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Artificial Intelligence the Top Concern 
for Licensing and IP Law in 2024

By Gary Symons
TLL Editor in Chief

The large and growing value of licensing means that intellectual property rights are taken 
very seriously by corporations, artists, musicians, and writers, so it’s not uncommon to 
see disputes go to court.

But this year, the floodgates have opened due to a new and rapidly growing threat to 
trademarks and copyright. That threat is not being introduced by human beings, but 
by generative artificial intelligence, a technology that exploded in popularity in 2023 
but which faces major blowback from people whose work has been used to ‘train’ the 
software.

Lawsuits have been filed by musicians, writers, news organizations, artists, photogra-
phers, and of course, by the various companies that represent them.

At stake in this battle is the future of generative AI technology itself and the rights of 
content creators to protect their work and their livelihood.

For that reason, in this year’s Licensing Law edition, The Licensing Letter is taking an 
expansive look at the many lawsuits and potential regulation that are expected to reshape 
the battleground in 2024.
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An image from the deep fake YouTube comedy special ‘George Carlin: I’m Glad I’m Dead’, created 
by the podcast Dudesy. The creators are now facing a lawsuit from the late comedian’s estate.

The Voice of the Licensing Industry Since 1977
The Licensing Letter was the first publication to 
comprehensively cover the licensing industry, founded in 1977. 

TLL offers special reports, in-depth reporting of issues and 
trends, and daily news updates on the deals and people who 
make our industry what it is. TLL is the ONLY publication 
offering a comprehensive listing of licensing executives, and a 
database of available and recently granted licenses.

TLL publishes The Licensing Letter magazine, website, a daily 
newsletter going to as many as 28K+ licensing professionals, 
and the popular Deal Sheet.

About TLL

“ We advertised with The Licensing Letter and we immediately 
received many qualified leads that led to meaningful business 
conversations. Many of the leads were global which showed 
us the huge reach of the publication. We definitely plan on 
running future campaigns with all of their media touchpoints 
because they deliver the right people and partners.” 

Ross Misher, CEO Brand Central LLC
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Daily News
TLL’s editorial team covers deals, trends and personnel changes every day, publishing to the TLL website, and sending 
stories to 26,000 licensing executives six days a week through our newsletter, with average open rates over 35%! 

Indepth Reporting
Headed by an award-winning investigative reporter and editor with 25 years of journalistic experience, TLL digs 
deeper, reporting on the most important trends affecting the licensing industry. We break the stories that our 
competitors miss, and offer data-driven insights other publications can’t match.

The Licensing Sourcebook Online (LSO)
Unique in the industry, the LSO provides the only constantly updated listing of thousands of licensing contacts, but 
also links them to the companies and brands they represent. If you’re a licensing professional, the LSO is the most 
important contact resource in the industry. 

The Deal Sheet
The Licensing Letter’s Deal Sheet lists newly granted and available licenses from around the world, sent to our 
subscribers once a week. The Deal Sheet the go-to resource for licensing sales professionals and has a very high open 
rate, making it a primary destination for savvy advertisers in the licensing industry.

What We Do
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Get Your Message Out to the World 
The Licensing Letter reaches licensing industry leaders in every corner of the 
world, and in every brand licensing category. Over 64% of our readers work at 
global licensing firms, while others work in multiple territories.

Audience Reach

Email Database
The Licensing Letter’s daily 
newsletter goes out to the top 
licensing professionals around the 
world.
Our readership in the US alone 
includes leaders of companies 
comprising more than 31% of the 
Dow Jones.
Daily ‘opens’ of the TLL daily 
newsletter have increased this year 
to 37%, far higher than the industry 
average of 25%.  As a result, most 
of TLL’s web traffic comes directly 
from the daily newsletter.
TLL’s ‘Deal Sheet’ is sent to our 
19,000 subscribers once a week, 
and has the highest open rate of all 
our publications. 

Licensing News: 6 Days a Week

Deal Sheet: Once a Week

Total opted in subscribers: 26,000

Average Open Rate ~37%

Worldwide 64%

USA/Canada 38%

Latin America 19%

Western Europe 19%

Central & Eastern Europe 19%

Asia 15%

Middle East 9.5%

Africa 5.5%

Australia/New Zealand 17%

http://www.thelicensingletter.com
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Advertising Options

Summary of Advertising Options 
The Licensing Letter offers an array of effective advertising options for its clients, allowing for direct outreach to our full database of 
licensing leaders and professionals. These offerings include: 

Banner Ads in The Daily Newsletter and Magazine: We reach more than 26,000 licensing professionals a day, with an impressive open 
rate of 37%, and click through of 6%. Our clients are getting new, lucrative deals and clients every month, thanks to the TLL newsletter.

