallest (No. 49) market for licensed sales
amongst the countries we track.

» The Chinese market grew 7.0% to reach $6.7 billion
in sales, a faster rate of growth than in 2015 (6.0%).

» The Philippines was up 4.3% to reach $85 million in
retail sales.

ON THE OTHER SIDE OF THE SPECTRUM,
RUSSIA AND GREECE ENJOYED A SLOWER RATE
OF DECLINE COMPARED TO 2015.

Other countries with notable growth include Mexico
(4.0%—the bright spot of Latin America) and the U.K.
(3.6%)—the latter which, despite the political uncertain-
ties surrounding Brexit, enjoyed great success in licensed
sales. 2017 will be a different story, as current reports about
Q1 retail sales indicate a steep plunge in retail activity.

On the other side of the spectrum, Russia and Greece
enjoyed a slower rate of decline compared to 2015. Rus-
sia’s licensed market shrank 5.6%, compared to 18.9% in
2015. Greece has one of the most dramatic drops in 2015
(-25.6%) but rebounded slightly this year with -5.0% growth.
Part of the story is that there is only so much the market
can shrink—the other part is success in aggressive retail
strategies.

Hong Kong, South Korea, and Japan were biggest excep-
tions to the Asian success story, with their markets declin-
ing 4.5%, 1.9%, and 0.3%, respectively. Hong Kong was hard
hit with an 8.0% drop in overall retail sales (according to
government figures), attributed to a weak yuan and subse-
quent drop in mainland visitors. South Korea was hit with
political instability, lowered consumer spending, and low-
ered consumer confidence—all of which resulted in fewer
feet in stores. And Japan’s flat economy (boasting a 0.5%
GPD) hasn’t improved over the last couple of years—plac-
ing the country at real risk of being bumped out of the top
ranking by China in the next several years.

While countries in the Middle East generally had depressed
GPD figures compared to 2015, consumers declined to reduce
spending on luxury and “status” items (in contrast, spending
on food went down). Egypt was the exception, with a strong
GPD (3.8%) outpacing licensed sales (3.5%).
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TOP COUNTRIES, RANKED BY TOTAL RETAIL SALES
OF LICENSED MERCHANDISE, 2015-2016

RETAIL RETAIL MARKET

RANK, SALES, SALES, CHANGE, SHARE,
2016 COUNTRY 2016 2015 2015-2016 2016
1 us. $97,031 $93,826 3.4% 58.7%
2 Japan $10,125 $10,155 -0.3% 6.1%
3 Canada $9,508 $9,449 0.6% 5.8%
4 UK. $7,593 $7,329 3.6% 4.6%
5 China (mainland) $6,736 $6,295 7.0% 4.1%
6 France $6,521 $6,425 1.5% 3.9%
7 Germany $5,507 $5,368 2.6% 3.3%
8 Italy $4,390 $4,368 0.5% 2.7%
9 Brazil $2,067 $2,133 -3.1% 1.3%
10 Australia $2,035 $2,029 0.3% 1.2%
11 Spain $1,716 $1,679 2.2% 1.0%
12 Mexico $1,520 $1,462 4.0% 0.9%
13 Netherlands $1,340 $1,316 1.8% 0.8%
14 Belgium $861 $857 0.5% 0.5%
15 India $811 $741 9.5% 0.5%
16 Sweden $764 $753 1.5% 0.5%
17 Taiwan $542 $533 1.7% 0.3%
18 Turkey $523 $521 0.5% 0.3%
19 South Africa $522 $506 3.2% 0.3%
20 Austria $495 $495 0.0% 0.3%
21 Switzerland $450 $452 -0.5% 0.3%
22 Denmark $441 $436 1.0% 0.3%
23 South Korea $413 $422 -1.9% 0.3%
24 Finland $312 $316 -1.2% 0.2%
25  Hong Kong $287 $301 -4.5% 0.2%
26 Portugal $287 $284 0.9% 0.2%
27 New Zealand $285 $279 1.9% 0.2%
28 Norway $284 $286 -1.0% 0.2%
29 Greece $220 $232 -5.0% 0.1%
30 Russia $214 $226 -5.6% 0.1%
31 Saudi Arabia $208 $202 3.0% 0.1%
32 Chile $196 $193 1.1% 0.1%
33 Argentina $157 $158 -1.0% 0.1%
34 Ireland/Eire $151 $146 3.1% 0.1%
35 Poland $126 $123 2.1% 0.1%
36 Singapore $94 $93 0.5% 0.1%
37  Philippines $85 $82 4.3% 0.1%
38  Malaysia $64 $64 -0.4% 0.0%
39  Czech Republic $63 $62 3.0% 0.0%
40 Indonesia $63 $62 1.0% 0.0%
4 Macau $59 $64 -7.5% 0.0%
42 Hungary $58 $56 2.2% 0.0%
43 UAE $51 $50 2.5% 0.0%
44 Qatar $4 $40 3.0% 0.0%
45  Iceland $40 $39 2.5% 0.0%
46 Thailand $23 $22 3.2% 0.0%
47 Luxembourg $20 $20 1.0% 0.0%
48 Egypt $18 $17  3.5% 0.0%
49 Vietnam $12 $12 8.0% 0.0%
— Others Asia $1,021 $1,001 2.0% 0.6%
—  Others Western Europe $419 $415 1.0% 0.3%
—  Others Latin America $135 $137 -1.5% 0.1%
— g;z%r:\fa'dd'e East $117 $114 2.6% 0.1%
— Sat?ferfncfu"rg;'ea”d 586 $85  1.0% 0.1%

Total $165,329 $162,734 1.6% 100.0%

SOURCE: THE LICENSING LETTER
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Airheads Fruity, chewy popular American candy brand. Beverages, food, housewares,  Stu Seltzer, Seltzer Licensing Group
lifestyle furniture

Angry Birds Mobile game franchise about multi-colored birds who try to save their eggs from All (excluding food & beverage) Travis J. Rutherford, Evolution USA

hungry pigs by launching themselves at their nests.

Barbasol One of the top selling men's’ shave cream brands for nearly 100 years. Grooming products, health Ricky Yoselevitz, Seltzer Licensing Group
& beauty aids, home decor,
housewares

Bible bb's Faith-based preschool brand that aims to create a new animated world for the classic All Ross Misher, Brand Central

Bible characters while staying true to the scripture.

Debbie Macomber

Best-selling author with over 200 million books in print, brings to life compelling
relationships that embrace family and enduring friendships.

All, apparel, crafts, gardening
accessories, home furnishings,
stationery

Stu Seltzer, Seltzer Licensing Group

Endemol Shine North
America

Entertainment properties include Fear Factor, Wipe Out, and Deal or No Deal.

Apparel, food, games,
publishing, toys

Cynthia Modders, Firefly Brand
Management

Feisty Pets

Dual personality plush pets that appear adorable and sweet, then turn into fang- All

bearing-scary feisty pets.

Elan Freedman, Surge Licensing

Kung Fu Pork Choppers

Based on one of the most popular boys action brands and TV series in China, adapted All

for outside of Asia.

Alfred Kahn, CraneKahn

Mofy

TV series for ages 2-5, featuring stop-motion, cotton animation. All

Alfred Kahn, CraneKahn

Motor Kids Club

Animated children’s television series based on the childhood life, friends, passions and All

adventures of global master artist of rock music, automobiles, motorcycle and just a

motor head, Marc Lacourciere.

Janice Hamlin, Marketing Immersion

Overwatch Highly stylized team-based shooter game set on a near-future earth, with multiplayer Al Matt Beecher, Blizzard Entertainment
showdowns pitting a diverse cast of characters against each other in a globe-
spanning conflict.
Pure Silk One of the top selling women's’ shave cream brands. Grooming products, health Ricky Yoselevitz, Seltzer Licensing Group
& beauty aids, home decor,
housewares
Wonderballs New twist on teaching kids arts, crafts and music, each Wonderball comes alive with a All Alfred Kahn, CraneKahn
new art, crafts or musical instrument.
Word World Series on PBS, endorsed by the Department of Education, teaches kids to read with Al Alfred Kahn, CraneKahn

eye-catching illustrations.

World of Warcraft

Multiplayer online role-playing game, characters must save their world from All

annihilation by unlocking mysteries, mastering weapons and making pacts with

Demon Hunters.

Matt Beecher, Blizzard Entertainment

Licenses Recently Granted, U.S.

Arty Mouse Jessami Mobile educational apps Edutainment Licensing
Audrey Jeanne Roberts Dickson's Gifts Garden flags, mailbox covers MHS Licensing + Consulting
Baywatch Forever 21 Accessories, apparel FremantleMedia
Spencer's/Spirit Halloween Costumes
Tipsy Elves Apparel
Betty Boop FiveLo Sports* Arm warmers, boot liners, headwear, leg warmers, scarves, socks ~ King Features Syndicate
Bible bb's Beverly Hills Teddy Bear Blind packs, master toy, mini plush, plush Brand Central

Big Trouble in Little China

Molecule8

Collectible figures

Sony Pictures Consumer Products

Billy Goat Tavern

Devanco Foods

Frozen burgers

Joester Loria Group (JLG)

Bob Marley Sector 9 Skateboard Co.* Skateboards Hope Road Merchandising/Bob Marley
Group of Comanies
Buddy Thunderstruck Funko Accessories, apparel, plush, vinyl figures American Greetings Entertainment

Catalina Estrada

Hallmark Cards

Accessories, gift products, stationery

Jewel Branding & Licensing

Craig Morgan

LINE-X

Spray-on bedliner

Red Light Management

Dark Crystal

BOOM! Entertainment/BOOM! Studios, Inc.*

Publishing

McFarlane Toys

Figures

Jim Henson Co.

Dinosaur Roar!

M&Co.

Apparel (children’s)

Nurture Rights

Ducktales

Funko

Vinyl figures

Disney Consumer Products

Fraggle Rock

BOOM! Entertainment/BOOM! Studios, Inc.* Publishing

Jim Henson Co.

*Extension or renewal.
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Licen5ing News continued from page?

Ghostbusters Molecule8 Collectible figures Sony Pictures Consumer Products
GoldieBlox Random House Children’s Books Books GoldieBlox

H. Hargrove Dickson's Gifts Garden flags, mailbox covers MHS Licensing + Consulting
Hanazuki IDW Publishing Comics Hasbro

Harry Potter Molecule8 Collectible figures Warner Bros. Consumer Products
Hatchimals Rubie's Costume Costumes Spin Master

Hello Kitty Viz Media*® Coloring books Sanrio

Hey Duggee Children’s Apparel Network Apparel (children’s), layette, outerwear (children’s), swimwear BBC Worldwide North America

(children’s)

Jay Franco & Sons

Bath products, beach products, bedding, storage

Hobbit Molecule8 Collectible figures Warner Bros. Consumer Products
Iron Man Quantum Mechanix/QMx Dioramas Disney Consumer Products
John Lennon Molecule8 Collectible figures Epic Rights
Labyrinth BOOM! Entertainment/BOOM! Studios, Inc.*  Publishing Jim Henson Co.
McFarlane Toys* Figures
LaurDIY Sleep Riot/Kersheh Group (The) Sleepwear (juniors’) Brand Liaison (The)

Lolli, Sugar Coast by Lolli ACI International

Footwear

Marketing Immersion

Moret Group Intimate apparel, loungewear, sleepwear
Lord of the Rings (The) Molecule8 Collectible figures Warner Bros. Consumer Products
MasterChef Junior Blue Apron Meal kits Endemol Shine North America
NASCAR 704Games form. Dusenberry Martin Mobile game apps NASCAR

Racing

YETI Coolers Coolers, soft-sided coolers, stainless steel drinkware
National Geographic Eagle Creek div. VF Bags, travel accessories, travel gear National Geographic Partners
NBA Mo's Bows Memphis Neckwear NBA Entertainment (National

Basketball Association)

Ninjak Vs Overworld Games Card games Valiant Entertainment
Num Noms Menchie's Collector's cards MGA Entertainment
Overwatch Jay Franco & Sons Bedding Blizzard Entertainment
Pirates of the Caribbean 5 Funko Vinyl figures Disney Consumer Products
PJ Masks Choco Treasure Chocolate surprise eggs Entertainment One (eOne)

Frankford Candy & Chocolate

Chocolate, confectionery, gift sets

GBG Beauty Bath, personal care

Primary Colors Candy, cookies, gummies

Pure Growth Biscuits, breakfast bars

Tin Box Tin boxes
Poison Impact Merchandising Accessories, apparel Epic Rights
Poo-nicorn Intimo Sleepwear Fun2Play Toys

Robert Rauschenberg Williams-Sonoma

Home decor, home furnishings, plates, textiles

Robert Rauschenberg Foundation

Shopkins Culture Fly Subscription service Moose Toys
slither.io Fifth Sun Apparel Apparel Tie-In Pro
Snoop Dogg Puck Hcky Hockey apparel WME/IMG Worldwide Licensing
Splatoon Dark Horse Comics Art books Nintendo of America

Viz Media Manga
Stephanie Ryan Development Solutions Global Planners MHS Licensing + Consulting
Storyteller (The) BOOM! Entertainment/BOOM! Studios, Publishing Jim Henson Co.

Inc.*
Super Geek Heroes Jessami Mobile educational apps Edutainment Licensing
Timberland Global Brands Group Accessories, baseball caps, cold weather accessories, socks Timberland
Turtle Wax Lifeworks Technology Group Automotive accessories, cargo mats, cleaning products, mobile 2020Brands

device cases, vehicle cases

Lifeworks Technology Group

Automotive accessories

Rally Manufacturing

Automotive floor mats

Rally Manufacturing

Automotive accessories

Twin Peaks Bif Bang Pow!/Entertainment Earth

Journals, tin totes

BoxLunch

Apparel, figures, stationery

Fifth Sun Apparel

Accessories, apparel

CBS Consumer Products

*Extension or renewal.
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Twin Peaks Funko Figures CBS Consumer Products
Habitat Skateboards Accessories, skateboard decks, t-shirts
Hot Topic Accessories, dresses, t-shirts
RockLove Jewelry
Trevco Apparel
Valiant Universe FanSets Pins, wall decor Valiant Entertainment
InLightz llluminated collectibles
Vans Warped Tour/4fini Touring shows
Vera Bradley CID Resources ID holders, medical uniforms, tote bags Vera Bradley
Willy Wonka and the Chocolate Molecule8 Collectible figures Warner Bros. Consumer Products
Factory
World of Eric Carle (The) PercyVites/Percy 3DMedia Personalized e-cards Joester Loria Group (JLG)

International Properties Available or Recently Assigned

Animal Jam Multiplayer online virtual world of Jamaa, launched in 2010 by WildWorks in All (LATAM) Ximena Duque, Exim Licencias y
partnership with National Geographic. Promociones Colombia SAS
Archie Comics American comic book publisher for over 75 years, known for its many titles All (U.S., Canada) Carla Silva, King Features Syndicate

featuring fictional teenagers including Archie Andrews, Betty Cooper, and
Veronica Lodge.

Billy Squier Recording artist, musician and songwriter with a string of arena rock hits: “The  Accessories, automotive accessories, Terri DiPaola, Kirby Organization
Stroke” "Everybody Wants You” “Lonely Is The Night” “Rock Me Tonight” and  electronics, software (Worldwide) (The, TKO)
others.

Blue Oyster Cult Over 24 million records sold worldwide and famous for hit songs: “Burnin All (Worldwide)

w,on

For You"; “(Don't Fear) The Reaper” and “Godzilla". Continuously on tour,
performing upwards of 100 shows worldwide per year.

Caesars Entertainment Global leader in gaming and hospitality, operates resorts and casinos on three  All (Worldwide) Gary Krakower, WME/IMG Worldwide
continents, brands include; Harrah's, Caesars, and Horseshoe, as well as the Licensing
London Clubs International family of casinos.

Call of Duty Video game franchise seeks to expand into lifestyle products. First person shooter All (Europe) Daniel Amos, Tinderbox div. Beanstalk
pits gamers in historical and modern war zones. (UK.

Cartoonist Group "Internet's most diverse cartoon art database; cartoon brands include editorial  All (Worldwide) Gillian Murrell, Cartoonist Group
cartoonists Joel Pett, Ann Telnaes, Signe Wilkinson, and Matt Wuerker as well as Licensing

the cartoons of Frank and Ernest and Speed Bump.

Chip & Pepper Original pioneers of the denim market, apparel brand is synonymous with a free- Apparel, denim, footwear, hosiery Sara Fernstrom, Lyft Brands Group
spirited lifestyle. Cross between California lifestyle and premium vintage denim.  (Worldwide)

Chip & Pepper Active lifestyle brand balances California surf culture with design practicality that Accessories, beanies, board shorts,

Wetwear emphasize style, fit, and quality. casualwear, footwear, surfboards (Worldwide)

Dan Tana's Legendary 53-year-old West Hollywood, Italian restaurant whose iconic entryway All (Worldwide) Daniel Levin, Prominent Brand +
has welcomed generations of Hollywood's most glamorous. Talent

Einstein2 Brand that embodies Einstein’s energy with three collections, each translating ~ Accessories, apparel, sporting goods Tamra Knepfer, Greenlight div.
Einstein and his science into exciting prints and graphics for a broad range of (Worldwide) Branded Entertainment Network
apparel and lifestyle product. (BEN)

Ella Fitzgerald Charity founded in 1993 to help those in need—of all races, cultures, and All (Worldwide) Travis J. Rutherford, Evolution USA

Charitable Foundation beliefs—Dby singer Ella Fitzgerald.

FIFA World Cup, FIFA International association football competition and International association All (Russia) Anton Grishin, Megalicense
Confederations Cup ~ football tournament for national teams. Includes the production of official
licensed products and the opening of official fan shops in the host country.

Flipz Best-selling chocolate covered pretzels in North American market, using only the ~ All (North America) Frances Alvarez, Beanstalk
finest ingredients to make sweet and crunchy treats.

Fruit Ninja Mobile game app will see a new game launch as well as an animated YouTube  All (Greater China) David Colley, Interactive Licensing
Red series and live-action family film. Also covers mobile game “Jetpack Joyride.” Management (ILM) Asia

Godiva Manufacturer of premium fine chocolates and related products, founded in All (U.S., Canada, Europe, Japan, China) Frances Alvarez, Beanstalk
Belgium in 1926.

Hamsta World Character brand features a family of plucky hamsters with a Japanese-inspired Al (Italy) Maurizio Distefano, Maurizio
design. Each critter is characterized by humorous catch phrases. Distefano Licensing (MD Licensing)

Heidi, Bienvenida a Live-action teen series, a reinterpretation of the classic children’s novel; Heidi, All (U.S., Canada) Elan Freedman, Surge Licensing

Casa adding humour, music and some modern twists.

Hello Neighbor Video game franchise of PC stealth horror game with Artificial Intelligence as an  All (Worldwide) Travis J. Rutherford, Evolution USA
opponent, has garnered over 600 million combined views on YouTube.

| Love LV Tourism brand for Las Vegas, one of the most iconic destination brands in the All (Worldwide, excl. North America) Sondra Contino, Lawless
world boasting over 45 million visitors each year. Entertainment

*Extension or renewal. Continued on page 10
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PROPERTY DESCRIPTION CATEGORIES AVAILABLE LICENSING CONTACT

lggy Pop Considered the godfather of punk and a punk rock pioneer; singer, songwriter Al (Worldwide) Ashley Austin, Artist Legacy Group
and lead vocalist of Iggy and The Stooges. (ALG)

iLuv Lifestyle brand featuring mobile devices, mobile device accessories and evolving  All excl. food (Worldwide) Jason Park, iLuv Creative Technology

into a new line up of smart home products connect your life with products in

your home.

Imperial War Museum

British museums include authentic military ships, aircraft, vehicles, and
equipment along with wartime posters, photographs, correspondence, and more.

All (North America)

Carole Postal, Spotlight Licensing &
Brand Management

Ironman, Ironkids,
Iron Girl

One of a series of long-distance triathlon races organized by the World Triathlon

Corporation.

All (Worldwide)

Scott Todd, Graj & Gustavsen

Joan Kelley Walker

Canadian reality TV personality, TV host, humanitarian and model.

Accessories, apparel (Canada)

Julie Campafia, Benchmark Licensing

Joe Wicks The Body Coach; best-selling author of a cookbook, fitness DVD, and fat loss plan All incl. activewear, food, sporting goods Jens Drinkwater, Global
was named the 2nd most influential figure in the food industry by Telegraph Hill. (Worldwide) Merchandising Services
Jukin Media Viral video clip properties include The Pet Collective, FailArmy, People Are All (North America) Andrea Brent, FremantleMedia

Awesome, and Poke My Heart.

King Features

Properties include Betty Boop, Popeye, Beetle Bailey, Flash Gordon, and more..

All (Brazil)

Alexandre Volpi, Vertical Licensing

All (Canada)

Stuart Pollock, Segal Licensing

All (China, Hong Kong, Singapore, Taiwan,
Thailand, Indonesia)

Noletta Chiu, Medialink (Far East)
Ltd.

All (Israel)

Yossi Fox, Licensing Dynamics Intl.
Ltd. (LDI)

All (South Korea)

Jina Han, Asiana Licensing Inc. (ALI)

All (Middle East)

Hussein Ftouni, Copyright Licensing
Agency

All (Peru)

Veronica Crespo, AMV Licensing

All (Mexico, LATAM)

MON Film Entertainment

L.O.L. Surprise!

Fashion-forward dolls who come packaged in multi-layered balls that, when
unwrapped, reveal various accessories for the doll found at its core.

All incl. accessories, fashion apparel,
sleepwear (Worldwide)

Juli Boylan, MGA Entertainment

Little Gym (The)

Internationally recognized program that helps children build the development
skills and confidence needed at each stage of childhood.

All (Worldwide)

Ricky Yoselevitz, Seltzer Licensing
Group

Maggie & Bianca
Fashion Friends

Tween-skewing live-action series focused on fashion, music, and friendship.

Licensed for master toy and publishing.

All (German-speaking regions)

Robert Merkel, ProSiebenSat.1
Licensing GmbH

Mary Evans Picture
Library

New additions from Weldon's and Leach’s (1920's fancy dress catalogues),
Murray's Cabaret Club (late 1940's and early 1950s costume designs), and the
Everett Collection in New York (1920's and 1930’s photos of silly situations).

All (Worldwide)

Luci Gosling, Mary Evans Picture
Library

Massive Monster
Mayhem

Original show for kids 611 that combines live action and CGI animation with

real competition and comedy.

Consumer products (Worldwide)

Tom Roe, DHX Brands

McVitie's

UK’s leading biscuit brand, offers a range of delicious biscuits and cakes, which
have been passionately baked for generations.

All (Europe)

Sheelagh Cullinan, Beanstalk (U.K.)

Nadiya Hussain

British baker, columnist, author, and television presenter. Rose to fame after
winning the sixth series of BBC's The Great British Bake Off in 2015.

Bakeware, food, gifts, housewares (U.K.)

lan Downes, Start Licensing

0ggy & the
Cockroaches

French animated comedy series about an anthropomorphic blue cat, who would
prefer to spend his days watching TV and eating - if not for the three roaches in

the household: Joey, Dee Dee and Marky.

Back-to-school, collectibles, promotional

products, publishing, stationery, toys & games

(LATAM (excluding Mexico))

Carla Dearing, Intl. Merchandising
Consultants (IMC)

Back-to-school, collectibles, promotional

products, publishing, stationery, toys & games

(Russia)

Denis Kulakov, brand4rent

Back-to-school, collectibles, promotional

products, publishing, stationery, toys & games

(Germany)

Anita Van Esch, Active Merchandising

Peanuts

One of the world’s greatest entertainment brands for almost 70 years, with a
tremendous global legacy of comics, animated content and consumer products.

All (Worldwide)

Steven DeNure, DHX Media

Periwinkle’s Journey

From the creator of Suzy's World; children’s book property features a little blue
penguin as she journeys to Antarctica. Coming to TV.

All (Worldwide)

Sondra Contino, Lawless
Entertainment

PJ Masks Animated children’s series about three 6-year-olds who lead normal lives by day, All (India) Chitra Johri, Bradford License India
but at night become a crime-fighting superhero team. All (China, Hong Kong, Taiwan, South East Asia) Noletta Chiu, Medialink (Far East) Ltd.
All (South Korea) Hong-Sik Kim, Dianos Entertainment
Co,, Ltd.
All (Canada) Pam Westman, Corus Entertainment/
Nelvana Enterprises
Poo-nicorn A cross between a poo emoji and a unicorn. All (Worldwide) Jacqueline Vong, Fun2Play Toys
Queer Eye Re-launched unscripted series featuring the “Fab Five” bursting into straight All (Worldwide) Travis J. Rutherford, Evolution USA

guy’s homes and into viewers" living rooms across the globe, changing
perceptions and lives with humor and heart.