Low Cost Press Releases: Tired of paying thousands of dollars for press releases? TLL uniquely offers lower cost press releases starting 
at only $500 with unlimited text and photos, through a Tier One wire service, and formatted by our expert editorial team.

Website Ads: Place ads directly at thelicensingletter.com, the world’s longest running website for the licensing industry. This year, also 
benefit from animated ads on the site, with consistently high open rates.

Branded eBlasts: Create bespoke messaging and reach our entire mailing list through sponsored emails, created in partnership with 
our editorial and design team.

Sponsorship of Special Reports: The Licensing Letter is known for producing in-depth Special Reports unmatched by any other 
publication in the brand licensing industry. Help our journalism, and become known as a thought leader in the Licensing Industry.

Sponsorship of The Global Guide to Licensing Agencies: Set your agency apart and attract new business by becoming a high profile 
sponsor of The Global Guide to Licensing Agencies, updated quarterly and heavily promoted all year. 

Sponsored Articles (Advertorial): If you need to get your message out in your own words, work with our editorial team to produce 
bespoke articles that run on the TLL website, our daily newsletters, and the monthly magazine.

http://www.thelicensingletter.com
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The Agency Guide

Licensing Agency Guide

The industry’s most complete 
guide to licensing agencies 
around the world.

• List for Free!

•  Become a Sponsor for best
possible exposure.

•  Profile your agency with indepth
feature articles.

• Banner ads and bespoke
marketing campaigns.

• Agency Guide is updated
periodically, increasing your
reach.

•  The Guide is heavily promoted
throughout the year, going out
to 26,000+ top licensing
professionals.
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By Gary Symons
TLL Editor in Chief

Already one of the world’s top 10 licensing 
agencies, Brand Central is best known as 
a leader in food and beverage licensing 
but has expanded into many new services 
including: manufacturing, ecommerce, and 
trend intelligence.

That expertise came about because Brand 
Central has been intimately involved in 
the consumer packaged goods sector for 
many years, bringing several major new 
product lines into the market, and working 
with their partners from conception to the 
checkout counter.

The company was a pioneer in the 
food and beverage licensing space, 
putting together major deals at a time 
when virtually no one was doing food 
and beverage deals. It all started when 
Kellogg’s signed on as Brand Central’s 
first food and beverage client in 2005, 
and over the next 18 years, the company 
has worked with many of the world’s 
largest companies in the sector, including 
Dr Pepper Snapple Group, Kraft Heinz, 
Bimbo Bakeries, Mars Wrigley, Krispy 
Kreme, Tapatio Hot Sauce, Mondelez, and 
many others.

Incredibly, Misher says, “We have 

represented 35% of the top 30 national 
food brands. The trust of many food, 
beverage and restaurant clients entrenched 
us as experts in a specialized strategic 
industry that requires extraordinary 
proficiency. “Because of our deep 
experience working with CPG companies 
and restaurants, we continue to work 

Brand Central 

The Brand Central goes airborne,  
jumping for joy after another 
phenomenal year of growth 
for both their clients and their 
company.

BROUGHT TO YOU BY DIAMOND SPONSOR
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When you need the big guns on 
your side, this list comprises 
many of the world’s largest 
licensing agencies. Note this is 
not a comprehensive list, nor is 
it intended as a ranking. Unless 
stated otherwise, estimated 
sales were drawn from License 
Global data. 

*By estimated sales

2024 Top Licensing Agencies
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Retail Monster LLC 
Retail Monster LLC. is a global brand 
extension and licensing company 
that develops and delivers family 
brands to retail for Intellectual 
Property Holders, Retailers, and 
Product Suppliers alike, through our 
best-in-class retail relationships, and 
extensive expertise and capabilities 
within Licensing, Creative, 
Marketing, IP Advisory, and Sales.

Services
Retail Development, IP Advisory, 
Licensing, Creative, and Marketing

Typical Clientele
IP Owners, Film and TV, Video 
Games, Lifestyle, and Fashion 

Categories
Entertainment and Character
Toys and Games
Fashion
Art & Design
Metaverse
Corporate Trademark
Video Games or Software
Lifestyle

Headquarters
US 

Offices
US, Canada, UK, and EU

Areas of Operation
Global 

Contact: 
https://retailmonster.com/contact
https://www.retailmonster.com/

Spotlight Licensing and Brand 
Management, Inc.
Spotlight Licensing and Brand 
Management, Inc. is a NYC-
based boutique licensing agency 
specializing in representation 
of Entertainment, Art/Design, 
Digital, and Character Brands for 
merchandise licensing.