San Diego Zoo Global

Catalogue includes wildlife and natural habitat photographic images and video

footage.

All (Worldwide)

Monica Michel, San Diego Zoo Global

*Extension or renewal.

10 | TLL THE LICENSING LETTER

Continued on page 11

www.ThelLicensingLetter.com



http://www.TheLicensingLetter.com

June 2017

Licen5ing News continued from page 10

Smiley World Over 40 year-old graphic brand has shaped the way we share happiness and All (Greater China, exclusive) Maggie Yau, Walton Brown
express ourselves through iconic and creative products found all over the world.

Speed Stacks Worldwide leader in Sport Stacking, a sport of fitness, agility, concentration and  All (Worldwide)

quickness. Programs in 54 countries and over 45,581 schools and organizations.

Ashley Mady, Brandberry

Strawberry Shortcake

Over 35 years, a multi-generational brand that continues to resonate with young All (Worldwide)
girls and their mothers who grew up with the beloved dolls.

Steven DeNure, DHX Media

Sunny Bunnies

Non-dialog Belarusian preschool series features five beaming balls that can

All (North America)

appear anywhere there is a source of light, from sunshine to moonlight.

Travis J. Rutherford, Evolution USA

Swizzels Matlow

Confectionery; Love Hearts, Drumsticks, Refreshers, Palma Violets, and more. All (UK.)

Natasha Dyson, Blonde Sheep
Licensing

Thunderbirds Are Go!

Remake of the 1960s science fiction series; follows the exploits of International ~ All, master toy (China)
Rescue, a secret life-saving organisation equipped with technologically-advanced
rescue crafts for sea, land, air and space rescue.

Winny Lin, Huawen Century

Transport for London

British transport system with strong design heritage of logos, art, and vehicles

includes the London Underground roundel, Tube map, Routemaster Bus, and 5yrs.)

Johnston font.

Allincl. apparel, housewares (Worldwide;

lan Mallalue, TSBA

Turtles

Original caramel nut clusters.

All (North America)

Sherikay Chaffee, Beanstalk

U.S. Postal Service

Over 240 years of history in connecting people and binding a nation with assets  All (Worldwide)

and content.

Bill McClinton, Global Icons

Victoria

British historical drama series that draws on real-life events and Queen Victoria's All (North America)
own diaries to tell the dramatic and surprising story of one of Britain's most

beloved monarchs.

Carole Postal, Spotlight Licensing &
Brand Management

Victoria & Albert
Museum

British museum of art, design and performance. ZenWorks to focus on business  All (Japan)

development only.

Roger Berman, ZenWorks Co. Ltd.

International Licenses Recently Granted

Aerosmith Sahinler SAS Sweatshirts, t-shirts (Belgium, Netherlands) Epic Rights
Zynga Mobile games (Worldwide)
Al Agnew Manual Woodworkers & Weavers (MWW)  Bedding, pillows (U.S., Canada) MHS Licensing + Consulting
Amylee Weeks Creative Tops Mugs (UK.)
Animal Jam TCG (form. The Canadian Group) Playmats (U.S., Canada) WildWorks
Audrey Jeanne Roberts  DesignScapes Gift bags (U.S., Canada) MHS Licensing + Consulting

Beetle Bailey Okuhara Shoji Co. Ltd. Apparel, key chains, mugs, stickers, tote bags (Japan) King Features Syndicate
Betty Boop Acco Brands* Wall calendars (U.S., Canada, Asia Pacific)
Daiwabo Advance Co., Ltd.* Apparel (Japan)
DeNA* Digital content, mobile apps, virtual goods (Japan)
PortAventura World* Accessories, apparel, novelty & gift items, strollers (Spain)
Taeyang Mobile accessories (South Korea)
Billy Joel Sahinler SAS Sweatshirts, t-shirts (Belgium, Netherlands) Epic Rights
Bing Rainbow Productions* Character costumes (U.K.) CAA-GBG Global Brand Management

Ravensburger AG*

Games, puzzles (U.K.)

Redan Publishing Ltd.

Magazines (U.K.)

Group

Blaze & the Monster
Machines

TCG (form. The Canadian Group)

Playmats (U.S., Canada)

Nickelodeon & Viacom Consumer
Products (NVCP)

Bloodshot

Creative Comics & Collectibles

Action figures (U.S., Canada, U.K.)

Valiant Entertainment

British Motor Heritage

Licence Brand Stockage*

Apparel, luggage (France)

Sicem Intl. SrL*

Apparel (Italy)

Licensing Management Intl.

BSA Bioworld Merchandising Europe™ Apparel, headwear, phone cases, small leather goods (Europe)
Sicem Intl. SrL* Apparel (Italy)
Buck Wear Gerson Co. Ceramic containers (U.S., Canada) MHS Licensing + Consulting
Thirstystone Resources Stone coasters (U.S., Canada)
Willow Creek Press Calendars (U.S., Canada)
Cadbury Premier Foods* Cakes (Canada, U.K., China, Japan, India, South Africa Middle East, Caribbean, ~Mondelez Intl.
UAE, Australia, Ireland)
Calvin Klein Delta Galil Underwear (children’s) (U.S., Canada) PVH

*Extension or renewal. Continued on page 12
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Christine Adolph Transpac Imports Coasters, pillows, placemats, tabletop items, tree skirts, wall decor (Worldwide) MHS Licensing + Consulting

Chupa Chups Cosnova Beauty GmbH/Catrice/essence/  Scented cosmetics (Worldwide) Perfetti Van Melle (PVM)/PVM
L.O.V. Licensing

Collin Bogle Plaid Enterprises Paint-by-number kits (Worldwide) MHS Licensing + Consulting

Cranston Collection Laural Home Shower curtains (U.S., Canada)

Wally Packaging/Dream Work Design Gift boxes (U.S., Canada)

Darrell Bush Gerson Co. Ceramic containers (U.S., Canada)

Stony Creek Lanterns, lighted glass (U.S., Canada)
Darren Gygi Manual Woodworkers & Weavers (MWW)  Pillows, throws, wall hangings (U.S., Canada)
DC Comics Super Heroes DK Publishing Books, sticker books (U.K.) Warner Bros. Consumer Products (U.K.

& Ireland)

Disney Cars TCG (form. The Canadian Group) Playmats (U.S., Canada) Disney Consumer Products
Disney Princess TCG (form. The Canadian Group) Playmats (U.S., Canada) Disney Consumer Products
Emoji Movie (The) Aymax sprl Bedding, home decor (Benelux) J&M Brands

Global Industry B.V. Giftware, inflatables, lighting, storage (Benelux)

Hallmark Belgium N.V. Calendars, greeting cards (Benelux)

Hoomark B.V. div. Intl. Greetings Gift wrap, gift wrap accessories (Benelux)

Little Concepts B.V. Hair accessories, jewelry (Benelux)

Rosti Mepal Lunch boxes, travel mugs (Benelux)

Speelgoedland B.V. Games, toys (Benelux)

Stationery Team Europe B.V. Back-to-school, bags, stationery (Benelux)

TM Essentials B.V. Arts & crafts (Benelux)

Topbrands Europe B.V. Personal care products (Benelux)

Uitgeverij De Leeuw Publishing (Benelux)

Van der Erve N.V. Apparel (Benelux)
Faith Creative Comics & Collectibles Action figures (U.S., Canada, U.K.) Valiant Entertainment

Elhoffer Designs Apparel (Worldwide)

Keep A Breast Foundation Non-profit (Worldwide)

Skelton Crew Studio Mini busts (Worldwide)
Family Circus (The) Vernon Co. (The)* Calendars (U.S., Canada, Mexico, Australia) King Features Syndicate
Fast & Furious Anki Robotic cars (U.S., Canada, U.K., Germany, Nordics) Universal Brand Development
H. Hargrove Gerson Co. Ceramic containers (U.S., Canada) MHS Licensing + Consulting
Harbinger Hero Within Performance apparel (Worldwide) Valiant Entertainment
Hautman Brothers Gerson Co. Ceramic containers (U.S., Canada) MHS Licensing + Consulting
Heronim/Harry Wysocki TCG (form. The Canadian Group) Puzzles (U.S., Canada) D. Parks & Associates
Hobgoblin Poeticgem/Poetic Brands Ltd. Hoodies, sweatshirts, t-shirts (UK., Eire) Licensing Management Intl.
Hot Wheels TCG (form. The Canadian Group) Storage (U.S., Canada) Mattel
International Space New Era Caps Korea Headwear (South Korea) Licensing Management Intl.
Archives
James Meger Key Street Clothing Co. Apparel (U.S., Canada) MHS Licensing + Consulting

Willow Creek Press Fabric (U.S., Canada)
Jeff Renner Design Works Crafts Sequined calendar craft kits (Worldwide)

Downeast Concepts/Cape Shore Christmas cards (U.S., Canada)
Kim Norlien Legacy Publishing Greeting cards (Worldwide)
KISS Koton Ma azacilik Accessories, bottoms, swimwear, tops, underwear (Europe, Middle East, CIS; Epic Rights

selected territories incl. U.K.)

Louise Carey Transpac Imports Wall decor (Worldwide) MHS Licensing + Consulting
Malibu Isaac Morris Apparel (North America) Dimensional Branding Group (DBG)
Marcie St. Clair Thirstystone Resources Coasters (U.S., Canada) MHS Licensing + Consulting
Mentos Yes | Am/Cristiano Rinaldi Swimwear, windbreakers (Italy) Perfetti Van Melle Italia (PVM)
Mickey and the Roadster IMC Toys Deutschland GmbH Toys (UK., Ireland) Walt Disney Co. EMEA

Racers

*Extension or renewal.
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Mickey and the Roadster
Racers

Just Play

Toys (U.K., Ireland)

Posh Paws Intl. Ltd.

Toys (U.K., Ireland)

Walt Disney Co. EMEA

Mickey Mouse

TCG (form. The Canadian Group)

Playmats (U.S., Canada)

Disney Consumer Products

Miraculous: Tales of
Ladybug & Cat Noir

Canenco B.V.

Arts & crafts, dress-up (Benelux)

Global Industry B.V.

Gifts, inflatables, outdoor toys, tents (Benelux)

Lannoo Graphics

Back-to-school stationery (Benelux)

Vadobag Europe B.V.

Backpacks, shoulder bags (Benelux)

J&M Brands

Molang Blueprint Collections Gift items, stationery & bags (U.K.) Licensing Link Ltd.
Roy Lowe & Sons Ltd. Socks (U.K.)
Ninjak Creative Comics & Collectibles Action figures (U.S., Canada, U.K.) Valiant Entertainment

Northern Promotions

Evergreen Enterprises

Decorative flags (U.S., Canada)

MHS Licensing + Consulting

Stony Creek Lanterns, lighted glass, wall decor (U.S., Canada)
Num Noms Bensons Trading Co. Accessories (Australia) MGA Entertainment
Branded Clothing Intl. (BCI) Apparel (ANZ)
Danawares Accessories (Canada)
DC Thomson Publishing (Australia)
Heys Accessories (Canada)
RMS Intl. Plc Arts & crafts, toys (ANZ, Latin America)
Stor S.L. Furniture, home decor (EMEA, selected territories)
Topps Europe Ltd. Stickers, trading cards (ANZ, Latin America)
Pat Gamby Stony Creek Lanterns, lighted glass, wall decor (U.S., Canada) MHS Licensing + Consulting
Paw Patrol TCG (form. The Canadian Group) Playmats, storage (U.S., Canada) Nickelodeon & Viacom Consumer
Products (NVCP)
Peanuts Zara UK. div. Inditex Accessories, apparel (Worldwide) CPLG Iberia & MENA (Copyright
Promotions Licensing Group)
Peppa Pig TCG (form. The Canadian Group) Storage (U.S., Canada) Entertainment One (eOne)

Pet Collective (The)

Represent.com

Hoodies, mugs, on-demand merchandise, sweatshirts, t-shirts, tank tops, tote
bags (North America)

FremantleMedia

PEZ Candy Undiz Loungewear, underwear (Worldwide) Licensing Management Intl.
Pinterest Michaels Companies (The) DIY crafts (Worldwide) Pinterest
PJ Masks Amscan Party goods (Canada) Corus Entertainment/Nelvana Enterprises

Amscan Asia Pacific

Partyware (Australia)

Entertainment One (eOne) Australia

Amscan Intl.

Dress-up (U.K.)

Entertainment One (eOne) U.K.

Caprice Australia

Apparel (children’s) (Australia)

Entertainment One (eOne) Australia

Disguise

Halloween costumes (Canada)

Corus Entertainment/Nelvana
Enterprises

Dreamtex Ltd.

Bedding, bedroom accessories (U.K.)

Entertainment One (eOne) U.K.

Franco Manufacturing

Bath, bedding (Canada)

Heys

Backpacks, luggage, lunch bags (Canada)

Corus Entertainment/Nelvana
Enterprises

Hot Topic (Australia)/Zak Australia

Tableware (children’s) (ANZ)

Hunter Products

Art products, wheeled toys (Australia)

Entertainment One (eOne) Australia

JCorp

Apparel (children’s), swimwear (children’s) (Canada)

Jelli Fish Kids/Kersheh Group (The)

Sleepwear (children'’s) (Canada)

Corus Entertainment/Nelvana
Enterprises

Just Play

Master toy (LATAM)

Kinnerton Confectionery

Confectionery (U.K.)

Entertainment One (eOne) U.K.

MJM Australia

Games, puzzles, stationery (Australia)

Entertainment One (eOne) Australia

MV Sports & Leisure

Wheeled toys (U.K.)

Entertainment One (eOne) U.K.

Parragon Publishing Pty Ltd. div. D.C.
Thomson Consumer Products

Publishing (Australia)

Entertainment One (eOne) Australia

Sambro Intl.

Stationery (U.K.)

Entertainment One (eOne) U.K.

Simon & Schuster Children’s Publishing

Publishing (Canada)

Corus Entertainment/Nelvana Enterprises

Spearmark Intl. Ltd.

Lighting (U.K.)

Entertainment One (eOne) U.K.
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PJ Masks TCG (form. The Canadian Group) Playmats, storage (U.S., Canada) Entertainment One (eOne)
VMC Accessories Accessories (U.K.) Entertainment One (eOne) U.K.
Worlds Apart Housewares (U.K.)

Poison Sahinler SAS Sweatshirts, t-shirts (Belgium, Netherlands) Epic Rights

Pokémon Wicked Cool Toys Master toy (Worldwide) Pokémon Company Intl.

Poo-nicorn AnimangaPLUS div. Skunkworks Intl. Mobile comic apps, video games (Worldwide) Fun2Play Toys

Popcorn the Bear

Twizler Ltd.

Greeting cards (Worldwide)

Licensing Management Intl.

Popeye

Euro Prosem S.L.

Sweatshirts, t-shirts (men'’s) (Worldwide (except U.S., Canada))

King Features Syndicate

Okuhara Shoji Co. Ltd.

Apparel, key chains, mugs, stickers, tote bags (Japan)

Powerpuff Girls (The)

Hachette Children's Books

Master publishing (U.K.)

Cartoon Network Enterprises EMEA

Kinnerton Confectionery

Confectionery (U.K.)

Zak Designs UK.

Lunchware (UK.)

Quantum and Woody

Wydawnictwo Fantasmagorie

Publishing (Poland)

Valiant Entertainment

Robin Roderick

StyleCraft Home Collection

Wall decor (U.S., Canada)

MHS Licensing + Consulting

Scorpions Sahinler SAS Sweatshirts, t-shirts (Belgium, Netherlands) Epic Rights
slither.io Just Toys Intl. (North America) Fun packs, posters, sticker books, stickers (Worldwide) Tie-In Pro
Smiley Crocs Charms (Worldwide) SmileyWorld
Pretty Green Parkas, patches, polo shirts, t-shirts, waterproof outerwear (U.K.)
VF Corp. Denim (Asia)
Something Special Trends U.K. Ltd. Electronic learning toys (U.K.) BBC Worldwide

Star Wars

Build-A-Bear Workshop™*

Custom plush (U.S., Canada, U.K.)

Disney Consumer Products

Stephanie Ryan

Creative Tops

Mugs (U.K., Europe)

MHS Licensing + Consulting

Enchante Accessories

Dinnerware, paper products (Worldwide)

Evergreen Enterprises

Canisters, cups, infusers, tea pots (U.S., Canada)

Laural Home

Bedding, rugs, shower curtains (U.S., Canada)

Super Wings

TCG (form. The Canadian Group)

Games, playmats, puzzles (U.S., Canada)

Corus Entertainment/Nelvana Enterprises

Terry Doughty

Stony Creek

Lanterns, lighted glass, wall decor (U.S., Canada)

MHS Licensing + Consulting

Thomas & Friends

TCG (form. The Canadian Group)

Storage (U.S., Canada)

Mattel

Tina Higgins

Design Design

Greeting cards, note cards (Worldwide)

MHS Licensing + Consulting

Transpac Imports

Ceramic mugs, ceramic plates, coasters, pillows, wall decor (Worldwide)

Tracy Reese

ThinOPTICS

Glasses (Worldwide)

T.R. Designs

Trane Lifan Holdings U.S. Generators (U.S., Canada) Leveraged Marketing Corp. of America
(LMCA)
UEFA Elmo & Montegrappa SpA Leather goods, pens (Europe) CAA Eleven

Valiant Universe

Big Viking Games

Mobile games (Worldwide)

Valiant Entertainment

Hut Group (The, THG)

On-demand merchandise (Europe)

Jambo Editoria

Publishing (Brazil)

Jay Franco & Sons

Bed & bath products (U.S., Canada)

Lezhin Entertainment

Publishing (Japan, South Korea)

Medusa div. Editorial Hidra

Publishing (Spain)

Quidd

Digital trading cards (Worldwide)

Silent Legends

Digital card games (Worldwide)

TapStar Interactive

Mobile games (Worldwide)

Victoria Schultz

Design Works Crafts

Cross-stitch kits (Worldwide)

MHS Licensing + Consulting

Evergreen Enterprises

Garden flags, mailbox covers (U.S., Canada)

Wild Kratts LightHeaded Beds Beds (children’s) (U.S., Canada) Kratt Brothers Co.
Wild Kratts Topix Media Lab Publishing Bookazines, books (U.S., Canada) Kratt Brothers Co.
Wild Kratts Whole Foods Market Juice, snacks (U.S., Canada) Kratt Brothers Co.
World of Warcraft Ju-Ju-Be Diaper bags, smart bags (Worldwide) Blizzard Entertainment

X-0 Manowar Creative Comics & Collectibles Action figures (U.S., Canada, U.K.) Valiant Entertainment
Zorro Playtech Online casino games, slot machines (Worldwide) Licensing Management Intl.
ZZ Top Revell Model kits (North America) Epic Rights
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‘it contacts & connections

Contacts & Connections is an alphabetical listing of the licensing companies in this issue.

2020Brands, Kristin Edstrom, Principal & Founder, 630-930-
3431, kedstrom@comcast.net, P. 8.

704Games form. Dusenberry Martin Racing, Paul Brooks,
CEOQ, paul@704games.com, P. 8.

Acco Brands, Jill Broering, Licensing Director, 937-495-6323,
jillbroering@acco.com, P. 11.

ACI International, Sean Mitchell, EVP Marketing & Licensing,
310-889-3464, smitchell@aciint.com, P. 8.

American Greetings Entertainment, Nora Wong, VP
Domestic Licensing, 310-492-3412, nwong@ag.com, P. 7.

Amscan, Barry Morin, SVP Marketing & Licensing, 914-345-
2020, bmorin@amscan.com, P. 14.

Anki, Boris Sofman, Co-founder & CEO, boris@anki.com, P. 12.

Artist Legacy Group (ALG), Ashley Austin, Founder & CEO,
212-833-7732, info@artistlegacygroup.com, P. 10.

BBC Worldwide North America, Carla Peyton, SVP Licensed
Consumer Products, 212-705-9300, carla.peyton@bbc.com, P. 8.

Beanstalk, Frances Alvarez, AVP Brand Management, 305-447-
6594, frances.alvarez@beanstalk.com, P. 9.

Beanstalk, Sherikay Chaffee, AVP Brand Management, 212-
303-1141, sherikay.chaffee@beanstalk.com, P. 11.

Beverly Hills Teddy Bear, David Socha, CEO, 661-257-0750,
david@bhteddybear.com, P. 7.

Bif Bang Pow!/Entertainment Earth, Jason Labowitz,
President, 877-243-2264 x802, jlabowitz@bifbangpow.com, P. 8.

Blizzard Entertainment, Matt Beecher, VP Global Consumer
Products, 949-955-1380 x14262, mbeecher@blizzard.com, P. 7,8,14.

Blue Apron, Jared Cluff, CMO, 646-891-4349 , contact@
blueapron.com, P. 8.

BOOM! Entertainment/BOOM! Studios, Inc., Lance Kreiter,
VP Licensing & Merchandising, 323-617-4124, lkreiter@boom-
studios.com, P. 7,8.

BoxLunch, Cindy Levitt, VP General Merchandise Manager,
626-839-4681 x2216, clevitt@hottopic.com, P. 8.

Brand Central, Ross Misher, CEO, 310-268-1231, ross@
brandcentralgroup.com, P. 7.

Brand Liaison (The), Laurie Smith, Strategic Consultant &
Lead Special Projects, 855-843-5424, laurie@thebrandliaison.
com, P. 8.

Brandberry, Ashley Mady, President , 561-499-0543, ashley@
brandberry.com, P. 11.

Build-A-Bear Workshop, Felicia Taylor, Senior Manager
Licensing & Partnership Bear, 314-423-8000 x5329, feliciat@
buildabear.com, P. 14.

Cartoonist Group Licensing, Gillian Murrell, VP Brand
Licensing, 704-779-5265, gmurrell@cartoonistgroup.com , P. 9.

CBS Consumer Products, Veronica Hart, SVP Licensing, 212-
975-6894, veronica.hart@cbs.com, P. 8,9.

Children’s Apparel Network, Murray Maleh, VP, 212-244-6023,
murray@childapp.com, P. 8.

Choco Treasure, Kevin Gass, Co-founder, 201-830-3600, info@
chocotreasure.com, P. 8.

CID Resources, Bob Fogel, SVP Business Development, 877-
554-3306, info@cidresources.com, P. 9.

CraneKahn, Alfred Kahn, CEQ, 212-706-8281, akahn@
cranekahn.com, P. 7.

Creative Comics & Collectibles, Drackstin Zaccone, CEO,
creativecomicsandcollectibles@gmail.com, P. 11,12,13,14.
Crestview Collection, Melissa Doty, 901-547-1198,

n y@crestviewcollection.com, P. 12.

Crocs, Greg Thomas, Senior Manager Global Licensing, 303-
848-7589, gthomas@crocs.com, P. 14.

Culture Fly, Gereme Gaffney, Manager Licensing, Marketing &
Products, contact@culturefly.com, P. 8.

D. Parks & Associates, Ayako Parks, President, 949-248-9924,
dpa@art-licensing.com, P. 12.
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Dark Horse Comics, Anita Nelson, VP Business Affairs, Sales,
Licensing & New Business, 503-905-2353, anitan@darkhorse.
com, P. 8.

Delta Galil, Isaac Dabah, CEO, 212-481-3550, isaac.dabah@
deltagalil.com, P. 11.

Design Design, Tom Vituj, Creative Director Product
Development, 616-771-8319, tom.vituj@designdesign.us, P. 14.

Design Works Crafts, Susan Knopp, Owner, 631-244-5749
x202, suzicraft@aol.com, P. 12,14.

DesignScapes, Leslie Anderson, Marketing & Product
Development, 707-894-7758, leslie@designscapes-llc.com, P. 11.

Devanco Foods, Peter Bartzis, President & CEO, 847-228-7070,
peter.bartzis@devancofoods.com, P. 7.

Development Solutions Global, Andy Meehan, President,
888-267-1567, ameehan@developmentsolutionsglobal.com, P. 8.

Dickson’s Gifts, Rita Deppen, Product Development Manager,
812-522-1308, rdeppen@dicksonsgifts.com, P. 7,8.

Dimensional Branding Group (DBG), Larry Seidman, CEO,
415-595-5610, larry@dimensionalbranding.com, P. 12.

Disguise, Tara Hefter, VP Global Licensing, 424-268-9549,
thefter@jakks.net, P. 14.

Disney Consumer Products, Josh Silverman, EVP Global
Licensing, 818-544-0567, josh.silverman@disney.com, P.
7,8,12,13.

Disney Consumer Products, Paul Gitter, SVP Licensing
Marvel, 818-544-1950, paul.gitter@disney.com, P. 8.

Disney Consumer Products, Paul Southern, SVP Licensing
Star Wars, 415-623-1928, paul.southern@lucasfilm.com, P. 14.

Downeast Concepts/Cape Shore, Hilary McKinnon, Creative
Director, 207-846-3726 x256, hilarym@cape-shore.com, P. 12.