Services 
Spotlight Licensing is a full-service 
agency offering strategic and 
innovative approaches to product 
licensing.

Typical Clientele
Spotlight clients include movie/
tv production companies, artists/
designers, book and comic 
publishers, digital celebrities, and 
more. 

Categories
Entertainment and Character
Art & Design

Headquarters
United States of America

Offices
USA

Areas of Operation
Global

Contact: 
carole@spotlightlicensing.com
https://spotlightlicensing.com/

Starwood Brands
Starwood Brands is a leading brand 
licensing agency, representing over 
100 manufacturers actively seeking 
brand licensing opportunities. Our 
clientele is a trusted resource for 
major retail chains across the globe, 
specializing in a wide range of 
consumer goods categories, including 
apparel, accessories, home decor, 
novelty products, and food, among 
others. We specialize in fostering 
strategic partnerships through 
licensing brands to drive growth 
and bring top-quality products to 
consumers. 

Services
Starwood Brands specializes in 
licensing partnerships between 
licensees with licensors, facilitating 
collaboration and expansion within 
various consumer goods categories 
and international markets.

Typical Clientele
All Categories. Starwood’s focus 
is on licensee representation while 
occasionally representing the Brands 
themselves. 

Categories
Entertainment and Character, Toys 
and Games, Fashion, Sports, Food & 
Beverage, Lifestyle

Headquarters
USA

Offices
USA

Areas of Operation
Global

Contact: 
Licensing@starwoodbrands.com
https://www.starwoodbrands.com/
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1. IMG 

Estimated Sales: $15.4 Billion
IMG is the largest licensing agency representing third party 
clients. While the client roster is quite general, as you’d expect 
from such a large company, IMG does specialize in fashion, art, 
culture, media and sports. The company is truly global, and while 
it was founded in Cleveland, IMG is now headquartered in New 
York City. 

Specialties: General, Sports, Arts & Culture

Services in the sports division include negotiating media 
rights, data rights for sports betting, consulting on improving 
clients’ digital media assets, negotiating licensing partnerships, 
marketing programs, event management, consulting, and content 
creation with state of the art facilities at the Stockley Part studio 
in London. 

Services in the Culture division include licensing, brand 
management, sales, creative services, and legal and financial 
consulting.

Clients: Too numerous to list, but includes 7Up, Alfa Romeo, 
“Angry Birds,” Banana Republic, Budweiser (Europe), Bugatti, 
Bundesliga, Chevron, Chrysler, Collegiate Licensing Company, 
Corona (Europe), Dodge, Dolly Parton, Doritos, Elvis Presley 
(Asia), Fiat, Gap, Jim Beam, “John Wick,” Lamborghini, 24 Hour 
of Le Mans, MGM (Asia), Mountain Dew, Pepsi, San Diego 
Comic Con, Stella Artois, “Sonic the Hedgehog” (Middle East), 
Transformers (Middle East), UFC, UEFA, UEFA Nations League, 
Van Gogh Museum, Volkswagen, Walkers, World Rugby, World 
Trade Center and World’s Strongest Man. 

Area of Operation: Global with offices in 25 countries across 
the North America, Europe, the Middle East, Africa, Asia and 
Australia.

Contact: imglicensing.com/contact/

2. CAA Brand Management 

Estimated Sales: $13.7 Billion
CAA Brand Management is the licensing and consumer products 
division of Creative Artists Agency (CAA), the leading brand, 
entertainment and sports agency. Distinguished by its culture 
of collaboration and exceptional client service, CAA’s diverse 
workforce identifies, innovates and amplifies opportunities for 
the people and organizations that shape culture and inspire the 
world.

Specialties: General, with clients in fashion, entertainment, food 
& beverage, corporate, automotive, metaverse, video gaming, 
and more.

Clients include: Ford (Mustang, Bronco, F150), Coca-Cola, 
Netflix, Porsche, Skechers, “Minecraft,” Riot Games (“League 
of Legends,” “Arcane,” “Wild Rift,” “Valorant”), Mattel, Sony 
Pictures, Anheuser-Busch InBev (Budweiser, Modelo, Corona) 
Bob Marley, Artestar (Keith Haring, Jean-Michel Basquiat) The 
Cheesecake Factory, Jelly Belly, Beatrix Potter (Peter Rabbit), 
“Paddington Bear,” Playboy, Miffy, “Sesame Street,” Bobacat, Red 
Bull Racing, McLaren, Formula 1 and Jaguar Land Rover.