Eagle Creek div. VF, Lisa Buco, Director Marketing, 800-874-
1048, lisa_buco@vfc.com, P. 8.

Elhoffer Designs, Catherine Elhoffer, Owner & Designer,
catherine@elhofferdesign.com, P. 12.

Enchante Accessories, Kaitlyn Peers Deasy, Director Paper
Products, 212-689-6008, kaitlynp@ench.com, P. 14.

Endemol Shine North America, Tamaya Petteway, SVP Brand
& Licensing Partnerships, 747-529-8147, tamaya.petteway@
endemolshine.us, P. 8.

Entertainment One (eOne), Joan Grasso, VP Licensing North

America, 212-353-8800 x5219, jgrasso@entonegroup.com, P.
8,13,14.

Epic Rights, Dell Furano, CEO, 310-289-8220, dell@epicrights.
com, P. 11.

Epic Rights, Lisa Streff, EVP Global Licensing, 310-424-1908,
lisa@epicrights.com, P. 8.

Epic Rights, Meghan Mernin, Director Licensing, 310-424-1909,
meghan@epicrights.com, P. 8,11,12,14.

Evergreen Enterprises, Brittany Toler, SVP, 804-231-1800,
brittany.toler@gmail.com, P. 13,14.

Evolution USA, Travis J. Rutherford, President Licensing &
Retail, 818-501-3186, travis@evomgt.com, P. 7,9,10,11.

FanSets, Lew Halboth, Managing Partner, lew.halboth@fansets.
com, P. 9.

Fifth Sun Apparel, Kelly Schulman, Director Licensing, 530-
343-8725, kschulman@5sun.com, P. 8.

Firefly Brand Management, Cynthia Modders, President &
CEO, 415-513-5826, cynthia@fireflypbrandmanagement.com, P. 7.

FiveLo Sports, Leesa Albert, Co-founder & Owner, leesa@
fivelo.com, P. 7.

Forever 21, Betsy Zanjani, SVP Product Design, 213-741-5100 ,
betsy.z@forever21.com, P. 7.

Franco Manufacturing, Stacee Sobin, VP Licensing, 732-494-
0500, stacee.sobin@franco-mfg.com, P. 14.

Frankford Candy & Chocolate, Kurt Dungan, VP Marketing,
215-735-5200 x221, kdungan@frankfordcandy.com, P. 8.

FremantleMedia, Andrea Brent, SVP Licensing & Franchise
Management, 818-748-1387, andrea.brent@fremantlemedia.
com, P. 7,10,13.

Fun2Play Toys, Jacqueline Vong, Licensing Director, info@
fun2playtoys.com, P. 8,10,14.

Funko, Brian Mariotti, President & CEO, 425-783-3616, brian@
funko.com, P. 7.

Funko, Lauren Winarski, Licensing & Brand Manager, 425-783-
3616, lauren@funko.com, P. 7,8,9.

GBG Beauty, Michael Kaplan, President, 646-745-3025,

: Tean] 1nhalh
michaelkap g

audagl ‘oup.com, P.8.

Gerson Co., Nancy Denny, Product Designer, 913-535-7569,
ndenny@gersoncompany.com, P. 11,12.

Global Brands Group, Jarrod Kahn, President Accessories &
Home, 646-839-7000, jarrodkahn@globalbrandsgroup.com, P. 8.

Global Icons, Bill McClinton, SVP Licensing, 310-873-3554, bill.
mcclinton@globalicons.com, P. 11.

GoldieBlox, Debra Sterling, CEO & Founder, licensing@
goldieblox.com, P. 8.

Graj & Gustavsen, Scott Todd, SVP Licensing & Strategic
Partnerships, 212-387-0070, scott@ggny.com, P. 10.

Greenlight div. Branded Entertainment Network (BEN),
Tamra Knepfer, SVP, 212-375-7555, tamra.knepfer@bengroup.
com, P. 9.

Habitat Skateboards, Castrucci Joe, Co-founder & Creative
Director, 916-376-7641, info@habitatskateboards.com , P. 9.

Hallmark Cards, Maria Vopat Shadid, Licensing Account
Executive, 816-274-3639, mshadid@hallmark.com, P. 7.

Hasbro, Simon Waters, GM, SVP Entertainment & Consumer
Products, 818-478-4804, simon.waters@hasbro.com, P. 8.

Hero Within, Tony B. Kim, Founder & CEO, 949-679-7370,
tony@herowithinstore.com, P. 12.

Hope Road Merchandising/Bob Marley Group of
Comanies, Cedella Marley, President &CEQ, cedella@
bobmarley.com, P. 7.

Hot Topic, Cindy Levitt, VP General Merchandise Manager,
626-839-4681 x2216, clevitt@hottopic.com, P. 9.

Hut Group (The, THG), Joe Anderton, GM Lifestyle Div., joe.
anderton@thehutgroup.com, P. 14.

IDW Publishing, Chris Ryall, CCO & Editor-In-Chief, 858-270-
1315 x2105, ryall@idwpublishing.com, P. 8.

iLuv Creative Technology, Jason Park, Marketing Manager,
516-626-7188, marketing@iluv.com, P. 10.

Impact Merchandising, Steve Azevedo, Operations Director,
402-346-5084, steve@impactmerch.com, P. 8.

InLightz, Matthew Cianchino, CEO, mcianchino@inlightz.
com, P. 9.

Intimo, Nathan Nathan, President & CEO, 212-868-6888 x205,
nnathan@intimo.com, P. 8.

Intl. Merchandising Consultants (IMC), Carla Dearing, CEO
& MD, 502-272-2413, cdearing@imcpartnerships.com, P. 10.

Isaac Morris, Milin Shah, VP Licensing & General Counsel,
646-827-0096, mshah@isaacmorris.com, P. 12.

Jambo Editoria, Guilherme Dei Svaldi, Editor-in-Chief, 51 3012
2800, guilherme@jamboeditora.com.br, P. 14.

Jay Franco & Sons, Elisha Gordon, VP Licensing, 212-679-3022
, elisha@jfranco.com, P. 7,8.

Jay Franco & Sons, Sarah Kirk, Director Licensing, 212-679-
3022 , sarahk@jfranco.com, P. 14.

Jewel Branding & Licensing, Samira Ali, Director Retail
Development, 317-460-0323, samira@jewelbranding.com, P. 7.

Jim Henson Co., Hanna Sheinin, Licensing Manager Consumer
Products, 323-802-1705, hsheinin@henson.com, P. 7,8.

Joester Loria Group (JLG), James Slifer, SVP Business
Development, 212-683-8548, jslifer@tjlgroup.com, P. 7,9.

Continued on page 16
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Ju-Ju-Be, Kristin Hunziker, Co-owner & Co-founder, 877-258-
5823, kristin@ju-ju-be.com, P. 14.

Just Play, Geoffrey Greenberg, Co-President, 215-953-1208,
ggreenberg@justplayproducts.com, P. 12,13.

Just Toys Intl. (North America), Alan Nowers, GM North
America, 949 387-7373, alan.nowers@justtoysint.com, P. 14.

Keep A Breast Foundation, Shaney Jo Darden, Founder &
CCO, shaneyjo@keep-a-breast.org, P. 12.

Key Street Clothing Co., Jaxin Hall, Founder & Designer,
949-554-3147, jaxin@keystreet.co, P. 12.

King Features Syndicate, Carla Silva, VP, GM & Global Head
Licensing, 212-969-7582, csilva@hearst.com, P. 7,9,11,12,14.

Kirby Organization (The, TKO), Terri DiPaola, Head
Sponsorship, Licensing & Endorsements, 914-346-8938 x1012,
terrid@tkoco.com, P. 9.

Laural Home, Don Tweel, President, 201-767-1880, don@
lauralhome.com, P. 12,14.

Lawless Entertainment, Sondra Contino, VP Sales &
Marketing, 949-419-6156, sondra@lawlessent.com, P. 9,10.

Legacy Publishing, Timothy Cross, VP Operations, 978-368-
8711, t.cross@shoplegacy.com, P. 12.

Leveraged Marketing Corp. of America (LMCA),

Hal Worsham, MD Brand Licensing, 212-265-7474 x204,
hworsham@Imca.net, P. 14.

Lifan Holdings U.S., Jeff VanRysselberge, VP Sales, 205-613-
0670, jeff@lifanpowerusa.com, P. 14.

Lifeworks Technology Group, Amin Adjmi, VP & Owner, 212-
221-1832, info@golifeworks.com, P. 8.

LightHeaded Beds, Dennis Forchic, President & CEO, 435-565-
4490, dennisf@lightheadedbeds.com, P. 14.

LINE-X, Dennis Weese, President, 877-330-1331,
dennisweese@line-x.com, P. 7.

Lyft Brands Group, Sara Fernstrom, CEO, 646-322-2681,
sarafernstrom@lyftbrandsgroup.com, P. 9.

Manual Woodworkers & Weavers (MWW), Jim Clarke, VP &
CFO, 828-692-7333, jimc@manualww.com, P. 11,12.

Marketing Immersion, Janice Hamlin, CEO, 562-305-9012,
jan@marketing-immersion.com, P. 7,8.

Mattel, Juliana Chugg, EVP & Chief Brand Officer, 310-252-
2000, juliana.chugg@mattel.com, P. 12,14.

McFarlane Toys, Matt Connelly, Executive Director Licensing,
480-491-7070 x220, mconnelly@mcfarlane.com, P. 7,8.

Menchie’s, Amit Kleinberger, CEO, 818-708-0316, amit@
menchies.com, P. 8.

MGA Entertainment, Juli Boylan, Global Head Licensing, 818-
894-2525 x6182, jboylan@mgae.com, P. 8,10,13.

MHS Licensing + Consulting, Marty Segelbaum, President,
952-544-1377 x202, marty@mbhslicensing.com, P. 7,8,11,12,13.

Michaels Companies (The), Chuck Rubin, CEO, 972-409-
1300, chuck.rubin@michaels.com, P. 13.

Mo’s Bows Memphis, Moziah Bridges, CEO, 901-315-8425,
info@mosbowsmemphis.com, P. 8.

Molecule8, Vijay Chadha, CEO, sales@molecule8.com, P. 7,8,9.

Mondelez Intl., Irene Rosenfeld, CEO, 847-943-4000, irene.
rosenfeld@mdlz.com, P. 11.

Moret Group, Joey Harary, President, 212-354-2400, joey@
moret.com, P. 8.

NASCAR, Blake Davidson, VP Licensing & Consumer Products,
704-348-9600, bdavidson@nascar.com, P. 8.

National Geographic Partners, Rosa Zeegers, EVP Consumer
Products & Experiences, 202-857-7000, rosa.zeegers@natgeo.
com, P. 8.

NBA Entertainment (National Basketball Association),
Lisa Piken Koper, VP Global Partnerships, 212-407-8000,
Ipiken@nba.com, P. 8.

Nickelodeon & Viacom Consumer Products (NVCP), Julie
McKenzie, SVP Global Consumer Products Licensing, Apparel,
Accessories, Home & Consumer Packaged Goods, 212-846-8018,
julie.mckenzie@nick.com, P. 11,13.
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Nintendo of America, Cammy Budd, Senior Manager
Merchandise Licensing, 425-861-2089, cammyb@noa.nintendo.
com, P. 8.

Okuhara Shoji Co. Ltd., Teruo Okuhara, President, 81
989260888, P. 11.

Okuhara Shoji Co. Ltd., Teruo Okuhara, President, 81
989260888, P. 14.

Overworld Games, Brian Henk, President, Co-founder &
Designer, brian@overworldgames.com, P. 8.

Plaid Enterprises, Mike McCooey, President & CEO, 678-291-
8100, mmccooey@plaidonline.com, P. 12.

Pokémon Company Intl., Colin Palmer, VP Marketing &
Licensing, 425-274-4800, c.palmer@pokemon.com, P. 14.
Primary Colors, Jeff Gierhart, VP Sales & Marketing, 419-903-
0403 x213, jgierhart@primarycolorscorp.com, P. 8.

Prominent Brand + Talent, Daniel Levin, Principal, 310-918-
1500, levin@prominentglobal.com, P. 9.

Puck Hcky, Matt Marini, CEO, 734-717-1957 , matt@puckhcky.
com, P. 8.

Pure Growth, Chris Clarke, Co-founder & CEO, info@
puregrowthorganic.com, P. 8.

PVH, Kenneth Wyse, President Licensing & Public Relations,
212-381-3628, kennethwyse@pvh.com, P. 11.

Quantum Mechanix/QMx, Jack Westerkamp, Director
Marketing/PR & Category Manager, Softlines, Print, 310-464-
6226 x108, jack.westerkamp@quantummechanix.com, P. 8.
Quidd, Michael Bramlage, Co-founder & CEO, michael@
myquidd.com, P. 14.

Rally Manufacturing, Christian lacovelli, President, 305-628-
2886, christian.iacovelli@rallymfg.com, P. 8.

Random House Children’s Books, Kerry Milliron, Senior
Director Brand Management, 212-782-8819, kmilliron@
penguinrandomhouse.com, P. 8.

Red Light Management, Sharon Lord, Head Marketing, 310-
373-2266, sharon.lord@redlightmanagement.com, P. 7.
Represent.com, Dave Sanders, VP Licensed Apparel, 323-456-
1000, orders@represent.com, P. 13.

Revell, Christina Chacon, Senior Licensing Manager, 847-758-
3218, cchacon@revell.com, P. 14.

Robert Rauschenberg Foundation, Phoebe Campbell,
Licensing & Cause Marketing, 212-288-3241, phoebecampbell@
me.com, P. 8.

RockLove, Allison Hourcade, Owner, 314-604-5008, info@
rocklove.com, P. 9.

Rubie’s Costume, Felicia Palumbo, Director Licensing, 516-
326-1500 x135, fpalumbo@rubies.com, P. 8.

San Diego Zoo Global, Monica Michel, Licensing &
Partnership Marketing Manager, 619-718-3016, licensing@
sandiegozoo.org, P. 10.

Sanrio, Linh Forse, Licensing Director, 310-896-3277, lforse@
sanrio.com, P. 8.

Sector 9 Skateboard Co., Nick Sacks, Intl. Sales Manager,
858-408-0083, sales@sector9.com, P. 7.

Seltzer Licensing Group, Ricky Yoselevitz, VP Brand Strategy
& Business Development, 212-244-5548, ricky@seltzerlicensing.
com, P. 7,10.

Seltzer Licensing Group, Stu Seltzer, Partner, 212-244-5548,
stu@seltzerlicensing.com, P. 7.

Silent Legends, Nishit Rathod, CEO, nishit@silentlegends.
com, P. 14.

Simon & Schuster Children’s Publishing, Valerie Garfield,
VP, Publisher, Novelty & Licensed Publishing, 212-698-7000,
valerie.garfield@simonandschuster.com, P. 14.

Skelton Crew Studio, Israel Skelton, Owner, skeltoncrew@
twe.com, P. 12.

Sony Pictures Consumer Products, Stacey Kerr, SVP Global
Licensing, 310-244-4000, stacey.kerr@spe.sony.com, P. 7,8.

Spencer’s/Spirit Halloween, Eric Morse, Divisional VP
Licensing, Marketing & Product Development, 609-645-3300,
eric.morse@spirithalloween.com, P. 7.

Spotlight Licensing & Brand Management, Carole Postal,
President, 212-947-5958, carole@spotlightlicensing.com, P.
10,11.

Stony Creek, Ed Cain, 608-516-1115, ecain@insight.rr.com, P.
12,13,14.

StyleCraft Home Collection, Rob Duerstock, VP, 662-429-5279,
rduerstock@stylecraft-us.com, P. 14.

Surge Licensing, Elan Freedman, VP Business Development &
Licensing, 516-939-2225, elan@surging.com, P. 7,9.

T.R. Designs, Alyssa Jones, Director Communications &
Business Development, 646-438-6912, ajones@tracyreese.com,
P. 14.

TapStar Interactive, Steven Wall, President, 415-713-0445,
steve@tapstargames.com, P. 14.

ThinOPTICS, Marci Soulakis Orr, Marketing & Social Media
Manager, 844-484-4667, marci@thinoptics.com, P. 14.
Thirstystone Resources, Emily McGuire, Licensing &
Marketing Coordinator, 940-668-6793, licensing@thirstystone.
com, P. 11,12,

Tie-In Pro, Lisa Berlin Wright, President, 949-309-0889, lisa@
tieinpro.com, P. 8,14.

Timberland, Katherine Cousins, VP Licensing & Accessories,
603-772-9500, kcousins@timberland.com, P. 8.

Tin Box, Lloyd Roth, President, 631-845-1600 x213, rothl@
tinboxco.com, P. 8.

Tipsy Elves, Evan Mendelsohn, Co-founder & Owner, 877-578-
0702, evanmendelsohn@tipsyelves.com, P. 7.

Topix Media Lab Publishing, Tony Romando, CEO & Co-
founder, 646-449-8597, tony@topixmedia.com, P. 14.
Transpac Imports, Laurie Gilner, President & CEO, 707-452-
0600, lgilner@shoptii.com, P. 12,14.

Trevco, James George, CEO, 248-526-1400 x14, jpg@trevcoinc.
com, P. 9.

Universal Brand Development, Cindy Chang, SVP Consumer
Products North America, 818-777-2067, cindy.chang@nbcuni.
com, P. 12.

Valiant Entertainment, Russell Brown, President Consumer
Products, Promotions & Ad Sales, 212-972-0361 x422, russh@
valiantentertainment.com, P. 8,9,11,12,13,14.

Vans Warped Tour/4fini, Kate Truscott, Sponsorship &
Marketing, 615-730-5291, kate@4fini.com, P. 9.

Vera Bradley, Sue Fuller, EVP & Chief Merchandising Officer,
260-482-4673, sfuller@verabradley.com, P. 9.

Vernon Co. (The), Chris Vernon, President & Co-CEO, 800-
743-7545 , chrisv@vernoncompany.com, P. 12.

VF Corp., Jim Pisani, Global Brand President Timberland, 800-
444-5574, jim_pisani@vfc.com, P. 14.

Viz Media, Leyla Aker, SVP Publishing, 415-546-7073, leyla.
aker@viz.com, P. 8.

Wally Packaging/Dream Work Design, Ari Gartenhaus, 732-
886-2128, agartenhaus@wallypackaging.com, P. 12.

Warner Bros. Consumer Products, Karen McTier, EVP
Domestic Licensing & Worldwide Marketing, 818-954-3008,
karen.mctier@warnerbros.com, P. 8,9.

Whole Foods Market, Jennifer Light, Art Director, Exclusive
Brands, 512-477-4455, jennifer.light@wholefoods.com, P. 14.

Wicked Cool Toys, Jeremy Padawer, Co-President & Partner,
310-450-1401, jeremy@wickedcooltoys.com, P. 14.

WildWorks, Clark Stacey, CEO, 801-355-4440, clark@wildworks.
com, P. 11.

Williams-Sonoma, Nancy Tsuei, SVP Merchandising & GMM
West Elm, 718-473-1800, ntsuei@wsgc.com, P. 8.

Willow Creek Press, Jeremy Petrie, President, 715-358-7010,
jpetrie@willowcreekpress.com, P. 11,12.

WME/IMG Worldwide Licensing, Gary Krakower, VP
Licensing, 424-653-1900, gary.krakower@img.com, P. 9.

YETI Coolers, Matt Reintjes, CEO, 512-394-9384, mreintjes@
yeticoolers.com, P. 8.

Zynga, Joe Kaminkow, SVP Games/Slots, 855-449-9642,
jkaminkow@zynga.com, P. 11.
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Active Merchandising, Anita Van Esch, Owner & MD, 49 211
53741481, anita.vanesch@activemerchandising.de, P. 10.

Amscan Asia Pacific, Paul Cox, MD, 61 2 8834 0900 , sales@
amscan.com.au, P. 13.

Amscan Intl., Mel Beer, Licensing Director EMEA, 44 1908
288500, mbeer@amscan.com, P. 13.

AMV Licensing, Veronica Crespo, Marketing Manager, 511 240
7608, vcrespo@amvlicensing.com, P. 10.

Ani PLUS div. Sk ks Intl., Melch Valimento,

Head Studio Operations & Founder, 647-960-1167, melch@
animangaplus.com, P. 14.

Asiana Licensing Inc. (ALI), Jina Han, Licensing Manager, 82 2
784 7660, @kornet.net, P. 10.

Aymax sprl, Gregory Deslandes, Owner, 32 2 343 04 89, greg.
deslandes@aymax.be, P. 12.

BBC Worldwide, Julie Kekwick, Senior Licensing Manager, 44 20
8433 2000, julie kekwick@bbc.com, P. 14.

Beanstalk (U.K.), Sheelagh Cullinan, AVP Brand Development,
44 20 8396 0516, sheelagh.cullinan@beanstalk.com, P. 10.
Benchmark Li ing, Julie Camp Assistant M

Licensing, 416-583-2544, julia@benchmarklic.com, P. 10.

Bensons Trading Co., Samantha Atkinson, Product Development
Manager, 61 3 9369 9929, samantha@bensonstrading.com.au, P. 13.

Big Viking Games, John Gardiner, Director Partnerships &
Finance, 647-406-4745, jgardiner@bigvikinggames.com, P. 14.

Bioworld Merchandising Europe, Gilbert El Kalaani, CEO, 31
251316238, gilbertk@bioworldmerch.com, P. 11.

Blonde Sheep Licensing, Natasha Dyson, MD, 44 7855 858 711,

Blueprint Collections, Lisa Shand, MD, 44 845 217 2400, lisa.
shand@bluecoll.co.uk, P. 13.

Bradford License India, Chitra Johri, VP, 91 129 4223342, chitra.
johri@bradfordlicenseindia.com, P. 10.

brand4rent, Denis Kulakov, CEO, 7 495 269 00 07, info@
brandd4rent.ru, P. 10.

Branded Clothing Intl. (BCI), Justine Eggleton, Design

& Licensing Director, 44 115 965 1230, justine.eggleton@
beinternational.org, P. 13.

CAA Eleven, Lars Bretscher, Global Sponsorship Sales & Licensing
Executive, 41 22 308 51 51, Ibretscher@caall.com, P. 14.
CAA-GBG Global Brand Management Group, Sasha Lerner,

Brand Director, 44 20 8846 3000, sashalerner@caaglobalbrands.
com, P. 11.

Canenco B.V., Jan-Bart Kolsteren, Sales Director, 31 20 235 6500,
toys@canenco.nl, P. 13.

Caprice Australia, Meredith Hewitt, Licensing Manager, 61 3
9922 2500, mhewitt@caprice.com.au, P. 13.

Cartoon Network Enterprises EMEA, Johanne Broadfield, VP
Cartoon Network Enterprises EMEA, 44 207 693 1281, johanne.
broadfield@turner.com, P. 14.

Copyright Licensing Agency, Hussein Ftouni, Founder & CEO,
971 4 3317 600, hftouni@copyright-licensing.com, P. 10.

Corus Entertainment/Nelvana Enterprises, Lily Yan, Director
Brands, 416-479-6771, lily.yan@corusent.com, P. 14.

Corus Entertainment/Nelvana Enterprises, Pam Westman,

Head Nelvana Enterprises, 416-479-6094, pam.westman@corusent.

com, P. 10,14.

Cosnova Beauty GmbH/Catrice/essence/L.0.V., Yvonne
Wutzler, Director New Business, 49 6196 761560, y.wutzler@
cosnova.com, P. 12.

CPLG Benelux (Copyright Promotions Licensing Group), Matt
Tobia, Account Manager, 31 204262420, mtobia@nl.cplg.com, P. 12.

CPLG Iberia & MENA (Copyright Promotions Licensing
Group), Pau Pascual, MD Iberia & Middle East, 34 93 409 04 74,
ppascual@es.cplg.com, P. 13.

Creative Tops, Sophie Watson, Licensing, 44 1536 207 665,
sophie.watson@creative-tops.com, P. 11,14.

Daiwabo Advance Co., Ltd., Takao Shibano, Director, 81 6 6281
2325, info@daiwaboadvance.co.jp, P. 11.
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Danawares, Peter Lewis, President, 514-342-5555 , peter@
danawares.com, P. 13.

DC Thomson, Martin Lindsay, Licensing Manager Consumer
Products, 44 1382 223131, mlindsay@dcthomson.co.uk, P. 13.

DeNA, Jessica Lysenko, Business Development Manager, 81 3
5843 0872, jessica.lysenko@dena.com, P. 11.

DHX Brands, Tom Roe, Commercial Director, 44 20 8563 6400,
tom.roe@dhxmedia.com, P. 10.

DHX Media, Steven DeNure, President & COO, 416-977-6071,
steven.denure@dhxmedia.com, P. 10,11.

Dianos Entertainment Co., Ltd., Hong-Sik Kim, CEO, 82 70 4028
1640, gidima kim@gmail.com, P. 10.