Area of Operation: Global, with 26 offices in 20 countries, 
including Australia, Brazil, Chile, China France, Germany, 
Indonesia, Italy, Indonesia, Japan, Malaysia, Mexico, Phillipines, 
Spain, South Korea, Singapore, Taiwan, Thailand, the UK, and the 
United States.

Contact: brandmangementinfo@info.com
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Licensing Agencies
In this first ever Global Guide to 
Licensing Agencies, The Licensing 
Letter has worked with our 
members and key sponsors to put 
together a verified list of licensing 
agencies that operate in a wide 
variety of categories and regions. 

Our thinking is that, while large 
agencies may be perfect for large 
companies, sometimes its the 
smaller, boutique agency you don’t 
know that is the perfect fit for 
your company. We also focused on 
finding top agencies specializing 
in regional licensing across Latin 
America, Asia, Europe and the 
Middle East. 

This project was made possible 
thanks to our Diamond sponsor 
Brand Central Group, Gold Sponsor 
Broad Street Licensing Group, and 
Bronze Sponsor Licensing Haus.

All agencies in this list provided 
information directly to The 
Licensing Letter for their listing. To 
be included in the next edition in 
April, 2024, contact the editor Gary 
Symons, at gary@thelicensingletter.
com. For sponsorships or 
advertising, contact ingrid@
thelicensingletter.com.

Cover Logo

Sponsored Articles

Top 20 Licensing Agencies

Licensing Agencies

Top 20 Licensing Agencies Listing

Free Agency listing
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Full Page Ad 
8.5”w  X 11”h

TLL Magazine 
Sponsored Article
Up to 1,000 words

1 Photo

1/2 Page Horizontal
7.5”w X 4.875”h

1/2 Page Vertical
3.625”w X 10”h

1/4 Page Block
3.625”w X 4.875”h 

1/4 Page Horizontal
7.5”w X 2.25”h

Website & Ezine Sponsored Article
Up to 1,000 words + 1 Photo

Website Slider Ad 

Website Banner Ad 

Website Sidebar Ad 

Banner Ad Ezine 

The Licensing Letter has a full 
suite of advertising options 
available. Get your message out 
your way, with website banners, 
magazine ads, personalized 
email blasts and more. 

Tell your own story with 
sponsored articles on our 
website, newsletter or monthly 
magazine. 

Purchase single ads or bundle 
our products for better 
coverage. 

Advertising Information

1/3 Page Block
4.9”w  X 4.875”h

1/3 Page Horizontal
7.5”w  X 3”h

TLL Magazine Ad Sizes

Web & Ezine Ads

EzineTLL Website
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Editorial Calendar

Month Magazine Deadlines Month Magazine Deadlines

January - Entertainment and Character

February - Royalty Report

March - Toy Fair

April - Sport

May - Licensing Expo (May 19-23)

June - Art

July - Food & Beverage Issue 

September - TLL’s Licensing Software Guide 

August - Licensing Law. The Impact of AI

October -  Brand Licensing Europe (Oct 7-9)

November - Toy Industry Report

December - The Trends Issue. AI changes 
everything

Ad Close: Dec. 10

Ad Materials due: Dec. 15 

Distribution Jan. 1, 2025

Ad Close: Jan. 15

Ad Materials due: Jan. 20 

Distribution Feb. 1, 2025

Ad Close: Feb. 15

Ad Materials due: Feb. 20 

Distribution Mar. 1, 2025

Ad Close: Mar. 15

Ad Materials due: Mar. 20 

Distribution April. 1, 2025

Ad Close: April 15

Ad Materials due: April 20 

Distribution May 1, 2025

Ad Close: May 15

Ad Materials due: May 20 

Distribution June 1, 2025

Ad Close: June 15

Ad Materials due: June 20 

Distribution July. 1, 2025

Ad Close: July 15

Ad Materials due: July  20 

Distribution Aug. 1, 2025

Ad Close: Aug. 15

Ad Materials due: Aug.  20 

Distribution Sep. 1, 2025

Ad Close: Sep. 15

Ad Materials due: Sep.20 

Distribution Oct. 1, 2025

Ad Close: Oct. 15

Ad Materials due: Oct.20 

Distribution Nov. 1, 2025

Ad Close: Nov. 15

Ad Materials due: Nov. 20 

Distribution Dec. 1, 2025
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Contact Info

Advertising Contact

Andrea Stowe Membership & 
Advertising Manager

888-729-2315 x 316
andrea@thelicensingletter.com 
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