DK Publishing, Simon Beecroft, Publishing Director Licensing,
44 20 7010 3053, simon.beecroft@uk.dk.com, P. 12.

Dreamtex Ltd., Andrew Downie, Commercial Director, 44 844 499
8465, andy@dreamtexltd.com, P. 13.

Edutainment Licensing, Denise Deane, Founder, 44 207 985
0310, denise@edutainmentlicensing.com, P. 7,8.

Elmo & Montegrappa SpA, Giuseppe Aquila, CEO, 39 0424
522232, contact@montegrappa.com, P. 14.

Entertainment One (eOne) Australia, Trish Padoin, GM &
Commercial Director (eOne Licensing ANZ), 61 2 8395 1089,
tpadoin@entonegroup.com, P. 13.

Entertainment One (eOne) U.K., Ami Dieckman, Head Intl.
Licensing, 44 20 7907 3797, adieckman@entonegroup.com, P. 13.
Entertainment One (eOne) U.K., Andrew Carley, Head Global
Licensing, 44 20 7907 3797, acarley@entonegroup.com, P. 13,14.
Euro Prosem S.L., Martin Vazquez Bano, General Director, 34 982
585 917, europrosem@europrosem.com, P. 14.

Exim Licencias y Promociones Colombia SAS, Ximena Duque,
General Director, 571 236 5757, xduque@eximlicencias.com, P. 9.

Global Industry B.V., Erwin van Luttikhuizen, Manager Marketing &
Sales, 31 73 6314132, erwin@globalindustry.nl, P. 12,13.

Global Merchandising Services, Jens Drinkwater, Licensing
Manager, 44 207 384 6467, jens@globalmerchservices.com, P. 10.
Hachette Children’s Books, Karen Lawler, Executive Manager
Licensing, 44 20 3122 6000, karen.lawler@hachettechildrens.
co.uk, P. 14.

Hallmark Belgium N.V., Christa Alders, Business Development
Director, 32 3 685 11 30, christa.alders@hallmark.be, P. 12.

Heys, Emran Sheikh, President & CEO, 905-361-4000, erman.
sheikh@heys.ca, P. 13,14.

Hoomark B.V. div. Intl. Greetings, Davey Backx, Marketing
& Business Development Manager, 31 528 225 151, d.backx@
hoomark.com, P. 12.

Hot Topic (Australia)/Zak Australia, Kiro Stojanoski, MD, 61 3
8561 7333, kiro@hottopic.com.au, P. 13.

Huawen Century, Winny Lin, Brand Licensing Director, 86 20
38573676, 1332659291@qq.com, P. 11.

Hunter Products, Jordan Bannister, National Sales Manager, 61 3
9262 2900, jordan@hunterleisure.com.au, P. 13.

IMC Toys Deutschland GmbH, Javier Lopez, MD, 49 221
99539900, javier.lopez@imctoys.com, P. 13.

Interactive Licensing Management (ILM) Asia, David Colley,
CEO, 852 6891 8874, info@interactivelicensing.com, P. 9.

J&M Brands, Jannienke Mulder, MD, 31 62 01 274 63, j.mulder@
jmbrands.nl, P. 12,13.

JCorp, Chelsea Leet, Licensing Coordinator, 514-384-3872, cleet@
jeorp.ca, P. 14.

Jelli Fish Kids/Kersheh Group (The), Allison Jurow, Senior
Merchandising & Creative Director, Licensed & Children’s Sleepwear,
514-337-4175 x118, ajurow@thekershehgroup.com, P. 14.
Jessami, Dean Campbell, Founder & CEO, 44 7738 071 609,
dean@jessami.com, P. 7,8.

Kinnerton Confectionery, Rachel Wyatt, Marketing Director, 44
20 7284 9500, r.wyatt@kinnerton.com, P. 13,14.

Koton Magazacilik, Ali Agbulak, Director, 90 212 331 33 00,
aliagbulak@koton.com, P. 12.

. international contacts & connections

< This section refers to the International listings in this issue. International calls from the U.S. and Canada must be
preceded by the 011-prefix.

Kratt Brothers Co., Kaitlin Dupuis, Licensing Director, 613-686-
6497, licensing@krattbrothers.com, P. 14.

Lannoo Graphics, Vanessa Demaeght, Licensing & Marketing, 32
514242 52, d ht@l. be, P. 13.

Lezhin Entertainment, James Kim, President, james@lezhin.
com, P. 14.

Licence Brand Stockage, Micheal Marratche, Director
Licensing, P. 11.

Licensing Dynamics Intl. Ltd. (LDI), Yossi Fox, CEO & Owner,
972 3 733 3888, yossi@ldi.co.il, P. 10.

Licensing Link Ltd., Chris Taday, Director, 44 7540 122 077,
chris@licensinglink.net, P. 13.

Licensing Management Intl., Andrew Maconie, CEO, 44 1425
403 430, andrew@lmiuk.com, P. 11,12,13,14.

Little Concepts B.V., Greta Wielenga, Operations Manager, 31 20
471 5316, info@littleconcepts.nl, P. 12.

M&Co., Julia Redman, Head Buying Kids, Men, Kylie & Home, 44
800 031 7200, julia_redman@mandco.com, P. 7.
Mary Evans Picture Library, Luci Gosling, Sales Manager, 44 20
8318 0034, luci.gosling@maryevans.com, P. 10.

Maurizio Distefano Licensing (MD Licensing), Maurizio
Distefano, President & Owner, 39 131 481501, info@
mdistefanolicensing.com, P. 9.

Medialink (Far East) Ltd., Noletta Chiu, VP Licensing, 852 2503
4980, nolettachiu@medialink.com.hk, P. 10.

Medusa div. Editorial Hidra, Luis Garceran, luisgarceran@
editorialhidra.com, P. 14.

Megalicense, Anton Grishin, President, 7 903 799 6626,
agrishin@megalicense.ru, P. 9.

MJM Australia, Marcel Levy, Director, 61 3 9555 3833, admin@
mjm-australia.com, P. 13.

MON Film Entertainment, , monfilmsentertainment@gmail.
com, P. 10.

Moose Toys, Nicole Hardiman, Senior Licensing Manager, 61 3
9579 7377, nicole.hardiman@moosetoys.com, P. 8.

MV Sports & Leisure, Phil Ratcliffe, Sales & Marketing Director,
44 1217 488000, phil.ratcliffe@mvsports.com, P. 13.

New Era Caps Korea, , 82-70-4411-5950, P. 12.

Nurture Rights, Peter Curtis, Director, 44 203 574 4170, peter@
nurturerights.com, P. 7.

Parragon Publishing Pty Ltd. div. D.C. Thomson Consumer
Products, Darren Busuttil, MD, 61 3 8825 3333, darren.busuttil@
dctep.com, P. 13.

PercyVites/Percy 3DMedia, Julie Steiner, CEO, 416-642-4304
x101, julie@percy3d.com, P. 9.

Perfetti Van Melle (PVM)/PVM Licensing, Anna Amat, Licensing
Coordinator, 34 93 773 9200, anna.amat@es.pvmgrp.com, P. 12.

Perfetti Van Melle Italia (PVM), Marco Seregni, Commercial
Director, 39 02 935351, marco.seregni@it.pvmgrp.com, P. 12.

Pinterest, Alastair Cotterill, Global Head The Studio, hi@
pinterest.com, P. 13.

Playtech, Mor Weizer, CEO, 44 20 7861 3232, sales@playtech.
com, P. 14.

Poeticgem/Poetic Brands Ltd., Elliott Matthews, Executive
Director, 44 19 2324 9497, elliott@poeticgem.com, P. 12.

PortAventura World, , 34 977 779 090, P. 11.

Posh Paws Intl. Ltd., Barry Groves, Managing Partner, 44 1268
567 317, bgroves@poshpawsinternational.co.uk, P. 13.

Premier Foods, Mark Alldred, Brand Director, mark.alldred@
premierfoods.co.uk, P. 11.

Pretty Green, Ben Corbett, Head Buying & Merchandising, 44 845
539 2109, benc@prettygreen.com, P. 14.

ProSiebenSat.1 Licensing GmbH , Robert Merkel, MD, 49 89
95078600, robert. merkel@sevenone-adfactory.de, P. 10.

Rainbow Productions, David Scott, MD, 44 208 254 5301, david@

rainbowproductions.co.uk, P. 11. i
Continued on page 18
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contacts & connections continued from page 17

Ravensburger AG, Siglinde Nowack, Intl. Product Manager
Puzzle, Licenses, Arts & Crafts, 49 751 861974, siglinde.nowack@
ravensburger.de, P. 11.

Redan Publishing Ltd., Julie Jones, Joint MD & Publishing
Director, 44 1743 364 433, julie@redan.com, P. 11.

RMS Intl. Plc, Tyrone Farber, Owner, 44 161 727 8182, enquiries@
rmsint.com, P. 13.

Rosti Mepal, Jeroen De Bos, Commercial Director, Marketing &
Sales, 31 573 448070, export@mepal.nl, P. 12.

Roy Lowe & Sons Ltd., Martin Lowe, MD, 44 1623 441144,
martin@roylowe.co.uk, P. 13.

Sahinler SAS, Hidayet Cinar, MD, 33 3 20 28 98 38, hcinar@
sahinler.fr, P. 11,14.

Sambro Intl., Nikki Samuels, Director Licensing, 44 845 873 9380,
nikki@sambro.co.uk, P. 13.

Scotch & Soda, Dirk-Jan Stoppelenburg, CEO, 3120 5141060,
info@scotch-soda.com, P. 12.

Segal Licensing, Stuart Pollock, President, 416-545-5589, stuart.
pollock@segallicensing.com, P. 10.

Sicem Intl. SrL, Francesca Cozzi, 39 055 34575 232,
francescacozzi@sicem.eu, P. 11.

Sleep Riot/Kersheh Group (The), Allison Jurow, Senior
Merchandising & Creative Director, Licensed & Children’s
Sleepwear, 514-337-4175 x118, ajurow@thekershehgroup.com, P. 8.
SmileyWorld, Nicolas Loufrani, CEO, 44 20 7378 8231, nico@
smiley.com, P. 14.

Spearmark Intl. Ltd., Alex Bloom, MD, 44 1480 213 633, alexb@
spearmark.co.uk, P. 13.

Speelgoedland B.V., Ralph den Otter, GM, 31 10 416 8900, info@
speelgoedland.net, P. 12.

Spin Master, Adam Beder, EVP Global Licensing & Business
Affairs, 416-364-6002 x2256, adamb@spinmaster.com, P. 8.

Start Licensing, lan Downes, Director, 44 208 337 7958, ian@
startlicensing.co.uk, P. 10.

Stationery Team Europe B.V., Sandie de Wildt Scholten, MD
Products, 31 715 582 0825, sandie@stationeryteam.com, P. 12.

Stor S.L., Ignacio Gil Duran, Commercial Director, 34 91 121 34
50, stor@storline.es, P. 13.

Taeyang, Spensor Lee, Manager, 82 2 4913388, P. 11.
TCG (form. The Canadian Group), Jessica Gavin, VP Marketing &
Licensing, 877-212-3388, jgavin@tcgtoys.com, P. 11,12,13,14.

Tinderbox div. Beanstalk (U.K.), Daniel Amos, AVP Brand
Management & Tinderbox, 44 20 8396 0511, daniel.amos@
beanstalk.com, P. 9.

TM Essentials B.V., Simone Barzilay, CEO, 31 488 417500,
s.barzilay@tmessentials.com, P. 12.

Topbrands Europe B.V., Erwin Verhaert, Intl. Sales Manager, 31
186 577 188, sales@topbrands.nl, P. 12.

Topps Europe Ltd., Louise Ramplin, Head Entertai
Marketing, 44 1908 800 100, louiseramplin@topps.co.uk, P. 13.

Trends U.K. Ltd., Lindsay Hardy, Marketing Director, 44 1295 768
078, info@trendsuk.co.uk, P. 14.

TSBA, Ian Mallalue, CEO, 44 208 332 6642, imallalue@tsbagroup.
com, P. 11.

Twizler Ltd., Laura Murphy, 44 1959 532 532, laura@twizler.
co.uk, P. 14.

Uitgeverij De Leeuw, Coen de Leeuw, 31 13 2056000, info@
uitgeverijdeleeuw.nl, P. 12.

Undiz, Sébastien Bismuth, CEQ, 33 155 90 70 70, contact@undiz.
com, P. 13.

Vadobag Europe B.V., Kim Quaedvlieg, Marketing & PR Manager,
3113 594 23 23, kim.quaedvlieg@vadobag.nl, P. 13.

Van der Erve N.V,, Martijn Van der Erve, CEO, 32 2 725 55 55,
martijn@vandererve.be, P. 12.

Vertical Licensing, Alexandre Volpi, CEO, contato@
verticallicensing.com.br, P. 10.

VMC Accessories, Louise Hinds, Licensing & Creative Director,
44 1538 392500, louise.hinds@vmc.co.uk, P. 14.

Walt Disney Co. EMEA, Simon Philips, EVP & GM Consumer
Products, 44 208 222 1000, simon.philips@disney.com, P. 12,13.
Walton Brown, Maggie Yau, Business Development, 852 2113
3000, maggieyau@waltonbrown.com, P. 11.

Warner Bros. Consumer Products (U.K. & Ireland), Preston
Kevin Lewis, GM, 44 20 7984 6114, preston.lewis@warnerbros.
com, P. 12.

WME/IMG Worldwide Licensing, Bruno Maglione, EVP &
President Worldwide Licensing/Consumer Products, 44 20 8233
6668, bruno.maglione@img.com, P. 8.

Worlds Apart, John Stewart, Co-founder, 44 207 622 0171,
jstewart@worldsapart.co.uk, P. 14.

Wydawnictwo Fant ie, Anna Urbanska, 48 518 031 707,
wydawnict ie@gmail.com, P. 8.

Yes I Am/Cristiano Rinaldi, Cristiano Rinaldi, Marketing
Manager, cristiano@cristianorinaldi.com, P. 12.

Zak Designs U.K., Vishal Jain, General Manager, vishal@zakuk.
com, P. 14.

Zara U.K. div. Inditex, Javier Romero, Commercial Director, 44
20 7851 14300, javierromero@inditex.com, P. 13.

ZenWorks Co. Ltd., Roger Berman, President, 81 90 6003 7068,
rmb@zenworks.jp, P. 11.

Congrats to the 2017 LIMA Award Winners

Warner Bros. won big this year, grabbing three honors
for its key brands at the 2017 LIMA International Licens-
ing Awards. Hot Topic was another big winner, snagging
Retailer of the Year for the second year in a row. They, and

» Location-Based or Experiential Initiative: The
Wizarding World of Harry Potter — Hogsmeade at
Universal Studios Hollywood from Warner Bros.
Consumer Products

the rest of the 20 winners, were chosen from a record 461
submissions this year. Here’s the full list.

Licensing Program

» Art/Design: V&A's Victoria and Albert Museum

» Celebrity/Fashion: Open Hearts by Jane Seymour
from Jane Seymour Designs/Licensing Matters

» Character/Toy Brand: DC Super Hero Girls from
Warner Bros. Consumer Products

» Corporate Brand: Girl Scouts of the USA from Girl
Scouts of the USA/The Wildflower Group

» Digital: Five Nights at Freddy’s from Scottgames/
Striker Entertainment

» Film/TV/Entertainment-Animated: PAW Patrol
from Spin Master

» Film/TV/Entertainment-Live-Action: Rogue One: A
Star Wars Story from Disney Consumer Products &
Interactive Media

» Food & Beverage/Restaurant: Corona from Constel-
lation Brands/The Joester Loria Group

» Sports: NFLPA

» Licensed Promotion: Batman v Superman Dawn of

Justice & Turkish Airlines from Warner Bros. Con-
sumer Products/Lisans A.S.
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>

Retailer: Hot Topic for its Suicide Squad licensing
program

Licensed Products

>

>

Apparel/Footwear/Accessories: Coach for its Mick-
ey & Minnie Mouse/Disney Coach Collection

Appliances/Automotive/Electronics/Hardware/
Housewares/Paint: Select Brands for its Disney/
Pixar — Pixar Collection Slow Cooker

Digital: NextGames — AMC’s The Walking Dead: No
Man’s Land Mobile Game

Food/Beverage (Tie): Finsbury Foods for its Shop-
kins Cupcake Queen Cake; The J.M. Smucker Com-
pany for its Pillsbury Girl Scout Cookie Inspired
Baking Mixes

Health & Beauty Aids: Clinique for its Crayola Lim-
ited Edition Chubby Stick Lip Balm

Home Décor: Jay Franco & Sons for its Star Wars
Back-to-College & Adult Bedding
Publishing/Social Expression/Back-to-School:
Scholastic Five Nights at Freddy’s: The Silver Eyes
from Scholastic

Toys/Games/Novelties/Role-Play: Mattel for its DC
Super Hero Girls Action Figures
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Zuru files a new lawsuit against telemarketing firm Tel-
ebrands to protect its Bunch O Balloons product. Bed Bath
and Beyond (which stocked the allegedly infringing Easy
Einstein balloons from Telebrands) has also been included
in the lawsuit. The action is currently playing out in the
U.S. District Court for The Eastern District of Texas.

Whoop and the National Football League Players Asso-
ciation (NFLPA), via its newly formed athlete-driven accel-
erator, the OneTeam Collective, partner up to make Whoop
the Officially Licensed Recovery Wearable of the NFLPA.
The Whoop Strap 2.0 will be distributed to every current
and incoming NFL player to allow them to monitor (and
potentially sell) their health and performance data.

Mobile-centric kids media company MarcoPolo Learn-
ing secures $8.5 million in funding in a round led by
Boat Rocker Media, Horizons Ventures (Asia), Seedcamp
(Europe), and the managing partners of DST Global. The
company will use the money to fund its premium animat-
ed long-form preschool content for linear and digital plat-
forms and early childhood education apps. Boat Rocker
will handle global distribution for all of the new content.

The Company acquires the assets of science and nature
exploration products manufacturer Uncle Milton. The
Company was formed in February, when Florida-based
consumer products marketer The Bridge Direct merged
with Canadian toy developer Tech 4 Kids. Uncle Milton’s
brands include The Original Ant Farm, In My Room, Ever
Wonder, and Star Wars Science. The Company will continue
to operate Uncle Milton from its L.A. office, and a number
of staff and senior leaders will stay on.

The Polaroid brand and related IP has a new owner in a
group of investors led by the Smolokowski family. The new
owners have purchased 100% of the shares from PLR IP
Holdings, which is jointly owned by the Pohlad family, Gor-
don Brothers, Hilco Global, and others. Polaroid’s head-
quarters and management team will remain in Minnesota.

The Collegiate Licensing Co. (CLC) is rebranding as IMG
College Licensing.

Maurizio Distefano Licensing and Biplano Licensing
join forces to form BMD Licensing Partners, a strategic
alliance for jointly managed brands within Continental
Europe. Licensors will be able to take advantage of a ‘one-
stop-shop’ for all licensing-related activities, from brand
development, TV placement, retail management, marketing
support and promotional activities to production and pre-
mium supply, master toy management, and events.

Chinese internet giant Tencent continues its investment
in U.S.-based game studio Pocket Gems to the tune of $90
million, bringing its equity up to 38%, according to the
Wall Street Journal and TechCrunch, reporting separately.
It reportedly put $60 million in Pocket Gems in 2015 for a
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20% stake. The game company is on track to $200 million
in sales this year. The money raised will be spent scaling
the business outwards to territories like China and up sig-
nificantly from its current size of 220 staff.

Lionsgate is ordered to pay roughly $5.8 million to Jil-
lian Michaels, fitness entrepreneur and former star of “The
Biggest Loser.” Michaels signed a deal with the entertain-
ment studio in 2007 to distribute fitness programming via
physical DVDs and VOD channels. As part of the deal,
she had the right to consult on distribution prior to any
releases. But she filed a claim in 2015 after she noticed in
2010 that Lionsgate was featuring her videos on its BeFit
YouTube channel. Although she was compensated $85,000,
an arbitrator awarded her damages based on plummeting
DVD sales and lowered brand value. The sum compensates
Michaels for both past and future losses.

The Cartoonist Group, the Internet’s most diverse car-
toon art database, expands its business capabilities with
the launch of Cartoonist Group Licensing. Cartoon brands
include editorial cartoonists Joel Pett, Ann Telnaes, Signe
Wilkinson, and Matt Wuerker as well as the cartoons of
Frank and Ernest and Speed Bump.

Forty rookies from the 2017 NFL Draft class met to learn
the business of football at the 23rd annual NFL Players
Association (NFLPA) Rookie Premiere. Over 20 NFLPA busi-
ness partners were on site to create unique brand content,
secure endorsement deals, and promote licensed products
through group player rights.

Coach is buying handbag competitor Kate Spade for
$2.4 billion, but CEO Victor Luis intends for its brands to
remain so independent, shoppers don’t know the luxury
fashion company owns Kate Spade and footwear brand
Stuart Weitzman (purchased for $574 million in 2015).

According to CNBC, Coach estimates that there is only

a 10% shopper overlap between its brand and the new
buy. While there are no immediate plans to close Kate
Spade’s full-priced or outlet stores, the brand’s presence
on flash sale sites like Gilt, and in department stores
that Coach says have become too promotional, will
lessen. Prices will remain as they are, with Coach seeking
to capitalize on the brand’s “whimsical, fun and fashion-
able positioning” to a younger, millennial audience.

Coach believes it will save $50 million within three years
of closing the deal thanks to back-house synergies,
according to another interview Luis had with WWD. The
CEO says that his company is also looking to learn from
Kate Spade’s broader licensing profile—after acquiring
Stuart Weitzman, for example, Coach took its footwear
in-house, away from licensee Jimlar. While Coach may
eventually expand its licensing program, the opposite
may also come to pass—Kate Spade might see fewer
licensees on its roster.
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Rovio names Simo Hamalainen as the new head of its brand licensing
business.

Universal Brand Development appoints five new managers for its EMEA
territories:

» Kathrin Brandhorst is Country Director Germany, Switzerland, and
Austria;

» Virginie Kleinclaus is Country Director France;

» Karen Argos is Country Director Iberia;

» Mariella Almasio is Country Director Italy; and

» Jean-Francois Auquier is Country Director Benelux.

The news follows three new appointments for Universal’s gaming busi-
ness—SVP Production James Molinets, VP Creative Timothy FitzRan-
dolph, and SVP Technology & Operations Fabian Schonholz.

Xilam Animation appoints Morgann Favennec as EVP Development &
Global Sales. She is tasked with developing commercial activities as well as
searching for potential acquisitions and co-productions.

Otis Eyewear appoints Scott Lewis to the newly created role of Global
Brand Manager.

Firefly Brand Management promotes Pamela Harris to VP.

Nickelodeon U.K. & Ireland appoints Katharina Feistauer VP Programming.
Jordan Levin is AwesomenessTV's new CEO.

Jennifer Dodge returns to Spin Master as EVP Entertainment.

Golden Bear's Senior Licensing & Marketing Manager, Katherine Pierce,
leaves the firm to pursue interests outside of toys and licensing. In the
interim, licensing will be managed by Barry Hughes, MD, and Val Garland
is L'Oréal Paris’ new Global Makeup Director, Vice Chairman & Director
Product Development.

Val Garland is L'Oréal Paris' new Global Makeup Director.

U.K. firm Larkshead Media establishes Dublin-based partner company
Larkshead Media Ireland to be led by Eamon McElwee. The new branch
will work on development, strategy, investment, licensing, merchandising
and distribution for kids’ content in the U.K. and Europe.

Ralph Lauren appoints Patrice Louver, formerly of Procter & Gamble, as
its new CEO and member of the board of directors. The individual Ralph
Lauren remains as Executive Chairman & CCO. Louver's successor at P&G
hasn't been named yet.

Adidas appoints Alain Porcello as Managing Director Western Europe
(succeeding Gil Steyaert) and Martin Shankland as Managing Director
Emerging Markets (succeeding Osman Ayaz).

Trends Intl. Group’s Founder & CEQ, Phil St. Jean, retires after 30 years.
Bruce Morrison, currently President & COO, resumes all CEO responsibilities.

Brand Central launches a trend intelligence service named Brand Central
Insights. The new division will be led by Mark Otero as Managing Director.

Multi-platform digital content studio Gunpowder & Sky taps Randel Bryan
to serve as the Managing Director of its brand new international division.

RH appoints Sandra Stangl as President New Business Development.
Cathy Prowde joins IMC Toys as Marketing Manager.

Penguin Random House Children’s Creative Director, Ronnie Fairweather,
will retire after 30 years.

Columbia Sportswear's President & COO, Bryan Timm, steps down. Timm's
responsibilities will be handled by other members of the senior manage-
ment team.

Netflix is expanding its operations in Europe by creating 400 jobs at a new
Amsterdam customer service hub.

Stanley Weston, inventor of the Gl Joe action figure, passes away.
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